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INTRODUCTION

The relevance of the topic is that advertising as an economic phenomenon has
a great impact on market participants and participants in economic relations, as it
affects both consumers and producers. The economic function of advertising is to
stimulate supply and demand, which, in turn, are formed by providing the target
audience with information about goods and services. Advertising has a positive effect
on the introduction of new technologies and innovations in production, as well as
plays a key role in image development, ensures the formation of its positive
characteristics. Advertising of any product or service is multicomponent, and its
effectiveness depends on a number of factors. In particular, it is worth noting the
dependence of advertising on the content and form of the advertising message, on the
design, on the compliance of the chosen form of advertising distribution, on the time
and number of publications and more.

Advertising is part of the complex of marketing communications of the
enterprise and is one of the main means of promoting goods and services in the
market. The process of using advertising to form an image in modern conditions
includes a set of activities aimed not only at promotion but also at brand
development, and aims to organize a marketing dialogue with the buyer on an
ongoing basis. Advertising plays a key role in the process of forming marketing
measures to increase profits from the sale of goods (services) or ideas, increase
market share, strengthen a positive image. The positive effect of advertising on the
formation of the company's image is possible only if you choose the right
components. Effective image formation by means of advertising is ensured by
successful selection of locations of its placement, determination of the optimal
amount of information, formation of the correct design and number of information
appeals.

A number of domestic and foreign scientists, including authors such as E.
Andryukhina, J. Burnett, W. Wells, O. Vikarchuk, M. Vodianik, N. Gavrilenko, M.
Skoda, T. Dibrova, I. Kovshova, A. Mikhailyuk, T. Kompaniets, F. Kotler, J. Bowen,
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J. Mackenz, E. Romat, D. Senderov, B. Skitsko., V. Antonyuk, Y. Sus, Ali Al-

Ababneh Hassan, dealing with the problems of advertising and promotional activities.
The purpose of the work is to study the practical principles of advertising in

the foreign economic activity of the enterprise and identify areas for improvement.

In accordance with the purpose in the course of work the following tasks were
defined:

- to analyze the financial and economic activities of LLC "IDEASOFT
SOLUTIONS";

- to analyze the foreign economic activity of LLC "IDEASOFT
SOLUTIONS";

- evaluate the performance of advertising in the foreign economic activity of
LLC "IDEASOFT SOLUTIONS";

- to substantiate proposals for improving the advertising activities of the
company LLC "IDEASOFT SOLUTIONS",

- to develop a program of measures to intensify the advertising activities of the
company LLC "IDEASOFT SOLUTIONS" in the foreign market;

- to carry out a forecast assessment of the effectiveness of IDEASOFT
SOLUTIONS LLC as a result of the implementation of the proposed measures.

The object of research is the process of using marketing technologies in the
foreign economic activity of the enterprise.

The subject of the research is the peculiarities of the formation and use of
marketing technologies in the foreign economic activity of the enterprise LLC
"IDEASOFT SOLUTIONS".

Information base of the research. The work was performed using the legal
framework, monographs, scientific literature of periodicals. Analytical calculations
were performed on the basis of financial and management reporting of the
investigated enterprise LLC "IDEASOFT SOLUTIONS" using modern information
technology.

Approbation of research results. Based on the results of the study, a

scientific article on "Theoretical aspects of the use of advertising technologies in
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foreign economic activity of the enterprise” was prepared and published in the
collection of scientific works of KNTEU students.

The practical significance of the work. The practical significance of the
study is to develop recommendations for improving the management of marketing
product policy of the enterprise-subject of FEA LLC "IDEASOFT SOLUTIONS".

Work structure. The work structurally consists of an introduction, three
sections, conclusions and suggestions, a list of sources used (of 16 items) and

appendices. The total volume of the work is 50 pages of printed text.
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SECTION 1
RESEARCH OF FEATURES OF ADVERTISING POLICY OF THE
ENTERPRISE OF LLC IDEASOFT SOLUTIONS IN FOREIGN MARKETS

1.1. Analysis the financial and economic activity of LLC "IDEASOFT
SOLUTIONS"

In this question we will consider the main indicators of financial and economic
activity of the researched enterprise. The official name of the company is IDEASOFT
SOLUTIONS Limited Liability Company. However, the company has an unofficial
name - ldeasoftLab. This name was given to the startup laboratory, which is owned
by the company "IDEASOFT SOLUTIONS". The company is located at: Ukraine,
Kyiv.

The Company LLC "IDEASOFT SOLUTIONS" was registered on 03.03.2016
at the legal address 64300, Kharkiv region, Misto Izium, Soborna st., Budynok 57.
The head of the organization is STOGNIV GERMAN OLEKSANDROVICH. The
subject of "IDEASOFT SOLUTIONS" is computer programming, development of
specialized software, other information services. The activities of "IDEASOFT
SOLUTIONS" are mainly based on the development of software products and their
implementation in foreign markets, the provision of information services to foreign
partners. The company also purchases computer equipment and relevant elements of
the IT infrastructure.

The company also checks the motivation of staff, carefully examines the
motivation of candidates and facilitates negotiations at the stage of job offer.
Employees of the company assess language skills. To this end, they determine the
level of knowledge of English or another language, as well as the candidate's ability
to communicate seamlessly in your company. Employees of the company collect
available recommendations from previous jobs and information on the reputation of
the applicant in the market, use modern technologies to assess the competencies of

the candidate.
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Organizatio.nal structure of the company «IDEASOFT SOLUTIONS " Ltd.
has the following form (Fig. 1.1).

Office-Manager Chief Executive Officer

Chief Operating Officer

Lead Business Analyst

Project Manager

| |
Developers Business Consultant
Analyst
Testers
DEV OPS Sales manager
System Analitics Manager

Fig. 1.1. Organiational structure of LLC «IDEASOFT SOLUTIONS»

The organizational structure of the enterprise is linear. The head of the
enterprise is the director, who has his deputy - the operating director. The Chief
Operating Officer performs the functions of general management of the processes of
sales, development and adjustment of software to customers. The Chief Operating
Officer performs control over the processes of negotiating with clients, receiving
timely payments from them. The director of the enterprise performs representative
functions, negotiates with existing and potential clients, performs the duties of a
signatory. Project managers perform the functions of managing employees -
developers, testers and administrators, thus ensuring their coordinated work and
quality and timely provision of IT services within various projects.

We will analyze the main indicators of financial and economic activity of LLC
"IDEASOFT SOLUTIONS". The assessment of indicators was performed according
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to the financial statements of the enterprise (Appendix A). The dynamics of the assets
of LLC "IDEASOFT SOLUTIONS" are given in tab 1.1.

Table 1.1
Dynamics of assets of the enterprise LLC "IDEASOFT SOLUTIONS" for 2016-
2020
On the Date: Absolute deviation Relative diviation., %
Assets 0L0L | 0L0L | 0L01. | 0101 | 0L0L | 0101. |2016-| 2017- |2018[2019] 216 |2017|2018) 5594,
2016 | 2017 | 2018 | 2019 | 2020 | 2021 |2017| 2018 |, olooon| 2017 |50 alooof 2020
I. Non-current
assets
Intangible assets 4 5 5 4 4 16 0 0 | 0|12| -6 |-8|-71 300
initial value 181 242 226 205 190 204 |16 | -21 |-15| 14| -7 | -9 |-7T| 7

accumulated

- 174 | 233 219 200 186 188 | -14 | 19 |-14| 2 | 6 | 9| -7 | 1
depreciation

Incomplete capital| o | 133 | 159 | 133 | 104 | 178 | 9 | 12 |9 | 74| 7 || 8| 7

investments

Fixed assets 4000 | 5392 | 5077 | 4650 | 4338 | 4516 |-314| -427 |-312(178| -6 | -8 | -7
initial value 6440 | 8245 | 7488 | 6620 | 5958 | 6349 |-757| -868 |-662|391| -9 |-12|-10| 7
wear and tear 1552 | 2066 | 1929 | 1752 | 1620 | 1833 |-137| -177 |-132|213| -7 | -9 | -8 | 13
Investment 6987 | 9175 | 8484 | 7633 | 6993 | 7776 |-691| -851 |-640|783| -8 |-10| -8 | 11
Property

Deferred tax 340 450 419 380 350 197 | -31 | -40 |-30(-153| -7 | -9 | -8 | -44
assets

Total for section

| 4444 | 5980 5625 5146 4796 4907 |-355| -479 |-350| 111 | -6 9| -7 2

Il. Current assets 0 0 0 0 0 0 0 0 0|0 0 0] o0 0
Stocks 33 45 42 39 0 0 -3 4 |-39] 0 -6 | -8 [-100| ©
Accounts

receivable for
products, goods,
works, services

2509 | 3379 3180 2911 2714 2100 |-199| -269 |-197|-614| -6 8 | -7 | -23

Accounts
receivable by
calculations:

with a budget 54 72 68 62 58 70 4| 6 | 412 6 |9]|-7| 21

Other current

: 240 321 302 275 256 234 | 20| -26 |-19|-22| -6 | 9| -7 | -9
receivables

Current financial
investments

Money and their

. 538 | 720 675 616 572 478 | -45 | 59 | -44|-94| -6 | -9 | -7 | -16
equivalents

Deferred expenses | 151 202 189 172 160 76 -13 | -17 | -12 | -84 | -6 9| -7 | -53

Other current

2332 113 2912 2650 2456 2994 |2799 | -262 |-194|538 | 2477 | 9 | -7 22
assets

Total for section

" 5856 | 4852 7369 6725 6216 5952 |2516| -643 |-509|-264| 52 9| -8 -4

TOTALS 21629 | 22749 | 27288 | 24931 | 23125 | 22805 |4539|-2357 32| 20 | -9 7| 1

1806
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According to the company, the volume of assets tended to gradually decrease
during 2017-2020. Thus, in 2018 the volume of curent assets decreased by 643
thousand UAH, in 2019 - by 509 UAH, in 2020 - by 264 thousand UAH. However,
during 2017-2020 there was a gradual increase in the share of current assets, which at
the end of 2020 was already 54.8%. This trend is due to the dynamics of depreciation
and depreciation of fixed assets. As non-current assets include commercial real estate
and software, in the process of economic activity, these components of assets were
depreciated, which reduced their residual value.

Characterizing the dynamics of the structure of assets of the enterprise, it
should be noted that in their composition in 2016 the largest share was occupied by

non-current assets (Pic. 1.2).

2020 757 | 54,8
2019 136 | 56,4
2018 33 | 56,7
2017 33 | 56,7
2016 | 44,8 55.2
0,0 10,0 20,0 30,0 40,0 50,0 60,0
O Current assets, % Non-current assets, % E 3

Pic. 1.2. Dynamics of the asset structure of the company LLC "IDEASOFT
SOLUTIONS" in 2016-2020,%

*compiled according to Annex A

The dynamics of the liabilities of the enterprise are given in table. 1.2. From
the data of table 1.2 we can see that the liabilities of the enterprise consist mainly of

equity, which occupies a major share in the overall structure of sources of financial
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security of the enterprise. However, during 2017-2018, there was a tendency to
reduce equity due to a decrease in retained earnings. Thus, in 2018 the amount of
retained earnings decreased by 1083 thousand UAH, in 2019 - this figure increased
by 456 thousand UAH, in 2020 - again decreased by 575 thousand UAH.

Table 1.2
Dynamics of liabilitites of the enterprise LLC "IDEASOFT SOLUTIONS" for
2016-2020
On the Date: Absolute deviation Relative diviation., %
Liabilities 0101 | 0101 | 0101 | 01.01. | 0101 | 01.01. |2016-| 2017-|2028|2019] 5916 20172018) 5514,
2016 | 2017 | 2018 | 2019 | 2020 | 2021 |2017| 2018 |, oloooo| 2007 o0l of 2020
I. Equity

?ae&itsatlered (shar€) | 5700 | 2720 | 2720 | 2720 | 105 | 105 | o | o 15| 0| 0 [0 ]9 0
Capital J 16 16 16 16 11 5 | 0| 0 |-6|4| 0 |0]-35] 37

revaluations

Additional capital | 160 160 160 196 196 196 | 0 [ 37 |0 | O] O |23/ 0| O

Retained earnings

15285 | 15494 | 21064 | 18788 | 19746 | 18538 |5570 |-2276 | 958
(uncovered loss)

1208 36 |-11| 5 -6

wotal fpresegtion 18181 | 18390 | 23959 | 21721 | 20058 | 18854 |5570 |-2239

| 1662[1204) 0 | 0| 8| 6

I11. Current

liabilities and

collateral

Short-termbank | 110 | 1567 | 1160 | 1017 | 908 | 893 |-128| -142 |-100] -16 | -0 |-12 |11 -2
loans

Current accounts 0 0 0 0 0 0 ol o [o]o| o |o0o|O] O
payable for:

gBods, Wore) 2171 | 2743 | 1873 | 1934 | 1928 | 2735 |-870| 61 | -6 [807| 32 | 3 | 0 | 42
services

calculations with | o5 | 11, | 15, | g 80 | 110 | -11| -13 |-10|30 | -10 |-12|-11| 38
the budget

INSURACE 45 | 57 51 45 40 55 | 6| -6 |-5|15]| -10 [-12|-11| 38
calculations

payroll 17 | 2 19 17 15 20 | 2| -2 |-2|6|-0 |-12|-11| 38
calculations

Othgrpsucbent 109 | 137 | 123 | 108 | 96 | 137 |-14 | 15 |-12| 40 | -10 |-12|-11| 42

commitments

Total for section

n 3448 | 4359 3329 3210 3067 3950 |-1031| -118 |-143|883 | -24 | -4 | -4 29

TOTALS 21629 | 22749 | 27288 | 24931 | 23125 | 22805 |4539|-2357 32] 20 | -0 | 7| 4

1806

The volume of short-term borrowed capital of the enterprise tended to decrease
during 2017-2020. In 2018 the volume of curent liabilitites decreased by 1031
thousand UAH, in 2019 - by 118 UAH, in 2020 — its volue has been increased by
8883 thousand UAH.
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The dynamics of income, expenses and financial results of the enterprise are

given in table 1.3.

Table 1.3

Dynamics of incomes, costs and profits of the enterprise LLC "IDEASOFT

SOLUTIONS™" for 2016-2020

Years Absolute deviation Relative diviation., %

Incomes, costs and

profits of the enterprise 2016- | 2017- | 2018- | 2019- | 2016- | 2017- | 2018- | 2019-

2016 | 2017 | 2018 | 2019 | 2020 | 512 | 5018 | 2019 | 2020 | 2017 | 2018 | 2019 | 2020

Net income from

sales of products 73994 | 82671 | 83163 |84780|96536 | 8677 | 491 | 1617 |11756| 12 1 2 14
(goods, works,

services)

Cost of goods sold

(goods, works, 51042 | 61059 | 55040 |59208|66590|10018|-6019 | 4168 | 7382 | 20 | -10 8 12
services)

Gross profit 22953 | 21612 | 28123 |25572|29946 | -1340 | 6511 |-2551 | 4374 | -6 30 9 17
_Other oparafing 1855 | 2008 | 2541 | 2479 | 2419 | 154 | 532 | -61 | -60 8 27 2 2
income
Administrative 5502 | 4912 | 7537 | 6062 | 7177 | -590 | 2625 |-1475| 1115 | -11 | 53 | -20 | 18
expenses

Selling expenses 4324 | 3341 | 5923 | 4124 | 5641 | -984 | 2582 |-1799 | 1517 | -23 | 77 | -30 | 37
Other operating 717 | 682 081 | 841 | 934 | -35 | 300 | -140 | 93 5 44 | 14 | 11
expenses

Financial result

from operating 14264 | 14687 | 16223 |17024|18613| 423 | 1536 | 801 | 1589 | 3 10 5 9
activities: profit

Other income 180 | 213 246 | 262 | 234 | 34 32 16 | -28 | 19 15 7 11
Financial expenses | 1084 | 1026 | 1485 | 1266 | 1415 | -58 | 459 | -219 | 149 5 | 45 | -15 | 12
LOS?@‘ fr(_)m equity 14 16 18 19 16 3 1 1 3 20 8 8 -14
participation

Other expenses 760 | 483 1041 | 597 | 991 | -277 | 558 | -444 | 394 | -36 | 115 | -43 | 66
Pre-tax f'”a!”c'a' 12586 | 13374 | 13925 |15404 |16424| 788 | 551 | 1479 | 1020 | 6 4 11 7
result: profit

Expenses (income)

from income tax 1036 1072 1419 1324 | 1352 36 347 -95 28 3 32 7 2
Net fmanugl 11550 | 12302 | 12506 |14080|15072| 752 | 204 | 1574 | 992 7 2 13 7
result: profit

According to the financial statements, LLC “IDEASOFT SOLUTIONS” was
profitable. The amount of net profit tended to 752 in 2017 by 752 thousand UAH, in
2018 - the value of this indicator inreased by 204 thousand UAH, in 2019 - by 1574
thousand UAH, in 2020 - 992 thousand. UAH

The following is a description of the indicators of liquidity, solvency, business

activity and profitability of the enterprise. The dynamics of liquidity and solvency
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indicators at LLC "IDEASOFT SOLUTIONS" for 2016 - 2020 are given in table.
1.4,

Table 1.4
Dynamics of liquidity and solvency ratios at LLC "IDEASOFT
SOLUTIONS" for 2016 - 2020

On the Date: Absolute deviation, points
Indicator | a1 15 131,12, 131.12.] 31.12. | 2016 | 2017- | 2018- | 201-
2016 | 2017 | 2018 | 2019 | 2020 | 2017 | 2018 | 2019 | 2020
Total

coverage ratio | 2:338 | 4,649 4,399 | 4,256 | 3,164 | 2,311 | -0,250 | -0,143 | -1,092

Intermediate
coverage ratio 2,316 | 4,622 | 4,374 4,256 | 3,164 | 2,306 | -0,248 | -0,118 | -1,092

Absolute
liquidity ratio 0,347 10,426 | 0,403 | 0,392 | 0,254 | 0,079 | -0,023 | -0,011 | -0,138

*compiled according to Appendix A

Table 1.4 shows that the value of the total coverage ratio at the enterprise for 5
years ranged from 2.338 to 4.4 points. The normative value of this indicator is 1.5-
2..0 That is, it can be argued that the level of solvency of the company is very high,
as current assets are almost four times higher than current liabilities. The intermediate
coverage ratio ranged from 2.3 to 4.2 and tended to increase over 5 years. That is, the
company has sufficient current assets of medium liquidity to be able to repay current
liabilities.

The level of absolute liquidity was also within the norm (0.2 points). Its value
ranged from 0.08 to 0.40 points. At the end of 2020, there was a reduction in the level
of liquidity of the enterprise. This was due to a decrease in the amount of cash
balances in bank accounts, as the company immediately transferred free cash
balances to the deposit.

The dynamics of the coefficients of financial stability of LLC "IDEASOFT
SOLUTIONS" for 2017-2018 are given in table. 1.5. The value of the coefficient of
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financial autonomy in 2020 was 0.827, ie the company's assets were financed from
equity by 82.7%. At the same time, 17.3% of assets were borrowed. The level of
security of the company's own current assets was quite high and amounted to 0.684 at
the end of 2020. At the same time, own current assets amounted to 0.453 points in
relation to the equity of the enterprise. The value of the financial leverage ratio is not

high, as the company is financed mainly by its own current assets.
Table 1.5
Dynamics of financial stability indicators at IDEASOFT SOLUTIONS LLC

for 2016-2020

On the Date: Absolute Deviation, points

ndiCaor 3115 [31.12.[31.12.[31.12.| 31.12. | 2016- | 2017- | 2018- | 2019-

2016 | 2017 | 2018 | 2019 | 2020 | 2017 | 2018 | 2019 | 2020
coefficient of 5 g0g | 0,878 |0,871| 0,867 | 0,827 | 0,070 | -0,007 | -0,004 | -0,041
autonomy

funding ratio 0,192 (0,122 (0,129 (0,133 | 0,173 | -0,070 | 0,007 0,004 0,041
the ratio of own

working capital | 0,572 |0,785|0,773|0,765| 0,684 | 0,213 | -0,012 | -0,008 | -0,081

equity
maneuverability | 0,317 | 0,507 | 0,502 | 0,498 | 0,453 | 0,190 | -0,005 | -0,005 | -0,044
ratio

financial
leverage ratio

*compiled according to Appendix A

0,2370,139(0,148 | 0,153 | 0,210 | -0,098 | 0,009 | 0,005 | 0,057

The dynamics of indicators of business activity of the enterprise are given in
table. 1.6.

The turnover of the company's assets is quite high. This is due to the fact that
the studied enterprise belongs to the service sector and does not use in the course of
economic activity significant material resources, including payments receivable. As
the main items of current assets were receivables and money in bank accounts, these
items determined the trends in the turnover of LLC "IDEASOFT SOLUTIONS".

The decrease in the duration of operating and financial cycles indicates that the

company gradually optimized the composition of assets in the direction of reducing
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their standards. If in 2016 the duration of the financial cycle was 18.5 days, in 2020 —

10.2 days.

Table 1.6
Dynamics of business activity indicators of LLC IDEASOFT SOLUTIONS
for 2016-2020

financial cycle

Years Absolute Deviation, points
Indicator 3112 | 3112 | 3112 | 3112 | 3112 | 2010|2017 2018 | 5594,
2016 | 2017 | 2018 | 2019 | 2020 2017 | 2018 | 2019 2020
AssE{ fpOver rafio 33 | 33 | 32 | 35 | 42 |00 |-01] 03] 07
Receivables turnover
ratio 12,0 12,0 13,0 144 19,1 0,0 1,0 14 4.7
Accounts payable
. 30,1 | 358 | 43,7 | 439 | 414 | 57 | 79 | 02 | -25
turnover ratio
Maturity of receivables,
q 30,1 | 30,0 | 27,7 | 251 | 188 | -0,1 | -23 | -2,6 | -6,2
ays
Maturity of accounts
payable, days 12,0 | 10,1 8,2 8,2 8,7 -19 | -18 | 0,0 0,5
The duration of the
. 305 | 304 | 281 | 253 | 189 | -0,1 | -23 | -28 | -6,4
operating cycle
The duration of the
185 | 203 | 198 | 171 | 10,2 | 18 | -05 | -28 | -6,9

*compiled according to Appendix A

In particular, the decrease in this indicator was especially noticeable in 2019-

2020 due to a significant reduction in the repayment period of receivables of

customers of the enterprise. The period of repayment of accounts payable has

significantly increased. Also should be great to emphasize that turnover ratio for

ifferend resources of the company was strongly dependent from the level of incomes

received during 2016-2020. Resources of the enterprise was increasing inproportially

to the income growth and this was the main reason of decreasing the operational

lifecycle duration.

Let's analyze the indicators of profitability of the enterprise (Table 1.7). Profits

grew, as a result of which there was a tendency to increase profitability. Profitability

on the main indicators during 2016-2020 has been growing every year. This indicated
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that the company was on the right path of its development and introduced new
mechanisms to increase efficiency.
Table 1.7
Dynamics of profitability indicators of the enterprise LLC "IDEASOFT
SOLUTIONS" for 2016-2020

Years Absolute Deviation, points
Indicator 201 2016- | 2017- | 2018- | 2019-
6 | 2017 | 2018 12019 12020 | 417 | 2018 | 2019 | 2020

Return on assets 52,1 | 49,2 | 479 | 58,6 | 656 | -2,9 -1,3 10,7 7,0
Return on equity

632 | 58,1 | 548 | 674 | 775 | -51 -3,3 12,6 10,1

Profitability of
realization

Profitability of
operating costs

*compiled according to Appendix A

156 | 149 | 150 | 16,6 | 156 | -0,7 0,2 1,6 -1,0

29,3 | 33,1 | 232|387 |293| 38 -10,0 | 15,5 -9,4

The return on assets increased from 52.1% in 2016 to 65.6% in 2020.
Similarly, the return on equity increased, which in 2020 amounted to 77.5% against
the value of this indicator in 2016 at 63.2%. Profitability of operating expenses
increased from 14.9% in 2017 to 15.6% in 2020. Profitability of sales also did not
have a definite trend, as its value fluctuated from year to year. In 2020, the level of
profitability of sales was 29.3%

Thus, the volume of assets tended to gradually decrease during 2017-2020. The
liabilities of the enterprise consist mainly of equity, which occupies the main share in
the overall structure of sources of financial security of the enterprise. It has been
determined that the level of solvency of the enterprise is very high, as current assets
are almost four times higher than current liabilities. The value of the financial
leverage ratio is not high, as the company is financed mainly by its own current
assets. The decrease in the duration of operating and financial cycles indicates that
the company gradually optimized the composition of assets in the direction of
reducing their standards. In particular, the decrease in this indicator was especially
noticeable in 2019-2020 due to a significant reduction in the repayment period of
receivables of customers of the enterprise. The repayment period of accounts payable
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increased slightly. The company was profitable due to the high profitability of IT
services in domestic and foreign markets.

1.2. Analysis of foreign economic activity of LLC “IDEASOFT
SOLUTIONS”

In this regard, it is necessary to analyze the main features of foreign economic
activity of the enterprise. To this end, we will disclose the main indicators of
providing information technology services to both non-resident companies in Ukraine
and Ukrainian companies operating in the international market.

The researched enterprise provides the following types of services to the foreign
market: software development; deployment and organization of hosting in AWS
clouds; deployment and organization of hosting in Google Cloud Platform; -data
intelligence and technological expertise; consulting in the field of IT.

The dynamics of the cost of services provided on the foreign market are given in
table. 1.8.

Table 1.8
Dynamics of the cost of provided IT services on the foreign market of LLC
«IDEASOFT SOLUTIONS» for 2016 - 2020

Deviation | Deviation | Deviation | Deviation
Years by 2016- | by 2017- | by 2018- | by 2019-
2016 | 2017|2018 | 2019 | 2020 | M | 95 | I [ gp | I 1 igp | e | g
UAH| ™ |UAH| ™ [UAH| ™ |UAH| 7
1 2 3 4 5 6 Y 8 9 |10 | 11 | 12 | 13 | 14
Sftware 6593 | 2712 | 4948 | 7122 |10310|-3881| -58,9| 2237| 82,5| 2173| 43,9| 3188| 44,8
development
deployment i
and hosting in | 8391 [10846(13431|12107|18043| 2456| 29,3| 2584/ 23,8 -9,9| 5936| 49,0
1324
AWS clouds
deployment
and hosting
organization in - - -
Goagle 4795|8135 | 6362 | 4985 | 9451 | 3340, 69,7 1773 21.8| 1377 21,6| 4466| 89,6
Platform
clouds
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continue the tab. 1.8

1 2 3 4 5 6 7 8 9 110 11 | 12 | 13 | 14

data
intelligence
and 15583|16270/15551(18516(18902| 687 4,4 -718| -4,4| 2964 19,1] 386, 2,1
technological
expertise

IT consulting |24573|29828|30396|28486(29212| 5254| 21,4| 568| 1,9 -6,3| 726| 2,5

1910

Together,
services to
foreign
markets

59935|67791|70688(71215(85917| 7855| 13,1| 2898 4,3| 527| 0,7|/14702| 20,6

*compiled according to enterprise data

As the data of table. 1.8, the volume of information technology services
provided to the foreign market in 2016-2016 increased by UAH 7855 thousand,
which was due to the growth of demand from the Customers in financial area. Also te
conseaquances of prior economic crisis were diminished by advanced economic
development due to reformation and involving investmet into Ukrainian IT-field.
Also should be worth to note that company kept termination of contracts with a
number of foreign customers from the CIS countries. However, since 2015, the
company has been able to replace customers with other customers from the country
near the border, in particular from Poland.

In 2018, the volume of information technology services on the foreign market
increased by UAH 2898 thousand. The growth was caused by increasing the level of
business activity as a result of demand changes. In subsequent years, we could see an
increase in the provision of services. During 2018-2019 value of services provided
increased by 527 thousand UAH or 0.7%. In 2020, the volume of exports of services
increased by 14702 thousand UAH or 20.6% mainly due to the emergence of new
customers.

Also, need to note that during 2016-2020 the most rapid growth of exports was
observed for software development and data intelligence and technological expertise.
Big Data expertized has become one of the highly requested field of IT services from
LLC «IDEASOFT SOLUTIONS». Most likely development of exports will be

continuing and company has many opportunities on this way.
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The specific structure of the provided information technology services to the
foreign market is shown in Pic. 1.3.
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Pic. 1.3. Share breakdown of provided information and technological services

on the foreign market by the company LLC «IDEASOFT SOLUTIONS» for 2016 -

2020,%
*compiled according to enterprise data

As the data of fig. 1.3, the structure of services provided is dominated by the
share of data intelligence and technological expertise and IT consulting. This type of
services accounts for 56% of the total volume of exports on the foreign market in
2020. The share of software development also gained up to 12%. All in all the market
of IT services currently in a green zone and apparently the share of strict
development services will be replaced in the future by DevOps sevices of deployment
the Customers infrastructure to PaaS solutions (AWS, MS Azure and Google Cloud
Platform).

Indicators of the volume of provided information technology services in terms
of major counterparty countries are given in table. 1.9.
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Table 1.9

Indicators of the geographical structure of information technology services
provided by LLC «IDEASOFT SOLUTIONS» for 2016 - 2020

Deviation | Deviation | Deviation | Deviation
Years by 2016- | by 2017- | by 2018- | by 2019-
Indicators 2017 2018 2019 2020
th. th. th. th.
0 0 0, 0,
2016 | 2017 | 2018 | 2019 | 2020 UAH % UAH % UAH % UAH %o
USA 16782(24405|26862(23501|31789| 7623| 45,4| 2457| 10,1 3361- -12,5| 8288| 35,3
U!ted 5394 |16948(19086|13531|22338|11553(214,2| 2138| 12,6 \ -29,1| 8807| 65,1
Kingdom 5555
Germany 9590 |11524|12724(12107(15465| 1935| 20,2| 1200| 10,4| -617| -4,9| 3358| 27,7
Italy 12586| 2034 | 1414 | 7834 | 1718 10553 -83,8| -620 305 6420| 454,1|-6115|-78,1
ey 15583(12880/|10603(14243|14606| -2703| -17,3 Y | 3640 34,3| 363| 25
countries | 2277| 17,7 \ ’
Totals 59935|67791(70688|71215(85917| 7855| 13,1| 2898| 4,3| 527/ 0,7/14702| 20,6

*compiled according to enterprise data

Based on the info received from company, in 2016 the volume of services
provided to contractors from USA amounted to 36782 thousand UAH. In 2020, the
volume of services provided to this country amounted to 31789 thousand UAH.
Instead, there was a reduction in the provision of services to contractors from lItaly.
Exports to Italy drop down by 78.1% during 2019-2020. The main cause of this case
was coronavirus pandemic and restrictions from Italy government for relocation the
IT staff from Ukraine. The specific of contract between the company and Italian
Customer referred out staffing and no any ability to keep working remotely.

It is also important to note that the company does not have a specialized
department that would deal with the organization of foreign economic activity. This
Is due to the small size of the company and the specifics of information technology
services.

The company has strengthened its cooperation with Germany, which in 2020
already accounted for 26% of total services to foreign markets (in 2016, Germany

accounted for about 9%) (Pic. 1.4).
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Pic. 1.4. Geographical structure of consulting services provided by LLC
«IDEASOFT SOLUTIONS» to the foreign market for 2016 - 2020,%

*compiled according to enterprise data

An important place in the provision of services to foreign markets are the
procedures of legal support of clients and legal execution of the document. In
particular, many foreign companies that have branches of their companies in Ukraine
(these branches are registered as joint ventures in the Ukrainian jurisdiction), apply
for the services of LLC «IDEASOFT SOLUTIONS».

The specialization of economic activity of the enterprise allows to deeply
understand the specifics of business, which is to provide quality services in the field
of programming and engineering, to provide optimal solutions in the field of
information technology according to customer needs.

In the future we will consider the features of the factors of the micromarketing
environment. To this end, we analyze the main competitors and customers of the
company.

The main closest competitors of the studied enterprise are the following:

- Luxoft;

- «Ciklum»;

- «INOVECS»;



- «Adelina.»
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It is also worth giving the results of the evaluation of the effectiveness of
international economic activity for 2016-2020 (Table 1.10).

Table 1.10

Calculation of indicators of efficiency of rendering of consulting services
on the foreign market of LLC «IDEASOFT SOLUTIONS» for 2016-2020.

Absolute
Poxu \J. X
deviation
Indicators Formula
2020/ | 2020/
2016 2017 2018 2019 2020 2016 2019
1 2 3 4 5 6 7 8 9

Volumes of sales of IT | Re
services on the foreign 59935 | 67791 | 70688 | 71215 | 85917 | 25981 | 14702
market, thousand UAH
Costs for ensuring the Ce
hroecss okpgouiding 36620 | 44575 | 45475 | 44320 | 50785 | 14165 6465
information services,
thousand UAH
Other expenses related | Eoth
g etprovisiap of 1030 | 1040 | 1530| 2340| 2345| 1315 5
information services,
thousand UAH
Total costs for the TC =Ce
Ripystarrel o tEON | a7650 | 45615 | 47005 | 46660 | 53130 | 15480 | 6470
information services,
thousand UAH
The effect of the Es=Re-
provision of TC
information services on 22285 | 22176 | 23683 | 24555 | 32787 | 10501 8232
the foreign market,
thousand UAH
Efficiency of providing | Ef=Re/
information servicesto | TC 1,59 1,49 1,50 1,53 1,62 0,03 0,09
the foreign market

*compiled according to enterprise data

According to the obtained evaluation results (Table 1.10), the indicator of

efficiency of information services provision on the foreign market did not have a
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definite tendency. Yes, during 2016-2018 it decreased - from 1.59 points in 2016 to
1.50 points in 2018. During 2019-2020 efficiency of export operations increased by
0.09 points to 1.62 points.

Also the level of profitability the exports can be seen below (Pic. 1.5.)

Profitability, %

70,0
59,2 L
60,0 i 52,6
| 48,6 50,4 g /
50,0 3 i B
37,2 W \ 3.2
LW} ¥ /.
40,0 T 327 5 ‘36-,5 72
30,0
20,0
10,0
0,0
2016 2017 2018 2019 2020
Profitability of export costs,% Profitability of services for export,%

Pic. 1.5. Dynamics of efficiency of providing information services to the
foreign market LLC «IDEASOFT SOLUTIONS» for 2016-2020.

*compiled according to enterprise data

As can be seen from the picture 1.5, level of costs profitability had no strict
dynamics. Along the period from 2016 this indicator decreased from 59.2% to 50.4%.
At the same time level of services profitability decreased from 37.2% to 33.5%. In
2020 year costs profitability has grown up to 61.7% and services profitability up to
38.2%.

Thus, in the course of the study the peculiarities of the foreign economic
activity of the enterprise were analyzed. In 2018, the volume of information
technology services on the foreign market increased by UAH 2898 thousand. The
growth was caused by increasing the level of business activity as a result of demand
changes. In subsequent years, we could see an increase in the provision of services.

During 2018-2019 value of services provided increased by 527 thousand UAH or
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0.7%. In 2020, the volume of exports of services increased by 14702 thousand UAH
or 20.6% mainly due to the emergence of new customers. An important place in the
provision of services to foreign markets are the procedures of legal support of clients
and legal execution of the document. In particular, many foreign companies that have
branches of their companies in Ukraine (these branches are registered as joint
ventures in the Ukrainian jurisdiction), apply for the services of LLC «IDEASOFT
SOLUTIONS». The structure of services provided is dominated by the share of data
intelligence and technological expertise and IT consulting. This type of services
accounts for 56% of the total volume of exports on the foreign market in 2020. The
share of software development also gained up to 12%. All in all the market of IT
services currently in a green zone and apparently the share of strict development
services will be replaced in the future by DevOps sevices of deployment the
Customers infrastructure to PaaS solutions (AWS, MS Azure and Google Cloud
Platform).

1.3 Assessment of the features of the advertising policy of the company
LLC "IDEASOFT SOLUTIONS" in foreign markets

Given the specifics of the IT company, it should be noted that the main tool for
advertising its services is advertising on the Internet. At the same time, it is an
important means of forming a positive image. Today, the company actively uses
digital marketing as the main concept in shaping its advertising strategy.

The formation of advertising is a key element in ensuring a positive image of
the enterprise. The means of advertising of the researched enterprise provide its
continuous connection with the target audience through the delivery of relevant
information about the offered portfolio of IT services.

The main elements of advertising at the enterprise on the Internet are as
follows: the site of the enterprise; SEO activities on the Internet; advertising on
social networks. Let's look at each element in more detail.

The main means of advertising the company is a website, which also performs
the functions of the face of LLC "IDEASOFT SOLUTIONS". The website is
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registered with the company and has the following address: https://ideasoft.io/. The
main purpose of the watch is to present the startup laboratory IdeasoftLab, which is
owned by IDEASOFT SOLUTIONS. Also in the USA (Nevada), the company
IdeasoftLab llc is registered, which is also owned by the owner of IDEASOFT
SOLUTIONS LLC. The site has only the English language of the user interface, as it
is aimed primarily at the target audience of foreign countries. The appearance of the
website is given in Appendix B.

The structure of the website is made in a modern design. All graphic elements
and sections of the site are placed within one page. Each element of the site is opened
when you click on it. A vertical scroll bar is used to move to the site. The main menu
of the site is located in the upper left corner.

Today the site of IDEASOFT SOLUTIONS LLC performs a representative
function. According to the company's statistics, the number of contacts through the
contact widget from the Internet site exceeds the share of all other ways of contacting
customers with the company. The IT director of the enterprise is responsible for
supporting the work of the site, and the director of marketing is responsible for its

content. The dynamics of site traffic is shown in Fig. 1.6.
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Fig. 1.6. Dynamics of site traffic of IDEASOFT SOLUTIONS LLC in
November 2020 - April 220, times

*compiled according to the resource SimilarWeb
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As the data of fig. 1.6, in general, we can observe a decrease in the level of
traffic to the site of the enterprise, starting from November 2020. This may
characterize the process of reducing the effectiveness of advertising the company on
the Internet.

The main sections of the site, which have an advertising purpose (Appendix B),
are as follows:

- About Us - here the main achievements of the company are revealed. The
main task of the information provided on this page is to reveal to the site visitor the
development potential of the startup laboratory. This page also lists the main awards
the company has received during various competitions in the United States
(Appendix B).

- An important section of the site "Services", which describes the main types of
services provided by the company. The site contains only a brief description of the
main services, but more detailed information is provided by the company's
representatives only when interested visitors of the site apply by email or phone.

Characterizing the features of advertising the activities of the enterprise on the

Internet, it is worth considering the sources of site traffic (Fig. 1.7).
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704

Fig. 1.7. The structure of traffic sources of the site of IDEASOFT
SOLUTIONS LLC in 2020, %
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*compiled according to the resource SimilarWeb

As the data of fig. 1.7, the vast majority of Internet users (65%) visited the
company's website directly by links (Direct). Only 7% of users visited the site using
search engines (including Google search). This indicates that most visitors get to the
site through search engines and social networks.

It is also important to compare the intersection of the site impressions of
IDEASOFT SOLUTIONS LLC with well-known Internet resources that contain
information about IT companies.

Table 1.11
Indicators of intersection of impressions of the site of LLC IDEASOFT
SOLUTIONS with other sites - competitors

Number of hits of Number of
Overccrossing IDEASOFT competitor
Domen the hits SOLUTIONS LLC " | impressions Hit Rate, %

e-consulting.com.ua 2 10 2 82
it-consulting.kiev.ua 4 10 11 58
idcukraine.com 2 10 3 41
mega7svadba.ru 0 10 0 41
it-consulting.com.ua 10 10 27 38
pnn.com.ua 6 10 Lt 33

*compiled according to the resource SimilarWeb

As the data of table. 1.11, the intersection of the site impressions of
IDEASOFT SOLUTIONS LLC with other competing sites took place in 2020-2021,
mainly under the domain it-consulting.com.ua.

However, one site is not enough to provide internet marketing
communications. Therefore, IDEASOFT SOLUTIONS LLC also uses elements of
advertising on the pages of web resources for IT companies, as well as advertising on
social networks for the organization of external marketing communications in the
Internet of enterprises.

The DOU website is an important web resource for posting information about
IDEASOFT SOLUTIONS LLC. The appearance of the company's page on this site is

given in Appendix C. Also on this resource is a promotional video about the activities


https://be1.ru/stat/e-consulting.com.ua
https://be1.ru/stat/it-consulting.kiev.ua
https://be1.ru/stat/idcukraine.com
https://be1.ru/stat/mega7svadba.ru
https://be1.ru/stat/it-consulting.com.ua
https://be1.ru/stat/pnn.com.ua

33

of the enterprise. The dynamics of the number of visitors to the enterprise page on
DOU resources are given in table. 1.12.
Table 1.12
The dynamics of the number of visitors to the enterprise page on DOU
resources (2020-2021)

le.
Period Number of visitors, ent , IT-

Companies partners Recrouters
November 2020 10125 2228 4961 2936
December 2020 6144 2329 4151 3645
January 2021 5879 2126 3949 4050
February 2021 8451 2430 4253 3443
March 2021 9153 2835 3848 3443
April 2021 15678 3544 4253 2329

*compiled according to the resource SimilarWeb

As you can see, the dynamics of the intensity of viewing the company's page
on the DOU resource had a rather positive trend in the period from February to April
2021. At the same time, analyzing the structure of Internet users who viewed the
company's page and read the advertising information, we can draw conclusions about
the increase in the share of the corporate segment - visitors who are registered as

companies on DOU resources (Fig. 1.8).
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Fig. 1.8. The structure of visitors to the page of the company LLC
"IDEASOFT SOLUTIONS" on the resource DOU in 2020-2021., %

* compiled according to the company
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These data indicate that there is a growing interest in the company and its
services from potential partners. In particular, a positive factor in the online media
advertising of the company is the increase in the frequency and duration of viewing
the company's video, which IS published at:
https://jobs.dou.ua/companies/ldeasoftLab/. Also, over the past six months, the
number of likes for content and meaningful information from the video has increased
significantly (Fig. 1.9).

In particular, the ratio of the number of likes to the number of views of the

video has increased.
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Fig. 1.9. Dynamics of the number of video views and likes for content on the
DOU page in 2020-2021., %

* compiled according to the company

Determining the effectiveness of the company's advertising activities in the
process of forming its positive image involves determining the main indicators that
characterize the results of advertising on the site and on the DOU page. An important
indicator that expresses the effectiveness of the use of Internet advertising as an
influential tool for creating a positive image in the IT sector, is the conversion rate of

the site. Its dynamics are given in table. 1.13.



35

Table 1.13
Dynamics of the conversion rate of the site and page DOU for LLC
"IDEASOFT SOLUTIONS" in 2020-2021.

The total number of conl:lrL:\rSr?ii;'(t)izns Satie
Period site visitors and DOU AN conversion
after visiting the o
pages site, units rateye
A B C D=C/B
November 2020 12591 221 0,0175
December 2020 9044 120 0,0132
January 2021 8798 101 0,0115
February 2021 10258 95 0,0093
March 2021 10279 208 0,0202
April 2021 16921 359 0,0212

* compiled according to the company

As the data of table. 1.13, in general, the value of the conversion rate of the site
in terms of the number of contacts after visiting the site tended to decrease during
November 2020-February 2021. In February-April 2021, this figure b egan to grow.
Graphically, the dynamics of the conversion rate is shown in Fig. 1.10.
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It can be concluded that the decrease in site traffic and DOU page in November-
December 2020 for IDEASOFT SOLUTIONS LLC was not a sign of reduced
effectiveness of online advertising, but could indicate an increase in the level of focus
of site visitors - ie, reducing the number of visitors expressed a desire to establish
contacts with the company. This is evidenced by the growing share of the corporate
segment of visitors (companies that are registered on the Internet) in the overall
structure of visitors to the company's website and its page on the DOU resource.

Thus, it is possible to make a conclusion that the main elements of the formation
of a positive enterprise are a number of criteria that describe the sale of IT services,
their promotion. IDEASOFT SOLUTIONS LLC is inferior to almost all its
competitors in terms of competitiveness. The main means of advertising the company
IS a website, which also performs the functions of the face of LLC "IDEASOFT
SOLUTIONS". The main purpose of the watch is to present the Litslink startup
laboratory, which is owned by IDEASOFT SOLUTIONS LLC. The vast majority of
Internet users (65%) visited the company's website directly via links (Direct). Only
7% of users visited the site using search engines (including Google search). The
DOU website is an important web resource for posting information about IDEASOFT
SOLUTIONS LLC. At the same time, analyzing the structure of Internet users who
viewed the company's page and read the advertising information, we can draw
conclusions about the increase in the share of the corporate segment - visitors who
are registered as companies on DOU resources. A positive factor in the online media
advertising of the company is the increase in the frequency and duration of viewing
the company's video. Also, over the past six months, the number of likes for content
and meaningful information from the video has increased significantly. The ratio of

the number of likes to the number of views of the video has increased.

Conclusions to section 1
Based on the results of the study we can draw the following conclusions:
According to the financial statements, LLC «IDEASOFT SOLUTIONS» was
profitable. The amount of net profit tended to 752 in 2017 by 752 thousand UAH, in



37

2018 - the value of this indicator inreased by 204 thousand UAH, in 2020 - by 1574
thousand UAH, in 2021 - 992 thousand UAH. The volume of short-term borrowed
capital of the enterprise tended to decrease during 2017-2021. In 2018 the volume of
curent liabilitites decreased by 1031 thousand UAH, in 2020 - by 118 UAH, in 2021
— its volue has been increased by 8883 thousand UAH. From the data of table 1.2 we
can see that the liabilities of the enterprise consist mainly of equity, which occupies a
major share in the overall structure of sources of financial security of the enterprise.
However, during 2017-2018, there was a tendency to reduce equity due to a decrease
in retained earnings.

Based on the info received from company, in 2016 the volume of services
provided to contractors from USA amounted to 36782 thousand UAH. In 2021, the
volume of services provided to this country amounted to 31789 thousand UAH.
Instead, there was a reduction in the provision of services to contractors from lItaly.
Exports to Italy drop down by 78.1% during 2020-2021. The main cause of this case
was coronavirus pandemic and restrictions from Italy government for relocation the
IT staff from Ukraine. The specific of contract between the company and Italian
Customer referred out staffing and no any ability to keep working remotely. Level of
costs profitability had no strict dynamics. Along the period from 2016 this indicator
decreased from 59.2% to 50.4%. At the same time level of services profitability
decreased from 37.2% to 33.5%. In 2021 costs profitability has grown up to 61.7%
and services profitability up to 38.2%.

IDEASOFT SOLUTIONS LLC is inferior to almost all its competitors in terms
of competitiveness. The main means of advertising the company is a website, which
also performs the functions of the face of LLC "IDEASOFT SOLUTIONS". The
main purpose of the watch is to present the Litslink startup laboratory, which is
owned by IDEASOFT SOLUTIONS LLC. The vast majority of Internet users (65%)
visited the company's website directly via links (Direct). Only 7% of users visited the
site using search engines (including Google search). The DOU website is an
important web resource for posting information about IDEASOFT SOLUTIONS
LLC.
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SECTION 2
IMPROVING THE EFFECTIVENESS OF THE ADVERTISING POLICY OF
THE COMPANY LLC "IDEASOFT SOLUTIONS" IN FOREIGN MARKETS

2.1. Substantiation of directions of improvement of advertising policy of
the enterprise of LLC IDEASOFT SOLUTIONS in foreign markets

In the context of a coronavirus pandemic, it is necessary for the company to
change the strategic priorities of development, strengthening the marketing tools of
image policy in the foreign market. Already in 2022, according to the company's
management, it will face a shortage of large projects and will have to look for ways to
strengthen digital communications. A key role in this process should be given to

alternative technologies of digital advertising technologies.

The main types of alternative means of digital advertising that can be used by

the company are shown in Fig. 2.1.

The main types of alternative means of digital advertising to enhance the
image of LLC "IDEASOFT SOLUTIONS""

‘@ introduction of chat-bat technology on the company's website

landing of the enterprise on the Internet

development of SMM marketing by activating advertising on social
networks

introduction of CRM-approach to the formation of communications
E'\> with the target audience on the Internet

Fig. 2.1. The main types of alternative means of digital advertising that can be

used LLC "IDEASOFT SOLUTIONS" to enhance the image
* developed by the author
Characterizing the possibilities of using the figures shown in Fig. 2.1

alternative means of digital advertising, we note that today the company LLC
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"IDEASOFT SOLUTIONS", as mentioned in section 2, uses as advertising means of

image formation its own site and page on the resource DOU.

Chatbot technology has proven itself on the positive side. To implement this
technology, the company LLC "IDEASOFT SOLUTIONS" has all the necessary
prerequisites (Table 2.1).

Table 2.1

Conceptual scheme of introduction of chat-bot technology to strengthen the
image of IDEASOFT SOLUTIONS LLC on the Internet

Introduction of
chatbot technology

Tasks that will be
solved by the "chat
bot"

Available resources
for each task

Expected results from
the implementation of
chat-bot
implementation tasks

Development of an
automatic support bot
that will answer
typical questions of
site visitors

Reduce the time to
obtain the necessary
information

The company's
website, development
team, experience in
developing complex
solutions

Reducing the cost of
telephone
communications,
increasing the level of
awareness of the
target audience about
the company's IT
services

Ability to form a
dialogue aimed at
expanding the sales
funnel

Availability of
business analysts who
can write scripts for
dialogues

Increasing the number
of effective contacts,
which will increase
sales of services

Obtaining information
about site visitors that
can be used for other
means of didgital
advertising

To group the received
information, the
company needs to
implement a CRM
system

Additional
information, in
particular - phone
number, email
received by the
chatbot, can be used
for advertising on
social networks

* developed by the author

It is also important to give a possible version of the chatbot visualization,

which is proposed to be implemented at the enterprise. For this purpose, the Bizage
platform was used, which allows you to create a variety of MockUp (layouts) for

technological solutions. An example of a MockUp chatbot is shown in Fig. 2.1.
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(._.l ChatBot X

(=) chatBot

I'm a bot programmed to answer
only some of the frequent
guestions. Here are the topics |
can help you with.

Select the topic or write your
question below.

Y
|

Iﬁ\ 4> Free trialj

I.\ Q Getting Started J,-'
-\__ ;/.- ¢ Ty
( &7 Features ) i $§ Pricing )

| ['7 Contact us j

Fig. 2.2. Sample MockUp chatbot for implementation on the website of
IDEASOFT SOLUTIONS LLC
* developed by the author

As you can see, the chatbot will perform the function of passive Internet
advertising for the researched enterprise. The main categories for which information
will be provided, it is proposed to choose the following: possible options for
obtaining discounts, options for implementing various software at the request of
customers, features of the company's services and prices.

The next important means of digital advertising, which will significantly
strengthen the image of the enterprise, is the introduction of landing page technology.
In online marketing, landing is a page specifically designed for a marketing campaign

to generate and convert traffic. In this view, a site's homepage cannot be considered a
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landing page because it is not designed to drive traffic from a specific advertising
campaign. The main characteristics of the landing page for advertising the services of
the company LLC "IDEASOFT SOLUTIONS" are given in table. 2.2.
Table 2.2
The main characteristics of the landing page for advertising the services of
the company LLC "IDEASOFT SOLUTIONS"

Ppmeters Current website of IDEASOFT Designed landing page for
SOLUTIONS LLC advertising on the Internet
Number of pages >1 one-page format
. All the information that visitors Details on specific types of IT
Information .
may need services

It will consist only of text,

It can have numerous modules : \
images, CTA-buttons and ice-

Functionality A o S

forms
Navigation All pages are available Will have limited navigation
Representation of the compan ‘
p_ .. pany Generation of leads on the
Goal and its mission, sale of goods and
] Internet
services

* developed by the author
A sample of the landing side, which is planned to be used for lidogeneration, is

shown in Fig. 2.3.
@UTSL'N!( Case Studies  Services Technologies Blog AboutUs Calculator @

\ Y &) unity g

b
Vuejs ANGULARIS
Front-end Technologies
‘ ) & Make your product stand out with an appealing and interactive
FluX Redux JS interface built by the LITSLINK team of experts! Our proficient

developers utilize the best front-end technologies to provide you with
solutions that cater to your requirements.

React.J$

Fig. 2.3. Sample landing page to be used for lidogeneration of IDEASOFT

SOLUTIONS LLC
* developed by the author

The landing page contains a set of technologies by which the company can
provide services for the design of IT solutions. To ensure landing, you should use
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contextual advertising on the Internet or email-mailings. The landing page will be
used to describe only the main offers of the company's services.

The landing page must also be linked to the site so that it highlights specific
important elements focused on conversion. However, it does not plan to place
navigation buttons or other links. The main purpose of this page will be to strengthen
the image and increase the number of potential customers.

To strengthen the advertising influence on the formation of a positive image, you
should use pages on social networks. However, to increase the effectiveness of their
content management, as well as to collect information from the chatbot and landing
page, it is proposed to implement a small CRM-system Bitrix24, which will be
integrated with both the site and ARI-interfaces of social networks (SMM-
advertising) . It is proposed to choose such social networks as LinkedIn and
FaceBook for integration with Bitrix24, as they currently concentrate a fairly large
target audience of potential consumers of IT services.

In order to implement these measures, a program for the implementation of
CRM-system was formed (Table 2.3).

Table 2.3

Program for implementation of CRM-system and SMM-advertising

measures
The purpose of the CRM
system implementation Expected
program and SMM N e results
advertising measures
1 2 3 3
Introduction of means of 1. Formation of database projects (DB) for | Jan-Feb. 2022
strengthening the the accumulation of information about
advertising information potential customers and visitors to the site, .
. . . Expansion of
impact on the target landing page and social networks

the funnel of
sales of
services due to
the growth of
lidogeneration

audience on the Internet 2. Configuration of CRM-system Bitrix24 | Feb - Ber. 2022
according to the requirements of the
enterprise

3. Development of integration Feb - Ber. 2022
(interaction) between Bitrix24 and the
site, landing page and social networks
LinkedIn and FaceBook
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continuation of the table. 2.3

1 2 3 3

Implementation of loyalty programs for IT | Jan-Feb. 2022
ambassador consumers thrug the

Implementation of loyalty | development of a staff accent Strengthening
programs for IT Implementation of loyalty programs for IT | Feb - Ber. 2022 | the level of
ambassador consumers ambassador consumers thrug the loyalty to the
through the development | development of a staff accent company's

of a personal account Implementation of loyalty programs for IT | Feb - Ber. 2022 | brand

ambassador consumers thrug the
development of a staff accent

* developed by the author

The CRM system must have a "Personal Cabinet" option. Thanks to registration,
each of the company's customers will have the opportunity to individually access
discounts on various services and other site mechanics with a given login and
password. Individual access is also needed to maintain feedback from consumers,
which will control the work and optimize the site.

Communication and interaction with the consumer through the social networks
LinkedIn and FaceBook will help to get feedback about the services. This opens the
possibility of timely response to errors and problems of advertising campaigns on the
Internet.

Thus, in this issue the directions of improvement of digital advertising with the
use of modern digital platforms and approaches to search engine optimization on the
Internet, activation of advertising activity of IDEASOFT SOLUTIONS LLC in social
networks were substantiated. It was proposed for the company to completely abandon
physical events and consider options for landing advertising, implementation of
chatbots and CRM-system to enhance lead generation and increase the level of
loyalty of the target audience. Such approaches to the organization of the image-
building process are already being actively implemented by many software
companies in connection with the coronavirus pandemic. In March 2021, most of the
world's major event companies, which held exhibitions in the field of IT technology
(as well as other areas), were forced to significantly postpone or cancel their

activities. Instead, they began to actively invest in the development of virtual event
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platforms. To enhance the effectiveness of their content management, as well as to
collect information from the chatbot and landing page, it is proposed to implement a
small CRM-system Bitrix24, which will be integrated with both the site and ARI-
interfaces of social networks (SMM-advertising). It is proposed to choose such social
networks as LinkedIn and FaceBook for integration with Bitrix24, because they
currently concentrate a fairly large target audience of potential consumers of IT

Services.

2.2. Development of a set of measures to increase the effectiveness of the
advertising policy of the company LLC "IDEASOFT SOLUTIONS" in foreign
markets

To form an advertising campaign of the company LLC "IDEASOFT
SOLUTIONS" it is necessary to develop its program, which includes the following
stages: 1) definition of the target audience; 2) definition of tools for advertising the
company and its services; 3) formation of a media plan of advertising activities and
their budget.

In our opinion, conducting an advertising campaign in the segment of large IT
outsourcers and domestic companies is impractical, because to obtain a share in large
projects requires other means of communication (personal meetings, presentations,
participation in exhibitions, etc.). Presenting services to a large customer through
online advertising will be an ineffective step. Therefore, the target audience for the
advertising campaign, in our opinion, should be chosen international clients -
medium and small enterprises that need assistance in implementing digital
technologies in their activities. The following types of services are mainly interesting
for such clients: 1) development of mobile applications; 2) site development; 3)
development of means of integration of sites and mobile applications with payment,
accounting and trading systems; 4) implementation of CRM-systems with their
configuration and staff training.

To form a program for the implementation of the advertising campaign, it is also

necessary to identify its main tools. Based on reasonable proposals for the possibility
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of implementing alternative means of digital advertising in question 2.1, the most

optimal tools for the advertising campaign should be identified as follows: 1) SEO

site and landing page on the Internet; 2) activation of notifications in social networks;

3) sending messages in the form of push notifications in the personal account of the

loyalty program (it is planned to complete the development of the user's personal

account in Q1 2022); 4) placement of contextual advertising on Internet resources

related to the market of IT services.

A media plan of the advertising campaign for 2022 was developed (Table 2.4).

Table 2.4
Media plan of the advertising campaign of IDEASOFT SOLUTIONS LLC in
2022
2022 (Number of placement of advertising appeals)
Advertising Frequency of 2| <
4/ — — — (@] +? (&)
tools adwertising | 5| | €| 2| &1 5(3 2/ &/ 8|12 &
SEO site Raise the
enterprise rating once 2 | 2|22 |2 |(2|2|2|2]|2]|2]|2
every 2 weeks
SEO landing | Raise the
page rating twice a - - - 8 8/ 8| 8 8|8 | 8| 8] 8
week
Posting Publish once a
notifications | week 4 14|14 |4 |44 4 4|4 4|44
on Facebook
Posting 2 times a
notifications | week to
on LinkedIn publishonthe | 4 4 4 4 4 4 4 4 4 4 4 4
pages of CEO
and COO
Sending Once every 2
personal weeks to send
pryades 1 a2l 2]2l2]2]22]2]|2
the personal
account of the
site
Placement of | Update
banner' . information 1 1111 1 1 1 111 |1 1 1
advertising on banners

once a month
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* developed by the author
The next step is to form an advertising budget and investment budget for the
development of digital advertising. For this purpose, the indicators of prices for work
in the IT sector were used, as well as the average market indicators of the cost of
placing advertising messages on the Internet. The budget of the advertising campaign

IS given in table. 2.5.

Table 2.5
Cost budget for the advertising campaign of IDEASOFT SOLUTIONS LLC in
2022
The total number The cost of advertising, UAH
of placements of ]
Advertising tools Costing advertising RIS ) The total
messages per year, accommodat_lon, amount for
et UAH / unit 2022, UAH
1 2 3 4 5
SEO site The average market
enterprise prices for SEO services 24 2600 62400
are taken
SEO landing The average market
page prices for SEO services 72 2350 169200
are taken
Posting Determined on the basis
notifications on of the cost of 1 hour.
Facebook Content manager (4 18 1800 32400
hours for the 1st
notification). The cost of
1 hour is 450 hryvnias.
Posting The average market
notifications on | prices for SEO services 12 1250 15000
LinkedIn are taken
Sending personal | Determined on the basis
messages in the of the cost of 1 hour.
ersonal account | Content manager (2
zf the site hours for the 1st 48 900 43200
publication). The cost of
1 hour is 450 hryvnias.
Placement of Determined on the basis
banner of the cost of 1 hour.
advertisin Content manager (1 hour
¢ for 1 publication). The (iR 450 21600
cost of 1 hour is 450
hryvnias.




Total ] 222

\ 343800
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* developed by the author

Thus, based on the calculations, it was determined that the budget of the

advertising campaign in 2022 will be 343.8 thousand UAH. However, it is also worth

determining the cost of investment in the implementation of alternative digital

advertising tools, which were justified in the previous question. Estimation of the

investment budget is given in table. 2.6.

Investment budget for the introduction of alternative means of digital

advertising at the company "IDEASOFT SOLUTIONS" in 2022

Table 2.6

Cost of 1
Amout of | hour of
. Amout.
Approach Tasks time, work UAH
hhours (UAH /
hour)
Implementation | 1. Formation of a database project (DB) for
of Bitrix24 the accumulation of information about
CRM system potential customers and visitors to the site, \ 0 R0
landing page and social networks
2. Configuration of CRM-system Bitrix24
according to the requirements of the 18 700 12600
enterprise
3. Development of integration (interaction)
between Bitrix24 and the site, landing page
and social networks LinkedIn and FaceBook B 2P0 2850
Implementation | 1. [_)evelopment of a personal account 40 200 28000
of loyalty project
programs for 2. [_)(?vel_opm(_ant of mechanisms for push g7 1050 86100
IT ambassador | notifications in the personal account of users
consumers 3. Testing and launching a personal account
through the
development of 24 1050 25200
a personal
account
Development 1. Collection of requirements and formation
of a chatbot of Use Case and User stories, ERD-diagrams 36 700 25200
and a landing
page 2. Development 90 1050 94500
3. Testing and commissioning 15 1050 15750
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Total | 287 | x| 364500 |

* developed by the author
Based on the calculations, it was determined that the budget of investment

costs for the introduction of alternative means of digital advertising at the company
"IDEASOFT SOLUTIONS" in 2022 will be 364.5 thousand UAH.

2.3 Forecast assessment of the effectiveness and impact of the proposed
measures on the results of LLC "IDEASOFT SOLUTIONS"

The forecast assessment of the effectiveness of IDEASOFT SOLUTIONS LLC
as a result of the implementation of the proposed marketing measures involves
determining the indicators of the Statement of financial performance for 2021-2025,
taking into account the proposed measures and without them, based on the following
hypotheses:

- planning of income and expenses should be carried out based on existing
trends and the expected volume of possible growth of activities due to the export of
services;

- planned revenues will increase due to additional exports of services, which
may amount to up to 10% of revenue;

- investment costs for the advertising campaign in Poland will be amortized for
2 years.

Also, in order to forecast, it is necessary to first determine the budget of costs
for the implementation of measures. In estimating the costs, the information from the
previous section 2.2 was used. The consolidated budget of investment costs for the
implementation of the proposed measures is given in table. 2.6.

Table 2.6
Budget of expenses for implementation of the marketing program of

advertising activity and substantiation of possible results from its realization

Costs in the areas of
implementation of the
marketing program

Expenditure budget, Justification of the impact of measures
thousand UAH on income

Additional revenue growth due to
increased exports of services:
- by 2% in 2022.

Development of a chatbot Software development
and a landing page costs - 135.5 th. UAH
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- by 3% in 2023;
- by 5% in 2024-2025.

continue the tab. 2.5

Costs in the areas of
implementation of the
marketing program

Expenditure budget,
thousand UAH

Justification of the impact of measures
on income

Implementation of CRM-
system

Formation of the
project of a database
(DB) - 18,2 thousand
UAH;

Configuration of
Bitrix24 CRM system -
UAH 12.6 thousand,
Development of
integration - 58.8
thousand UAH.

Increasing the efficiency of advertising
communications will enable the
activation of the sales funnel, which
will increase revenues in 2022-2025 by
an additional 3%.

Implementation of loyalty
programs for IT ambassador
consumers through the
development of a personal
account

Development of
mechanisms for push
notifications - UAH
86.1 thousand,
Development of the
project of a personal
account - 28,0 thousand
UAH;

Testing - 25.2 thousand
UAH

Increasing the flexibility of pricing
policy will also affect the increase in
demand, which will increase revenues
in 2022-2025 by an additional 3%.

* developed by the author

Subsequently, a retrospective forecast of financial results of LLC "IDEASOFT
SOLUTIONS" for 2021-2025 was formed (Table 2.6).

Table 2.6

Retrospective forecast of financial results of LLC "IDEASOFT SOLUTIONS"
for 2021-2025

Indicators Legend Pofedast, th
2021 2022 2023 2024 2025
1 2 3 4 5 6 7
Net income from sales, Extrapolation method:
RV the indicator of the
reporting period was 103172 | 110264 | 117843 | 125944 | 134601
multiplied by the
growth rate
Cost of goods sold, JI COGs = COGfact /
RV/fact * RVplan 71167 | 76059 | 81288 | 86876 | 92848
Sross grofs, &> GP = YT erGs 32004 | 34204 | 36555 | 39068 | 41754
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continue the tah. 2.6

1 2 3 4 5 6 7
Other operating income, Extrapolation 2598 2641 2759 2883 3012
10D method: the
Administrative costs, AB indicator of the 7246 7316 7386 7457 7529
Sales costs, GOGs reporting period was | 5829 6023 6223 6430 6644
Other operating expenses, ioli
Mt Ae multiplied by the 1 o050 |\ 964 | 979 | o995 | 1011
growth rate
Financial results from Frod =GP + 10D - AB 20508 | 29543 | 24726 97069 99583
operating activities, Frod | - COGs - I0OB
Other income, 1D IDpl = IDfact / RVfact 250 267 285 305 326
* IDplan
Financial costs, FC Remained at the level 1415 1415 1415 1415 1415
of 2020
Other costs, OC OCpl = OCfact /
RVfact * OCpl 1059 1132 1210 1293 1382
Financial results before FZdoopd = Frod + ID
tax, FZdoopd +_FC-0OC 18284 | 20263 | 22387 | 24666 | 27112
Expenses (income) from | Tx = 18% * FZdoopd
eotne.tax 3291 3647 4030 4440 4880
Net profit PRnet = FZdoopd - Tx | 14993 | 16616 | 18357 | 20226 | 22232

* developed by the author

Projected revenues, other operating income, administrative expenses, sales

expenses and other operating expenses are determined based on extrapolation of

actual growth rates for the forecast period. Indicators of cost, other items of income

and expenses, other than financial expenses, are determined by their ratio to sales.
Perspective forecast of financial results of LLC "IDEASOFT SOLUTIONS" as

a result of expansion of export markets for 2021-2025 is given in table. 2.7.

Table 2.7
Perspective forecast of financial results LLC «IDEASOFT SOLUTIONS» for
2021-2025
Indicators Fpraeast
2021 | 2022 | 2023 2024 2025
1 2 3 4 5 6
Net income from sales, RV
103172 | 126876 | 157471 | 199030 | 251557
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Cost of goods sold, JI
G5 algouds sqQ 71167 | 87518 | 108623 | 137290 | 173523

Gross profit, VP 32004 | 39357 | 48848 | 61740 | 78034
continue the tab. 2.7
1 2 3 4 5 6

Other operating income, 10D 2528 2641 2759 2883 3012
Administrative costs, AB 1246 7316 7386 7457 7529
Sales costs, GOGs 5829 6023 6223 6430 6644
Other operating expenses, 10B 949 964 979 995 1011
Financial results from operating activities, Frod 20508 | 27696 | 37019 | 49741 | 65863
Other income, ID 250 307 381 482 609

Financial costs, FC 1415 1415 1415 1415 1415
Other costs, OC 1059 1302 1616 2043 2582

Costs for the implementation of advertixing

. =g = 364,5 364,5 364,5 364,5
optimizing activities

Financial results before tax, FZdoopd 18284 | 24921 | 34004 | 46400 | 62110
Expenses (income) from income tax 3291 4486 6121 8352 11180
Net profit 14993 | 20435 | 27883 | 38048 | 50930

* developed by the author

In the table. 2.7 shows a long-term forecast, taking into account all the
proposed measures. To do this, it is taken into account that the amount of income of
the enterprise due to the implementation of the proposed measures should increase to
the forecast rate of change, which are listed in table. 2.5, not taking into account the
existing retrospective rate of their change.

The volume of economic effect from the implementation of the proposed
measures is found as the difference between the two types of forecasts of net profit of
the enterprise - from the long-term forecast subtract the retrospective forecast (Table
2.8).

Table 2.8
Forecast of economic effect from the implementation of measures to

improve the formation of the organizational structure, thousand UAH

Indicators Legend 2021 2022 2023 2024 2025

1 2 3 4 5 6 7
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Net profit without
implementation of
improvements,
thousand UAH

NPo

14993

16616

18357

20226

22232

continue t

he tab. 2.8

1

6

7

Net profit taking into
account the
implementation of
improvements,
thousand UAH

NP1

14993

20435

27883

38048

50930

Economic effect,
thousand UAH

E =NPp-
NP1

3820

9526

17822

28698

* developed by the author

Thus, as a result of the proposed measures there will be a planned increase in
net profit by 3820 thousand UAH. in 2022, 9526 thousand UAH. in 2023, 17822
thousand UAH. in 2024, 28698 thousand UAH. in 2025. In 2021, the company will

not receive the effect, as the implementation of measures is planned for 2022.

Also in this question we will calculate forecast indicators of efficiency of

export of services (tab. 2.9).

Table 2.9

Forecast of efficiency indicators of export of services of LLC IDEASOFT
SOLUTIONS in 2021-2025.

) FACT Forecast
Indicators Legend
2021 2022 2023 2024 2025
1 2 3 4 5 6 7 8
Income from exports,
E 85917 | 91823 | 112919 | 140149 | 177137 | 223886
thousand UAH
The gogt gbexpiorts, C 50785 | 58193 | 71563 | 88820 | 112261 | 141889
thousand UAH g
Costs for the
implementation of
; Co 2345 2350 2428 2509 2593 2679
marketing activities,
thousand UAH
Total costs for the
implementation of TC=Cg+
A ) 53130 | 60543 | 73991 | 91329 | 114854 | 144568
foreign economic Co
activity, thousand UAH
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FEA effect, thousand Efta=E -

UAH TC 32787 | 31280 | 38928 | 48820 | 62283 79318

The effectiveness of

. . ' Ke=E/TC | 1,617 | 1,517 | 1,526 1,535 1,542 1,549
foreign economic activity

* developed by the author
Thus, in the planning period (2022-2025) there will be a gradual increase in the
efficiency of foreign trade - it will increase from 1,617 in 2022 to 1,549 in 2025.

Conclusion to section 3

It was proposed for the company to completely abandon physical events and
consider options for landing advertising, implementation of chatbots and CRM-
system to enhance lead generation and increase the level of loyalty of the target
audience. Such approaches to the organization of the image-building process are
already being actively implemented by many software companies in connection with
the coronavirus pandemic. Based on the calculations, it was determined that the
budget of investment costs for the introduction of alternative means of digital
advertising at the company "IDEASOFT SOLUTIONS" in 2022 will be 364.5
thousand UAH.

Presenting services to a large customer through online advertising will be an
ineffective step. Therefore, the target audience for the advertising campaign, in our
opinion, should be chosen international clients - medium and small enterprises that
need assistance in implementing digital technologies in their activities.

Projected revenues, other operating income, administrative expenses, sales
expenses and other operating expenses are determined based on extrapolation of
actual growth rates for the forecast period. Indicators of cost, other items of income
and expenses, other than financial expenses, are determined by their ratio to sales.
Thus, as a result of the proposed measures there will be a planned increase in net
profit by 3820 thousand UAH. in 2022, 9526 thousand UAH. in 2023, 17822
thousand UAH. in 2024, 28698 thousand UAH. in 2025. In 2021, the company will

not receive the effect, as the implementation of measures is planned for 2022. In the
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planning period (2022-2025) there will be a gradual increase in the efficiency of
foreign trade - it will increase from 1,617 in 2022 to 1,549 in 2025.
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CONCLUSIONS AND PROPOSALS

The volume of assets tended to gradually decrease during 2017-2020. The
liabilities of the enterprise consist mainly of equity, which occupies the main share in
the overall structure of sources of financial security of the enterprise. It has been
determined that the level of solvency of the enterprise is very high, as current assets
are almost four times higher than current liabilities. The value of the financial
leverage ratio is not high, as the company is financed mainly by its own current
assets. The decrease in the duration of operating and financial cycles indicates that
the company gradually optimized the composition of assets in the direction of
reducing their standards. In particular, the decrease in this indicator was especially
noticeable in 2019-2020 due to a significant reduction in the repayment period of
receivables of customers of the enterprise. The repayment period of accounts payable
increased slightly. The company was profitable due to the high profitability of IT

services in domestic and foreign markets.

It is possible to make a conclusion that the main elements of the formation of a
positive enterprise are a number of criteria that describe the sale of IT services, their
promotion. IDEASOFT SOLUTIONS LLC is inferior to almost all its competitors in
terms of competitiveness. The main means of advertising the company is a website,
which also performs the functions of the face of LLC "IDEASOFT SOLUTIONS".
The main purpose of the watch is to present the Litslink startup laboratory, which is
owned by IDEASOFT SOLUTIONS LLC. The vast majority of Internet users (65%)
visited the company's website directly via links (Direct). Only 7% of users visited the
site using search engines (including Google search). The DOU website is an
important web resource for posting information about IDEASOFT SOLUTIONS
LLC. At the same time, analyzing the structure of Internet users who viewed the
company's page and read the advertising information, we can draw conclusions about
the increase in the share of the corporate segment - visitors who are registered as

companies on DOU resources. A positive factor in the online media advertising of the
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company is the increase in the frequency and duration of viewing the company's
video. Also, over the past six months, the number of likes for content and meaningful
information from the video has increased significantly. The ratio of the number of
likes to the number of views of the video has increased.

It is possible to make a conclusion that the main elements of the formation of a
positive enterprise are a number of criteria that describe the sale of IT services, their
promotion. IDEASOFT SOLUTIONS LLC is inferior to almost all its competitors in
terms of competitiveness. The main means of advertising the company is a website,
which also performs the functions of the face of LLC "IDEASOFT SOLUTIONS".
The main purpose of the watch is to present the Litslink startup laboratory, which is
owned by IDEASOFT SOLUTIONS LLC. The vast majority of Internet users (65%)
visited the company's website directly via links (Direct). Only 7% of users visited the
site using search engines (including Google search). The DOU website is an
important web resource for posting information about IDEASOFT SOLUTIONS
LLC. At the same time, analyzing the structure of Internet users who viewed the
company's page and read the advertising information, we can draw conclusions about
the increase in the share of the corporate segment - visitors who are registered as
companies on DOU resources. A positive factor in the online media advertising of the
company is the increase in the frequency and duration of viewing the company's
video. Also, over the past six months, the number of likes for content and meaningful
information from the video has increased significantly. The ratio of the number of
likes to the number of views of the video has increased.

The directions of improvement of digital advertising were substantiated with the
use of modern digital platforms and approaches to search engine optimization on the
Internet, activation of advertising activity of IDEASOFT SOLUTIONS LLC in social
networks. It was proposed for the company to completely abandon physical events
and consider options for landing advertising, implementation of chatbots and CRM-
system to enhance lead generation and increase the level of loyalty of the target
audience. Such approaches to the organization of the image-building process are

already being actively implemented by many software companies in connection with
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the coronavirus pandemic. In March 2021, most of the world's major event
companies, which held exhibitions in the field of IT technology (as well as other
areas), were forced to significantly postpone or cancel their activities. Instead, they
began to actively invest in the development of virtual event platforms. To enhance
the effectiveness of their content management, as well as to collect information from
the chatbot and landing page, it is proposed to implement a small CRM-system
Bitrix24, which will be integrated with both the site and ARI-interfaces of social
networks (SMM-advertising). It is proposed to choose such social networks as
LinkedIn and FaceBook for integration with Bitrix24, because they currently
concentrate a fairly large target audience of potential consumers of IT services.

In our opinion, conducting an advertising campaign in the segment of large IT
outsourcers and domestic companies is impractical, because to obtain a share in large
projects requires other means of communication (personal meetings, presentations,
participation in exhibitions, etc.). Presenting services to a large customer through
online advertising will be an ineffective step. Therefore, the target audience for the
advertising campaign, in our opinion, should be chosen international clients -
medium and small enterprises that need assistance in implementing digital
technologies in their activities. The following types of services are mainly interesting
for such clients: 1) development of mobile applications; 2) site development; 3)
development of means of integration of sites and mobile applications with payment,
accounting and trading systems; 4) implementation of CRM-systems with their
configuration and staff training. Based on the calculations, it was determined that the
budget of investment costs for the introduction of alternative means of digital
advertising at the company "IDEASOFT SOLUTIONS" in 2022 will be 364.5
thousand UAH.

Projected revenues, other operating income, administrative expenses, sales
expenses and other operating expenses are determined based on extrapolation of
actual growth rates for the forecast period. Indicators of cost, other items of income
and expenses, other than financial expenses, are determined by their ratio to sales.

Thus, as a result of the proposed measures there will be a planned increase in net
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profit by 3820 thousand UAH. in 2022, 9526 thousand UAH. in 2023, 17822
thousand UAH. in 2024, 28698 thousand UAH. in 2025. In 2021, the company will
not receive the effect, as the implementation of measures is planned for 2022. In the
planning period (2022-2025) there will be a gradual increase in the efficiency of
foreign trade - it will increase from 1,617 in 2022 to 1,549 in 2025.
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Kamitan y qoorinkax 1405 16 16
JlomaTKkoBHI KarmiTas 1410 160 160
PesepBHuii kamitan 1415 - -
Heposnoginenuii nmpuOyTok (HEIOKPUTHI 30UTOK) 1420 15 494 21 064
Heomnauennit kamitan 1425 3 -
Buuryuenuii xamiTan 1430 - -
Ycenoro 3a posgiiom I 1495 18390 23959
I1. loBrocrpoxoBi 3000B’si3anns i 3a0e3meyeHHs 0 0
BigctpoueHi mogaTKoBi 30008’ s13aHHS 1500 - -
JloBrocTpokoBi kpeanTn OaHKiB 1510 - -
[HII1 TOBroCcTPOKOBi 30008’ I3aHHS 1515 : -
JTOBroCTpOKOBi 3a0e3meueHHs! 1520 - -
LinboBe (iHaHCyBaHHS 1525 - -
Yceboro 3a posainom IT 1595 - -
I11. TloTouni 3000B’s13aHHs i 3a0e3meyeHHsT 0 0
KopoTKkocTpokoBi KpeuTH OaHKiB 1600 1287 1160
[ToTouHa KpeanTOpCHKA 3a00ProBaHICTh 3a: - -
JIOBIOCTPOKOBHMH 3000B’I3aHHIMH 1610 1 -
TOBapH, poOOTH, MOCITYTH 1615 2743 1873
PO3paxyHKaMu 3 OFOIKETOM 1620 114 102
y TOMY YHCII 3 TIOJaTKy Ha IPHOYTOK 1621 - -
PO3paxyHKaMH 3i CTpaxyBaHHI 1625 57 51
PO3paxyHKaMu 3 OTLIATH Tparti 1630 21 19
INoTouni 3ab6e3nedeHHs 1660 - -
Joxonn MaitOyTHIX nepioaiB 1665 - -
[Hmmi moTouHi 30008’ A3aHHS 1690 137 123
Yceboro 3a poszaisiom 111 1695 4 359 3329
1V. 3060B’s13aHHs, NOB’fA3aHi 3 HEOOOPOTHUMH AKTHBAMH, 1700 y )
YTPUMYBaHUMM /LISl IPOJAKY, TA TPyNaMH BHOYTTS
bananc 1900 22 749 27 288
KepiBank Crornies ['epman

[osoBHMI OyxTantep

OrnekcanapoBUY

Spemenko ['anna
CrenaniBHa

69



70

Koan
Jara (pik, MiCsALIb, YUCIIO) 2018 I 01 01
[MiagmpuemctBo: ToBapHCTBO 3 0OMEKEHOIO BiIIOBIAATBHICTIO 43544836
"Inesicodpt Comromrac” -
€JIPTIOY
(HaliMeHyBaHH!)
3BiT npo ¢pinancoBi pe3yabTaTi (3BIiT PO CyKYNHUI 10XiT)
3a 2017 p.
Dopua Ne 2 Iﬁ%ﬁ 1801003
I. ®dinancosi pesyabTaTn
3a
7 V. aHAIOTIYHHI
Crarts Kon psiaxa 3aH?;iT:;H nepion
MOTIEPETHEOTO
POKy
il 2 3 4
Uuctnii goxix Bix peamizauii npomykuii (ToBapis, po0iT, MOCIIyTr) 2000 82 671 73994
Co0iBapTiCTh peani3oBaHOl MPOAYKIIil (TOBapiB, poOIT, TOCIYT) 2050 61 059 51042
Banosnii: . -
pUOyTOK 2090 21612 22 953
30MTOK 2095 - -
T onepariitai 1oxomu 2120 2 008 1855
AJMIHICTPaTHBHI BUTPATH 2130 4912 5502
Burpatu Ha 30yT 2150 3341 4324
Tamri onepartiiiai BuTpaTn 2180 682 717
®dinaHcoBHIi pe3yJbTAT BiJ onepaniiiHoi JissIbHOCTI: - -
npuOyTOK 2190 14 687 14 264
30MTOK 2195 - -
Jloxia BiJl y4acTi B Kamitari 2200 - -
THuri inancoBi 1oxo0au 2220 - -
Tnmn goxoam 2240 213 180
@diHaHCOBI BUTpaTH 2250 1026 1084
Brparu Bin y4acTi B Karmitani 2255 16 14
THmi BuTpatu 2270 483 760
DinaHCcOBUIl pe3yJbTAT 10 ONOJATKYBAHHS: - -
pUOyTOK 2290 13 374 12 586
30UTOK 2295 - -
Burpatu (10xix) 3 monarky Ha mpuOyTOK 2300 1072 1036
[TpuOyTok (30MTOK) Biji MPUMUHEHOT AIsIIBHOCTI MiCIIs OMOAATKYBaHHS 2305 - 5
Yucruii piHaHCOBHUIT pe3yabTaT: - -
pUOyTOK 2350 12 302 11 550
30MTOK 2355 - -
II. Cykynuuii noxin
3a
- TS aHaJIOTYHUI
Crarrs Kox psiaxa & PR vH nepion
fiepion THOTIEPEIHBOTO
POKy
1 2 4
Joomuinka (yuiHka) HeOOOPOTHHX aKTHUBIB 2400 - -




Jloorinka (yiinka) piHaHCOBHX IHCTPYMEHTIB 2405 - -
Haxonmueni KypcoBi pi3HUII 2410 5 ¢
I{.acnca IHIIIOrO CYKYITHOT'O JI0XO/Iy aCOLif0BaHUX Ta CHUTBHUX 2415 ) )
MiIPUEMCTB
THmmi cykynHui 1OXiz 2445 - -
IHmmii cykynHamii 1oxia 10 onogaTKyBaHHS 2450 - <
[Tonarox Ha mpuOyTOK, OB’ sI3aHUH 3 IHIIUM CYKYITHHM JI0X0JIOM 2455 - -
Inmumii cykynHuii JoXia micast onoJjaTKyBaHHsI 2460 - -
Cykynnuii noxin (cyma psiakis 2350, 2355 ta 2460) 2465 - -
I11. EiemenTH onepauifHux BUTPaT
3a
Y QHAIOTIYHMIT
Hasga crarri Kox paaka 22 ) nepion
frepion TIOTIEPETHEOTO
POKy
1 2 3 4

MarepiasbHi 3aTpatu 2500 1830 1948
Butparu Ha orutaty mpari 2505 23 652 19 860
BigpaxyBaHHs Ha COIiaIbHI 3aX0/I1 2510 8 988 7547
AMopTH3aLis 2515 461 336
[Honi onepauiitai BUTpaTn 2520 8 759 17 614
Pazom 2550 43 691 47 305
KepiBauk CrorieB ['epman

['onoBuuit Oyxranrep

OunexcaHpoBUY

Spemenko 'anna

CrenaniBHa
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KOJU
Mara (pik, MicsIlb, YHCIIO) 2019 | 01 | 01
43544836
[MignmpuemctBo: ToBapuCTBO 3 0OMEKECHOO BiJIITOBIITBHICTIO 3a
"Inesicodr Comromrae” €JIPIIOY
Tepuropis: Ykpaina % 32131690500
PHTOPUL: S KOATYY
i3aIiiHO- . 240
OpraH13au1HH9 TpaBoBa q)QpMa rocrogaproBanHs: ToBapuCTBO 3 sa KOTI®T
00MEKEHOIO BiJIIOBIAITbHICTIO
iupol mi i i i 1 62.01
Bu ekoHOMIYHOT MisSUTBHOCTI: TisUTbHICTB Yy chepi KOMITFOTSPHOTO sa KBEJT
[porpaMyBaHHs

CepenHs KiIbKICTh MpaniBHUKIB: 61

Anpeca, tenepon: 64300, XapkiBcbka 0011, MicTo 13tomM(3), Byn.CobopHa, OyanHOK 57, kBapTupa 23

OnuHHIEE BUMIPY: THC.IPH. 6€3 IeCSITKOBOro 3Haka (0kpim posainy IV 3Bity mpo ¢inaHncosi pesynbrari (3BiTy MpO CYKYIMHHIA JOXi)

(dpopma N 2), rpomioBi MOKa3HUKH SIKOTO HABOJISATHCS B TPUBHSX 3 KOIIHKAMM)

CkJazieHo (3pOoOHUTH TO3HAYKY «V» Y BiAMOBIIHIN KITITHHII):

3a MOJIOKEHHAMH (CTaHIapTaMK) OyXraiTepchbKoro 00Ky \%
3a MDKHApPOJHUMH CTaHAapTaMH (hiHaHCOBOT 3BITHOCTI
BAJIAHC
(3BiT npo ¢inancoBuii cTan)
Ha 31 rpyaus 2018 p.
Dopma Ne 1 Konm 3a JIKY /], 1801001
Ha nouatox Ha kinens
AKTHUB Kon psaxa 3BITHOTO 3BITHOTO
nepionay niepioxy
L 2 3 4

1. HeoGopoTHi akTHBH
HematepiaibHi akTHBH 1000 10 9
repBicHa BapTiCTh 1001 474 431
HAKOIUYEHa aMOPTH3AIIis 1002 460 420
Hesagepiueni kamiTaabHi iHBECTHIIT 1005 261 237
OcHOBHI 3aco0u 1010 10 662 9765
IepBiCHa BapTiCTh 1011 15724 13902
3HOC 1012 4 050 3678
[HBecTHLIIHA HEPYXOMICTh 1015 17 816 16 029
JloBrocTpoKoBi 0i0JIOTiuHI aKTHBH 1020 - -
J10BroctpokoBi (hiHaHCOBI iHBECTHILIi: - 3
sSIKi 00JIIKOBYIOTBCSI 32 METOJIOM y4acTi B KariTaji IHIIMX i AIPUEMCTB 1030 - -
1HII1 (piHAHCOBI 1HBECTHIIIT 1035 - -
JoBrocrpokoBa ne6iTopchka 3a00pTroBaHICTh 1040 - -
BincTpodeHi mogaTKOBi aKTUBH 1045 880 797
IHIIi HEOOOPOTHI AKTHBU 1090 - -
Ycnoro 3a posainom I 1095 11814 10808

I1. O6opoTHi akTHBH - -
3anacu 1100 89 82
[TorouHi 6i0J0riYHI AKTUBH 1110 - -
JlebiTopchka 3a00proBaHicTh 3a MPOJYKIIiI0, TOBAPH, POOOTH, MOCIYTH 1125 6678 6113
JlebiTopchka 3a00proBaHicTh 3a pO3paxyHKaMu: 1130 - -
3a BUJIAHMMH aBaHCAMM . -
3 OI0JDKETOM 1135 143 131
Yy TOMY 9YHCII 3 TIOJIATKy Ha IIPHOYTOK 1136 - -
Irmra morouna febGiTopchbka 3a00proBaHicTh 1155 633 578
[Torouni iHaHCOBI iHBECTUIIIT 1160 - -
I'pomi Ta ix exBiBaseHTH 1165 1418 1293
Butparn mailOyTHIX repiozis 1170 397 362
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[HTi 060pOTHI AKTHBHI 1190 6116 5565
Yeboro 3a pozaiiom I1 1195 15474 14123
1I1. HeoGopoTHi akTUBY, YTPUMYBaHI 1/ NPOJA:Ky, Ta TPy 1200 ) )
BUOYTTSI
Bananc 1300 27288 24931
Ha nouartox Ha kinens
[Nacus Kox panka 3BITHOTO 3BITHOTO
nepiogy niepioy
1 2 3 4
1. Biiacumii kanitasn
3apeectpoBanuii (maitoBuii) Kamitan 1400 2720 2720
Kamitan y qoorinkax 1405 16 16
JlomaTKkoBHi KarmiTas 1410 160 196
PesepBHuii kamitan 1415 - -
Heposnoginenuii nmpuOyTok (HEIOKPUTHI 30UTOK) 1420 21 064 18 788
Heomnauennit kamitan 1425 3 -
Buuryuenuii xamiTan 1430 - -
Yeboro 3a posaijiom I 1495 23959 21721
I1. loBrocrpoxoBi 3000B’si3anns i 3a0e3meyeHHs 0 0
BicTpoueHi moaaTkoBi 30008’ s13aHHI 1500 - -
JloBrocTpokoBi kpeanTn 6aHKIB 1510 - -
[HII1 TOBroCcTPOKOBi 30008’ I3aHHS 1515 : -
JTOBrocTpoKoBi 3a0e3meueHHs 1520 - -
LinboBe (iHaHCyBaHHS 1525 - -
Yceboro 3a posainom IT 1595 - -
I11. TloTouni 3000B’s13aHHs i 3a0e3neUeHHsT 0 0
KopoTkocTpokoBi KpeTuTu OaHKIB 1600 1160 1017
[ToTouHa KpeanTOpCHKA 3a00ProBaHICTh 3a: - -
JIOBIOCTPOKOBHMH 3000B’I3aHHIMH 1610 1 -
TOBapH, poOOTH, MOCITYTH 1615 1873 1934
PO3paxyHKaMu 3 OFOIKETOM 1620 102 90
y TOMY YHCII 3 TIOJaTKy Ha IPHOYTOK 1621 - -
PO3paxyHKaMH 3i CTpaxyBaHHI 1625 il 45
PpO3paxyHKaMH 3 OILIATH TIpaili 1630 19 17
INoTouni 3ab6e3nedeHHs 1660 - -
Joxonn MaitOyTHIX nepioaiB 1665 - -
[Hmmi moTouHi 30008’ A3aHHS 1690 123 108
Yceboro 3a poszaisiom 111 1695 3329 3210
1V. 3060B’s13aHHs, NOB’fA3aHi 3 HEOOOPOTHUMH AKTHBAMH, 1700 y )
YTPUMYBaHUMM /LISl IPOJAKY, TA TPyNaMu BUOYTTS
bananc 1900 27 288 24 931
KepiBank Crornies ['epman
OrnekcanapoBUY
[osoBHMI OyxTantep Spemenko ['anna
CrenaniBHa
KOIn
Iara (pix, Mics1b, YUCIIO) 2019 | 01 01
'l'_[i)IHpI/IEMCTBOZ TOBa;],f)I/lCTBO 3 0OMEKEHOO BiIMOBIIATBHICTIO X 43544836
Inesicopt ComroriHe €IPTIOY

(HaliMeHyBaHHs)

3BiT npo ¢inancosi peyabTaTu (3BiT PO CYKYNMHUIi 10XiT)

3a 2018 p.




Kon 3a

Dopma Ne 2 JKY]L 1801003
I. ®dinancosi pesyabTaTn
3a
R aHAIOTIYHHI
Crarrs Kopn panka 38 ABLTHHE nepiox
TN TIOTIEPETHEOTO
POKy
1 2 3 4
Uncrtnii goxix Bix peamizamii npogykuii (ToBapis, po0iT, OCIyT) 2000 83 163 82671
Co0iBapTiCTh peai3oBaHOi POAYKIT (TOBAPIB, poOiT, MOCITYT) 2050 55 040 61 059
BasoBuii: 3 -
POy TOK 2090 28123 21612
30UTOK 2095 3 c
THmni onepauiitai 10xoau 2120 2541 2008
AMiHICTpaTHBHI BUTpaTH 2130 7537 4912
Butparu Ha 30yT 2150 5923 3341
T onepartiiiai BUTpaTu 2180 981 682
®dinaHCcOBHUIi pe3yJbTAT BijJ onepaniiiHoi AissIbHOCTI: - -
IpuOyTOK 2190 16 223 14 687
30UTOK 2195 - -
Jloxiz Bill y4acTi B Kamitaii 2200 - -
THIi inancoBi noxoau 2220 - -
T goxoau 2240 246 213
®diHaHCOBI BUTpaTH 2250 1485 1026
Brpatu Bij yuacti B KamiTati 2255 18 16
T BuTpaTH 2270 1041 483
DiHaHCOBHIi Pe3yJIbTAT 10 ONOJIATKYBAHHS: - -
nprOyTOK 2290 13 925 13 374
30UTOK 2295 - -
BuTtparu (J1oxij) 3 mogatky Ha mpudyTok 2300 1419 1072
[TpnOyToK (30MTOK) Bifi MPUNUHEHOT TiSIBHOCTI MICIIs ONOAATKYBaHHS 2305 - -
Yucruii pinancoBuii pe3yabrart: - 7
pHOyTOK 2350 12 506 12 302
30MTOK 2355 - -
I1. CykynHuii noxin
3a
S aHaNOTYHHUI
Crarts Kop psiaxa 3a SBI.THHH nepioz
TR HOMEPeaHBOTO
POKyY
1 2 4
Jloouinka (yniHka) HeOOOPOTHUX aKTHBIB 2400 - -
Joouinka (yuinka) GpiHaHCOBHX IHCTPYMEHTIB 2405 - -
HakomnuueHi KypcoBi pi3HHII 2410 - Y
‘—Igcma HIIIOTO CYKYITHOTO I0XO/1y aCOIiHOBaHMX Ta CIIIbHUX 2415 ) )
HiIIPHEMCTB
IHmmMii cykymHui 1oxin 2445 - -
Inmuii cykynHuii 70Xig 10 onogaTKyBaHHS 2450 - -
INoxatok Ha MpuOyTOK, ITOB’SI3aHUH 3 IHIINM CYKYITHAM JJOXOJ0OM 2455 - -
Inmnii cykynHuii 1oxin micas onogaTkyBaHHs 2460 - -
Cyxkynnuii 1oxin (cyma psakis 2350, 2355 Ta 2460) 2465 - -
I11. EnemenTH onepauiiiHuX BUTPAT
3a
= . QHAIIOTIYHMIT
Hazga crarri Kopx psanxa % JALVEHE mepion
1oy MIOTIEPETHEOTO
POKy
1 2 3 4
MarepianbHi 3aTpatu 2500 2 669 1830




Butparu Ha orutaty mpari 2505 30 745 23 652
BinpaxyBaHHS Ha COIliabHI 3aX0IH 2510 11 683 8988
Amopru3aris 2515 460 461
T onepaniitai BUTpaTu 2520 19 243 8 759
Pazom 2550 64 800 43 691
KepiBauk Crornies ['epman

lonoBHMIt OyxranTtep

OnexcaHapoBUY

Spemenko ['anHa
CrenaniBHa
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KOJU
Mara (pik, MicsIlb, YHCIIO) 2020 | 01 | 01
43544836
[MignmpuemctBo: ToBapuCTBO 3 0OMEKECHOO BiJIITOBIITBHICTIO 3a
"Inesicodr Comronrae” €JIPIIOY
Tepuropis: Ykpaina % 32131690500
PHTOPUL: S KOATYY
i3aIiiHO- . 240
OpraH13au1HH9 TpaBoBa q)QpMa rocrogaproBanHs: ToBapuCTBO 3 sa KOTI®T
00MEKEHOIO BiJIIOBIAITbHICTIO
. . . = . . . ' 62.01
By ekoHOMIYHOT isUTBHOCTI: TiSUTBHICTB Y chepi KOMITOTEpPHOTO sa KBEJT
[porpaMyBaHHs

CepenHs KibKiCTh MpaLiBHUKIB: 64

Anpeca, tenepon: 64300, XapkiBcbka 0011, MicTo 13tomM(3), Byn.CobopHa, OyanHOK 57, kBapTupa 23

OnuHUIS BUMIPY: THC.TPH. 0€3 IecsSITKOBOro 3HaKa (okpim po3airy IV 3Bity mpo ¢inancoBi pe3ynpTaTh (3BiTY IPO CyKYITHHUH JOXiNT)

(dpopma N 2), rpomioBi MOKa3HUKH SIKOTO HABOJISATHCS B TPUBHSX 3 KOIIHKAMM)

CkJazieHo (3pOoOHUTH TO3HAYKY «V» Y BiAMOBIIHIN KITITHHII):

3a MOJIOKEHHAMH (CTaHIapTaMK) OyXraiTepchbKoro 00Ky \%
3a MDKHApOJJHUMH CTaHAapTaMu (hiHaHCOBOT 3BITHOCTI
BAJIAHC
(3BiT mpo ¢inancoBmii cTan)
Ha 31 rpyans 2019 p.
Dopma Ne 1 Konm 3a JIKY /], 1801001
Ha nouatox Ha kinens
AKTHUB Kon psaxa 3BITHOTO 3BITHOTO
nepionay niepioxy
L 2 3 4

1. HeoGopoTHi akTHBH
HematepiaibHi akTHBH 1000 9 8
repBicHa BapTiCTh 1001 431 399
HAKOIUYEHa aMOPTH3AIIis 1002 420 391
HesaBepiueni KamiTaabHi iHBECTHIIT 1005 237 218
OcHOBHI 3aco6u 1010 9 765 9110
MepBiCHA BapTIiCTh 1011 13902 12512
3HOC 1012 3678 3402
[HBecTHLIIHA HEPYXOMICTh 1015 16 029 14 685
JloBrocTpoKoBi 0i0JIOTiuHI aKTHBH 1020 - -
J10BroctpokoBi (hiHaHCOBI iHBECTHILIi: - 3
SIKi 00JIIKOBYIOTBCSI 32 METO/IOM y4acTi B KarliTali iHIIMX I JIIPHEMCTB 1030 - -
1HII1 (piHAHCOBI 1HBECTHIIIT 1035 - -
JloBrocrpokoBa e6iTopchka 3a00proBaHiCTh 1040 - -
BincTpodeHi moiaTKoBi aKTUBH 1045 797 735
IHIIi HEOOOPOTHI AKTHBU 1090 - -
Ycnoro 3a posainom I 1095 10808 10072

I1. O6opoTHi akTHBH - -
3anacu 1100 82 -
[ToTouHi 6i0JOTiYHI AKTHBU 1110 - -
JlebiTopchka 3a00proBaHicTh 3a MPOJYKIIiI0, TOBApH, POOOTH, MOCIYTH 1125 6113 5699
JlebiTopchka 3a00proBaHicTh 3a pO3paxyHKaMu: 1130 - -
3a BUJIAHMMH aBaHCAMM - -
3 OI0JDKETOM 1135 131 122
Yy TOMY 9YHCII 3 TIOJIATKy Ha IIPHOYTOK 1136 - -
Irmra morouna febGiTopchbka 3a00proBaHicTh 1155 578 538
[Torouni iHaHCOBI iHBECTUIIIT 1160 - -
I'pomi Ta ix exBiBaseHTH 1165 1293 1201
Butparn mailOyTHIX repiozis 1170 362 336
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[HTi 060pOTHI AKTHBHI 1190 5565 5158
Yeboro 3a pozaiiom I1 1195 14123 13054
1I1. HeoGopoTHi akTUBY, YTPUMYBaHI 1/ NPOJA:Ky, Ta TPy 1200 ) )
BUOYTTSI
Bananc 1300 24931 23125
Ha nouartox Ha kinens
[Nacus Kox panka 3BITHOTO 3BITHOTO
nepiongy niepioy
1 2 4 3
1. Baacuuii kamitasu 0
3apeectpoBanuii (maitoBuii) Kamitan 1400 2720 105
Kamitan y 1ooriiHkax 1405 16 11
JlomaTKkoBHI KarmiTas 1410 196 196
PesepBHuii kamitan 1415 - -
Heposnoginenuii nmpuOyTok (HEIOKPUTHI 30UTOK) 1420 18 788 19 746
Heomnauennit kamitan 1425 3 -
Buuryuenuii xamiTan 1430 - -
Yeboro 3a posaijiom 1 1495 21721 20058
I1. loBrocTpokoBi 3000B’si3aHHsI i 3a0e3nMeyeHHs 0 0
BigctpoueHi mogaTKoBi 30008’ s13aHHS 1500 - -
JloBrocTpokoBi kpeanTn 6aHKIB 1510 - -
IHII1 TOBroCcTpOKOBi 30008’ I3aHHS 1515 : -
JTOBroCTpOKOBi 3a0e3meueHHs! 1520 - -
LinboBe (iHaHCyBaHHS 1525 - -
Yceboro 3a posainom IT 1595 - -
I11. TloTouni 3000B’s13aHHs i 3a0e3meyeHHsT 0 0
KopoTKkocTpokoBi KpeuTH OaHKiB 1600 1017 908
[ToTouHa KpeanTOpCHKA 3a00ProBaHICTh 3a: - -
JIOBIOCTPOKOBHMH 3000B’I3aHHIMH 1610 1 -
TOBapH, poOOTH, MOCITYTH 1615 1934 1928
PO3paxyHKaMu 3 OFOIKETOM 1620 90 80
y TOMY YHCII 3 TIOJaTKy Ha IPHOYTOK 1621 - -
PO3paxyHKaMH 3i CTpaxyBaHHI 1625 45 40
PpO3paxyHKaMH 3 OILIATH TIpaili 1630 17 15
INoTouni 3ab6e3nedeHHs 1660 - -
Joxonn MaitOyTHIX nepioaiB 1665 - -
THI1i MOTOYHI 30008’ A3aHHS 1690 108 96
Yceboro 3a poszaisiom 111 1695 3210 3067
1V. 3060B’s13aHHs, NOB’fA3aHi 3 HEOOOPOTHUMH AKTHBAMH, 1700 y )
YTPUMYBaHUMM /LISl IPOJAKY, TA TPyNaMu BUOYTTS
bananc 1900 24 931 23 125
KepiBank Crornies ['epman
OrnekcanapoBUY
[osoBHMI OyxTantep Spemenko ['anna
CrenaniBHa
KOIn
Jara (pik, MiCsIIlb, YHUCIIO) 2020 | 01 01
'l'_[i)IHpI/IEMCTBOZ TOBa;],f)I/lCTBO 3 0OMEKEHOO BiIMOBIIATBHICTIO X 43544836
Inesicopt ComroriHe €IPTIOY

(HaliMeHyBaHHs)

3BiT npo ¢inancoBi pe3yabTaTi (3BiT PO CYKYNHHUIi 10XiT)

3a 2019 p.




Kon 3a

Dopma Ne 2 JKY]L 1801003
I. ®dinancosi pesyabTaTn
3a
R aHAIOTIYHHI
Crarrs Kopn panka 38 ABLTHHE nepiox
TN TIOTIEPETHEOTO
POKy
1 2 3 4
Uwctnit moxix Bix peamizanii npogykuii (ToBapis, po0iT, OCIyT) 2000 84 780 83 163
Co0iBapTiCTh peai3oBaHOi POAYKIT (TOBAPIB, poOiT, MOCITYT) 2050 59 208 55 040
BasoBuii: 3 -
POy TOK 2090 25572 28123
30UTOK 2095 3 c
THmni onepauiitai 10xoau 2120 2479 2541
AMiHICTpaTHBHI BUTpaTH 2130 6 062 7537
Butparu Ha 30yT 2150 4124 5923
T onepartiiiai BUTpaTu 2180 841 981
®dinaHCcOBHUIi pe3yJbTAT BijJ onepaniiiHoi AissIbHOCTI: - -
IpuOyTOK 2190 17 024 16 223
30UTOK 2195 - -
Jloxiz Bill y4acTi B Kamitaii 2200 - -
THIi inancoBi noxoau 2220 - -
T goxoau 2240 262 246
®diHaHCOBI BUTpaTH 2250 1266 1485
Brpatu Bij yuacti B KamiTati 2255 19 18
T BuTpaTH 2270 597 1041
DiHaHCOBHIi Pe3yJIbTAT 10 ONOJIATKYBAHHS: - -
nprOyTOK 2290 15 404 13925
30UTOK 2295 - -
BuTtparu (J1oxij) 3 mogatky Ha mpudyTok 2300 1324 1419
[TpnOyToK (30MTOK) Bifi MPUNUHEHOT TiSIBHOCTI MICIIs ONOAATKYBaHHS 2305 - -
Yucruii pinancoBuii pe3yabrart: - 7
pHOyTOK 2350 14 080 12 506
30MTOK 2355 - -
I1. CykynHuii noxin
3a
S aHaNOTYHHUI
Crarts Kop psiaxa 3a SBI.THHH nepios
TR HOMEPeaHBOT0
POKyY
1 2 4
Jloouinka (yniHka) HeOOOPOTHUX aKTHBIB 2400 - -
Joouinka (yuinka) GpiHaHCOBHX IHCTPYMEHTIB 2405 - -
HakomnuueHi KypcoBi pi3HuIi 2410 - Y
‘—Igcma HIIIOTO CYKYITHOTO I0XO/1y aCOIiHOBaHMX Ta CIIIbHUX 2415 ) )
HiIIPHEMCTB
IHmmMii cykymHui 1oxin 2445 - -
Inmuii cykynHuii 70Xig 10 onogaTKyBaHHS 2450 - -
INoxatok Ha MpuOyTOK, ITOB’SI3aHUH 3 IHIINM CYKYITHAM JJOXOJ0OM 2455 - -
Inmuii cykynHuii 10Xia micast onogaTKyBaHHs 2460 - -
Cyxkynnuii 1oxin (cyma psakis 2350, 2355 Ta 2460) 2465 - -
I11. EnemenTH onepauiiiHuX BUTPAT
3a
= ., QHAIIOTIYHMIT
Hazga crarri Kopx psanxa % JALVEHE mepion
1oy MIOTIEPETHEOTO
POKy
1 2 3 4
MarepianbHi 3aTpatu 2500 2 260 2 669




Butparu Ha orutaty mpari 2505 31 650 30 745
BinpaxyBaHHS Ha COIliabHI 3aX0IH 2510 12 027 11 683
Amopru3aris 2515 569 460
T onepaniitai BUTpaTu 2520 7432 19 243
Pazom 2550 53938 64 800
KepiBauk Crornies ['epman

lonoBHMIt OyxranTtep

OnexcaHapoBUY

Spemenko ['anHa
CrenaniBHa
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Koaun
Jara (pik, MiCsALb, YUCIIO) 2021 | 01 | 01
43544836
[MignmpuemctBo: ToBapuCTBO 3 0OMEKECHOO BiJIITOBIITBHICTIO 3a
"Inesicodr Comronrae” €JIPIIOY
Tepuropis: Ykpaina % 32131690500
PHTOPUL: S KOATYY
i3aIiiHO- . 240
OpraH13au1HH9 npaBoBa q)QpMa rocrogaproBanHs: ToBapuCTBO 3 sa KOTI®T
00MEKEHOIO BiJIIOBIAITbHICTIO
iupol mi i i i 1 62.01
Bu ekoHOMIYHOT MisSUTBHOCTI: TisUTbHICTB Yy chepi KOMITFOTSPHOTO sa KBEJT
[porpaMyBaHHs

CepenHs KibKiCTh MpaniBHUKIB: 70

Anpeca, tenepon: 64300, XapkiBcbka 001, MicTo I3toM(3), Byn.CobopHa, OyanHOk 57, kBapTupa 23

OnuHUI BUMIPY: THC.TPH. 0€3 IecsITKOBOro 3Haka (okpiM po3airy IV 3Bity npo ¢inancoBi pe3ynbTaTu (3BiTy PO CYKyIMHHH JOXiT)
(dpopma N 2), rpomioBi MOKa3HUKH SIKOTO HABOJISATHCS B TPUBHSX 3 KOIIHKAMM)

CkJazieHo (3pOoOHUTH MO3HAYKY «V» Y BiAMOBIIHIA KIITHHII):

3a MOJIOKEHHAMH (CTaHIapTaMK) OyXraiTepchbKoro 00Ky \%

3a MDKHApPOJHUMH CTaHAapTaMH (hiHaHCOBOT 3BITHOCTI

BAJIAHC
(3BiT mpo ¢inancoBmii cTan)
Ha 31 rpyans 2020 p.

Dopma Ne 1 Konm 3a JIKY /], 1801001
Ha nouatox Ha kinens
AKTHUB Kon psaxa 3BITHOTO 3BITHOTO
nepioay niepioxy
L 2 3 4
1. HeoGopoTHi akTHBH
HematepiaibHi akTHBH 1000 8 34
repBicHa BapTiCTh 1001 399 428
HAKOIUYEHa aMOPTH3AIIis 1002 391 395
Hesagepiueni kamiTaabHi iHBECTHIIT 1005 218 374
OcHOBHI 3aco6u 1010 9110 9484
IepBiCHa BapTiCTh 1011 12 512 13333
3HOC 1012 3402 3849
[HBecTHLIIHA HEPYXOMICTh 1015 14 685 16 330
JloBrocTpoKoBi 0i0JIOTiuHI aKTHBH 1020 - -
J10BroctpokoBi (hiHaHCOBI IHBECTHIIII: - 3
SIKi 00JIIKOBYIOTBCSI 32 METO/IOM y4acTi B KarliTali iHIIMX I JIIPHEMCTB 1030 - -
1HII1 (piHAHCOBI 1HBECTHIIIT 1035 - -
JoBrocrpokoBa ne6iTopchka 3a00pTroBaHICTh 1040 - -
BincTpodeHi moiaTKoBi aKTUBH 1045 735 415
IHIIi HEOOOPOTHI AKTHBU 1090 - -
Ycnoro 3a posainom I 1095 10072 10306
I1. O6opoTHi akTHBH - -
3anacu 1100 - -
[ToTouHi 6i0JOTiYHI AKTHBU 1110 - -
JlebiTopchka 3a00proBaHicTh 3a MPOJYKIIiI0, TOBAPH, POOOTH, MOCIYTH 1125 5699 4410
JlebiTopchka 3a00proBaHicTh 3a pO3paxyHKaMu: 1130 - -
3a BUJIAHMMH aBaHCAMM - -
3 OI0JDKETOM 1135 122 147
Yy TOMY 9YHCII 3 TIOJIATKy Ha IIPHOYTOK 1136 - -
Irmra morouna eGiTopchbka 3a00proBaHicTh 1155 538 491
[Torouni iHaHCOBI iHBECTUIIIT 1160 - -
I'pomi Ta ix exBiBaseHTH 1165 1201 1004
Butparn mailOyTHIX repiozis 1170 336 160
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[HTi 060pOTHI AKTHBHI 1190 5158 6 287
Yeboro 3a pozaiiom I1 1195 13054 12499
1I1. HeoGopoTHi akTUBY, YTPUMYBaHI 1/ NPOJA:Ky, Ta TPy 1200 ) )
BUOYTTSI
Bananc 1300 23125 22805
Ha nouartox Ha kinens
[Nacus Kox panka 3BITHOTO 3BITHOTO
nepiongy niepioy
1 2 3 4
1. Biiacumii kanitasn
3apeectpoBanuii (maitoBuii) Kamitan 1400 105 105
Kamitan y qoorinkax 1405 11 15
JlomaTKkoBHI KarmiTas 1410 196 196
PesepBHuii kamitan 1415 - -
Heposnoginenuii nmpuOyTok (HEIOKPUTHI 30UTOK) 1420 19 746 18 538
Heomnauennit kamitan 1425 3 -
Buuryuenuii xamiTan 1430 - -
Ycenoro 3a posgiiom I 1495 20058 18854
I1. loBrocrpoxoBi 3000B’si3anns i 3a0e3meyeHHs 0 0
BigctpoueHi mogaTKoBi 30008’ s13aHHS 1500 - -
JloBrocTpokoBi kpeanTn 6aHKIB 1510 - -
[HII1 TOBroCcTPOKOBi 30008’ I3aHHS 1515 : -
JTOBroCTpOKOBi 3a0e3meueHHs! 1520 - -
LinboBe (iHaHCyBaHHS 1525 - -
Yceboro 3a posainom IT 1595 - -
I11. TloTouni 3000B’s13aHHs i 3a0e3meyeHHsT 0 0
KopoTKkocTpokoBi KpeuTH OaHKiB 1600 908 893
[ToTouHa KpeauTOpCHKa 3a00ProBaHICTh 3a: - -
JIOBIOCTPOKOBHMH 3000B’I3aHHIMH 1610 1 -
TOBapH, poOOTH, MOCITYTH 1615 1928 2735
PO3paxyHKaMu 3 OFOIKETOM 1620 80 110
y TOMY YHCII 3 TIOJaTKy Ha IPHOYTOK 1621 - -
PO3paxyHKaMH 3i CTpaxyBaHHI 1625 40 55
PO3paxyHKaMu 3 OTLIATH Tparti 1630 15 20
INoTouni 3ab6e3nedeHHs 1660 - -
Joxonn MaitOyTHIX nepioaiB 1665 - -
THI1i MOTOYHI 30008’ A3aHHS 1690 96 137
Ycenoro 3a posaisom 111 1695 3067 3950
1V. 3060B’s13aHHs, NOB’fA3aHi 3 HEOOOPOTHUMH AKTHBAMH, 1700 y )
YTPUMYBaHUMM /LISl IPOJAKY, TA TPyNaMu BUOYTTS
Bananc 1900 23125 22 805
KepiBank Crornies ['epman
OrnekcanapoBUY
[osoBHUI OyxTantep Spemenko ['anna
CrenaniBHa
KOIU
Jara (pik, MiCsIIlb, YHUCIIO) 2021 | 01 01
[TinmpuemctBo: TOBapHCTBO 3 0OMEKEHOIO BIAMOBITATBHICTIO 43544836

"Tnescodpr Cosrorrae”

(HaliMeHyBaHHs)

3BiT npo ¢inancoBi pe3yabTaTi (3BiT PO CYKYNHHUIi 10XiT)

3a 2020 p.

3a
€JIPII0Y




Kon 3a

Dopma Ne 2 JKY]L 1801003
I. ®dinancosi pesyabTaTn
3a
R aHAIOTIYHHI
Crarrs Kopn panka 38 ABLTHHE nepiox
TN TIOTIEPETHEOTO
POKy
1 2 3 4
Uncrtnii goxix Bix peamizamii npogykuii (ToBapis, po0iT, OCIyT) 2000 96 536 84 780
Co0iBapTiCTh peai3oBaHOi POAYKIT (TOBAPIB, poOiT, MOCITYT) 2050 66 590 59 208
BasoBuii: 3 -
POy TOK 2090 29 946 25572
30UTOK 2095 3 c
THmni onepauiitai 10xoau 2120 2419 2479
AMiHICTpaTHBHI BUTpaTH 2130 7177 6 062
Butparu Ha 30yT 2150 5641 4124
T onepartiiiai BUTpaTu 2180 934 841
®dinaHCcOBHUIi pe3yJbTAT BijJ onepaniiiHoi AissIbHOCTI: - -
IpuOyTOK 2190 18 613 17 024
30UTOK 2195 - -
Jloxim Bill y4acTi B KamiTami 2200 - -
THIi inancoBi noxoau 2220 - -
T goxoau 2240 234 262
®diHaHCOBI BUTpaTH 2250 1415 1266
Brpatu Bij yuacti B KamiTati 2255 16 19
T BuTpaTH 2270 991 597
DiHaHCOBHIi Pe3yJIbTAT 10 ONOJIATKYBAHHS: - -
nprOyTOK 2290 16 424 15 404
30UTOK 2295 - -
BuTtparu (J1oxij) 3 mogatky Ha mpudyTok 2300 1352 1324
[TpnOyToK (30MTOK) BiJi MPUNUHEHOT TiSUTBHOCTI MICIIS ONOAATKYBaHHS 2305 - -
Yucruii pinancoBuii pe3yabrart: - 7
pHOyTOK 2350 15072 14 080
30MTOK 2355 - -
I1. CykynHuii noxin
3a
S aHaNOTYHHUI
Crarts Kop psiaxa 3a SBI.THHH nepios
TR HOMEPeaHBOT0
POKyY
1 2 4
Jloouinka (yniHka) HeOOOPOTHUX aKTHBIB 2400 - -
Joouinka (yuinka) GpiHaHCOBHX IHCTPYMEHTIB 2405 - -
HakomnuueHi KypcoBi pi3HuIi 2410 - Y
‘—Igcma HIIIOTO CYKYITHOTO JOXO/Iy aCOLiifoBaHMX Ta CHIBHUX 2415 ) )
HiIIPHEMCTB
IHmmMii cykymHui 1oxin 2445 - -
Inmuii cykynHuii 70Xig 10 onogaTKyBaHHS 2450 - -
INoxatok Ha MpuOyTOK, ITOB’SI3aHUH 3 IHIINM CYKYITHAM JJOXOJ0OM 2455 - -
Inmuii cykynHuii 10Xia micast onogaTKyBaHHs 2460 - -
Cyxkynnuii noxin (cyma psakis 2350, 2355 ta 2460) 2465 - -
I11. EnemenTH onepauiiiHuX BUTPAT
3a
= ., QHAIIOTIYHMIT
Hazga crarri Kopx psanxa % JALVEHE mepion
1oy MIOTIEPETHEOTO
POKy
1 2 3 4
MarepianbHi 3aTpatu 2500 2542 2 260




Butparu Ha orutaty mpari 2505 39 744 31 650
BinpaxyBaHHS Ha COIliabHI 3aX0IH 2510 15103 12 027
Amopru3aris 2515 438 569
T onepaniitai BUTpaTu 2520 3887 7432
Pazom 2550 61714 53938
KepiBauk Crornies ['epman

lonoBHMIt OyxranTtep

OnexcaHapoBUY

Spemenko ['anHa
CrenaniBHa
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Appendix B

C @ ideasoftio w DN &

We use cookies to provide you with a better on site experience. You can read

more about our use of cookies in our Cookies Policy. Click OK to continue browsing
the IdeaSoft site. Be aware you can disable Cookies at any time.

200+ 250+ 87%

in-house successful of employees got

developers projects Master's Degree

Get in touch m

80000+ 6 247%

working average average client

hours team size revenue growth

O

The view of the web-site of the company
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Appendix C

=>C @ jobs.dou.ua/companies/ideasoft-io/ Q3

DOU ronosua oopym creiuka  3apnaatu [EXVIRIM KANEHAAP & OWIHMTH IT-KHHTH 5 - I

Join our team!

Bakancii [Nepwa pobora  Tpenau Komnawii ¥ Pefituur - Ton-50  Biarykw  [logati komnaHito

~§ IDEASOFT IdeaSoft.io

ermber of Sigma Software Group 81...200 cneuianicrie
9 Xapx

ideasoft.io

Mpo komnatito BakaHcii Dotorpadii Odpicu Biaryku Ankera

®Potorpadii 22

BakaHcii IdeaSoft.io

Bci doTo QA test automation, Xapkie
KOMnaHii

Junior NodeJS Developer (+onboarding in the

blockchain), Xapkie

I'Ipo KOMnNaHiw Project Manager, Xapkis

The view of the company page on DOU web-site





