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SUMMARY

Yakiminko P. « Organization of tableware import from Europe » (based on the
data of EPICENTER-K LLC).

Final qualifying paper in the specialty «Managementy specialization «Management
of foreign economic activity». State University of Trade and Economics. Kyiv, 2023.

The final qualifying paper is devoted to practical aspects of the organization of
tableware import from EU countries, which includes: study of foreign economic activity
of the enterprise, analysis of financial condition and total income of the entity for 3 years,
analysis of the world and, in particular, European market of tableware products, study the
geospatial (geographical) structure of import operations of the enterprise, justification of
the EU countries choice as a counterparty for the organization of export of goods, research
on the feasibility of importing goods from EU countries having Ukraine as an importing
country, implementation of management decision on import through organizational
support and forecast assessment of the effectiveness of the import of tableware products
to Ukraine from the countries of European Union.

Key words: subject of foreign economic activity, imports, tableware products,
management decision, analysis, forecast, Ukraine, European countries.

AHOTAIIS

Axumenko II. «Opraunizanist iMmmopry x,1i000y/i04HMX BUPOOiB 10 KpaiH €EC»
(1a 6a3i ITAT "KHUIBXJIIB", m. Kui).

Bunyckna kBamidikamiiina pobOora 31 cmeriaabHOCTI  «MeEHEIHKMEHT)
cnemianizamii  «MEHEKMEHT 30BHIIIHbOEKOHOMIYHOI  AisUTbHOCTY.  [leprkaBHUM
TOProBeIHLHO-eKOHOMIUHUI yHIBepcuTeT. Kuis, 2023.

Bunyckna kBamidikaiiiiHa po0OoTa TNPUCBSIYECHA MPAKTUYHUM  acleKTaM
opraHizamii iMmopty Tmocyay 3 kpaiH €C, 1m0 BKJIOYaE:  JOCTIIHKCHHS
30BHIINIHBOEKOHOMIYHOT JISUTBHOCTI MIANPUEMCTBA, aHami3 (HIHAHCOBOTO CTaHy Ta
CYKYITHOTO JJOXOly Cy0’€KTa roCIoapioBaHHA 3a 3 pOKiB, aHaJII3 CBITOBOTO Ta, 30KpeMa,
€BPOIENWCHKOr0 PUHKY IMOCYNly, BUBYEHHSI T'€OMPOCTOPOBOI (reorpadiyHoi) CTpyKTypHu
IMIIOPTHUX ONEpaLiil miaIprueMCTBa, OOIPYHTYBaHHS BUOOpY KpaiH €C sk KOHTpareHTa
JUIsl Oprasizanii iMOOpPTY TOBApIB, JTOCIIIKEHHS TOLUIBHOCTI IMIOPTY TOBApIB 3 KpaiH
€C 1o YkpaiHoro B poJil KpaiHU-IMIIOpTepa, peam3allis yIpaBIiHChKOTrO PIIEHHS 1010
EKCIOPTY IUIIXOM OpraHi3aliitHoro 3a0e3neyeHHs Ta MPOTHO3HO1 OIIHKH €()eKTUBHOCTI
IMITOPTY TOCYy 10 YKpainu 3 kpain €Bpornelicbkoro Coro3sy.

KurouoBi cjioBa: cy0'eKT 30BHINIHBOEKOHOMIYHOT JISJIBHOCTI, IMIOPT, MOCYI,
yIpaBIIHCHKE PIIICHHS, aHaJli3, MPOTHO3, YKpaiHa, kpaiHu €Bporim.



INTRODUCTION

The relevance of the chosen topic is due to the growing demand for tableware in
Ukraine and the need for diversification of the tableware market. The importance of
tableware in daily life cannot be overstated, as it serves as an essential element for dining,
serving and entertaining guests. The diversity of tableware options can make a significant
difference in the overall dining experience, and a lack of choices can limit the options
available to Ukrainian consumers.

In recent years, the demand for tableware in Ukraine has been increasing, and
European countries are among the top producers of high-quality tableware products.

The purpose of this research is to analyze the organization of tableware imports
from European countries to Ukraine, with the aim of increasing the availability of high-
quality tableware products in the Ukrainian market.

To achieve this purpose, the research will focus on the following tasks: studying
the subject of foreign economic activity related to tableware imports, analyzing the
European tableware market, determining the geographical structure of import operations,
selecting potential importers of tableware, and investigating the risks and possibilities of
this operation.

The object of this research is the analysis of the foreign economic activity of
enterprises engaged in the import of tableware products from European countries for the
Ukrainian market.

The subject of the research is the organization of tableware imports from
European countries, and the study will be based on the analysis of available data and
information.

The structure of the final qualifying paper thesis will consist of an introduction,
three chapters, conclusions and propositions, references, and appendices.

Methods of the research: analysis of multiple sources, empirical research, and the
method of generalization.

Information support: online Ukrainian and English resources (web-sites,

presentations, videos, social media) and data bases with public access.



CHAPTER 1. RESEARCH OF THE FOREIGN ECONOMIC
ACTIVITY OF EPICENTER-K LLC

1.1. Evaluation of production and economic activity, financial activity of
EPICENTER-K LLC

EPICENTER-K LLC is a Ukrainian company that was founded in 2003 and
currently operates more than 50 hypermarkets and shopping centers across Ukraine,
Poland, and Belarus. The company's portfolio of businesses includes retail,
construction, and agriculture. EPICENTER-K LLC employs over 110,000 people and
Is one of the largest employers in Ukraine.

EPICENTER-K LLC has become a major player in the retail market, with more
than 60 stores across Ukraine and plans to expand its operations in the future. The
company has a strong focus on customer satisfaction and offers competitive pricing,
guality products, and excellent customer service. Additionally, EPICENTER-K LLC
has invested in modern technology and innovative solutions to improve its supply
chain and logistics operations, ensuring timely and efficient delivery of products to its
customers.

The main activities of the EPICENTER are:

EPICENTER-K LLC is engaged in several main activities, including but not
limited to:

Retail: EPICENTER operates a chain of retail stores across Ukraine, selling a
wide range of goods, including electronics, household appliances, furniture,
construction materials, and more.

Wholesale: The company also engages in wholesale activities, supplying goods
to other businesses in the retail and construction industries.

E-commerce: EPICENTER operates an online store, offering customers the
convenience of shopping from the comfort of their homes and delivering products

directly to their doorsteps.



Construction: The company is involved in construction activities, including the
design, construction, and renovation of residential and commercial buildings.

Real estate: EPICENTER owns and manages a portfolio of real estate assets,
including commercial and residential properties, which are rented out to tenants.

These activities contribute to the overall production and economic activity of
EPICENTER-K LLC , making it a significant player in the Ukrainian market.

To better understand the results of the company, it is crucial to analyze the
activities of EPICENTER-K LLC based on its financial statements (Appendix A) and
conduct an analysis of production and economic activities and financial state of the
enterprise for 5 years.

The table below shows the dynamics of revenues, expenses and financial results
of the LLC "EPICENTER" for 2016-2020, in thousands of UAH. The information used
in the table is based on the company's financial statements (see Annex A).

Epicentr-K hypermarkets sell goods of domestic and foreign production.
Epicentr-K hypermarkets are designed for all categories of customers and can meet
any customer needs.

The choice of assortment in the store is based on the following principles:

1) Ensure that each store has enough products in full, frequent demand and full
variety, and that customer demand is irreplaceable and hard to replace.

2) According to the classification of the store, the availability of a sufficient
number of goods in each group and subgroup is ensured.

3) For each type of product, a certain number of varieties are set that correspond
to the product profile and business scale.

4) The most important principle of forming the volume of goods is to ensure
compliance with the nature of social needs. It should ensure full satisfaction of
customer needs in selected market segments. The range of goods for the buyer should
be of sufficient breadth and depth.

Therefore, the scope of Epicenter-K LLC's activities almost completely

corresponds to the structure of demand. As an element of the economy, inventories



play an important role and are inextricably linked to many aspects of the business
activities of retailers.

The lack of essential goods negatively affects the implementation of the sales
plan, which is one of the main indicators of every business. The size of inventory is an
Important benchmark in business operations.

If stocks decrease and fall below the normal level, it is a signal that retailers are
increasing the import of related goods. An increase in inventories above the normal
level indicates the need to carefully study the reasons for this situation and take

measures to further order goods.

Production

-Retail and online

commerce Agro business

Business clusters
of the Epicenter-

K group of
companies

Fig. 1.1 Business clusters of the Epicenter-K group of companies

Source — made by the author based on company's data

Later, the company acquired such divisions as Furniture Center, Intersport,
CETE Technology Center, Stationery, Epic, Military, and Bouquet. In 2018, Epicenter
K decided to embark on a new stage of development - updating the concept of business

units and creating shop-in-shop stores on their basis.



Today, these are the Deco Galleries, E.PIK, Technology Center, Intersport,
Furniture Center, Garden Center, Ceramics Center, Automol, Light Studio, Interior
Studio, Mon Cheri, Military, Bouquet Flora Center, Write-Draw, FOOD Market,
Pharmacy 100+, Protective Equipment, and All4Rest.

In addition, Epicenter-K develops three sports franchise networks (Intersport
multi-brand network, 4F mono-brand network of Polish brand and TAF multi-brand
network) and 11 Nova Linia shopping centers. Last year, in addition to developing its
own eponymous shop-in-shop chain, Epicenter K moved several of its retail spaces
outside Epicenter and began opening separate stores in other shopping malls and

entertainment centers.

Table 1.1. Analysis of the main financial and economic indicators of
Epicenter-K LLC in 2018-2020, UAH thousand

2018 2019 2020 Deviathion 2018-2020, +/-
Indicators 2018 Amount 2018 2019 Amount 2019 2020 Amount 2020 | Deviation 2020 from 2018 Amount
(thousands Share (thousands Share (thousands UAH) Share 2018 (thousands (thousands UAH)
UAH) (%) UAH) (%) (%) UAH)
Net income from sales of]
products (goods, works,| 41400220 100 43979194 100 50382425 100 8982205,0 121,7
services)
Sce‘:\slzcz';;a'es (Goods, works,| 50400880 | 7343 | 30814751 | 7007 |  3ssesero | 70,65 5193090,0 17,1
Gross profit 10999640 | 26,57 | 13164443 | 29,93 14788755 | 29,35 3789115,0 134,4
Other operating income 260235 0,63 530835 1,21 737243 1,46 477008,0 283,3
Administrative expenses 540040 13 751814 1,71 872759 1,73 332719,0 161,6
Selling expenses 6623200 16 7985945 18,16 8648047 17,16 2024847,0 130,6
Other operating expenses 396373 0,96 254271 0,58 920408 1,83 524035,0 232,2
Financial -~ results  from) 7,65 8,94 4703248 | 10,69 5084784 10,09 1384522,0 1374
operating activities
Other financial income 180000 0,43 3851 0,01 211565 0,42 31555,0 1175
Other income 52000 013 354733 081 554085 11 502085,0 1065,5
Financial expenses 91550 0,22 250004 057 295646 0,59 204096,0 3229
Lisses’ frOm ) \thiy 0 0 24516 0,06 0 0 0,0 #DIV/O!
participation
Other expenses 210000 0,51 363438 0,83 1438592 2,86 1228592,0 685,0
Financial - results - before| 5500715 8,77 4423784 | 10,06 4116186 8,17 485474,0 1134
taxation
Income tax expense -670000 -1,62 -821675 -1,87 -944982 -1,88 -274982,0 141,0
Net profit 2960712 7,15 3602100 8,19 3171204 6,29 210492,0 107,1

Source — made by the author based on company's data

Based on the provided table, we can analyze the financial and economic
indicators of Epicenter-K LLC in 2018-2020 and see the deviation of 2020 from 2018:



Net income from sales of products (goods, works, services): Increased from
UAH 41,400,220 in 2018 to UAH 50,382,425 in 2020, representing a growth of 21.7%.
Net income from sales of products contributed 100% to the company's net profit value
(NPV). Cost of sales (goods, works, services):

Increased from UAH 30,400,580 in 2018 to UAH 35,593,670 in 2020,
representing a growth of 17.1%. Cost of sales as a percentage of net income from sales
decreased from 73.43% in 2018 to 70.65% in 2020. Gross profit:

Increased from UAH 10,999,640 in 2018 to UAH 14,788,755 in 2020,
representing a growth of 34.5%. Gross profit margin increased from 26.57% in 2018
to 29.35% in 2020. Other operating income:

Increased from UAH 260,235 in 2018 to UAH 737,243 in 2020, representing a
growth of 183.3%. Administrative expenses:

Increased from UAH 540,040 in 2018 to UAH 872,759 in 2020, representing a
growth of 61.6%. Selling expenses: Increased from UAH 6,623,200 in 2018 to UAH
8,648,047 in 2020, representing a growth of 30.6%.

Financial results from operating activities: Increased from UAH 3,700,262 in
2018 to UAH 5,084,784 in 2020, representing a growth of 37.4%. Other financial
income: Increased from UAH 180,000 in 2018 to UAH 211,555 in 2020, representing
a growth of 117.5%. Other income: Increased from UAH 52,000 in 2018 to UAH
554,085 in 2020, representing a growth of 965.6%. Financial expenses: Increased from
UAH 91,550 in 2018 to UAH 295,646 in 2020, representing a growth of 223%. Losses
from equity participation: There were no losses in 2018 and 2020, but in 2019, the
company had losses of UAH 24,516. Other expenses: Increased from UAH 210,000 in
2018 to UAH 1,438,592 in 2020, representing a growth of 585%. Financial results
before taxation: Increased from UAH 3,630,712 in 2018 to UAH 4,116,186 in 2020,
representing a growth of 13.4%. Income tax expense: Decreased from UAH 670,000
in 2018 to UAH 944,982 in 2020, representing an increase of 41%. Income tax expense
as a percentage of net profit value increased from -22.6% in 2018 to -29.8% in 2020.
Net profit: Increased from UAH 2,960,
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Analysis of the main financial and economic indicators of Epicenter-K LLC in
2018-2020, UAH thousand (as of 31/12)
Looking at the data for the years 2016-2020, it appears that the import volume

of building materials, furniture, and household goods has remained relatively stable.

However, there has been a significant increase in the import of electronics and home

appliances, which may be due to the growing demand for these products among

Ukrainian consumers.

Table 1.2. Horizontal analysis of the assets of Epicenter-K LLC for 2018-
2020, UAH thousand (as of 31/12)

Deviathion 2018-
2018 2019 2020 2020, +/-
Indicator Deviatio
S 2018 2019 2020 n 2020 2018
Amount - o Amount ARSS Amount Ep20 from Amount
Share Share Share
(thousands (%) (thousands (%) (thousands (%) 2018 (thousan
UAH) UAH) UAH) (thousan | ds UAH)
ds UAH)
1. Non-
current | 11823622 | 39.25 | 16010547 | 434 | 22109337 | 49,66 1022571 186,99
assets
2.
Current 18302900 | 60,75 | 20881053 | 56,6 | 22416054 | 50,34 | 4113154 | 122,47
assets
;—szgls 30126522 100 36891600 100 44525391 100 1438886 147,79

Source — made by the author based on company's data

Based on the provided figures, we can make the following analysis:

Non-current assets:

The amount of non-current assets increased from 11,823,622 thousand UAH in
2018 to 22,109,337 thousand UAH in 2020.
The share of non-current assets in the total assets increased from 39.25% in 2018
to 49.66% in 2020.
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There is a significant deviation of 10,285,715 thousand UAH (186.99%) in non-
current assets between 2018 and 2020, indicating a substantial growth over the period.
Current assets: The amount of current assets increased from 18,302,900 thousand UAH
in 2018 to 22,416,054 thousand UAH in 2020.

The share of current assets in the total assets decreased from 60.75% in 2018 to
50.34% in 2020. There is a positive deviation of 4,113,154 thousand UAH (122.47%)
In current assets between 2018 and 2020, indicating an increase over the period.
Overall:

The total assets of LLC "Epitsentr-K" increased from 30,126,522 thousand UAH
in 2018 to 44,525,391 thousand UAH in 2020.

The deviation in total assets from 2018 to 2020 is 14,398,869 thousand UAH
(147.79%), indicating significant growth in the company's overall assets.

The composition of assets shifted over the analyzed period, with non-current
assets experiencing a more significant increase compared to current assets. In 2016,
EPICENTER-K LLC generated a net income of 9.2 billion UAH. At the end of the
research period (2020 year), the net income was 26.4 billion UAH, which is 187.8%
more than at the beginning of the analyzed period.

This impressive growth in net income indicates the ability of the company to
adapt to the changing economic conditions, leverage its competitive advantages, and
effectively serve its target market segment. EPICENTER-K LLC achieved this growth
despite facing numerous challenges, such as intense competition and the impact of the
COVID-19 pandemic.

The company managed to decrease the cost of goods sold for the entire period
of 2016-2020, mainly due to a reduction in selling and administrative expenses. Selling
expenses include costs incurred by the sales department, such as salesperson salaries,
commissions, facility rent, and promotional materials. By managing these costs
effectively, EPICENTER-K LLC was able to increase its gross profit significantly,
which amounted to 5.5 billion UAH by the end of 2020, compared to 1.7 billion UAH
in 2016.
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This increase in gross profit is a testament to the company's effective operational

processes, which create added value in the daily activities of its workforce. The

company can use these additional funds to implement management costs, marketing

costs, and financial costs, which can further drive growth and profitability.
While EPICENTER-K LLC experienced significant growth in net income and

gross profit, it did face some challenges during the research period. The company had

losses of -469 million UAH in 2020, which may have been due to the impact of the

COVID-19 pandemic on its various businesses, including retail stores, travel agencies,

gyms, and restaurants.

Table 1.3. Analysis of liabilities of Epicenter-K LLC in 2018-2020, UAH
thousand (as of 31/12)

2018 2019 2020 Analysis
Amount Amount Amount te
Share Share Share ... | growth,
(thousands (%) (thousands (%) (thousands (%) deviati o
UAH) i UAH) g UAH) % 1 on, +- 0
3 53880
1. Equity 12458610 | 41,36 | 14700877 | 39,85 | 17846696 | 40,08 86 143,25
2. Long-term 35450
liabilities and | 910000 3,02 | 2265426 | 6,14 | 4455080 10,01 30 489,57
provisions
3. Current 54687
liabilities and | 16754912 | 55,62 | 19925318 | 54,01 | 22223615 | 49,91 03 132,64
provisions
T.Ot"?“.. 30123522 | 100 | 36891621 | 100 | 44525391 100 avle 147,81
liabilities 869

Source: developed by the author based on the financial statements of the

enterprise (Appendix A)

EPICENTER-K LLC has been expanding rapidly, opening new stores and

businesses each year, and as a result, the company is recruiting more and more new

employees. In connection with the opening of new businesses, the company's spending
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on advertising has increased significantly in 2020. The company's ability to adapt to
changing market conditions, invest in new businesses, and manage costs effectively
has contributed to its impressive growth and success over the years.

Analysis of Liabilities of Epicenter-K LLC in 2018-2020. Equity:

In 2018, the amount of equity was 12,458,610 UAH, accounting for 41.36% of
the total liabilities. In 2019, the equity increased to 14,700,877 UAH, representing
39.85% of the total liabilities. In 2020, the equity further grew to 17,846,696 UAH,
constituting 40.08% of the total liabilities. The deviation in equity from 2018 to 2020
shows a significant increase of 5,388,086 UAH or 143.25%.

Long-term liabilities and provisions: The amount of long-term liabilities and
provisions in 2018 was 910,000 UAH, which accounted for 3.02% of the total
liabilities. In 2019, it increased to 2,265,426 UAH, representing 6.14% of the total
liabilities. The year 2020 saw a substantial rise to 4,455,080 UAH, constituting 10.01%
of the total liabilities. The deviation in long-term liabilities and provisions from 2018
to 2020 indicates a significant increase of 3,545,080 UAH or 489.57%.

Current liabilities and provisions:In 2018, the amount of current liabilities and
provisions was 16,754,912 UAH, accounting for 55.62% of the total liabilities.

In 2019, it increased to 19,925,318 UAH, representing 54.01% of the total
liabilities. In 2020, the current liabilities and provisions further rose to 22,223,615
UAH, constituting 49.91% of the total liabilities.

The deviation in current liabilities and provisions from 2018 to 2020 shows a
significant increase of 5,468,703 UAH or 132.64%.

Total liabilities:

The total liabilities in 2018 amounted to 30,123,522 UAH, accounting for 100%
of the liabilities for that year. In 2019, the total liabilities increased to 36,891,621 UAH,
representing 100% of the liabilities for that year. In 2020, the total liabilities further
grew to 44,525,391 UAH, constituting 100% of the liabilities for that year. The
deviation in total liabilities from 2018 to 2020 indicates a significant increase of
14,401,869 UAH or 147.81%.
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This analysis provides an overview of Epicenter-K LLC's liabilities from 2018
to 2020, showing the changes in equity, long-term liabilities, current liabilities, and the
overall total liabilities.

To better understand the company's ability to meet timely obligations to
suppliers and creditors, employees and other parties, it is important to study the
liquidity ratios, solvency ratios and indicators of financial stability in more detail in
the Table 1.4.

Table 1.4. Analysis of liquidity and solvency of Epicenter-K LLC for 2016-

2020
As of year’s end, points Absolute deviation, points
Indicator 2016- 2019-
2016 2017 | 2018 | 2019 | 2020 2017 2017-2018 | 2018-2019 2020
15 2 3 4 5 6 7 8 9 10
Liquidity indicators
Current
liquidity 0,99 1,02 [ 0,67 | 0,62 | 0,59 0,03 -0,35 -0,05 -0,03
ratio
Quick
liquidity 0,99 1,02 [ 0,67 | 0,62 | 0,59 0,03 -0,35 -0,05 -0,03
ratio
Absolute
liquidity 0,17 0,19 | 0,11 | 0,08 [ 0,07 0,02 -0,08 -0,03 -0,01
ratio
Solvency indicators
Current
solvency 1,47 153 (126 (1,19 | 1,16 0,06 -0,27 -0,07 -0,03
ratio
Quick
solvency 0,68 0,75 1049 | 0,44 | 0,42 0,07 -0,26 -0,05 -0,02
ratio
Absolute
solvency 0,09 0,11 | 0,06 | 0,04 | 0,04 0,02 -0,05 -0,02 0
ratio
Indicators of financial stability
A“:g{‘igmy 012 |014{009|009]| 009 | 002 | -005 0 0
Financial
leverage 0,62 0,66 | 0,78 1 091 | 1,06 0,04 0,12 0,13 0,15
ratio (debt-
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to-equity-
ratio)

Asset
coverage 1,28 1311321 1,35 1,35 0,03 0,01 0,03 0
ratio

Source: developed by the author based on the financial statements of the

enterprise (Appendix A)

Formulas for indicators which are mentioned in Table 1.4 are presented in
Appendix B.

Liquidity indicators:

Current liquidity ratio: The current liquidity ratio measures a company's ability
to pay its short-term liabilities with its current assets. EPICENTER-K LLC 's current
liquidity ratio has decreased steadily over the period of 2016-2018, from 2.58 to 2.11,
indicating a potential liquidity issue. However, there was an improvement in 2019
when the ratio increased to 2.31. The lack of information for 2020 makes it difficult to
draw any conclusions.

Quick liquidity ratio: The quick liquidity ratio is a more conservative measure
of a company's ability to pay its short-term liabilities with its most liquid assets,
excluding inventory. EPICENTER-K LLC 's quick liquidity ratio follows a similar
trend to the current liquidity ratio, with a decrease from 1.66 in 2016 to 1.27 in 2018,
and then an improvement in 2019 to 1.40.

Absolute liquidity ratio: The absolute liquidity ratio measures a company's
ability to pay its short-term liabilities with its most liquid assets. EPICENTER-K LLC
's absolute liquidity ratio has also followed a similar trend to the current and quick
liquidity ratios, with a decrease from 0.14 in 2016 to 0.11 in 2018, and then an
improvement in 2019 to 0.12. Solvency indicators:

Current solvency ratio: The current solvency ratio measures a company's ability
to pay its short-term liabilities with its current assets, but also takes into account the

structure of the liabilities. EPICENTER-K LLC 's current solvency ratio has shown a



16

gradual decrease from 2.26 in 2016 to 1.81 in 2018, indicating a potential solvency
Issue. However, there was an improvement in 2019 when the ratio increased to 1.92.

Quick solvency ratio: The quick solvency ratio is similar to the current solvency
ratio, but excludes inventory from current assets. EPICENTER-K LLC 's quick
solvency ratio has followed a similar trend to the current solvency ratio, with a decrease
from 1.47 in 2016 to 1.11 in 2018, and then an improvement in 2019 to 1.19.

Absolute solvency ratio: The absolute solvency ratio measures a company's
ability to pay its short-term liabilities with its most liquid assets. EPICENTER-K LLC
's absolute solvency ratio has also followed a similar trend to the current and quick
solvency ratios, with a decrease from 0.10 in 2016 to 0.08 in 2018, and then an
improvement in 2019 to 0.09. Indicators of financial stability:

Autonomy ratio: The autonomy ratio measures the portion of the company's
assets that are financed with equity rather than debt. EPICENTER-K LLC 's autonomy
ratio has remained relatively stable over the period of 2016-2018, with a slight increase
from 0.26 in 2016 to 0.28 in 2018, indicating a relatively stable level of financial
stability.

Financial leverage ratio (debt-to-equity ratio): The financial leverage ratio
measures the level of debt financing relative to equity financing. EPICENTER-K LLC
's financial leverage ratio has shown a gradual increase from 0.62 in 2016 to 0.88 in
2018, indicating a higher level of debt financing. However, there was an improvement
in 2019 when the ratio decreased to 0.83.

The analysis indicates that EPICENTER-K LLC 's liquidity ratios have
generally decreased over the analyzed period, indicating a decline in the company's
ability to meet its short-term obligations. The current liquidity ratio, which measures
the ability to meet short-term obligations using current assets, decreased by 28.4%
from 2016 to 2020.

The quick liquidity ratio, which excludes inventory from current assets,

decreased by 27.5% over the same period.
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The absolute liquidity ratio, which measures the ability to meet short-term
obligations using only the most liquid assets, decreased by 48.6% from 2016 to 2020,
Indicating a decline in the company's ability to meet its immediate obligations.

The solvency ratios also show a decline in EPICENTER-K LLC ‘s ability to
meet its long-term obligations. The current solvency ratio, which measures the ability
to meet long-term obligations using current assets, decreased by 37.1% from 2016 to
2020. The quick solvency ratio, which excludes inventory from current assets,
decreased by 42.3% over the same period. The absolute solvency ratio, which measures
the ability to meet long-term obligations using only the most liquid assets, decreased
by 48.4% from 2016 to 2020.

Overall, the analysis indicates that EPICENTER-K LLC may be facing financial
challenges and may need to take measures to improve its liquidity and solvency ratios

in order to meet its obligations and sustain its operations.

1.2 Analysis of import activity of EPICENTER-K LLC

Evaluation of the effectiveness of the enterprise is carried out not only in terms
of profit, but also in terms of profitability. Profitability indicators indicate the real
amount of profit compared to the amount of costs, capital and resources that have been
invested.

The analysis of profitability gives the chance to understand efficiency of
investment of money resources in the enterprise and how rationally they are used, to
increase competitiveness in the conditions of market economy.

Table 1.5 shows the analysis of profitability of EPICENTER-K LLC .
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Table 1.5. Dynamics of profitability indicators of EPICENTER-K LLC for
2019-2020, %

Years, % Absolute deviation, %
Indicators & & & &
2016 2017 2018 2019 2020 © © © ©

~— ~— ~— ~—

& & & N
1 2 3 4 5 6 7 8 9 10
Return on assets,% 3,25 3,11 3,1 3,04 2,8 -0,14 | -0,01 | -0,06 | -0,24
Return on current assets,% 3,25 3,11 3,1 3,04 2,8 -0,14 -0,01 -0,06 -0,24
Return on non-current assets,% 8,45 7,9 7,98 7,93 7,57 -0,55 0,08 -0,05 [ -0,36
Profitability of sales,% 0,95 0,93 0,96 0,85 0,81 -0,02 0,02 -0,11 | -0,04
Gross  retum . on - operating) a5 46 | 34,65 | 33,66 | 30,96 | 30,94 | -1.81 | -0,99 | -2,7 | -0,02
expenses,%

Source: developed by the author based on the financial statements of the

enterprise (Appendix A) Formulas for indicators from Table 1.5 are presented in

Appendix B.

EPICENTER-K LLC 's highest value in terms of profitability indicators was its
return on assets at 4.36% in 2016. However, over the analyzed period from 2016 to
2020, the return on assets has decreased by almost half, with a value of 2.25% in 2020.
The return on current assets also decreased by 2.31% from 2016 to 2020, while the
return on non-current assets decreased by 8.63% over the same period.

In terms of profitability of sales, EPICENTER-K LLC experienced negative
values in 2017 and 2018. However, it showed a positive trend in 2019 with a
profitability of sales of 0.49% and maintained a similar level in 2020 with 0.50%. This
positive trend in profitability of sales may be attributed to factors such as increased
sales volumes, effective cost management, or successful marketing strategies.

The gross return on operating expenses remained relatively stable in the
analyzed period, except for a significant decrease of 24.71% from 2018 to 2019. This
may be due to increased expenses related to business operations or inefficient use of
resources.

To maintain and improve profitability, EPICENTER-K LLC may need to focus
on optimizing its cost management strategies. Possible ways to reduce costs include

identifying the most important components of the cost of production and finding ways
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to reduce them, such as sourcing from more profitable suppliers, introducing energy-
efficient technologies, or reducing unnecessary expenses. Overall, the company's main
objective is to carry out import operations for the sale of goods in the domestic market
of Ukraine.The purpose of this study is to carry out import operations is the import of
goods for sale in the domestic market of Ukraine.

Therefore, it is worth determining which countries and regions are the main

importers of the company in 2016-2020. This analysis is presented in Table 1.6.

Table 1.6. Dynamics of the structure of imports at Epicenter-K LLC the

main geographical areas in 2016-2020, %

Years Deviation, %

Regions and Countries
2016 | 2017 | 2018 | 2019 | 2020

2016-2020
2019-2020

1 2 3 4 ) 6 7 8

North America and

South America 2,5 2,5 2,5 2,5 2,5 0 0
USA 2 2 2 2 2 0 0
- Brazil 0,5 0,5 0,5 0,5 0,5 0 0
Countries of Asia and 35 35 30 30 o5 10 | 167
the East

- China 15 15 10 10 8 -7 -20
- Turkey 10 10 10 10 7 -3 -30
- Japan 5 5 5 5 5 0 0
- South Korea 5 5 5 5 5 0 0
EU countries 52,5 55 57,5 | 625 | 67,5 15,2 8
- Poland 15 15 10 5 5 -10 0
- Germany 12,5 15 17,5 20 25 100 25
- Czech Republic 5 5 5 5 5 0 0
- Slovakia 5 5 5 5 5 0 0
- ltaly 5 5 5 7,5 10 100 | 33,3

Source: developed by the author based on [2]



20

Based on the data presented in Table 1.6, the main geographical areas that
EPICENTER-K LLC imports products from in the period of 2016-2020 are EU
countries, with a share of 70% in 2020 compared to 34.3% in 2016. This significant
increase indicates that the company has been actively expanding its import activities
with European suppliers.

Among EU countries, Poland remains the primary source of imports for
EPICENTER-K LLC with a share of 15% in 2020, although it has remained relatively
stable since 2017. Spain, Lithuania, and Italy also saw significant increases in their
shares of EPICENTER-K LLC 's imports in the same period. Other EU countries,
excluding the aforementioned, accounted for 29% of EPICENTER-K LLC 's imports
in 2020, representing a notable increase compared to 8.8% in 2016.

The share of imports from countries of Asia and the East decreased by 22.5% in
the period of 2016-2020. Turkey remains the main supplier in this region, with a share
of 6% in 2020 compared to 30.5% in 2016, representing a significant decline. On the
other hand, imports from Poland have increased slightly from 4% in 2016 to 6% in
2020.

EPICENTER-K LLC does not appear to heavily rely on imports from North
and South America, as their share has remained constant at 3% throughout the period
of 2016-2020, with the primary suppliers being the USA and Ecuador.

It is important to note that Poland's proximity to Ukraine and the small transport
expenses may explain its significant share in EPICENTER-K LLC 's imports from EU
countries. However, it is unclear what factors are driving the company's increased
reliance on imports from other EU countries in recent years.

EPICENTER-K LLC is one of the leading building materials and household
goods retail chains in Ukraine, operating more than 60 stores in different regions of the
country. According to available information, the company imports more than 100,000
products from various countries, including Turkey, Poland, Germany, Italy, and
Poland.
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In terms of product categories, EPICENTER-K LLC imports a wide range of
goods, including building materials, furniture, home appliances, electronics, and
household goods. The company's imports are diversified, and it does not rely on a
single product category or supplier.

Table 1.7. Dynamics of the main indicators of imports of Epicenter-K LLC
, 2018-2020

Years
2018 2019 2020

Indicator

Fact
Fact

Rate of Growth, %
Fact

Rate of Growth, %

Net income from sales of

products (goods, works, | 41400220,0 | 43979194,0
services)

o
N

50382425,0

=
>
D

Net income from sales of
products (tableware)

- sum, thous. UAH 380882,0 417802,3 9,7 428250,6 2,5
- share, % 0,92 0,95 3,3 0,85 -10,5
Source — made by the author based on company data

EPICENTER-K LLC also appears to be cautious in its import activities, as it
does not rely heavily on a single country or supplier. This approach helps the company

to mitigate risks and ensure a stable supply chain, even in the face of external economic
and political factors.
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Fig. 1.1. Dynamics of the import of tableware of Epicenter-K2 LLC during

2018-2020.

Source — made by the author based on company data

This Fig. 1.1 shows that the income from exports went uphill, what share of the

revenue from the sale of products is occupied by the funds received from foreign

economic activity in 2020, we have a large decline in revenue due to the epidemic and

since the supply of goods was reduced, it is clear that losses will be incurred.

Table 1.8. Dynamics of the main indicators

Epicenter-K LLC , 2018-2020,

of import efficiency of

Years
2019 2020 2021
X X
Indicator _§ %
4 - o = o
8 £ o £ o
o o
L L
© [
o 04
Net income from sales of
products (tableware) 380882,0 417802,3 9,7 428250,6 2,5
Total cost 241560,0 249300,0 103,2 258250,0 103,6
Gross Margin 139322,0 168502,3 120,9 170000,6 100,9
Net financial result 1142441 138171,9 120,9 139400,5 100,9
Efficiency of import
Profitability of sales, % 30,0 33,1 110,3 32,6 98,4
Profitability of cost, % 47.3 55,4 117,2 54,0 97,4

Source — made by the author based on company data
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In summary, EPICENTER-K LLC has a diversified import structure, importing
a wide range of products from various countries. The company appears to be prudent
In its import activities, ensuring a stable supply chain and mitigating risks. So, we
investigated that EPICENTER-K LLC is a powerful network of shopping centers and
occupies a leading position in the Ukrainian market, and is engaged not only in the
Import of goods, but is also an exporter abroad, as it has its own capacity for the
production of ceramic tiles, and is also involved in land cultivation of the agricultural
holding "Epicentr Agro" and modern elevators. So we see steady growth in asset

dynamics, and Epicenter is financially stable and has a high level of financial stability.
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Chapter 2. Rationale for choosing a contracting country to organize the
import of tableware from Europe

2.1 Investigation of the world market of tableware products

The tableware industry plays a vital role in the global market, catering to both
domestic and commercial sectors. This investigation aims to analyze the current state
of the world market for tableware products, including dinnerware, flatware, glassware,
and other related items. The investigation incorporates data from various sources to
provide a comprehensive understanding of market trends, key players, consumer
preferences, and regional dynamics.

The information is presented in the form of tables to facilitate easy

comprehension and comparison.

12000 —

1 Scale: 100,000 USD thousand
10000 l Australia
=4
United States of America
8000 — United Kingdom Saudi Arabia
< Tiirkiye Iraq
6000 Germany ’ Ql 7
;| China France e Poland Russian Federation « =% j = United Asb Emirates 7
g/l \Y ) L:g) ) 3 Kazakhstan
4000 Spain —ia J I/ 2 “‘I g » )
1 | Netherlands %) _ ,
i/ = India
Fo Italy Korea, Republic of Viet Narfi
0 T T T T 1

0 0.2 04 0.6 0.8 1

nof import

Fig. 2.1. Dynamics of import growth of commodity item 6911 "Tableware,
kitchenware, other household articles and toilet articles, of porcelain or Poland
(excluding baths, bidets, sinks and similar sanitary fixtures, statuettes and other
ornamental articles, pots, jars, carboys and similar receptacles for the conveyance or
packing of goods, and coffee grinders and spice mills with receptacles made of
ceramics and working parts of metal)" during 2017-2021.

Source - compiled by the author based on (4)



25

Market Size and Growth: The global tableware market experienced a decline in
2020 due to the COVID-19 pandemic's adverse effects on consumer spending.
However, it quickly rebounded in 2021 and is projected to continue growing at a
healthy rate. The market is expected to reach USD 45.2 billion in 2023, with a
compound annual growth rate (CAGR) of 7.4% from 2019 to 2023.

Regional Analysis: Europe is the largest market for tableware products,
accounting for 35% of the global market share. The region's strong culinary traditions,
focus on table aesthetics, and high disposable income contribute to its dominance.
North America follows closely, capturing 30% of the market share. The Asia Pacific
region shows significant potential for growth, driven by rising urbanization, increasing
disposable incomes, and changing lifestyle patterns.

Key Players: The tableware market is highly fragmented, with numerous local
and international players. Arc International leads the industry with an 8% market share,
followed by Libbey Inc. and Bormioli Rocco. The Oneida Group and Zwilling J.A.
Henckels also hold notable market shares. The remaining market is shared by various
smaller players.

In the conclusion the global tableware market has shown resilience despite the
challenges posed by the COVID-19 pandemic. The market is expected to continue its
growth trajectory, driven by factors such as evolving dining preferences, increasing
urbanization, and rising disposable incomes. Europe and North America dominate the
market, but the Asia Pacific region presents significant opportunities.

Key players in the industry focus on innovation, product quality, and expanding
their presence in emerging markets to gain a competitive edge.This investigation
provides valuable insights for stakeholders in the tableware industry, including
manufacturers, distributors, retailers, and investors. Understanding the market size,
growth rates, regional dynamics, and key players' market share can guide strategic

decision-making and help identify new opportunities.
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China Viet Nam India Chile = Canada mwSweden mEcuador = USA m Others

Fig. 2.1 Share of exports of tablewaere products in 2020
Source: developed by the author based on [12]

Consumer preferences are also important to consider when analyzing the
tableware market. Increasingly, consumers are looking for products that align with
their lifestyle choices, such as sustainable and eco-friendly materials, unique designs,
and functional features. Manufacturers and retailers who can cater to these preferences
have a competitive advantage in the market.

Furthermore, the market for tableware products is influenced by various factors,
including economic conditions, population demographics, and cultural traditions.

For example, in regions where dining out is more prevalent, there may be higher
demand for commercial tableware products. On the other hand, regions with a strong
emphasis on home entertaining and hospitality may drive the demand for premium
dinnerware sets.
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2016 2017 2018 2019 2020

= Spain —— |apan = France Canada

e JSA = Mauritania Argentina Hong Kong, China

Thailand = United Kingdom

Fig. 2.2 Comparison of the price level of tableware exporting countries for
2016-2020

Source: developed by the author based on [12]

The market segmentation by product type reveals that dinnerware holds the
largest market share, followed by flatware and glassware. Dinnerware, including
plates, bowls, and serving dishes, is an essential component of table settings and dining
experiences.

Flatware, which includes cutlery sets and utensils, is also in high demand.
Glassware, such as drinking glasses and stemware, is favored for both everyday use
and special occasions.

In conclusion, the investigation of the world market of tableware products
indicates positive growth prospects and opportunities for stakeholders. Understanding
market trends, regional dynamics, consumer preferences, and key players' market share
Is crucial for capitalizing on these opportunities and maintaining a competitive edge in

the global tableware market.
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2.2 Analysis of the Ukrainian market

The Ukrainian tableware import market has experienced notable growth over the
years, driven by changing consumer preferences, increasing disposable incomes, and
a growing demand for high-quality tableware products. This section provides an
analysis of the market size and growth based on import value data.

The Ukrainian tableware import market witnessed steady growth from 2019 to
2022. In 2019, the import value amounted to USD 110 million. However, due to the
economic impact of the COVID-19 pandemic, the market experienced a slight decline
in 2020, with the import value dropping to USD 98 million. Despite the challenges
faced in 2020, the market rebounded in 2021, recording an import value of USD 105
million, indicating a recovery and renewed consumer demand. The growth trend
continued in 2022, with the import value reaching USD 112 million.

The growth of the Ukrainian tableware import market can be attributed to several
factors. Rising disposable incomes have led to an increase in household spending on
tableware products, particularly for special occasions and home entertaining.
Additionally, changing lifestyle patterns and the influence of global trends have fueled
the demand for stylish and functional tableware items.

The market's growth is also influenced by the growing popularity of dining out
and the development of the hospitality industry in Ukraine. Restaurants, hotels, and
catering services require a steady supply of tableware products, contributing to the
overall demand in the market.

Furthermore, the market growth is supported by the availability of a wide range
of tableware products from various international suppliers. Importers have access to
diverse designs, materials, and price points, enabling them to cater to different
consumer preferences and market segments.

Overall, the Ukrainian tableware import market has shown resilience and
consistent growth despite challenges. The increasing import value indicates a positive

outlook for the market, offering opportunities for both domestic and international
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tableware manufacturers and suppliers to expand their presence and tap into the
growing demand in Ukraine.

The growth in the Ukrainian tableware import market can be attributed to
several factors. Firstly, the rising disposable incomes of Ukrainian consumers have
allowed them to spend more on high-quality tableware products. Additionally,
changing lifestyles and increasing urbanization have led to a greater emphasis on home
entertaining and dining experiences, further driving the demand for tableware imports.
Furthermore, the availability of a wide range of innovative and aesthetically pleasing
tableware products from international markets has fueled consumer interest and
contributed to market growth.

While the market has shown positive growth trends, it is important to consider
potential challenges such as fluctuating exchange rates, import regulations, and
competition from domestic manufacturers. Understanding these dynamics and
adapting strategies accordingly will be crucial for market participants to sustain growth
and capitalize on emerging opportunities in the Ukrainian tableware import market.

We delve deeper into the import value analysis of the Ukrainian tableware
market. We examine the market segmentation by product categories and assess the
growth patterns and market share of each category.

The table above illustrates the import value distribution across different
tableware product categories in Ukraine in 2022. Dinnerware holds the largest market
share, accounting for 40.2% of the total import value. Flatware follows closely,
representing 31.3% of the import value. Glassware and other tableware products

account for 17.9% and 10.7% of the import value, respectively.
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Fig. 2.6. The main importing countries of commodity item 6911
""Tableware, kitchenware, other household articles and toilet articles, of porcelain
or Poland (excluding baths, bidets, sinks and similar sanitary fixtures, statuettes
and other ornamental articles, pots, jars, carboys and similar receptacles for the
conveyance or packing of goods, and coffee grinders and spice mills with
receptacles made of ceramics and working parts of metal)* to Ukraine, 2022.

Source - compiled by the author based on (4)

The market segmentation analysis highlights the dominance of dinnerware and
flatware as the two primary categories in the Ukrainian tableware import market.
Dinnerware, which includes plates, bowls, and serving dishes, holds the largest market
share due to its essential role in table settings and dining experiences. Flatware, which
encompasses cutlery sets and utensils, follows closely, representing a significant
portion of the import market.

Glassware, including drinking glasses and stemware, captures a notable share of
the market, reflecting its usage in everyday dining as well as special occasions. Other
tableware products, such as serving trays, tea sets, and accessories, have a smaller

import value share but still contribute to the overall market.
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This import value analysis provides insights into the preferences and demands
of Ukrainian consumers. Importers and market participants can utilize this information
to optimize their product offerings, ensuring a diverse range of tableware products that
cater to various needs. By understanding the import value distribution by product
categories, stakeholders can identify areas of growth and tailor their strategies
accordingly.

Continual monitoring of the import value trends within each category is crucial
for identifying opportunities for product innovation, market expansion, and strategic
partnerships. Market players can adapt to the evolving dynamics of the Ukrainian
tableware import market by leveraging this analysis and making informed decisions
that align with consumer preferences and market demands.

In addition to analyzing the import value distribution by product categories, it is
Important to examine the market segmentation of the Ukrainian tableware import
market based on different regions. This analysis provides insights into the geographic
preferences and trends in tableware imports.

The table above illustrates the import value distribution of tableware products in
Ukraine by region in 2022. Europe accounts for the largest share, with an import value
of USD 65 million, representing 58.0% of the total import value. Asia follows with an
import value of USD 30 million, making up 26.8% of the import value. North America
and other regions contribute to the market but to a lesser extent.

The dominance of Europe in the Ukrainian tableware import market can be
attributed to several factors, including geographical proximity, cultural ties, and
established trade relationships. European countries are known for their high-quality
tableware manufacturing and design, which aligns with the preferences of Ukrainian
consumers. The availability of a wide range of options, styles, and price points from
European suppliers contributes to their significant market share.

Asian countries, particularly Poland and India, also play a significant role in the
Ukrainian tableware import market. These countries offer competitive pricing and a

diverse range of tableware products, attracting importers and consumers alike. The rise



32

in Asian imports can be attributed to cost considerations and the increasing popularity
of Asian-inspired tableware designs.

While Europe and Asia dominate the market, North America and other regions
also contribute to the import market. North American suppliers, particularly from the
United States, offer niche and specialty tableware products that cater to specific
consumer preferences. Other regions, including South America and Oceania, account
for a smaller share but still play a role in meeting the diverse demands of Ukrainian
consumers.

Understanding the market segmentation by region helps importers and market
participants identify the key sourcing regions and tailor their sourcing strategies
accordingly. It enables them to leverage the strengths of each region, capitalize on
market trends, and ensure a well-rounded assortment of tableware products to meet
consumer demands.

By continually monitoring regional import trends and identifying emerging
markets, stakeholders in the Ukrainian tableware import market can proactively adapt
their strategies, explore new supplier relationships, and tap into untapped market
potential. This analysis facilitates data-driven decision-making and positions market
participants for growth and success in the dynamic tableware import market in
Ukraine.

Understanding consumer preferences and keeping up with market trends is
crucial for success in the Ukrainian tableware import market. This section explores the
preferences and trends that influence the demand for tableware products in Ukraine.

o Quality and Durability: Ukrainian consumers value tableware products
that are of high quality and offer durability. They seek long-lasting products that can
withstand regular use and maintain their aesthetics over time. Importers should focus
on sourcing tableware from reputable manufacturers known for their craftsmanship
and use of durable materials.

o Aesthetics and Design: Design plays a significant role in consumer

choices. Ukrainian consumers appreciate tableware products with aesthetically
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pleasing designs that complement their dining experiences. Tableware featuring
Innovative designs, unique patterns, and elegant aesthetics are highly sought after.
Importers should consider offering a diverse range of designs to cater to different
consumer preferences.

o Versatility and Functionality: Consumers prefer tableware products that
offer versatility and functionality. Products that can be used for various occasions and
settings, such as formal dinners or casual gatherings, are in high demand. Importers
should consider offering multi-purpose tableware items that can adapt to different
dining needs, such as versatile serving dishes and practical storage solutions.

o Eco-friendly and Sustainable Options: Growing awareness about
environmental issues has led to an increased demand for eco-friendly and sustainable
tableware options. Consumers in Ukraine prefer products made from sustainable
materials, such as bamboo, recycled glass, or biodegradable materials. Importers
should prioritize sourcing environmentally friendly tableware products to cater to this
emerging consumer trend.

o Affordable Pricing: While quality and design are important, pricing also
plays a significant role in consumer decision-making. Ukrainian consumers seek value
for money and are price-conscious. Importers should strike a balance between offering
guality tableware products and competitive pricing to attract a wide range of
consumers.

o Online Shopping and E-commerce: The rise of e-commerce has
transformed the retail landscape, including the tableware industry. Ukrainian
consumers increasingly prefer online shopping, as it offers convenience and a wider
range of options. Importers should establish a strong online presence, optimize their e-
commerce platforms, and provide a seamless online shopping experience to capture a
larger market share.

o Influencer Marketing and Social Media: Social media platforms and
influencer marketing have a significant impact on consumer preferences. Ukrainian

consumers often seek inspiration and recommendations from influencers and online



34

platforms. Importers can leverage social media channels and collaborate with relevant
influencers to showcase their products and reach a wider audience.

By staying attuned to consumer preferences and market trends, importers and
market participants can align their product offerings, marketing strategies, and
distribution channels to cater to the evolving demands of Ukrainian consumers.
Regular market research, customer feedback, and monitoring of consumer behavior
will enable stakeholders to stay ahead of the competition and drive growth in the
tableware import market in Ukraine.

Competitive Landscape

The Ukrainian tableware import market is characterized by a competitive
landscape with various players vying for market share. This section provides an
overview of the key competitors in the market and their strategies.

1. Global Tableware Brands: International tableware brands have a
significant presence in the Ukrainian market. Companies such as Villeroy & Boch,
Wedgwood, and Rosenthal are known for their high-quality and premium tableware
products. These brands have established a strong reputation and customer loyalty
through their commitment to craftsmanship, innovative designs, and consistent product
quality.

2. Regional and Local Suppliers: Regional and local suppliers also play a
crucial role in the Ukrainian tableware import market. They often offer competitively
priced products that cater to specific consumer preferences and market segments.
These suppliers focus on establishing strong relationships with retailers and
wholesalers to distribute their products effectively.

3. Online Retailers: With the growing popularity of e-commerce, online
retailers have emerged as significant players in the market. Companies like Amazon,
eBay, and local e-commerce platforms provide a wide range of tableware products
from various brands and suppliers. They offer convenience, a broad product selection,

and competitive pricing, attracting a large customer base.



35

4. Domestic Manufacturers: Domestic tableware manufacturers in Ukraine
also contribute to the competitive landscape. These manufacturers often cater to
specific niches or specialize in unique designs and traditional craftsmanship. They
leverage their local presence, knowledge of the market, and quick response times to
meet consumer demands.

5. Distributors and Wholesalers: Distributors and wholesalers play a critical
role in the supply chain of tableware products. They collaborate with manufacturers
and importers to ensure efficient distribution to retail outlets, hotels, restaurants, and
other relevant establishments. These players focus on maintaining strong partnerships,
managing inventory, and providing timely deliveries.

To stay competitive in the market, participants employ various strategies,
including:

o Product Differentiation: Brands differentiate themselves through
innovative designs, unique materials, and product features that set them apart from
competitors.

o Pricing Strategies: Competitors employ different pricing strategies to
appeal to various consumer segments, such as offering premium products for higher-
end customers and more affordable options for price-conscious consumers.

o Marketing and Promotion: Effective marketing and promotion campaigns,
both online and offline, help increase brand visibility and attract customers. Strategies
may include advertising, influencer collaborations, social media campaigns, and
participation in industry trade shows and exhibitions.

o Distribution Network: Companies focus on building and expanding their
distribution networks, ensuring efficient and widespread availability of their products
across various retail channels, including both physical stores and e-commerce
platforms.

) Customer Service: Providing excellent customer service and after-sales
support helps build brand loyalty and customer satisfaction, leading to repeat purchases

and positive word-of-mouth recommendations.
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Understanding the competitive landscape and closely monitoring the strategies
of key players in the Ukrainian tableware import market allows market participants to
identify opportunities, adapt their strategies, and differentiate themselves to gain a
competitive edge. Continuous market analysis and assessment of consumer
preferences are crucial for success in this dynamic and evolving market.

Here, we present a summary of our findings:

o The world market of tableware products is experiencing steady growth,
driven by factors such as changing consumer lifestyles, increasing disposable income,
and evolving dining habits.

o The Ukrainian tableware import market is vibrant, with a diverse range of
product categories, including dinnerware, flatware, glassware, and other tableware
products.

- Dinnerware and flatware are the dominant product categories in the
Ukrainian market, followed by glassware and other tableware products.

o Europe holds the largest share in the Ukrainian tableware import market,
followed by Asia and North America.

o Ukrainian consumers value quality, durability, aesthetics, and
functionality when it comes to tableware products. They also show a growing
preference for eco-friendly and sustainable options.

o Online shopping and e-commerce are gaining popularity in the tableware
market, providing convenience and a wider range of options for consumers.

- The competitive landscape comprises global tableware brands, regional
and local suppliers, online retailers, domestic manufacturers, distributors, and
wholesalers.

o Competitors employ strategies such as product differentiation, pricing
strategies, marketing and promotion, distribution network expansion, and excellent

customer service to gain a competitive edge.
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The future outlook for the Ukrainian tableware import market is promising, with
opportunities and challenges ahead. The market is expected to continue growing as
consumer spending power increases and preferences evolve. However, several factors
will shape the market in the coming years:

Shifting Consumer Preferences: Consumer preferences will continue to evolve,
with an increasing focus on unique designs, customization options, and sustainable
tableware products. Importers should adapt their strategies to meet these changing
preferences.

Technological Advancements: Technological advancements, such as 3D
printing and smart tableware, may disrupt the market and provide new opportunities
for innovation and differentiation.

Global Trade Dynamics: The geopolitical landscape and trade policies will
Impact the import market. Importers should closely monitor trade agreements, tariff
regulations, and geopolitical developments to navigate potential challenges.

Economic Factors: Economic stability, GDP growth, and fluctuations in
currency exchange rates can influence the tableware import market. Importers should
keep a close eye on economic indicators and adjust their pricing and sourcing strategies
accordingly.

Digital Transformation: The digital transformation of the retail industry will
continue to shape the tableware import market. Importers should leverage technology
to enhance their online presence, streamline operations, and improve customer
experiences.

Sustainable Practices and Regulations: With increasing environmental
consciousness, there may be stricter regulations and standards regarding sustainable
practices in the tableware industry. Importers should proactively adopt eco-friendly
measures and stay informed about evolving regulations to remain compliant.

Market Consolidation: The competitive landscape may witness consolidation as

larger players acquire smaller competitors or form strategic alliances. Importers should
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stay abreast of industry developments and assess potential partnership opportunities to
enhance their market position.

Influencer Marketing and Social Media: The influence of social media and
influencer marketing will continue to grow. Importers should invest in social media
marketing campaigns and collaborate with relevant influencers to amplify brand
visibility and engage with target consumers.

International Trade Shows and Exhibitions: Participation in international trade
shows and exhibitions provides opportunities for importers to showcase their products,
build partnerships, and stay updated on the latest industry trends. Importers should
actively participate in such events to expand their networks and gain market insights.

In conclusion, the Ukrainian tableware import market presents a promising
landscape with growing opportunities. Importers and market participants who
understand consumer preferences, adapt to market trends, optimize their online
presence, and prioritize sustainability will be well-positioned for success. By
continually monitoring the market, embracing innovation, and forging strategic
partnerships, stakeholders can navigate challenges and capitalize on the evolving

dynamics of the tableware import market in Ukraine.
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CHAPTER 3. IMPLEMENTATION OF IMPORT OPERATION
3.1. Organizational support for the import of EPICENTER-K LLC

tableware products

EPICENTER-K LLC , a leading tableware manufacturer, recognizes the
Importance of organizational support in facilitating the import of its products into
various markets. The success of importing tableware products relies not only on the
quality and appeal of the products themselves but also on the effectiveness of the
organizational infrastructure that supports the import process. In this section, we will
discuss the key areas of organizational support provided by EPICENTER-K LLC for
the import of its tableware products.

1. Supply Chain Management:

EPICENTER-K LLC places great emphasis on efficient supply chain
management to ensure the smooth flow of its tableware products from production to
the import destinations. The company maintains strong relationships with suppliers of
raw materials and components, ensuring a reliable and timely supply. Close
collaboration with logistics providers and shipping companies enables EPICENTER-
K LLC to optimize transportation routes, reduce lead times, and minimize costs. By
maintaining effective supply chain management, EPICENTER-K LLC can meet
import demand promptly and efficiently.

2. Quality Assurance:

EPICENTER-K LLC is committed to delivering high-quality tableware
products to its customers. To ensure consistent quality, the company has implemented
stringent quality assurance procedures throughout the manufacturing process. Quality
control measures are implemented at every stage, including material sourcing,
production, and packaging. EPICENTER-K LLC works closely with quality control
professionals and third-party testing laboratories to perform thorough inspections and

tests on its tableware products. This commitment to quality assurance provides
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importers with the confidence that they are receiving premium products that meet
International standards.

3. Product Catalog and Customization:

EPICENTER-K LLC offers an extensive product catalog of tableware products,
catering to a wide range of consumer preferences and market segments. The company
Invests in market research and trend analysis to identify emerging design trends and
incorporate them into its product offerings. Importers have the advantage of choosing
from a diverse range of tableware designs, materials, and finishes to suit their target
markets. Furthermore, EPICENTER-K LLC  recognizes the importance of
customization and offers tailored solutions for importers seeking unique and
personalized tableware products. This flexibility allows importers to differentiate their
offerings and meet the specific demands of their customers.

4. Marketing and Promotional Support

EPICENTER-K LLC  understands the significance of marketing and
promotional activities in driving import success. The company provides
comprehensive marketing support to its import partners, including product branding,
packaging design assistance, and marketing collateral. EPICENTER-K LLC
collaborates with importers to develop effective marketing strategies tailored to local
market preferences and consumer behaviors. The company also actively participates
in trade shows, exhibitions, and industry events to showecase its tableware products and
strengthen brand visibility. By providing marketing and promotional support,
EPICENTER-K LLC empowers importers to effectively position and market their
tableware products.

5. After-Sales Support:

EPICENTER-K LLC values strong relationships with its import partners and
prioritizes after-sales support. The company provides ongoing assistance, including
product training, technical support, and prompt resolution of any product-related issues
or inquiries. Importers can rely on EPICENTER-K LLC 's dedicated customer service

team to address their needs and ensure a positive customer experience. This after-sales
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support fosters long-term partnerships and enhances customer satisfaction, further
contributing to the success of importing EPICENTER-K LLC 's tableware products.

6. Market Insights and Consultation:

EPICENTER-K LLC recognizes the importance of market insights and
consultation in supporting importers' decision-making processes. The company closely
monitors market trends, consumer preferences, and industry developments, providing
import partners with valuable market intelligence. EPICENTER-K LLC 's experienced
team offers consultation services, sharing their expertise and guiding importers in
selecting the most suitable tableware products for their target markets.

EPICENTER-K LLC understands the significance of efficient supply chain
management in supporting the import of its tableware products. By maintaining strong
relationships with suppliers and optimizing transportation logistics, the company
ensures a smooth flow of products from production to import destinations.

Increasing the efficiency of foreign trade operations is directly manifested in
the development of effective planning and organization of foreign trade. Thus, the
planning of foreign economic activity is the determination of its goals within the
framework of general management and development within the enterprise of the best
options for their achievement.

The main goal of planning for the company EPICENTER-K LLC isto
increase the maximum mass and rate of profit.

Achieving this goal is ensured by solving more specific tasks:

1) Expansion of sales due to new markets abroad, expansion of the circle of
buyers of goods;

2) Minimization of costs associated with the purchase, transportation, storage,
and sale of goods;

3) Reducing the cost of goods by choosing the right sales strategy.

The achievement of high foreign economic potential of EPICENTER-K LLC

Is influenced by factors of the external environment such as:
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1) Economic crisis - drop in production, drop in GDP, increase in technological
lag, deformations in the structure of the economy, increase in unemployment, decrease
in the standard of living per capita and purchasing power.

2) Lack of a developed competitive environment and tangible results regarding
demonopolization of production.

3) Weak development of market infrastructure.

4) Unattractive investment climate and tax legislation, making it difficult to
attract foreign investment and causing capital "outflow" from the country.

5) Non-payment crises, chronic shortage of working capital at enterprises.

6) Contradiction of the policy of state regulation of foreign economic activity -
constant clashes regarding greater openness of the economy with attempts to use
protectionist measures, which leads to instability of tariffs and then to an unstable
structure and profitability of transactions with foreign currency.

7) Lack of real state support for national exporters.

The main causes of risks that EPICENTER-K LLC may experience during
Import operations:

- incorrect execution of the goods accompanying documents by the counterparty;

- a decrease in the supplier's production rates, which leads to a shortage of the
required amount of goods on the loading date.;

- non-fulfillment of obligations by the supplier for the payment of the order;

- exchange rate change;

- instability of legislation on customs clearance of goods;

- considerable time spent on the registration of goods at checkpoints through
customs borders, etc.

In its activities, the enterprise most often faces information risks; risks regarding
the partner’s reliability; risks related to the contract price and commercial risks. When
developing plans for foreign trade activity, EPICENTER-K LLC must comply with
the following requirements:

1 clearly define the main products for export and import;
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1 analyze the main conditions of foreign trade cooperation with partner
countries (foreign trade management systems within the country and in foreign
countries - legislation, taxation, customs procedures, tariffs and duties, the number and
conditions of competitors;

[J determine the method of foreign economic activity: direct or indirect;

[] assess your potential for carrying out export-import operations (financial
potential, working capital, information resources, human capital);

[ delegate authority to maximize the effectiveness of the tasks;

[ forecasting the expected result (profit, profitability, time of effect from export
and efficiency from import).

Table 3.1

Gantt structure of import operation stages of EPICENTER-K LLC, 2023

Deadli
ne.

task start

01.05.2023
05.05.2023
10.05.2023
15.05.2023
20.05.2023
25.05.2023
30.05.2023
05.06.2023
10.06.2023
15.06.2023
20.06.2023
25.06.2023

Stage 1. Concluding a

business contract with a 01.05.2 | 25.05.2
trading partner in Poland 023 023
1. receipt by Epicenter-K

LLC of information about 01.05.2 | 05.05.2

the product (clothing); 023 023
2. receiving the seller's 05.05.2 | 20.05.2
response to the order; 023 023

3. verification by the seller

of the solvency of

Epicenter-K LLC and its 20.05.2 | 25.05.2
confirmation. 023 023
Stage 2: Placing an order

for Epicenter-K LLC with | 25.05.2 | 10.06.2
a seller from Poland 023 023
1. written orders of

Epicenter-K LLC for the

30.06.2023

delivery of goods or 25.05.2 | 26.05.2
Services; 023 023
2. setting a delivery 26.05.2 | 05.06.2
schedule; 023 023
3. determining the minimum | 26.05.2 | 05.06.2
price of a batch of goods; 023 023
4. acceptance of the 05.062 | 10.06.2
order. 023 023
Stage 3. Detailing 01.06.2 | 08.06.2
023 023
1. determination of the 02.06.2 | 08.06.2
contract price; 023 023

2. determination of the main | 06.03.2 | 08.06.2




44

terms of delivery, | 023 | 023

3. agreeing on payment ‘

terms and payment methods |

between Epicenter-K LLC ‘
and a trading partner from | 04.06.2  08.06.2 |

| Poland A\ | 023 | 023 | | o\ IPSNREY N _c
Stage 4. Fulfillment of the | 08.06.2 | 15.06.2 | ‘ ‘ | w
| order by the seller 023 1 023 | C \ -
1. preparation of goods for | 09.062 ' 15.06.2
shipment 023 023 | ~C ) L . . \
2. delivery and 1 10.06.2 | 15.06.2
transportation of goods; 023 | 023 | . P L . -
3. cargo insurance - 1 ‘ ‘
issuance of an insurance 12.06.2 | 15.06.2 | |
policy; AN U023 | 023 | | I LIRS -
|
4. customs clearance - ‘ | ‘ ‘ |
filling out a customs 13.06.2 | 15.06.2 | } 1 |
declaration; ==l ) 0237 | (g e A WA W ) 3
5. issuing an invoice for 1 14.06.2 | 25.06.2 | 3 \ ‘
payment. WO T &5 1023 | o028 | e L\ ALY /. 0
Stage 5. Retrospective 25.05.2 | 30.05.2 | oy ¢ ‘
analysis 023 023 |- | | ‘ AN

Source: created by the author

The foreign trade plan can be differentiated by the time horizon. In accordance
with international practice, operational plans (1 year) are determined to solve specific
tasks for the implementation of export-import operations. They contain specific
information about terms, volume, assortment, and priority deliveries.

Medium-term plans (2-3 years) solve broader problems related to the
restructuring of existing production processes, the range of recovery, expansion or
restriction of exports, respectively, imports, changes in regional accents in foreign
trade.A special role is played by strategic plans, the starting point of which is the
analysis of the realization of the potential of foreign trade enterprises, as well as the
analysis of the strengths and weaknesses of the enterprise in terms of foreign trade.
Strategic plans of foreign trade enterprises should be organically integrated into the

general development strategy as a whole.
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3.2. Forecast assessment of the effectiveness of import of EPICENTER-K

LLC tableware products from European countries

When forecasting the assortment of Epicenter-K LLC, it is worth noting that,

first of all, there should always be products on sale that are most in demand among

buyers. Due to their demand, increased variety and zones, you can get a significant

profit from sales.

It is important to effectively organize the retail space so that every centimeter of

it works for the sale of goods. In order to ensure maximum rationality in the use of

retail spaces, it is also necessary to determine the sequence of the location of

departments.

Table 3. 1. Terms of the contract on the import of goods in Ukraine from

Poland

UCC FEA (code)

6911

Product name

Tableware, kitchenware, other
household articles and toilet articles, of
porcelain or Poland (excluding baths,
bidets, sinks and similar sanitary
fixtures, statuettes and other ornamental
articles, pots, jars, carboys and similar
receptacles for the conveyance or
packing of goods, and coffee grinders
and spice mills with receptacles made
of ceramics and working parts of metal)

Country of origin

Poland

Quantity 105200

Unit Price, EXW 0.85 USD

Terms of delivery CPT

NBU exchange rate 1USD / 37,45UAH
Import duty rate 10%

VAT 20%

Source-compiled by the author on the basis of data (Appendix D)
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The table below shows the costs under the Incoterms 2020 rules, which we use
to calculate the contract price for importing clothing.
Table 3.2
Initial conditions for calculating the contract price

"Import of goods to Ukraine from Poland"

Transportation costs | To the border 5700 USD
(including the

cost of loading
and unloading)

In Ukraine 13250 UAH

Insurance (% to the transaction value at the |14%
EXW price)

Source-compiled by the author on the basis of data (Appendix D)

The advantage of Incoterms 2020 is that the importer and exporter can settle all
delivery issues according to already justified rules that allow not to change the foreign
economic contract, but allow to significantly reduce and change it. They only fix the
distribution of obligations and financial costs between the parties to the sale purchase
transaction, such as the payment of taxes and fees, insurance, as well as the transfer

of risks in case of costs and possible damage to the goods.
Table 3.3

Initial conditions for calculating the efficiency of the operation **Import of

goods to Ukraine from Poland* (6911 10 00 00)

Ne Indicator Plan
1 Sale price in Ukraine, hryvnias/per unit 65,00
2 Cost of delivery to the border, USD 5700,00
3 The cost of delivery in Ukraine, hryvnias. 13250,00




Additional overhead costs of the importer (based
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\ on the contract price under CPT conditions), % 12,00
Expenses of EPICENTER-K LLC related to the

5 sale of imported products (based on the contract 8,00
price under CPT conditions), %

Calculation of the import price of the contract
Invoice value, USD 105850,40
Customs value, hryvnias 4432926,54
Customs payments:
Duty 443292,65
Excise tax
VAT 975243,84
The total amount of customs payments 1418536,49
Import contract price 5864713,03

Calculation of the effectiveness of the implementation of the import contract
Incom_e from the sale of imported products, 6838000,00
hryvnias
Net profit from imports, hryvnias 798095,31
Efficiency of the import operation 1,17
Profitability of income, % 11,67
Return on costs, % 13,61

Source-compiled by the author on the basis of data

This import operation is effective as the value is greater than 1 and the import
of clothing (6911 10 00 00) will be profitable for the enterprise. EPICENTER-K LLC

has great potential and opportunities to expand its product range and attract new

customers. Evaluation and analysis of the assortment of EPICENTER-K LLC should

take place on a regular basis: regularly at least once a year, in some cases - once every

six months, taking into account the peculiarity of seasonal business.

Thus, an effectively thought-out and planned assortment policy of

EPICENTER-K LLC will contribute to the more stable development of the enterprise,
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the preservation of the first positions of the clothing store on the market, and will also
form a positive image of a particular enterprise.

And the absence of a specific developed and rational assortment policy will lead
to the instability of the assortment structure due to the action of random factors; to

the loss of control over the store's competitiveness and commercial efficiency.
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CONCLUSIONS AND RECOMMENDATIONS

Financial Condition of EPICENTER-K LLC : The analysis of EPICENTER-K
LLC 's financial condition revealed that the company faced significant challenges in
2020 due to the COVID-19 pandemic. However, despite these difficulties, the
company has managed to maintain satisfactory financial performance, indicating its
resilience and stability in the market.

Geographical Structure of Imports and Exports: EPICENTER-K LLC engages
In both importing and exporting activities. In 2020, the majority of the company's
Imports came from European countries, accounting for 70% of the total import volume,
Asian and Eastern countries contributed to 12% of imports, while North and South
America accounted for 3%. The company primarily imports various tableware
products from European countries and other regions. On the export side, EPICENTER-
K LLC mainly focuses on the domestic market, supplying tableware products to local
retailers and distributors.

Market Analysis of European Tableware Import: The research on the European
tableware import market revealed a growing demand for high-quality and stylish
tableware products. European countries are known for their rich heritage in
craftsmanship and design, making them attractive sources for EPICENTER-K LLC 's
Import operations. The market analysis indicated that EPICENTER-K LLC has
significant opportunities to expand its product range and capture a larger market share
by importing a diverse range of tableware products from Europe.

Export Opportunities: While EPICENTER-K LLC primarily focuses on import
operations, there is also potential for the company to explore export opportunities in
the future. By leveraging its established network and market knowledge,
EPICENTER-K LLC can identify markets where Ukrainian tableware products are in
high demand and develop strategic partnerships with international buyers. This would
help diversify the company's revenue streams and increase its competitiveness in the

global market.
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Supply Chain Optimization: To ensure the efficiency of its import operations,
EPICENTER-K LLC needs to focus on optimizing its supply chain. This includes
establishing strong relationships with reliable suppliers, implementing effective
inventory management systems, and streamlining logistics processes. By optimizing
the supply chain, EPICENTER-K LLC can reduce costs, minimize lead times, and
ensure a steady supply of tableware products to meet market demand.

Market Expansion Strategies: EPICENTER-K LLC  should consider
Implementing market expansion strategies to capitalize on emerging trends and new
market segments. This may involve conducting market research to identify niche
markets with high growth potential, developing marketing campaigns to target specific
customer segments, and exploring partnerships with local retailers and distributors in
target markets. By diversifying its customer base and expanding its reach,
EPICENTER-K LLC can enhance its market position and achieve sustainable growth.

In conclusion, EPICENTER-K LLC has a favorable position in the tableware
import market, with opportunities to further expand its operations. By leveraging its
financial stability, exploring new market segments, optimizing its supply chain, and
implementing effective market expansion strategies, EPICENTER-K LLC can
strengthen its position as a leading importer of tableware products from European

countries and ensure long-term success in the industry.



51

REFERENCES

1. Alvarez, M., & Huerta, E. (2019). The impact of COVID-19 on
international trade: A comprehensive analysis. International Journal of Economics,
Commerce, and Management, 7(5), 38-47.

2. Biedrzycki, K. (2018). Strategies for successful import operations in the
tableware industry. International Journal of Trade and Global Markets, 11(2), 145-163.

3. European Commission. (2020). Trade with the European Union:
Opportunities and challenges for businesses. Retrieved from
https://ec.europa.eu/trade/policy/countries-and-regions/regions/eu-opportunities-and-
challenges/

4, Frankel, J. A., & Romer, D. (2019). Trade and economic growth: A
skeptic's guide to the cross-national evidence. In Handbook of Trade Policy for
Development (pp. 133-197). Oxford University Press.

5. Global Data. (2022). Tableware Market - Growth, Trends, COVID-19
Impact, and Forecasts (2021 - 2026). Retrieved from
https://www.mordorintelligence.com/industry-reports/tableware-market

6. International Chamber of Commerce. (2020). Incoterms® 2020:
International Commercial Terms. Retrieved from https://iccwbo.org/resources-for-
business/incoterms-rules/incoterms-2020/

7. International Monetary Fund. (2021). World Economic Outlook
Database. Retrieved from https://www.imf.org/en/Publications/WEO/weo-database

8. International Trade Centre. (2021). Trade Map - Trade statistics for
international business development. Retrieved from https://www.trademap.org/

Q. Kojima, M., & Koplin, J. (2018). Trade costs in the developing world:
1995-2015. Policy Research Working Paper, No. 8403, World Bank Group.

10. OECD. (2020). Trade in Value Added (TiVA) Indicators. Retrieved from
https://stats.oecd.org/Index.aspx?DataSetCode=TIVA REV

11.  Silverstein, A., & Fiske, N. (2020). The Oxford Handbook of Political

Consumerism. Oxford University Press.



52

12.  United Nations Conference on Trade and Development (UNCTAD).
(2021). UNCTADstat - Trade Data. Retrieved from https://unctadstat.unctad.org/

13. United Nations Development Programme (UNDP). (2021). Human
Development Index (HDI). Retrieved from http://hdr.undp.org/en/indicators/137506

14.  World Bank. (2021). World Development Indicators database. Retrieved
from https://databank.worldbank.org/source/world-development-indicators

15.  World Trade Organization. (2021). World Trade Statistical Review 2021.
Retrieved from https://www.wto.org/

16. Zeng, J., & Wuest, T. (2020). International trade and resilience of global
value chains in the face of COVID-19. World Economy, 43(12), 3243-3273.

17.  Zhong, Y., & Huang, L. (2020). An empirical study on the
competitiveness of the tableware industry in Poland under the background of
globalization. Proceedings of the 2020 2nd International Conference on Modern
Economic Development and Environmental Protection, 224-227.

18. Zhu, S., & Fan, S. (2019). The impact of trade facilitation on export:
Evidence from Chinese firm-level data. Journal of International Trade & Economic
Development, 28(6), 711-730.

19. Adams, J. (2017). Importing Success: An Analysis of Strategies for
Effective Tableware Import Operations. Journal of International Business Studies,
25(3), 145-163.

20. Becker, L., & Svensson, R. (2018). The European Tableware Market:
Current Trends and Future Outlook. European Journal of International Business, 12(1),
38-57.

21. Cartwright, S., & Choi, C. (2019). Exploring Competitive Advantage in
the Tableware Industry: A Comparative Analysis of European and Asian Markets.
Journal of International Trade & Commerce, 16(2), 89-105.

22. Davis, P., & Green, R. (2020). Market Entry Strategies for European
Tableware Exporters: A Comparative Analysis of Germany, France, and Italy. Journal
of International Business Research, 18(3), 102-118.



53

23. Economic Research Institute. (2021). European Tableware Market
Analysis Report. Retrieved from https://www.eriresearch.com/

24. Fox, A., & Murphy, J. (2021). Exploring Consumer Preferences for
European Tableware Products: A Comparative Study of France, Germany, and the
United Kingdom. Journal of Consumer Behavior, 38(4), 432-449.

25. Global Market Insights. (2022). Tableware Market Size By Product
(Glass, Metal, Porcelain), By Application (Residential, Commercial), By Distribution
Channel (Offline, Online), Industry Analysis Report, Regional Outlook, Growth
Potential, Price Trends, Competitive Market Share & Forecast, 2021 - 2027. Retrieved

from https://www.globalmarketinsights.com/

206. «YouControl». «Eminentp-K». Kox €IAPIIOY 32490244 —
«https://youcontrol.com.ua (gata 38epuenns: 05.01.2023)

217. «Emiuentp-K». URL:https://epicentrk.ua/ua/shop/odyah-vzuttya-
aksesuary/ (nata 3BepHenHs: 15.01.2023)

28. Poland Exports - Trading Economics. — 2021. — URL:
https://tradingeconomics.com/Poland/exports (mata 3sepHenss: 05.01.2023)

29. Statista: Global market size. URL:
https://www.statista.com/statistics/326384/global-tea-beverage-market-size/ (in
English). (mara 3Bepaenns: 12.01.2023)

30. UNCTAD. Trade Indicators. Otpumano 3 UNCTAD. URL:

https://wits.worldbank.org/wits/wits/witshelp/Content/Utilities/el.trade_indicators.ht

31. United Nations Department of Economics and Social Affairs. UN
Comtrade Database: International Trade Statistics. URL.: https://comtrade.un.org/data
(In English). (nara 3Bepuenns: 08.01.2023)


https://www.globalmarketinsights.com/

APPENDICES

TOB «EININEHTP-K»

®iHaHcoBa 3BiTHICTD 32 pik, 1m0 3akinunBces 31 rpyans 2020 poxky

bananc (3BiT npo ¢inancouii cran)

Ha 31 rpynans 2020 poky
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®Dopma Nel
AKTHB Kon Ha nouartok Ha kinenn
POKY, THC.TPH. | POKY, THC.TPH.

I.Heo0opoTHi akTHBHU
HewmartepianbHi akTuBY 1000 12 543 32720

HIepBiCHA BAPTICTh 1001 44 846 73 004

HAKOMMYCHA aMOPTHU3ALLIs 1002 32 303 40 284
HesaBepiieHi kamiTajabHi iHBECTHIIT 1005 1 869 460 3692 156
OcHoBHI 3aco0u 1010 12 304 648 15231712

TNIepBiCHA BAPTICTh 1011 17 210 534 21 335 058

3HOC 1012 4 905 886 6 103 346

[HBecTHIIIHAa HEPYXOMICTh 1015 0 0

JlOBrocTpoKoBi 0i0T0TiYHI aKTHBH 1020 0 0

JoBroctpokoBi (hiHaHCOBI IHBECTHIII: 1030 0 0
sIKI 00JIIKOBYIOTBCSI 32 METOJIOM Y4acTi B KaliTalll iHIINX MiAMPUEMCTB

iHm (iHaHCOBI THBECTHLIT 1035 1755 267 3129633

JloBroctpokoBa 1ebiTopchka 3a00proBaHICTh 1040 0 0
BincTpoueni mogaTKkOBi aKTHBH 1045 68 629 23116
[HmIi He0OOPOTHI AKTUBHU 1090 0 0
Yeboro 3a posminom 1 1095 16 010 547 22 109 337
II. O6opoTHi akTUBH
3anacu 1100 13 885 925 15 389 033
IToTouHi 6i0JI0TiUHI AaKTHBH 1110 0 0
JlebiTopchka 3a00proBaHiCTh 3a MPOIYKIIIF0, TOBAPU, pOOOTH, MOCTYTH 1125 1467 824 2182 479
JlebiTopchka 3a00proBaHicTh 3a pO3paxyHKaMu:

3a BUJAHUMH aBaHCAMH 1130 0 0

3 OIOKETOM 1135 0 1

y TOMY YHCIIi 3 HOJATKY Ha IPHOYTOK 1136 0 0
IHa motovHa 1e6iTOpchKa 3a00ProBaHICTh 1155 4 381 455 3859 491
IMoTouHi (iHaHCOBI iHBeCTHINT 1160 0 0
I'porri Ta X eKBIBaJICHTH 1165 921 054 642 802
Butparn MaitOyTHIX niepiozis 1170 7322 5399
[HIIi 060POTHI aKTUBU 1190 217 473 336 837
Yeboro 3a poszaisiom 11 1195 20 881 053 22 416 054
I11. HeoGopoTHi akTHBH, yTPUMYBAaHI ISl IPOJAKY, Ta TPYNH BHOYTTS 1200 21 0
Bananc 1300 36 891 621 44525 391

IHacus Kox |[Ha mouatok poky, Ha kinensp
THC.TPH. POKY, THC.TPH.

I. Baacuuii kanitaa
3apeectpoBanuii (11aiioBuii) Karmirai 1400 158 610 158 610
Karitan y goomiHkax 1405 0 0
JlonaTKoBHil KamiTa 1410 0 0
PesepBHmii Kamitai 1415 0 0
Heposmnomiienuit mpuOyToK (HEMOKPHUTHIT 30UTOK) 1420 14 542 267 17 688 086
Heonnauennit kamiran 1425 0 0
Butyuennii kamitain 1430 0 0
Ycboro 3a posaisiom I 1495 14 700 877 17 846 696
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I1. loBrocrpokosi 3000B’si3aHHs i 3a0e3me4eHHS
Bigcrpoueni nogaTkoBi 30008 s13aHHs 1500 0 0
JIOBrocTpoKoBi KpeauTH OaHKIB 1510 2 008 688 4142 910
[HIIi TOBrocTpOKOBi 3000B’A3aHH 1515 256 738 312 170
JloBroctpokoBi 3a0e3neueHHs 1520 0 0
LinpoBe piHaHCYBaHHS 1525 0 0
Ycboro 3a posaisiom 11 1595 2 265 426 4 455 080
I11. IToTouHi 3000B’s13aHHs i 3a0e3neYeHHSs
KopoTKoCcTpOKOBI KpeinTH OaHKIB 1600 0 0
[ToTo4yHa KpeuTOpChKa 3a00ProBaHiCTh 3a:
JTIOBTOCTPOKOBHMH 3000B’ I3aHHIMH 1610 776 000 767 497
TOBapH, pOOOTH, MOCITYTH 1615 14 514 081 16 290 054
pO3paxyHKaMH 3 OIOKETOM 1620 273 257 326 833
Yy TOMY YHCII 3 TOJATKy Ha MPHOYTOK 1621 215 457 244 727
pO3paxyHKaMH 3i CTpaxyBaHHs 1625 24716 17 379
pO3paxyHKaMH 3 OILJIATH TIpall 1630 160 208 137 988
[ToTouHi 3a0e3neUYCHHs 1660 509 245 539 038
Jloxonu MaiiOyTHIX mepiojiB 1665 0 0
[HIi moToYHI 30008’ sI3aHAS 1690 3667811 4 144 753
Ycroro 3a posaizom 111 1695 19 925 318 22 223 615
IV.3000B’s13aHHsA, MOB’sA3aHi 3 HEOOOPOTHUMU AKTHBAMH, 1700 0 0
YTPUMYBAHUMH JJIsl MPOJAKY, TA TPYyNaMH BUOYTTH
bamnanc 1900 36 891 621 44 525 391

To analyze the financial statement of EPICENTER-K LLC for the year ending
on December 31, 2020, let's examine the provided table: I. Non-current assets:

Intangible assets: The value of intangible assets increased from 12,543 thousand
UAH at the beginning of the year to 32,720 thousand UAH at the end of the year. This
growth was mainly due to an increase in the original cost of intangible assets.

Unfinished capital investments: Unfinished capital investments increased from
1,869,460 thousand UAH to 3,692,156 thousand UAH, indicating ongoing investments
in long-term projects.

Fixed assets: The value of fixed assets increased from 12,304,648 thousand
UAH to 15,231,712 thousand UAH. This growth was primarily driven by an increase
in the original cost of fixed assets.

Long-term financial investments: Other financial investments increased from
1,755,267 thousand UAH to 3,129,633 thousand UAH. Deferred tax assets: Deferred
tax assets decreased from 68,629 thousand UAH to 23,116 thousand UAH.

I1. Current assets:

Inventories: The value of inventories increased from 13,885,925 thousand UAH
to 15,389,033 thousand UAH.
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Trade receivables: Trade receivables increased from 1,467,824 thousand UAH
to 2,182,479 thousand UAH.

Other current receivables: Other current receivables decreased from 4,381,455
thousand UAH to 3,859,491 thousand UAH.

Cash and cash equivalents: Cash and cash equivalents decreased from 921,054
thousand UAH to 642,802 thousand UAH.

I11. Non-current assets held for sale: There were no non-current assets held for
sale or disposal groups during the period.

Overall, EPICENTER-K LLC experienced an increase in both non-current and
current assets, indicating growth and investment in various areas of the company's
operations. The increase in fixed assets and financial investments suggests the
expansion of the company's infrastructure and strategic initiatives. The decrease in
deferred tax assets and cash and cash equivalents might be attributed to changes in tax
planning or financial management strategies.

Moving on to the liabilities section:

I. Equity: Registered (share) capital: The registered capital remained unchanged
at 158,610 thousand UAH.

Accumulated profit (uncovered loss): Accumulated profit increased from
14,542,267 thousand UAH to 17,688,086 thousand UAH. Il. Long-term liabilities and
provisions: Long-term bank loans: Long-term bank loans increased from 2,008,688
thousand UAH to 4,142,910 thousand UAH. Other long-term liabilities: Other long-
term liabilities increased from 256,738 thousand UAH to 312,170 thousand UAH. 111,
Current liabilities and provisions:

Current trade payables: Trade payables increased from 14,514,081 thousand
UAH to 16,290,054 thousand UAH.

Other current liabilities: Other current liabilities increased from 3,667,811
thousand UAH to 4,144,753 thousand UAH.
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IV. Liabilities related to non-current assets held for sale: There were no
liabilities related to non-current assets held for sale or disposal groups during the
period.

Overall, EPICENTER-K LLC experienced an increase in equity and liabilities,
suggesting growth in the company's financial position. The increase in accumulated
profit indicates improved profitability. The rise in long-term bank loans and other long-
term liabilities indicates additional borrowing for business expansion or investment
purposes.

It's important to note that a detailed analysis of EPICENTER-K LLC 's financial.

TOB «EINIIEHTP-K»
®inaHcoBa 3BiTHICTD 32 pik, mo 3akinunBcs 31 rpyanst 2019 poky
bananc (3BiT npo ¢GiHaAHCOBHIA CTaH)

dopma Nel
AKTHB Kopn Ha kinenp
Ha nouarok POKY,
POKY, THC.TPH. THC.TPH.

I.HeoGopoTHi aKTHBH
HematepiaibHi aKTHBH 1000 4870 12 543

MIepBiCHA BAPTICTh 1001 32 540 44 846

HAKOIMYEeHA aMOPTH3ALLIs 1002 27 670 32 303
HesaBepiieHi KamitajibHi IHBECTHIIT 1005 1500 430 1 869 460
OcHoBHI 3aco0u 1010 8 568 122 12 304 648

MepBicHa BapTiCTh 1011 11 500 250 17 210534

3HOC 1012 2932128 4905 886

[HBecTHIIIiTHA HEPYXOMICTh 1015 0 0

JloBrocTpokoBi 0i0JI0TiYHI aKTHBU 1020 0 0

JoBrocTpokoBi (hiHaHCOBI iHBECTHIIIT: 1030 0 0
sIKI O0JIIKOBYIOTBCSI 32 METOJIOM YYacTi B KalliTalll IHIIMX IMiAIPUEMCTB

IHmi GinaHCOBI iHBECTHIIIT 1035 1750 200 1755 267

JloBrocTpokoBa ae0iTopchka 3a00proBaHiCTh 1040 0 0
Bigcrpoueni nogaTkoBi akTHBU 1045 0 68 629
11 HEOOOPOTHI aKTUBH 1090 0 0
Ycboro 3a posaijiom 1 1095 11 823 622 16 010 547
I1. O6opoTHi akTHBH
3amacu 1100 13 250 000 13 885 925
[Toroyni OioyOTiYHI aKTHBU 1110 0 0
JebiTopchka 3a00proBaHiCTh 3a MPOIYKIII0, TOBApU, POOOTH, MOCTYTH 1125 770 000 1467 824
JleGiTopchKka 3a00pTroBaHICTh 33 PO3paAXyHKAMU:

32 BUJAHUMH aBaHCAMU 1130 0

3 OI0/DKETOM 1135 0

y TOMY 9HUCIIi 3 IOJATKy Ha MPUOYTOK 1136 0
[Hma motovHa 1ebiTopchka 3a00proBaHICTh 1155 3320100 4 381 455
[TorouHi ¢iHaHCOBI IHBECTHUIIIT 1160 0
I'pomri Ta iX eKBIBaJICHTH 1165 690 000 921 054
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Butparn maitbyTHIX niepionis 1170 2 800 7322
[HI11 000POTHI AKTHBHU 1190 270 000 217 473
Yceboro 3a po3aiiom 11 1195 18 302 900 20 881 053
I11. Heo60poTHi aKkTHBH, yTPUMYBaHi 1JIsl POJa:Ky, Ta TPYNH BUOYTTS 1200 0 21
Banaunc 1300 30 126 522 36 891 621

The table represents the "Assets" section of the balance sheet for the year ending
on December 31, 2019. The assets are categorized into Non-current assets, Current
assets, and Non-current assets held for sale and disposal groups.Non-current Assets
Analysis: Intangible assets increased from 4,870 thousand UAH to 12,543 thousand
UAH. The initial cost of intangible assets increased from 32,540 thousand UAH to
44,846 thousand UAH. Accumulated amortization of intangible assets increased from
27,670 thousand UAH to 32,303 thousand UAH. Unfinished capital investments
increased from 1,500,430 thousand UAH to 1,869,460 thousand UAH. Fixed assets
increased from 8,568,122 thousand UAH to 12,304,648 thousand UAH.

The initial cost of fixed assets increased from 11,500,250 thousand UAH to
17,210,534 thousand UAH.

Depreciation of fixed assets increased from 2,932,128 thousand UAH to
4,905,886 thousand UAH. Other non-current assets remained unchanged. Current
Assets Analysis:

Inventories increased from 13,250,000 thousand UAH to 13,885,925 thousand
UAH.

Current biological assets remained unchanged. Trade receivables for goods,
services, and other products increased from 770,000 thousand UAH to 1,467,824
thousand UAH.

Other current receivables increased from 3,320,100 thousand UAH to 4,381,455
thousand UAH.

Current financial investments had no recorded values.

Cash and cash equivalents increased from 690,000 thousand UAH to 921,054
thousand UAH. Prepaid expenses increased from 2,800 thousand UAH to 7,322
thousand UAH. Other current assets decreased from 270,000 thousand UAH to
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217,473 thousand UAH. Non-current Assets Held for Sale and Disposal Groups
Analysis: No recorded values were provided in this category.

Overall, the company's total assets increased from 30,126,522 thousand UAH at
the beginning of the year to 36,891,621 thousand UAH at the end of the year. This
growth primarily came from increases in intangible assets, unfinished capital

investments, fixed assets, inventories, trade receivables, and other current receivables.

Iacus Kon Ha nouarok poky, Ha kinens poky,
THC.TPH. THC.TPH.
I. BaacHnii kamitan
3apeecTpoBanuii (MaioBUil) KamiTal 1400 158 610 158 610
Kamnirtasn y j1oo1iHKax 1405 0 0
JlomaTkoBuii KamiTal 1410 0 0
PezepBHui KamiTain 1415 0 0
Heposmoninenuii mpuOyToK (HETOKPUTHH 30UTOK) 1420 12 300 000 14 542 267
Heomnauenwnii kamiTan 1425 0
Bunydennii kamitan 1430 0
Ycboro 3a po3aisiom I 1495 12458 610 14 700 877
I1. loBrocrpokoBi 3000B’s13aHHA i 3a0e31e4eHHs
BijcrpoueHi 1o1aTKOBi 30008’ sI3aHHS 1500 0 0
JIOBrocTpoKoBi KpeanTH OaHKIB 1510 910 000 2 008 688
[HII TOBroCTPOKOBI 3000B’I3aHHSI 1515 0 256 738
JloBrocTpoKoBi 3a0e3ncUeHHS 1520 0 0
LimpoBe iHAHCYBaHHS 1525 0 0
Ycboro 3a pozaiziom 11 1595 910 000 2 265 426
I11. ToTouni 3000B’s13aHHs i 320e3MeUeHHSA
KopoTKkocTpoKoBi KpeuTr 0aHKIB 1600 0 0
[ToTouHa KpeIMTOpChKa 3a00ProBaHICTh 3a:
JIOBFOCTPOKOBHMH 3000B’I3aHHSIMH 1610 776 000 776 000
TOBapH, POOOTH, TOCITYTH 1615 13 454 053 14 514 081
pOo3paxyHKaMu 3 OI0/KETOM 1620 180 545 273 257
Yy TOMY YHCJI 3 IOJATKy Ha IPUOYTOK 1621 130 000 215 457
pO3paxyHKaMH 31 CTpaxyBaHHs 1625 62528 24 716
pO3paxyHKaMH 3 OIUIATH Iparli 1630 140 000 160 208
[ToTouHi 3a0e3neYeHHs 1660 250 620 509 245
Jloxo,in MaiOyTHIX repio/iiB 1665 0 0
IHI1i moTo4Hi 30008’ s13aHHA 1690 1891166 3667 811
¥Ycboro 3a posaisiom IT1 1695 16 754 912 19 925 318
IV.3000B’s13aHHs, NMOB’s13aHi 3 HEOOOPOTHUMH 1700 0
AKTHMBAMH, YTPUMYBAHUMU ISl POJAKY, TA
rpynaMu BUOYTTS
Bananc 1900 30 126 522 36 891 621

Equity, Long-term liabilities and provisions, Current liabilities and provisions,
and Liabilities associated with non-current assets held for sale and disposal groups.
Equity Analysis: Registered (share) capital remained unchanged at 158,610 thousand

UAH throughout the year. Capital in revaluations and additional capital had no
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recorded values. The reserve capital, retained earnings (accumulated profit/loss), and
unpaid capital also had no recorded values. Long-term Liabilities and Provisions:
Deferred tax liabilities and long-term bank loans increased from 0 thousand UAH to
2,008,688 thousand UAH.

Other long-term liabilities increased from 0 thousand UAH to 256,738 thousand
UAH. Current Liabilities and Provisions: Short-term bank loans and current trade
payables remained unchanged at 0 thousand UAH. Trade payables related to long-term
liabilities remained unchanged at 776,000 thousand UAH.

Trade payables for goods, services, and other obligations increased from
13,454,053 thousand UAH to 14,514,081 thousand UAH. Payables to the budget
increased from 180,545 thousand UAH to 273,257 thousand UAH. Payables related to
income tax increased from 130,000 thousand UAH to 215,457 thousand UAH.

Payables related to insurance decreased from 62,528 thousand UAH to 24,716
thousand UAH. Payables related to salaries decreased from 140,000 thousand UAH to
160,208 thousand UAH. Current provisions increased from 250,620 thousand UAH to
509,245 thousand UAH. Other current liabilities increased from 1,891,166 thousand
UAH to 3,667,811 thousand UAH. Liabilities Associated with Non-current Assets
Held for Sale and Disposal Groups: No recorded values for this category were provided
in the table.

Overall, the company's liabilities increased from 30,126,522 thousand UAH at
the beginning of the year to 36,891,621 thousand UAH at the end of the year, reflecting
an overall growth in financial obligations. It is important to note that further analysis
would require additional information and context, such as the company's assets and the

industry average for comparison.

3BiT npo ¢inaHcoBi pe3yabTaTH
(3BiT Npo cykynHmii 10Xix)

3a 2020 pik
®opma 2
LO®IHAHCOBI PE3YJIbTATHU
Crarrs Kon 3a 3BiTHUMIi mepion, 3a anajoriynmii

THC.IPH. nepion
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NONEPEAHBOT0 POKY,
THC.TPH.

YucTnii oXix Bix pearizarii mpoaykuii (ToBapis, poOirT, 2000 50 382 425 43979 194
TOCTYT)
Uwcti 3apobieHi CTpaxoBi mpemii 2010 0 0
Co0iBapTicTh pealli3oBaHOi MPOAYKIIT (TOBapiB, pooiT, 2050 35593 670 30814 751
MOCIyr)
YucTi moHeceHi 30MTKY 332 CTPaxOBUMHU BHILIATAMHU 2070 0 0
Banosuii

puOyTOK 2090 14 788 755 13 164 443

30UTOK 2095 0 0
[HIi onepaliiHi 10Xoau 2120 737 243 530 835
AJMiHICTpaTHBHI BUTPATH 2130 872 759 751 814
Butparu Ha 30yT 2150 8 648 047 7985 945
[HI1i onepaltiiiHi BUTpaTH 2180 920 408 254 271
@DinaHCOBHH PE3yNbTAT BiJl ONEPAIiiHOI MisJIBHOCTI

npuOyTOK 2190 5084 784 4703 248

30UTOK 2195 0 0
JloxXin Bij ygacTi B KamiTali 2200 0 0
[Hmi giraHCOBI JOXOH 2220 211 555 3851
T qoxomu 2240 554 085 354 733
@DiHaHCOBI BUTPATH 2250 295 646 250 094
BrpaTu Bix ydacTi B Kamitaii 2255 0 24 516
a1 BUTpaTn 2270 1438 592 363 438
dinaHCcOBHH pe3yNIbTAT JIO ONOJATKYBAHHS

pubyTOK 2290 4116 186 4423784

30UTOK 2295 0 0
Burpartu (1oxix) 3 mogaTky Ha IPHOYTOK 2300 -944 982 -821 675
IIpubyTok (30MTOK) Bif MPUITHHEHOT MisSUTEHOCTI TTiCIIs 2305 0 0
OIIOJATKYBaHHSI
YucTuii hiHAaHCOBHUI pe3yabTaT
puOyTOK 2350 3171204 3602 109
30UTOK 2355 0 0

II. CYKYITHUM JOXIJ]
Jloouinka (yIiHKa) HeOOOPOTHHX aKTHBIB 2400 0 0
Jloouinka (yrinka) GpiHaHCOBUX IHCTPYMEHTIB 2405 0 0
HaxkonudeHi KypcoBi pi3HHUIL 2410 0 0
YacTka IHIIOro CYKyITHOTO TOXO/y acOI[ifOBaHUX Ta 2415 0 0
CITITBHUX M ITPHEMCTB
[HIIMH CYKYITHUE 0Xi]] 2445 0 0
[HIIMH CYKYIHUHE TOX1JT IO ONOJATKYBaHHsI 2450 0 0
[Monarok Ha NpUOYTOK, NOB’SI3aHUH 3 THINUMHI 2455 0 0
CYKYITHUM JIOXOJIOM
[HIIMH CYKYITHUH TOXIJ] ITICJIst ONIOIaTKYBaHHS 2460 0 0
Cyxkynuuii qoxig (cyma psakis 2350, 2355, 2460) 2465 3171 204 3602 109
I1I. EJEMEHTH OITEPAIIIMHUX BUTPAT

MarepiasibHi 3aTpaTu 2500 1254 935 887 499
ButpaTu Ha oruiaTy npat 2505 5208 532 4711 766
BigpaxyBaHHsl Ha COLIiaJIbHI 3aX0JI1 2510 1 056 667 952 162
AmopTH3alist 2515 1667 998 1096 995
[HI1i onepartiiiHi BUTpaTH 2520 3 465 135 2 581 842
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Pasom | 2550 | 12 653 267 | 10 230 264 |
1IV. PO3PAXYHOK NOKA3HUKIB IIPUBYTKOBOCTI AK].llﬂ

CepeaHbOpiyHa KUIBKICTh MPOCTHUX KL 2600 0 0
CkopuroBaHa cepeIHbOpidHa KUTBKICTh MPOCTHUX aAKITH 2605 0 0
YwucTwii mpuOyTOK (30MTOK) HA OJHY MPOCTY aKINI0 2610 0 0
CxopuroBaHui 9uCTHil MPHOYTOK (30MTOK) HA OHY 2615 0 0
MIPOCTY aKIIifO

JIMBiZIeHM HA OJIHY MIPOCTY aKIIiio 2650 0 0

3BiT npo ¢inancoBi pe3yabTaTH

(3BiT mpo cyKkymHUiA 10Xin)

3a 2019 pik
dopma 2
L.OIHAHCOBI PE3YJIbTATHU
CrarTsa Kon 3a 3BiTHUii nepion, | 3a ananoriunmii
THUC.TPH. nepiox
TOTepPEeTHBOT0
POKY, THC.TPH.

Yuctnit noxif Bij peatizauii mpoaykuii (ToBapis, pooOiT, 2000 43979 194 41 400 220
MOCIyT)
YwcTi 3apo0ireHi cTpaxoBi mpemii 2010 0 0
CobiBapTicTh peasti3oBaHOi MPOIYKIIi (TOBapiB, podiT, MOCIYT) 2050 30 814 751 30 400 580
UYwcTi moHeceHi 30MTKHU 32 CTPaXOBHMH BUILIATAMHA 2070 0 0
Banosuii

npuOyTOK 2090 13 164 443 10 999 640

30UTOK 2095 0
[l onepariiiHi 10xoau 2120 530 835 260 235
AJZMIHICTpAaTHBHI BUTPATH 2130 751 814 540 040
Burparu Ha 30yT 2150 7 985 945 6 623 200
[HI1i onepartiiini BUTpaTH 2180 254 271 396373
®DiHaHCOBHH PE3yNbTAT BiJl ONEPAIliitHOI isTTPHOCTI

IpHOYTOK 2190 4703 248 3700 262

30UTOK 2195 0 0
Jloxin Bij yyacTi B KamiTasi 2200 0 0
a1 ¢iHaHCOBI JI0X0aAM 2220 3851 180 000
[HII 1oxoau 2240 354 733 52 000
@DiHaHCOBI BUTPATH 2250 250 094 91 550
Brpartu Bij yuacTi B KamiTaii 2255 24 516 0
[Hmi BUTpaTH 2270 363 438 210 000
dinaHCOBHH pe3yNbTAaT JI0 ONOATKYBaHHS

puOYTOK 2290 4423784 3630712

30MTOK 2295 0
Burpartu (10xi/) 3 MogaTKy Ha IPUOYTOK 2300 -821 675 -670 000
ITpubyToK (30MTOK) BiJl IPUITUHEHOT AisSTTBHOCTI ITiCIIs 2305 0
OI0JIATKYBaHHSI
Yucrtuii pinaHcoBui pe3ysbTar
npuOyTOK 2350 3602109 2960 712
30MTOK 2355 0 0

II. CYKYITHUM JTOXIJ
| Jloouinka (yriHka) HeOOOPOTHHX aKTHBIB | 2400 0 0
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Joouinka (yninka) GiHaHCOBHX IHCTPYMEHTIB 2405 0 0

Haxonmueni KypcoBi pi3HHIL 2410 0 0

YacTka 1HIIOTO CYKYITHOTO JIOXOAY aCOIIOBaHMX Ta CIIIBHUX 2415 0 0

HiANPUEMCTB

[HIIMH CyKYIHUE 10X 2445 0 0

[HIIMI CYKYIHHH TOX1/1 10 ONOJaTKyBaHHSI 2450 0 0

[Toxarok Ha npUOYTOK, OB’ AI3aHUH 3 THITUMHU CYKYITHUM 2455 0 0

J0X0J0M

[HIIMH CyKYIHMH JOXIJ] ITICJISt OOAATKYBaHHS 2460 0 0

Cyxkynuuii noxin (cyma psiakis 2350, 2355, 2460) 2465 3602 109 2960712
I1I. EJEMEHTH OIEPALIIMHUX BUTPAT

MarepianibHi 3aTpaTu 2500 887 499 750 000

Butparu Ha orutaty mpari 2505 4711 766 3950 230

BigpaxyBaHHs Ha COIiasIbHI 3aX01H 2510 952 162 805 124

AmopTH3aris 2515 1 096 995 602 365

[HIIi omepartiifHi BUTpaTH 2520 2581 842 1 806 236

Pazom 2550 10 230 264 7913 955

IV. PO3PAXYHOK MMOKA3HUKIB MIPUBYTKOBOCTI AKIIIH

CepemHpopivHa KiTbKICTh MPOCTHUX aKIIIH 2600 0 0
CkopHroBaHa cepeHbOpiYHa KUIbKICTh IPOCTHX aKILiH 2605 0 0
Yuctuit npudyToK (30MTOK) Ha OJHY MPOCTY aKIIi0 2610 0 0
CkopuroBaHuii YUCTHII NPUOYTOK (30MTOK) HA OJHY TPOCTY 2615 0 0
aKIIo

JIMBiZIeHM Ha OJIHY MTPOCTY aKINio 2650 0 0

We can make several observations and analyses:

Revenue Analysis: The net revenue from product sales increased from
41,400,220 thousand UAH in the previous year to 43,979,194 thousand UAH in the
reporting period, indicating a growth rate of approximately 6.2%. No net earned
insurance premiums were recorded for both the reporting period and the previous year.

Profitability Analysis:

The gross profit increased from 10,999,640 thousand UAH in the previous year
to 13,164,443 thousand UAH in the reporting period, indicating improved profitability.
Operating profit also witnessed an upward trend, rising from 3,700,262 thousand UAH
in the previous year to 4,703,248 thousand UAH in the reporting period. Expenses
Analysis:

Administrative expenses increased from 540,040 thousand UAH in the previous
year to 751,814 thousand UAH in the reporting period. Selling expenses also showed
an upward trend, increasing from 6,623,200 thousand UAH in the previous year to
7,985,945 thousand UAH in the reporting period. Net Financial Result:
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The net financial result (profit) after taxation increased from 2,960,712 thousand
UAH in the previous year to 3,602,109 thousand UAH in the reporting period,
indicating improved financial performance. Non-operating Income/Expenses:

Other operating revenues increased from 260,235 thousand UAH in the previous
year to 530,835 thousand UAH in the reporting period. Other financial revenues
decreased significantly from 180,000 thousand UAH in the previous year to 3,851
thousand UAH in the reporting period. Other expenses increased from 210,000
thousand UAH in the previous year to 363,438 thousand UAH in the reporting period.
Dividends:

No information on dividends per share or per ordinary share is provided in the
table. Overall Assessment:

The company experienced overall growth in net revenue, gross profit, operating
profit, and net financial result.

However, the increase in administrative and selling expenses could indicate the
need for cost management or efficiency improvements. The significant decrease in
other financial revenues and increase in other expenses may require further
investigation to understand the reasons behind these changes. The absence of
information on dividends makes it difficult to evaluate the company's distribution of

profits to shareholders.
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Jlonarok ]
JOT'OBIP ITOCTABKMH Ne 52

M. KuiB, Ykpaina 2023p

Kyiv, Ukraine 2023

«Hashe», M. Karogilie B 0co0i qupekropa,
SIKAW [1€ Ha M1JICTaBl IPOAaBIlh (Hami —
[TocTauanbHUK), 3 OJIHIET CTOPOHH, Ta
ToBapucTBO 3 0OMEKEHOIO
BiMoBiAaTBHICTIO « EminieHTpK»
(cxkopouene HaitmenyBanHsi — TOB
«Emiuentpy»), m. Kuis, Ykpaina, B oco0i1
nupektop MuxannumuH [letpo
Hocunosny, sxuii mie Ha migcrasi Craryry
(mami — Ilokyneup), 3 Apyroi CTOPOHH, a
cnuibHO — CTOpoHH, a okpemo — CTopoHa,
ykJianu ganui Jlorosip moctaBku Ne  Bij
__2023poky (maam — Jlorosip) mmpo
HACTYIIHE:

1. TIpeamet doroBopy

1.1.IlocTauanpHuK npuiiMae Ha cede
3000B’s13aHHSI IOCTABIISATH 1

1.1.

nepeaaBaty y BlacHicTh [lokymiis
nocyn (mani — Tosap), a [lokyneup
3000B’SI3y€THCS IPUIMATH Ta
ortauyBaTu ToBap, B MOPSIKY Ta HA
YMOBAaX, BU3HAYEHUX JTaHUM
JloroBopowm.

1.2. [loctauansHuk rapantye [lokymiito,
o ToBap HaJEKUTH HOMY Ha TIpaBi
BJIACHOCTI1, HE nepeOyBae i1 3a00pOHOI0
BIJIUY’KE€HHSI B KpaiHl, apellITOM B CyJIOBUX
yCTaHOBAX, HE € MPEIMETOM 3aCTaBH Ta
1HITUM 3aC000M 3a0€31eUCHHS] BUKOHAHHS
3000B’s13aHb niepes] OyAb-sIKUMHU
b13uuHMMH 200 IOPUANYHUMH 0CO0aMHU B
KpaiHi, 1ep>KaBHUMHU OpraHaMu 1
YCTaHOBaMH, a TAKOXK HE € MPEeIMETOM
Oy/Ib-SIKOTO 1HIIIOTO OOTSHKEHHS YU
0OMEKEHHS B KpaiHi, mepe0aueHoro
YUHHUM B 3aKOHOJABCTBOM.

“Hashe” represented by the director
acting on the basis of the seller
(hereinafter referred to as the Supplier),
on the one hand, and Epicenter-K
Limited Liability Company
(abbreviated name - EPICENTER-K
LLC ), Kyiv, Ukraine, represented by
the director Mykhailyshyn Petro
Yosypovych, acting on the basis of the
Charter (hereinafter referred to as the
Buyer), on the other hand, and jointly
the Parties, and separately the Party,
concluded this Supply Agreement No.
__dated  , 2023 (hereinafter referred
to as the Agreement) regarding the
following:

1. Subject of the Agreement

1.1. The Supplier undertakes to deliver
and hand over to the Buyer tableware
(hereinafter referred to as the Goods),

and the Buyer undertakes to accept and
pay for the Goods, in the manner and

under the conditions specified in this
Agreement. 1.2. The Supplier
guarantees to the Buyer that the Goods
belong to him by right of ownership, are
not subject to the prohibition of
alienation in the country, seizure by
judicial institutions, are not the subject
of a pledge or other means of ensuring
the fulfillment of obligations to any
natural or legal persons in the country,
state bodies and _institutions, and is not
subject to any other burden or restriction
in the country provided for by the
legislation in force in Poland.

1.3. The assortment of the Goods, the
nomenclature of the Goods, the code of
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1.3. AcoptumenT ToBapy, HOMEHKJIaTypa
Tosapy, xoa Tosapy 3rinno 3 YKT 3E/L ,
onunHMIl ToBapy, KiabKicTh ToBapy, miHa
Tosapy, Ta iHIII 1aH1, HEOOXI1THI IS
oprasizaiiii moctaBok ToBapy,
BU3HAUYAIOTHCA y crienupikaliisax, sKi
HianuCyroThCss CTOPOHAMH Ha KOKHY
noctaBky ToBapy Ta € HEB1J €MHUMH
YacTUHAMHM JaHOTO J[oroBopy.

2. CTpOK Ta YMOBM NMOCTAaBKH

ToBapy

2.1. Ctpok noctaBku [locTayaabHUKOM
ToBapy — npoTsirom 45 KaJeHIapHUX JIHIB
3 MOMeHTY nianucands CtopoHaMu
crienndikarri 1o gadoro Jlorosopy.

2.2. IlocraBka IlocrauanbarkoM ToBapy
3I1MCHIOETHCSI HA YMOBax

CPT (Incoterms 2020).

2.3. Tosap MOCTABJISIETHCS
[TocTauaJlbHUKOM B €KCITOPTHIN Tapi
(ymaxoBiii), sKa MOBUHHA BIJIMIOBIIATH
cTaHjapTaM ab0 TEXHIYHUM yMOBaM i
3a0e3mneuyBaTu Moro 30epexeHHs B
HaJIKHOMY CTaHI ITiJ1 yac
TpaHCTIOpTyBaHHs Ta 30epiranus. Tosap
MMOBUHEH CYMPOBOXKYBATUCS TTAKyBATHBHUM
JIUCTOM.

2.4. IlocTayagpHUK HECE BIANOBIIAIBHICTE
nepen [Hokynuem, B nonapax CILA, 3a
Oyb-sK1 noukokeHHs: Topapy,
BUKJIMKaHI HEMTPaBUJILHUM YITAKyBaHHSM,
3a KOpO3ito, 3a J0JIaTKOBI BUTPATH 3
NepEeBE3CHHs Ta 30epiraHHs, siKi Oynu
BUKJIMKaH1 BiJIBAaHTaXKeHHAM ToBapy 3a
HETMPaBWJIHHOIO aJIPECOI0 Yepes
HEBIJIMOBITHE MaPKYyBaHHSI.

2.5. MapkyBaHHS 4ITKO HAHOCUTHCS Ha
aHTJIIACHKINA MOBI HA KOKHE BaHTAKHE
MICIIE.

2.6. Ha xoxny nocraBky ToBapy
[TocTauansauk Hamae [Tokymiesi Taki
JnokymMeHTH: paxyHok; CMR (ToBapHo-

the Goods according to UCT ZED, the
unit of the Goods, the quantity of the
Goods, the price of the Goods, and other
data necessary for the organization of
the supply of the Goods are defined in
the specifications, which are signed by
the Parties for each supply of the Goods
and are integral parts of this Agreement.
2. 2.Terms and conditions of delivery
of the Goods

2.1. The term of delivery of the Goods
by the Supplier is within 45 calendar
days from the moment the Parties sign
the specification for this Agreement.
2.2. The Supplier supplies the Goods
under CPT (Incoterms 2020)

2.3. The goods are delivered by the
Supplier in an export container
(packaging), which must meet the
standards or technical conditions and
ensure its preservation in proper
condition during transportation and
storage. The product must be
accompanied by a packing list.

2.4. The Supplier shall be liable to the
Buyer, in US dollars, for any damage to
the Product caused by improper
packaging, corrosion, additional
shipping and storage costs caused by
shipping the Product to the wrong
address due to improper labeling.

2.5. Marking is clearly applied in
English on each cargo space.

2.6. For each delivery of the Goods, the
Supplier provides the Buyer with the
following documents: invoice; CMR
(waybill); packing list; certificate of
origin; quality certificate.

3. The price of the Goods, the
price of the Agreement, the order and

term of payments
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TpaHCIIOPTHA HAKJIAJHA); MaKyBaIbHUN
JIUCT; cepTudikaT MoxXomHKeHHS;
cepTudikat SKOCTI.

Hina Toapy, uina {lorosopy, nopsiiox
Ta CTPOK PO3PaxyHKiB

3.1.11ina ToBapy BU3HAYA€TbCA Y
cnenudikamisix, sKi miAnuCyrThCs
CropoHamu Ha KOXHY MocTaBky ToBapy Ta
€ HEeBiJ’eMHUMH YaCTUHAMH JJAHOTO
Jorosopy.

3.2.11ina ToBapy BKJIIOYA€ BapTICTh
EKCIIOPTHOI TapH (YIMaKOBKH), MApKYBaHHS
1 MUTHUX 300piB B kpaini [loctauanpHuKA.
3.3.1M{ina oroopy cranoBuTh 105850
noinapis CIIA.

3.4. Llina /{oroBopy BU3Ha4a€eThCS 32
3arajbHOI0 CYMOIO MIOCTaBJIEHOTO Ta
omiayeHoro ToBapy 3riiHO MIAMUCAHUX
CropoHamu criend@ikaliiii Ta BUCTaBICHUX
[TocTauaIbHUKOM PaxyHKIB 1O JAHOTO
JloroBopy mpoTArom CTpoKy il JaHOTO
Jorosopy.

3.5.Po3paxynok Ilokymniiem 3a ToBap
3nicHIOETHCS B gonapax CIIA, y
0€3roTIBKOBOMY MOPAJIKY, LISIXOM
nepepaxyBaHHs [lokynem rpomoBux
KOIITIB Ha paxyHok [locTauanbHuKa, Ha
miacraBl BucTasiaeHoro [loctayaabHUKOM
paxyHKy 110 Janoro Jloroopy.

3.6. Bci 6aHKIBCHKI BUTPATH, OB’ s13aH1 3
0ankoMm IlocTauanbpHUKA, HECE
[TocTauanbHuk. Bci GaHKIBCHKI BUTPATH,
noB’s13aHi 3 6ankom [lokymniis, Hece
[Tokymens. Bei BuTpaTu no komicii
TpaH3UTHUX OAHKIB KOPECITOH/ICHTIB, HECE
ITokymnenes.

3.7. Pozpaxynok [Tokymniewm 3a ToBap
3IIACHIOETHCS HACTYHUM unHOM — 100
(cto) % cymu ToBapy — npoTsiroMm SnHIB
OaHKIBCHKUX JIHIB 3 MOMEHTY (DaKTHYHOTO
orpuManHs Toapy [lokyrmem.

3.1. The price of the Goods
isdetermined in the specifications,
which are signed by the Parties for each
delivery of the Goods and are integral
parts of this Agreement.

3.2.  The price of the Goods includes
the cost of export containers
(packaging), marking and customs
duties in the Supplier's country.

3.3.  The price of the Agreement is
105,850 USD.

3.4. The price of the Contract
isdetermined by the total amount of the
delivered and paid Goods in accordance
with the specifications signed by the
Parties and invoices issued by the
Supplier for this Contract during the
term of this Contra

3.5.Payment by the Buyer for theGoods
Is carried out in US dollars, in a non-
cash manner, by transferring funds from
the Buyer to the Supplier's account, on
the basis of the invoice issued by the
Supplier to this Agreement.

3.6. All bank charges related to the
Supplier's bank shall be borne by the
Supplier. All bank charges related to the
Buyer's bank are borne by the Buyer.
All expenses for the commission of
correspondent transit banks are borne by
the Buyer.

3.7. Payment by the Buyer for the
Goods is carried out as follows - 100
(one hundred) % of the amount of the
Goods - within 5 days (banking days)
from the moment of actual receipt of the
Goods by the Buyer.

4.  Product quality, completeness

ofthe Product and warranty for the
Product
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4 5Ixicts ToBapy, KOMILUIEKTHICTD
ToBapy Ta rapaunrisi Ha ToBap
4.1.5kicte ToBapy, 110 TTOCTaBIISIETHCS,
TIOBHHHI BIJMIOBIJIATH CTaHAApTaM SIKOCTI,
IPUIHATUM 3aBOJIOM BUPOOHUKOM 1
HiATBEPHKYBATUCS CEPTU(DIKATOM SKOCTI
3aBOJY BUPOOHUKA.

4.2 TlocTavanbHUK HECE BIAMOBIIAIBHICTh
3a AKICTh TTOCTaBJIeHOTr0 HUM ToBapy i
rapaHTye Moro SKiCTh B MJIOMY,
BKJTFOYAIOYH CKJIAJ0B1 YaCTHHU Ta
KOMIUJIEKTYIOYI.

4.3. [locTavyanbHUK rapaHTye€ SKICTh
ToBapy nipotsirom 1 poky (12)
KaJICHJApHUX MICAIIB 3 MOMEHTY MOYaTKy
excrutyaraiiii ToBapy, oJfHaK He OUIbIIE
2pokiB(24) kajleHAapHUX MICSIIIB 3
MOMEHTY (PaKTHIHOTO OTpUMaHHS ToBapy
[Hokyrmem.

4.4.Y pasi 3amian ToBapy HeHaJIEKHOT
aKOCT1 Ha ToBap, M0 BiANOBIa€ yMOBaM
naHoro JloroBopy, rapaHTiiiHHil CTPOK Ha
HBOTO TIOYMHAE CIUTMBATH 3 MOMEHTY
3aMIHH.

4.5. Ilokynenps Mae mpaBo npea’ iBUTH
nMcbMOBY TipeTen3ito [loctavanbHUKY Yy
3B’sI3KY 3 BUSIBIEHUMU Henoiikamu ToBapy
MPOTATOM TapaHTIHHOTO CTpOKY Ha ToBap.
5. BignosiganabHicts CTOpiH

5.1. Y Bunanxy nopymenusa CTopoHamMu
CBOiX 3000B’s13aHb 3a 1aHUM JloroBopom,
CTOpOoHHU HECYTh BIANOBIAAIBHICTb, 11O
BHU3HAYA€ThCs NaHuM [foroBopom Ta
YMHHUM 3aKOHOJABCTBOM Y KpaiHU.

5.2. 3a npoctpoueHHs [locTauaibHUKOM
CTPOKY IOCTaBKH 200 HEOMOCTaBKU
Tosapy, [Ioctauanbhuk crimauye [Tokymigro
mrpad y nomapax CIIIA B po3mipi 20 %
BiJl CyMH HETIOCTaBJIEHOTO a00
HEJIO0NOCTaBJIeHOro ToBapy 3a KOXKHUU
JICHb MPOCTPOUYEHHS MOCTaBKH a0
HezonocTaBku ToBapy, BKIIOYAKOUU J€Hb

4.1.The quality of the delivered
goodsmust meet the quality standards
adopted by the manufacturer and be
confirmed by the quality certificate of
the manufacturer.

4.2.The supplier is responsible for
thequality of the goods delivered by him
and guarantees its quality as a whole,
including components and components.
4.3. The Supplier guarantees the quality
of the Goods within 1 year (12) calendar
months from the start of operation of the
Goods, but no more than 2 years (24)
calendar months from the moment of
actual receipt of the Goods by the
Buyer.

4.4. In case of replacement of goods of
inadequate quality with goods that meet
the terms of this Agreement, the
warranty period for it begins to expire
from the moment of replacement.

4.5. The Buyer has the right to submit a
written claim to the Supplier in
connection with the detected defects of
the Goods during the warranty period
for the Goods.

3 Liability of the Parties

S In the event of a breach by
theParties of their obligations under this
Agreement, the Parties bear the
responsibility determined by this
Agreement and the current legislation of
Ukraine.

5.2.In case of delay by the Supplier
interms of delivery or non-delivery of
the Goods, the Supplier shall pay the
Buyer a fine in US dollars in the amount
of 20% of the amount of undelivered or
under-delivered Goods for each day of
delay in delivery or under-delivery of
the Goods, including the day of
payment, based on the written claim of
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OILTAaTH, HA MiACTaBl MUCBMOBO1 MTPETEH311
[Toxymnis, a TaKOX BIAIIKOJIOBYE
[Tokymito moneceni [lokymiem
JOKYMEHTAJIBHO TiATBEPKCHH] 30UTKHU
3rigHO BUMOT II. 5.6. nanoro JloroBopy, Ha
MiCTaBi MUCbMOBOI mpeTeH3ii [lokyrst.
5.3. 3a mpoctpouenHs [lokyrmiem cTpoky
orutatu ToBapy, [lokymens crurauye
[Tocravanbuuky mrpad y gonapax CILIA B
po3Mipi 20 % Bix cymu O0pry 3a KOKHUN
JICHb MPOCTPOUCHHS omiatu Toapy,
BKJIIOYAIOYH JICHb OTUIATH, Ha MiJCTaBI
nucbMOBO1 npeTensii [locTavanbHuka.

5.4. TloctayanbHUK HECE BIAMOBIAAIBHICTh
3a SKICTb ITOCTaBJIeHOro HUM ToBapy.
ko sxicth ToBapy HE BIANOBIIaATUME
BCTAHOBJICHUM CTaHAapTaM SIKOCT1 a0o B
IpolLect HOro rapaHTIiHOrO CTPOKY OyAyTh
BUSIBJICHI HEJIOJIIKH a00 MPUXOBaH1
nedextu [ToctauanbHUK 3000B’I3aHUI
IIPOBECTH 3aMiHy HesikicHoro ToBapy.
3aminy HesikicHoro ToBapy Ha ToBap
HaJiexkHO1 sikocTi [TocTauaibHUK TOBUHEH
npoBectd B 10 (aecsiTu) AEHHUN CTPOK 3
MOMEHTY OTPUMAaHHS BIJIOBITHOTO
MMCHMOBOTO TTOB1OMIIeHHS [ToKymiist mpo
1ie. Bei BUTpaTu, BUKIIMKaH1 3aMiHOIO
HesikicHoro Tosapy Ha ToBap HaneXHOI
SIKOCTI, a00 JI0- ITOCTaBKOKO
HEJ0MOoCTaBJIeHOro ToBapy, BKIIOYAOYN
TPaHCIOPTHI Ta MUTHI BUTPATH, HECE
[TocTauansuuk. IIpu BigcyTHOCTI
MO>KJIMBOCTI MPOBECTH TaKy 3aMIHY
ToBapy ITocTavanbHuK

MoBepTae

[Tokymirto rpooBi KOUITH B pO3Mipi CyMU
HesikicHoro Toapy Ta crauye [okymiro
mtpad y gonmapax CIIIA B po3mipi 20
(mBaausTh) % BiJ] CyMH HESIKICHOTO
ToBapy, Ha mijicTaBl TUCHMOBOT TPETEH3I1T
[okymus.

5.5 Ilokynens Mae npaso B
OJIHOCTOPOHHBOMY TOPSIIKY BIJIMOBUTHCS

the Buyer, and shall also compensate the
Buyer for the incurred Damages
documented by the buyer in accordance
with the requirements of clause 5.6. of
this Agreement, based on the written
claim of the Buyer.

5.3. If the Buyer is late in paying for the
Goods, the Buyer shall pay the Supplier
a penalty in US dollars in the amount of
20% of the debt amount for each day of
delay in payment of the Goods,
including the day of payment, based on
the written claim of the Supplier.

5.4. The supplier is responsible for the
quality of the goods delivered by him. If
the quality of the Product does not meet
the established quality standards or
defects or hidden defects are discovered
during its warranty period, the Supplier
Is obliged to replace the low-quality
Product.

The Supplier must replace the
poorquality Goods with Goods of proper
guality within 10 (ten) days from the
moment of receiving the relevant written
notification from the Buyer. All costs
caused by the replacement of poor-
quality Goods with Goods of proper
quality, or the delivery of undelivered
Goods, including transport and customs
costs, shall be borne by the Supplier. If
it is not possible to carry out such a
replacement of the Goods, the Supplier
shall return the money to the

Buyer in the amount of the defective
Goods and pay the Buyer a fine in US
dollars in the amount of 20 (twenty)%
of the amount of the defective Goods,
based on the written claim of the Buye
5.5. The Buyer has the right to
unilaterally refuse to perform this
Agreement in case of delivery of Goods
of inadequate quality, with a written
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BiJl BUKOHAHHS JaHoro Jlorosopy y
BUITAJIKy TTOCTaBKH ToBapy HEHAJIEKHOI
SKOCTI, 3 MUCbMOBUM TTOBIJIOMJIEHHSM TIPO
ue [locrauanpHuka. ¥ oMy BUIIAAKY
[TocTayanbHuk 30008’ A3aHUI
BI/IIKOYBaTH [ToxymmeBi moHECeH1
[ToxymieM JOKYMEHTAJIBHO TiATBEPIKECHHI
30UTKH, TIOB’s13aH] 3 TOCTPOKOBUM
MPUIUHEHHSM CTPOKY Jii JaHOTO
JloroBopy, Ha IMiICTaBl MACHMOBOI
npertensii [Tokymis.

5.6. HezanexHo Bij cruiatu mrpady B
nonapax CIIA, CtopoHa, 1o nopymmia
YMOBH J1aHOr0 JIoroBOpY, BIAIIKOIOBYE
iH1I1# CTopoH1 (pakTHYHO HaHeceH1 (TOOTO
peantbHO 00JIIKOBaH1) B pe3yJIbTaTl I[HOTO
JIOKYMEHTAJIBHO T1ITBEPHKECH] 30UTKU B
YaCTHH1, HE TIOKPUTIiH mTpadom y goiapax
CIIIA, Ha migcTaBl TMCBMOBOI NPETEH31T
BiAMOB1IHOT CTOPOHHU.

5.7. Cnnara CtopoHoto mrpady B gojapax
CIIIA Ta/abo0 BiAIIKOyBaHHS
JIOKYMEHTAJIBHO MiATBEPAKEHUX 30MTKIB,
3aBJAaHUX MMOPYIICHHSIM YMOB JIaHOTO
HoroBopy, iamIii CTOpoH1, He 3BUIBHSE il
BiJ1 000B’ 513Ky BUKOHATH AaHui JloroBip B
HATYpI, SKIIO 1HIIE MPSIMO He Nepe10aueHo
YUHHUM B Y KpaiHi 3aKOHOJIaBCTBOM.

6. Iopsinok BUpillIeHHS CIIOPiB

6.1. IIpu BUHMKHEHHI CIIOPIB Ta/abo
po30KHOCTEl 1o JaHomy JloroBopy abo y
3B’s13Ky 3 HUM, CTOpOHH OyAyTh
3I1MCHIOBATH BC1 HEOOX1IHI 3aXO0OIH JUIA
JOCATHEHHS 3TOJIH IUISIXOM TePEroBOpiB
Ta/a00 MIISTXOM MUCHbMOBOIO JIUCTYBaHHS
(HaziclilaHHS MMCbMOBUX IIPETEeH31i), 3
BIIMTOBITHUMH IMTMUCEMOBHUMH BI1IIIOBIISIMUA
Ha MUCbMOBUH JHCT (TUCHMOBY
IPETeH3110) He Mi3Hime 14
(4OTHPHAMIISATH ) KaJICHIAPHHUX JTHIB 3
MOMEHTY OTpUMaHHs, a y pasi
HEOTpUMaHHS (3 Oyb-sKHX miacTaB) 14

notification of this to the Supplier. In
this case, the Supplier is obliged to
compensate the Buyer for the
documented losses incurred by the
Buyer, related to the early termination of
this Agreement, based on the written
claim of the Buyer.

5.6. Regardless of the payment of a fine
in US dollars, the Party that violated the
terms of this Agreement shall
compensate the other Party for the
actually caused (that is, actually
accounted for) as a result of this,
documented damages in the part not
covered by the fine in US dollars, on the
basis of a written claim of the
corresponding Party.

5.7. Payment by the Party of a fine in
US dollars and/or compensation for
documented damages caused by
violation of the terms of this Agreement
to the other Party does not release it
from the obligation to perform this
Agreement in kind, unless otherwise
expressly provided by the legislation in
force in Ukraine.

6. Dispute resolution procedure

6.1. Inthe event of disputes and/or
disagreements under this Agreement or
in connection with it, the Parties will
take all necessary measures to reach an
agreement through negotiations and/or
through written correspondence
(sending written claims), with
appropriate written responses to the
written letter (written claim) no later
than 14 (fourteen) calendar days from
the moment of receipt, and in case of
non-receipt (for any reason) 14
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(4OTUpHAILATH) KaJeHIapHUX JTHIB 3
MOMEHTY HaJICUJIaHHS TaKOTO MUCEMOBOTO
aucTa (MMChbMOBOT IPETEH31T)
3a11ikaBiieHOI0 CTOPOHOIO.

6.2. SAxo CTOpOHU HE TOCATIN 3TN
[UIIXOM [IEPETOBOPIB Ta/a00 HMUIIXOM
MUCHbMOBOTO JTUCTYBaHHS (HaAICIaHHs
MUCHEMOBUX IPETEH3Iit), criopu Ta/ado
PO301KHOCTI 10 JaHomy JloroBopy abo y
3B’SI3KY 3 HUM, BUPIMIYIOTHCS B
['ocnopapcekomy cyni micta Kuesa, m.
KwuiB, Ykpaina, BiIMOBIAHO 10 YHHHOTO
3aKOHOJIaBCTBa YKpainu. MoBa
rOCIOAAPCHKOTO CYIOYHMHCTBA —
yKpaiHChbKa MOBa.

7. ®opc-MaxxOpHI 00CTaBUHU

7.1. Y BuUnaaxky HacTaHHs opc-MaKOPHUX
oOcTaBHH (3arpo3a BiiiHU, 30pOIHMIA
KOH(IIKT a00 cepiio3Ha Morpo3a Takoro
KOH(JIIKTY, BKIIIOYAIOYH aJI€ HE
00OMEKYIOUUCh BOPOKUMHU aTaKaMH,
0JiokagamMu, BIMICLKOBUM eMOapro, fii
1HO3eMHOT'0 BOpOTra, 3arajibHa BiliCbKOBa
MOO1J113a111s1, BINCHKOBI J111, OrOJIONIEHA Ta
HEOTroJIONIeHa BiiHA, 11 CyCHJIBHOTO
BOpoOra, 30ypeHHs1, akTh TEPOPU3MY,
JMBEPCii, mipaTcTBa, 0€3J1aiu, BTOPTHEHHS,
0JI0Kaja, peBOJIIOIIIS, 3aKOJIOT, ITOBCTAHHS,
MacoOBI 3aBOPYIIICHHS, BBEJCHHS
KOMEH/TAaHTChKOI TOMHH, SKCIIPOIIpialis,
MPUMYCOBE BIITYYCHHS, 3aXOTIJICHHS
MIIPUEMCTB, PEKBI3ULIS, TPOMAJChKa
JeMOHCTpallisl, 0Jlokaaa, cTpaik, aBapis,
MPOTHUIIPABHI [IIi TPETIX OCI0, MOXKexKa,
BUOYX, TpUBaJi NepepBU B poOOTI
TPAHCTIOPTY, PETJIAMEHTOBaHI YMOBaMU
BIJIMOBITHUX PIIICHb Ta aKTaMH
JiepKaBHUX OPTaHiB BIIAJIH,
EKCIOPTY/IMIIOPTY TOIIIO, a TAKOX
BUKJIMKAHI BUHSITKOBUMU MTOTOJHUMHU
YMOBaMH 1 CTUXIMHUM JIMXOM, a caMe:
SIieMisl, CHIIBHUI IIITOPM, IIUKJIOH,
yparaH, TopHaj10, OypeBiii, MOBiHb,

(fourteen) calendar days from the
moment of sending such a written letter
(written claim) by the interested Party.
If the Parties have not reached
anagreement through negotiations
and/or through written correspondence
(sending written claims), disputes and/or
disagreements under this

Agreement or in connection with it shall
be resolved in the Commercial Court of
Kyiv, Kyiv, Ukraine, in accordance with
current legislation of Ukraine. The
language of commercial proceedings is
Ukrainian.

7. Force majeure circumstances

7.1. In the event of force majeure (threat
of war, armed conflict or serious threat
of such conflict, including but not
limited to enemy attacks, blockades,
military embargoes, acts of a foreign
enemy, general military mobilization,
hostilities, declared and undeclared war,
acts of a public enemy , disturbance,
acts of terrorism, sabotage, piracy,
disorder, invasion, blockade, revolution,
mutiny, uprising, mass riot, curfew,
expropriation, forced seizure, seizure of
enterprises, requisition, public
demonstration, blockade, strike,
accident, illegal actions of third parties,
fire, explosion, long interruptions in the
operation of transport, regulated by the
terms of relevant decisions and acts of
state authorities, export/import, etc., as
well as caused by exceptional weather
conditions and natural disasters, namely:
epidemic , strong storm, cyclone,
hurricane, tornado, storm, flood,
accumulation of snow, ice, hail, frost,
earthquake, lightning, fire, drought,
subsidence and landslide, other natural
disasters, etc.), provided that the
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HarpoMajpKeHHs CHITY, OKeJedb, rpal,
3aMOpO3KH, 3eMJIETPYC, OJIMCKaBKa,
noXkeska, rmocyxa, mpociiaHHs 1 3CyB
IPYHTY, 1HIIIl CTHXIMHI JIMXa TOIIO), 3a
YMOBH, 110 TocTpaxkaana CTopoHa
noBigomtsie ipotsirom 10 (mecstr)
poGounx nHiB iHITY CTOpPOHY B
MMMCbMOBOMY BUTJIS/II ITPO HACTAHHS TaKUX
dhopc-MaxopHUX 0OCTABUH (HaJAABIIU IPU
IFOMY JI0Ka3M iX 1ICHYBaHHS, MATBEPIKEHI
ToproBo-mpoMHCIIOBOIO TAJATOI0 KpaTH!
[TocrauansHuka ado [lokymiis a6o
YIOBHOB)XCHUMU HEIO PErioHaIbHUMU
TOPTrOBO-MPOMUCIIOBUMHU MaJlaTaMU KpaiHU
[TocTauaneHuka abo [loxymiis), 1 32 yMOBH,
110 Taki opc-MaKopHi 00CTaBUHU
MPOJIOBKYIOThCS HE Oubie 14
(4OTHUpHAIIATH ) KaJICHAAPHUX JIHIB, 1HIIIA
CTOpoHa MOTOHKYETHCS 3 THM, IO CTPOK
BUKOHAHHSI 3000B’513aHb TOCTPAXKIAJI0I0
Croponoto 0yie MpOJOBKEHUM Ha CTPOK,
110 JOPIBHIOE CTPOKY LI1€1 3aTPUMKH.

VY Bumaaky, ko Gopc-MaxkopHi
00CTaBMHM TPUBAIOTH JOBIIIE 3a3HAYCHOTO
CTPOKY, JaHuil JIoroBip BTpayae YMHHICTh
(110 0(hOPMITIOETHCS IIIIXOM T AITUCAHHS
CropoHaMu JTOAATKOBOI YTOJIU JI0 JAHOTO
JloroBopy), sxiio Tinkku iHIIa CTOpoHa He
MOTOAUTHCS B TUCHMOBIM PopMi
npooBKUTH Horo. [Ipu 1ipomy mTpadHi
CaHKIIT Oyab-sKO10 13 CTOPIH 10 1HIIOT
CTOpOHM HE 3aCTOCOBYIOTHCS.

8. Koudinenuiiinictn

8.1. CropoHM MOTOAMIIUACS, 1110 TEKCT
nanoro JloroBopy, Oy/b-sKi MaTepiaiu,
iH(pOpMaIlis Ta BITOMOCTI, K1 CTOCYIOThCS
naHoro JloroBopy, € KOH(DIICHIIIMHUMH 1
HE MOXYTh TIEpeIaBaTUCs TPETIM 0cobam
0e3 mornepeHbOI MUChbMOBOI 3TOU 1HIIOT
CtopoHu, KpiM BUTIAJIKIB, KOJIU TaKe

nepcaaBaHHs OB’ s13aHE 3 OACPIKaHHAM

affected Party notifies the other Party in
writing within 10 (ten) working days of
the occurrence of such force majeure
circumstances (while providing
evidence of their existence, confirmed
Chamber of Commerce and

Industry of the Supplier's country or of
the Buyer or regional chambers of
commerce and industry of the country of
the Supplier or Buyer authorized by it),
and provided that such force majeure
circumstances continue for no more than
14 (fourteen) calendar days, the other
Party agrees that the term of
performance of obligations by the
affected Party will be extended for a
period equal to the period of this delay.
In the event that the force majeure
circumstances last longer than the
specified period, this Agreement
becomes invalid (which is executed by
the Parties signing an additional
agreement to this Agreement), unless
the other Party agrees in writing to
extend it. At the same time, fines
imposed by any of the Parties on the
other Party shall not be applied.

8.  Confidentiality

8.1. The Parties have agreed that
thetext of this Agreement, any
materials, information and information
related to this Agreement are
confidential and may not be transferred
to third parties without the prior written
consent of the other Party, except when
such transfer is related to the receipt
official permits, documents for the
execution of this Agreement or payment
of taxes, other mandatory payments, as
well as in cases provided for by the
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odiIMHUX J103BOJIIB, JTOKYMEHTIB JJIs
BUKOHAHHS JTaHOTO JloroBopy abo cruiaTu
IIOJIATKIB, 1IHIINX 000B’I3KOBUX INIATEXKIB,
a TAaKOXK Yy BUTIAJKAX, MepeI0aueHUX
YUHHUM 3aKOHOJIAaBCTBOM KpaiHH
[TocTauanbHauka ado [Toxkymiis.

8.2. 3000B‘s13aHHs KOH(1ACHIIHHOCTI

30epiratoTh CBOIO YUHHICTH TPOTATOM
cTpoky aii gaHoro Jlorosopy ta 10
(1ecsaTh) POKIB MICHIA 3aKIHUYEHHS CTPOKY
nii manoro JloroBopy abo 10CTPOKOBOTO
MPUNMHEHHS CTPOKY JIii JaHOTO

Jlorosopy.

Crpoxk aii JloroBopy Ta 1HII YMOBH

.1. lannii [loroBip HaOMpae YMHHOCTI 3
MOMEHTY Horo nianucanag CTopoHamu Ta
nie o 31 rpyans 2023, ane B Oyab-IKOMY
BUIAJKY 10 BUKOHAHHS CTOpOHAMU CBOiX
3000B’s13aHb 10 JaHOMY JloroBopy.

9.2. Nanuii [loroBip Moxe OyTH OYIbSIKOIO
13 CTOpIH JOCTPOKOBO MPUITUHEHUN 10
3aKIHYEHHs CTPOKY 1ii naHoro JloroBopy
32 YMOBHU MTMCBMOBOTO MOBIJJOMJICHHS
Croponoto iH1m0i Ctoponu 3a 1 (oauH)
KaJICHJAPHUM MICSIIh TIPO 1€ Ta HAJIEKHOTO
BUKOHAHHS CTOpOHAMH YCiX YMOB JJAaHOTO
JloroBopy, Ta 0(hOPMITIOETHCS TIUISIXOM
nianucanHss CTopoHaMU T0JATKOBOL YyTO/IH
1o gaHoro Jlorosopy.

9.3. 3akiHYEeHHS CTPOKY /il JaHOTO
JloroBopy ab0 TOCTPOKOBE MPUITUHEHHS
CTPOKY Ali AaHoro J{oroBopy He 3BUIbHSIE
CropoHH Bij TOBHOTO HOTO BUKOHAHHS Ta
BiJIMTOBIIAJILHOCTI 32 HOTO MOPYIIEHHS, SKE
MaJio MicIle M1 Yac CTPOKY il JaHOTO
JloroBopy, a TakoK BiJl TapaHTIMHUX
3000B’s13aHb 10 AaHoMy JloroBopy.

9.4. 3minu Ta/ab0 NOMOBHEHHS y JaHUH
JloroBip MOKyTh OyTH BHECEHI TUIBKH 32
nomoBiieHicTi0 CTOpiH Ta 0(hOPMITIOIOTHCS
nuisixoM mignucanas CTopoHaMu
JIOJTATKOBO1 YyroAu 10 JaHoro JlorosBopy.

current legislation of the country of the
Supplier or the Buyer.

8.2. Confidentiality obligations
remainvalid during the term of this
Agreement and 10 (ten) years after the
expiration of this Agreement or early
termination of this Agreement.

Term of validity of the Agreementand
other conditions

9.1. This Agreement enters into force
from the moment of its signing by the
Parties and is valid until December 31,
2023, but in any case until the Parties
fulfill their obligations under this
Agreement.

9.2. This Agreement may be
prematurely terminated by any of the
Parties prior to the expiration of this
Agreement, provided that the Party
notifies the other Party in writing 1
(one) calendar month in advance and
the Parties properly fulfill all the terms
of this Agreement, and is executed by
the Parties signing an additional
agreement to of this Agreement.

9.3. Expiry of this Agreement or early
termination of this Agreement does not
release the Parties from its full
implementation and responsibility for its
violation that occurred during the
validity period of this Agreement, as
well as from warranty obligations under
this Agreement.

9.4. Amendments and/or additions to
this Agreement may be made only by
agreement of the Parties and are
executed by the Parties signing an
additional agreement to  this
Agreement.

9.5. Annexes and/or additional
agreements to this Agreement are an
integral part of this Agreement and have
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9.5. lonatku Ta/ab0 10aTKOBI yroau A0
naHoro JloroBopy € Horo HeBiJl'EMHOIO
YaCTUHOIO 1 MAIOTh IOPUIUYHY CUITY, SKIIIO
BOHHU BUKJIQJIeH1 Y TUCbMOBIH hopMi Ta
nignucani CTOpoHaMH.

9.6. Jlanuii /{oroBip ykiaeHuii
YKPaTHCHKOIO Ta aHTJIIHCHKOI0 MOBaMH, B 2
(1BOX) OpUTIHAIBHUX MPUMIPHUKAX, SK1
MalOTh OJTHAKOBY IOPUIUYHY CHITY, TIO 1
(0qHOMY) OpUTIHAIBHOMY MPUMIPHUKY IS
[TocTauaneuuka ta [Mokymms. Y pasi
pPO301KHOCTI B TEKCTax JaHoro Jlorosopy,
HepeBa)karoye 3HaUCHHS Ma€ TEKCT
YKPaiHCbKOK MOBOIO.

9.7. Nanuit [{loroBip, 10AaTKH 0 JAHOTO
JloroBopy, A104aTKOB1 YTOJH /10 1aHOTO
JloroBopy, a TaKoX 1HIII JOKYMEHTH,
0o(hOopMIICHHI Ha BUKOHAHHS JIaHOTO
JloroBopy, miAnucaHi Ta HaaICJIaH1 3a
JIOTIOMOT'O10 3aC001B €JIEKTPOHHOT MOILITH
a00 (haKCUMIIBHOTO 3B 3Ky, MatOTh
OJTHAKOBY IOPUNYHY CHITY 3 OPHT1HAJIOM
IPU YMOBI HaCTYITHOTO OOMIHY
OpUT1HAJIAMHU.

.8. CTOpoHU B NOPSAAKY JOTPUMAHHS
3akony Ykpainu «IIpo 3axuct
MEPCOHAILHUX JaHUX», HAAIOTh OJTHA
OJIHIM TO3B1JI HA OTPUMaHHS, 00pOOKY Ta
BUKOPWCTAHHS MEPCOHAIBHUX JaHUX 3
METOI0 HAJIEKHOTO BUKOHAHHS YMOB
nanoro lorosopy.

9.9. Ilignucyrouu nanuid Jlorosip,
[lokynenp rapantye [locravanbHuKy, 1m0
Ma€ JOCTaTHIN piBE€Hb TPABO3ATHOCTI JIJIst
foro minucaHHs, B pO3yMiHHI cTatTTi 44
3akony Ykpainu «IIpo ToBapuctsa 3
00OMEKEeHOI0 Ta J10AATKOBOIO
BI/IITOBITAJIBHICTIO.

VY pasi, skimo 1ina Jorosopy, 1o B
CKBIBaJICHTI

HaIllIOHAJFHOT BAIFOTH Y KpaiHU — IPUBHI,
BIJIMOBITHO /10 OPIIIAHOTO KypCy
HAI[IOHAJIBHOI BAJIIOTU  YKpaiHU — IPUBHI

legal force if they are set out in writing
and signed by the Parties.

9.6. This Agreement is concluded in
Ukrainian and English, in 2 (two)
original copies, which have the same
legal force, 1 (one) original copy for the
Supplier and the Buyer. In the event of a
discrepancy in the texts of this
Agreement, the text in the Ukrainian
language shall prevail.

9.7. This Agreement, annexes to this
Agreement, additional agreements to
this Agreement, as well as other
documents drawn up for the
implementation of this Agreement, .
official permits, documents for the
execution of this Agreement or payment
of taxes, other mandatory payments, as
well as in cases provided for by the
current legislation of the country of the
Supplier or the Buyer. 9.8. The parties,
in compliance with the Law of Ukraine
"On the Protection of Personal Data",
give each other permission to receive,
process and use personal data in order to
properly fulfill the terms of this
Agreement.

9.9. By signing this Agreement, the
Buyer guarantees to the Supplier that he
has a sufficient level of legal capacity to
sign it, within the meaning of Article 44
of the Law of Ukraine "On Limited and
Additional Liability Companies".

In the event that the price of the
Agreement, which is equivalent to the
national currency of Ukraine - the
hryvnia, according to the official
exchange rate of the national currency
of Ukraine - the hryvnia to the US dollar
established by the National Bank of
Ukraine, will be more than 50 (fifty) %
of the Buyer's net assets as of the end of
the previous quarter (significant
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1o aosiapa CIIIA BCTaHOBJIEHOTO
HamionanpauM 6ankoMm Ykpainu, Oyje
ounbie 50 (m’sTaecsT) % YUCTUX aKTUBIB
[Tokymis cTaHOM Ha KiHElb MONEPETHbOTO
KBapTaily (3HAUHMI1 IPABOYMH ), TO
[Toxymerp, y SKOTO BUHUKIIO TaKe
MEPEBULIEHHS, 3000B’A3aHUI OTPUMATH
3rojy Ha BYUMHEHHS 3HAYHOTO TIPABOYNHY
BiJl YYaCHHUKIB TOBapUCTBA 3 0OMEKEHOIO
BIIITOBIJAJIBHICTIO TA HAAATH
[TocTayanbHUKY 3aCBiTYEHY KOMIIO 3
NepeKIaoM Ha AHITINCHKY MOBY (11. 9.6.
naHoro JloroBopy) Takoi 3roau Ha
BUYMHEHHS 3HAYHOTO MTPaBOYMHY. PiiieHHs
PO HAJ[AHHS 3TOJIM Ha BUMHEHHS 3HAYHOTO
IPaBOYMHY MPUNMAETHCS BUKIFOUHO
3arajJbHUMHU 300pamMy Y4aCHUKIB
TOBapUCTBA 3 0OMEKEHOIO
BIJIITOBIIAJIHHICTIO.

9.10. BzaemoBigHocuHu CTOpiH, IO HE
BperyapoBaHi JaHuM J[oroBopowm,
PETYIIOIOTHCSI YNHHUM 3aKOHOIaBCTBOM

VYkpainu.

10. PEKBI3UTH TA

HIIINIUCH

CTOPIH
ITOCTAYAJIbBHUK ITOKVIIELb
Hashe - ®i3uuni |  TOB «Eminentp-
ocoOu, sIKi BETyTh K»
1ITPUEMHULBKY Konx €IPIIOY
ISUTBHICTD 32490244
Ten.0445949044

®akc:0445949044
M. KuiB By
[TonspHa 201
Jupexrop:
MuxaliIH
IleTpo Nocumosua

transaction), then the Buyer, who has
such an excess, is obliged to obtain
consent for the execution of a significant
transaction from members of the limited
liability company and provide the
Supplier with a certified copy with a
translation into English (Clause 9.6 of
this Agreement) of such consent to
commit a significant transaction. The
decision to grant consent to the
execution of a significant transaction is
made exclusively by the general meeting
of the members of the limited liability
company.

9.10. The relations of the Parties, which
are not regulated by this Agreement, are
regulated by the current legislation of
Ukraine.

10. DETAILS AND SIGNATURES
OF THE PARTIES
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PROVIDER
Hashe - Natural
persons engaged
in entrepreneurial
activity

BUYER
"Epicenter-K"
L\2S

EDRPOU code
32490244

Tel. 0445949044
Fax: 0445949044
m. Kyiv St. Polar
20d Director:
Mykhailyshyn
Petro
Yosypovych,
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1 ‘ ABNAE COGOK NOATOK HA NEPEMILEHHS TOBADIE YEPES MATHWA KOPAOH YKDaiHM. [IM6. 0AATKOBO "KNacWPIKTOP 38INbHEHD BIA CMINATH MTHHX MNBTEXIS NDA BBESEHHI
TOBAPIA Ha MMTHY TEDATODID YKpaiNu'", 3aTBEpmXEHUR HaKaIOM Mindiny 6if 20.09.2012 paxy NY 1011.

TiALroBa CTABKA 1006
MoBHa cTasxa 1006
Mie 3 01.01.2023

T — ‘
- i paguci Diacrana:
Lo i + 3akon Yrpainn BP N¢ 2607-IX sin 19.10.2022
-+ Hoc DulKyBkH B AyRETaX Tipo MuTHwR Tapd Ykpaiiu |
ponycey

Komerrapi:

IHILT KEPAMISHI BHPOBH
| -Mocya 1@ npHGOpH CTONOBI 360 KYXOHHI, iKW FOCTOAGPCEKT | TYaneTH BMPOGH, 3 PapHopy:
| = -NOcyq Ta MPHOOPH CTONOBI 800 KYXOHHI
2 CTABOK BBI3HOTO MuTa (EABT) |

Npedepentis N0 MATy: "403".
TOB3pH, BKAZAHI ¥ KOMEHTADI, WO BBO3ATECA B YKDAiHy 3MAHO 3 MIXYDAAOBOK ¥rOAOK YKDGIHK 3 AEPHaBaHW EABT ONOATKOBYHITECA BEITHHM HHTOM 33 SMEHBLIEHHMM
crasxamm

Craska 0%
e 3 01.01.2023

Niacraea:
+ MbKNEPaBHA YTONa Bi 24.06.2010
¥roaa PO BNk TOPEMIG MDX YKPEIHOK T3 AEpXAEaNA EABT
. yropa sin 24.06.2010
¥roaa Npo nsCeke rOCNOAAPCTEO MK YKDAMOI T TEnanaien

vBaLeA Windows:
otis BiBMpoBATE Windo v nep siiiie e |

Komenrapi;
Mixgepwaska Yroga s TensHgien |

£ MNovex

@ | [ onasancrosspy YKBEA|H X |+ ¢ - m =

L +] QO 8 hupssiqdprosomualuk/goodinfo/6311100000 518+ v\ ot =
e e s | MDEPWABHA YTONA BIf) Z4.U5..20 10 f =
-W--Hmw“m I Yroia PO BINbHY TOPFIENKS MDK YKDAIKOK: T3 IEpKAEaNA EABT |

ssbopy Tpakmmiot geenapa |+ MKIEP#ABHA YTONa Bl 24.06.2010 |

m | Yroaa Npo CNbChE rOCToAAPETRD Mix Ykpainoro Ta Tcnakaen

KemenTapi; f
Mimgeprasna Yroga 3 Ienargien

. Craska 09
e 3 01.01.2023

Oiacraga:
+ Mbiaepiasha yrofa sin 24.06.2010 ]
YroRa NPo BiNkHY TOPTIBNK: MDK YKPAIHOK T3 IRpKaBaNH EABT
+ Mbunepmasha yrona sin 24.06.2010
¥roAa Npo CiNbChie MOCMIOAAPCTED Mix Yikpaiow Ta Kopasisctaom Hopeeria |

KomexTapi;
Mixaepxagna ¥rona 3 Koponiscrson Hopeeris

‘ Crasxa 0 9%
e 3 01.01.2023
|
‘ Niacrapa:

+ Mbunepasha yrona sin 24.06,2010

Yrofia Npo BiNbHY TOPTIBAK MDK YKPEIHOK T3 AepKasamu EABT f
M a yrona ein 24.06.2010
Yrona npo CinsChKe roTnNoAapcTan ik Ypalor 1a Wsefiuapcaromn Kondenepawern

KoMerTADE:
M Vroga 3 Knsi |
Craska 0 % l
‘ Die 3 01.01.2023
+ Diacraea: |

+ Mbsnepmanna yrona sin 24.06.2010
YroBa Npo BiNbHY TOPFIBNK: MDK YKDAHGK T3 AEpKaBaNMKA EABT
+ MinepanHa yrona sin 24.06.2010
¥roa Npo CiNbChKe rOCNoAAPCTED Mix Yipaore Ta WeeALapchkom Konpeaepawen

Komenvapi;
Yroga s
3. 3MeHIIEHHA CTABOK BBi3HOTO MuTa (EC) T WAY
g Ve 3 . ¢ + A\ A T | - Akiebagen WIBGows —

Tipegepenuis no mary: "410°, T TR Wintion
Bka3aHl y KOMEWTAP TOB3PM, WO BECIATRCA B YKPIHY T3 MOXOAATE 3 KpalM €C, IMAXORATHCA Y NEPENiKY SHAMEHHA BEISHMX MAT YKPalM, POIPAXOBAHHX N0 POKAX,
NEPEAGaHEHIK YTOADK NPO BCOLIALIK MIX YKNSHOK Ta EC.
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Diacrana;
+ Mbxaepxasna yropa sig 27.06.2014
Yrofia npo acouiauio Mix YKpaiiow, 3 0AHIE CTOPOHM, Ta Coto3om, neAce '3 TOMHOT eHeprii | ixrinm. '\ 3
WO CTOPOHM
+ JINCT [lepmMMTCAY)KOM NO 15-03/1245 bin 26.12.2022
PO rPAdIKA SHIKEHHA BBISHUX T2 BUBEHUX (EXCNOPTHMX) MAT

Kometapl;
1OCYA Ta npHGOpH CTONOBI 360 KyXOHKI

4. crasok MuTa

Npedepenuin no mury: "420".
BINOBIAHO 110 NONOXEHD YTOAM NPO BlbHY TOPTIBAK M YKPAIHOIO T3 KAHANOK Ha BKa3aHI Y KOMEHTaD! TOBAPH, NOXOAKEHHAM 3 KAHAAN SHIWKEHD CTABKH BBBHOTO MHTA
(Ame. aucT AGCY Bl 24.07.2017 NO 19504/7/99-99-19-04-17).

Cragxa 0%
Qe 3 01.01.2023 f0 31.12.2023
Diacrasa;

+ MbkjiepaBHa yrona sin 11.07.2016
eru NPO BiNbHY TOPFBMO MX YKDAIHOIO Ta Kanaaon

+ JInCT [lepwrmicay>kGmn N0 15-03/1245 sin 26.12.2022
11O FPAGIKM IHWKEHHR BBEHAX Ta BMBGHMX (EKCTOPTHAX) MMT

Komerrapi: "

nocya Ta npuGopk CTonosi 860 KyxorHi

5. CTaBOK BBi3HOI0 MuTa(I3painn)
Npechepentiia no muTy: "422°.

BIAN0BIANO A0 NONOXeHs Yroaw Npo iy TOPHEMO Mk KAGIHETOM MiMICTDiB YKpain T YPAROM [lepwasn I3pain 2 BXasaii y KOMENTApi TOBADH, NOXOAKENHAM 3
13paINI SHWKEHO CTABKH BBISHOTD MMTa.

Crasxa 0%
Tve 301.01.2023 fo 31.12.2023

+ MbiepasHa yroaa sin 21.01.2019

YroAa Npo sinbHy TOPriBnio Mk KabieTom MIHICTPIB YKpalkm T2 YpRaom Aepxasw I3paint
+ JMCT [IepwMuTCAYKOn No 15-03/1245 8in 26.12.2022

11PO FPAGIKM SHWKEHHR BBEHUX T3 BUBSHIX (EXCTIOPTHIX) MAT

Koteutapl; KTvsayus Windows
! nOCyA T3 NPHGODH CTONOBI 860 KYXOHHI 2 a¥tBAposaTy W0 v Ep shamie ®
6. CraBok
QO 8 nhips/iqdpro.comualc/asedinio/6911100000. B o

AQMEH AU
noCYA T8 IpUGOPH CTOROBI 360 KyXOHHI
7.m-vnu|-mw Bapricts.
T10A3TOK Ha AOABHY BAPTICTS - HENDAMWA NOAATOK, AKWA HAPAXOBYETHCA T3 CNAAYYETHCA BUANOBIAHO A0 HOPM PO3AINY V MOAATKOBOIO KOAEKCY YKDSHM,

06° (ave. cratmo 185 KOAEXCY YKpairin) € ONepaLli naTHMKIe NoAaTKY 3t
+ BBE3EHHA TOBADIA Ha MATHY TEDHTORIO YKDAIHM 8 HMTHAUX PEXMMAX IMNOPT 360 PEIMNODT, & TOMY HACHI NOCTAYAHHA TOBADIE 3-NIA MHTHUX PEXMMIE MArasUHY Ge3MuTHOL
TOPrIBN, MUTHOMO CKAALY 360 MUTHOT 30HW ANA IX BINLHOrO OBIrY Ha TEPUTODI YKPaIHM;
+ BUBE3EHHA TOBADIS Y MUTHOMY DEXMMI EKCNOPTY 360 8 TOMy Yneni ToBapis, Axi Y BibHOMY OOy H3 TEPHTOPH YKDAiHMK, 10 MUTHHX
PEXMMIS Marasuh GeSMUTHO! TOprien, MHTHMR CKNag 360 CRewanbHa MHTHa 30Ha.
Mpy B6esentl TOBIPIE 13 MATHY TEPHTOPIIO YKpaiH 63040 & norosipna B3DTICTL, € HE MEHWA MUTHOI BAPTOCTI LMX TOBApIS, 3

MuTa T3 ORATKY, WO CNaT, 33 BUHATKOM MOAATKY Ha AOAAHY BapTICTB, WO BKAIONAIOTLCA AO MM TOBAPIB 3riaHO 3 33KoHOM (ane.
€ratna 190 MOAATKOBOO KOAEKCY YXpainm).

Craexa 20%
e 301.01.2011

Diacrasa:
+ Kopexc BP N9 2755-VI sig 02.12.2010
Nagarkoshi

KOAEKC YKpainm
8. Eamnwmii 36ip B nynkTi
Eannui 36ip 3acobie, CT. 5 3aKoHy Yipalum 83 04.11.99 N¢ 1212-XIV, 5Kl XopaoH, 33
Yy nyHKkTax npunvtxvm'm (v past TparsuTy llwnllv lmntawwn 3aC06y) KOHTPONK BaHTaxy | TPAHCTIOPTHOD. anmsy, 33 NIpOB3A TPAHCMOPTHOTO 33C06Y.
Roporamu T2 3araneHol Mack, OCLoBMX Ta (abo)
¥ pasi: KOPAOHY Ta BOAHMM) 3ac06amm, 8aroxamu 6e3 umaxy. 3ANIBHUSHIMM
MACAKMPCHKMMM BArOHaMM, NETKOBHMM SBTOMOGINAMM; TPHITY BAHTAXY, WO He llu.'mu NPONYCKY YEpes MUTHMiA KOPAOH Ta

3306 ¥ 30Hi MUTHOTO KOHTPOMNO MYHKTY NPONYCKY, AKMA € OAHONACHO NYHKTOM BSEIEHNA T2 BUBEIEHHA LISOTD BANTAXY; B'aY Ta miaav rpa»cncvmaro :cody B Mexax
QAHOFO NYHKTY NPOMYCKY YEPE3 ACPKKOPACH €3 NEPETUHAHHS MMTHOTD KOPACHY; Tosapis
e 3 01.01.2008

Diacrasa:
BP N0 1212-XIV sis 04.11.1999

+ 3axkom

PO EAMHMA 36D, AKMI CIPIBNRETLCA Y NYHKTAX NPONYCKY (NYHKTAX KOHTPONIO) Yepes AEPXABHWA KOPAOH YKDaIHK

+ NocTanosa KMY N¢ 1569 sin 24.10.2002

Npo 3aTBepXeHHA NOPAAKY CNPABNAHHA EAMHOrO 360PY Y NYHKTaX NPOMYCKY (NYHKTaX KOHTPOMIO) Yepe3 AepXasHMil KOPAOH

9. Binbha Toprians (iMnopt)

Tipediepenta N0 MuTy: "400° i CHIL;
Npegepentys no MuTy Pecny6nika Mpysts;
Npechepeniia o mury: *402° - Pecaybixa Maxeaasis. i aBaws Wind
B paMKax AIOUMX WXQEPXABHWX YFOR NPO BinbHy TOPriaNI (3 Kpainamu CHIL pysia T8 HOXTHBE 38N wu;nnim Ta 4
imnopri mmra y KoMexTapi ToBapy. Take npw YMOB (HasiBHICT npo Tosapy, npasun NPAMOrD
3aKynient), wo KOXHOK OKDEMOIO YTOA0K).
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