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AHHOTALIS

Herpesoxko /[.K. Opranizaiis iMnopTy ajJkorojibHuUX HanoiB 3 kpain €C.

Bunyckna kBamidikauiitna pobora Ha 3100yrTa  OC «bakamaBp» 3a
cnemianizauiero 073 «Menemxment 3E/[». — JlepxkaBHUN TOProBO-€KOHOMIYHUI

yHiBepcutet, Kuis, 2022.

Bunyckna kpamidikamiiina po0oTa JOCHIIKYE aClEeKTH PO3BUTKY PHUHKY
ankoroyibHUX HanoiB puHky EC Ta Ykpainu, a Takox 0coOJMBOCTI OpraHizallii iMmopTy
ankoroiito B Ykpainy, Ha npukiani kommadii TOB «tOmnana». AxtyanbHICTh poOOTH
MATBEPKYETHCS HEOOXIHICTIO aHa13y TOBAapHOI Ta reorpa@piyHoi CTPYKTypH IMITIOPTY
AJIKOTOJIF0, y 3B’SA3KYy 3 THM, IO aJKOTOJbHA MPOIYKIIS TOCiIae MPOBITHE MICIE B
CIIO’)KMBUOMY KOIIUKY YKpaiHIliB. A TakoXk, MOJSIrae y HEOOXIAHOCTI BU3HAYCHHS
0COOJMBOCTEN 1 PHM3WKIB, 3 SKUMU 3YCTPIYAETHCA KOMIAHIA IIiJ 4Yac Opradizamii

IMITOPTHOT A1SLTBHOCTI.

ABTOpOM JTOCIiPKEHI TOBapHa Ta reorpadiuHa CTPYKTYPH PUHKY aTKOTOJIHHHX
HanoiB kpain EC Ta VYkpaiHu, a Tako)X MpaBOBHH CYNPOBIJ IMIIOPTHUX OIEpaIlii
OB’ sI3aHUX 3 OOpaHOI TOBAPHOIO TIpyror. Ha OCHOBI OTpUMaHUX pPeE3yJIbTaTiB
TOCIIJDKEHHsT OyJIM BCTaHOBJICHI OCHOBHI TEHACHII PO3BUTKY PHUHKY aJIKOTOJbHHX
HAIOiB, BU3HAYCHI MOXJIMBI PU3UKH, OB’ s3aH1 3 OCOOJMBOCTSAMU PO3BUTKY OOpaHOTO
PUHKY, a TaKOX PHU3UKH, IO TOB’s3aHI O€3mOCepeHbO 13 OpraHi3ali€ld IMHOOPTHOI
TisTbHOCTI. bynia eKOHOMIYHO JTOBEIEeHA JOLUIBHICTS IMIIOPTHUX ONEpalliid aIkoroJio, a

TaK0oX OyB BUKOHAHHX MTPOTHO3 MOXKIIMBUX PE3YJIHTATIB IMIIOPTHOI JiSTTBHOCTI.

KirouoBi crioBa: amkoroib, IMIIOPT, TOBapHA CTPYKTYypa, reorpadidyHa CTPYKTypa,

30BHINIHS €KOHOMIYHA JISUTHHICTh, €EKTUBHICTh IMIIOPTHUX OTIEPAITiid.
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Netrevozhko D.K. Organization of import of alcoholic beverages from EU

countries.

Final qualification paper for acquisition of ED “Bachelor” in specialization 073

"FEA Management". - State University of Trade and Economics, Kyiv, 2022.

The final qualifying paper explores aspects of the development of the market of
alcoholic beverages in the EU and Ukraine, as well as the peculiarities of the organization
of alcohol imports to Ukraine, on the example of Yulana LLC. The relevance of the work
Is confirmed by the need to analyze the commodity and regional structure of alcohol
imports, due to the fact that alcoholic products occupy a leading place in the consumer
basket of Ukrainians. Also, it is necessary to determine the features and risks that the

company encounters when organizing import activities.

The author studies the commodity and regional structures of the market of alcoholic
beverages in the EU and Ukraine, as well as the legal support of import operations related
to the selected product group. Based on the results of the study, the main trends in the
development of the alcoholic beverages market were identified, as well as possible risks
associated with the peculiarities of the selected market and risks directly related to the
organization of import activities. The expediency of import operations of alcohol was

economically proved, and the forecast of possible results of import activity was executed.

Key words: alcohol, import, commodity structure, regional structure, foreign

economic activity, efficiency of import operations
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INTRODUCTION

The relevance of this work is confirmed by the fact that alcoholic products occupy
a significant share of the domestic market of Ukraine, not to mention its place in the
cultures of the nations of the world. Good, expensive alcohol is a symbol of status and
prosperity. also in many ways was a marker of a person's social position. With the signing
of the agreement on the Association of Ukraine with the European Union, and the
accompanying reduction in duties, the ability to buy high-quality European alcohol for
most citizens has increased significantly. And consequently, demand increases, and with
it, a desire appears not only to satisfy this demand, but also to study it, understand its
trends, predict possible outcomes, and, of course, develop the most effective way to make
money on it, with available funds.

From a practical point of view, this paper will provide an idea of the current state
of the alcohol market, will identify the main trends in its development, as well as provide
explanations for the events that may occur in accordance with the above trends.

The goal of this research is to define the perspectives of development of the
alcohol market of Ukraine and EU countries, their features, features of their regulation,
as well as a potential of conducting an import operation of EU alcohol to Ukraine.

For reaching this purpose will be setted the next tasks:

e Study of the financial condition of Yulana LLC, as a company importing
alcoholic products from the EU countries. Growth perspectives, efficiency
of business methods.

e Studies of the alcohol market in the EU and Ukraine: determination of the
consumption and regulation features, commodity structure, growth
prospects, identification of potential suppliers of certain groups of goods.

e Simulation of an import operation to calculate the profitability of alcohol
imports from the EU countries, the time intervals of such an operation, and
to determine the difficulties that an importer may face in today's market
realities.

The object of final qualifying paper is the process ratio of the export potential of the

EU countries and the import potential of Ukraine.
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Subject of final qualifying paper is the set of factors which influencing further
development of export potential of EU countries and import potential of Ukraine.
The following research methods were used in writing the work: economic-

statistical, analytical, logical and others.
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CHAPTER 1. RESEARCH OF FOREIGN ECONOMIC ACTIVITIES OF
"YULANA" LLC
1.1 Assessment of production and economic activities, financial condition,

and total income of ""Yulana" LLC

“YULANA” LLC is a Ukrainian legal entity which specializes in importing and
wholesaling alcoholic beverages from EU countries.
The main activities of the NACE:
- 46.34 Wholesale of beverages;
Additional activities are:
-46.19 Activities of intermediaries in trade of a wide range of goods
46.39 Non-specialized wholesale of food, beverages and tobacco
49.41 Freight road transport
56.10 Restaurants and mobile food service activities
68.20 Leasing and operation of own or leased real estate
73.11 Advertising agencies [30].
Company was registrated in 2016 and since this time has a stable financial
results, which we can see in table 1.1.
Table 1.1
Dynamics of income, expenses and financial results of “Yulana" LLC for
2018-2020 in ths. UAH

Year Absolute deviation Relative Deviation

Articles
2018 2019 2020 |2017-2018| 2018-2019 |2019-2020|2017-2018|2018-2019| 2019-2020

Net
income
from sales
of
products
(goods,
works,
services)

Other
operating 325 505 255,4 159,70 180 -249,6 96,61% 55,38% -49,43%
income
Other
income

41500 48500 56378 | 13 956,40 7000 7878 50,67% | 16,87% 16,24%

7 10 6,7 7,00 3 -3,3 - 42,86% -33,00%
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Continuation of table 1.1

Year Absolute deviation Relative Deviation

Articles 2016- 2019- 2017- 2018- 2019-

2018 2019 2020 | 2017-2018 | ‘o0 2080 3018 o ond
"Eﬂe 41832 | 49015 | 566401 | 1395830 | 7183 76251 | 50,08% | 17,17% | 15,56%
Cost of
goods
(gsgc')gs 28737 | 334561 | 369335 | 819970 | 47191 | 34774 | 39.93% | 16,42% | 10,39%
works,
services)
Other
operating | 7926,7 | 116737 | 167111 | 224470 | 3747 5037,4 | 3951% | 47,27% | 43,15%
EXPENSES
Other 204.2 238,9 237 80,80 34,7 1,9 6548% | 16,99% | -0,80%
EXPENSES
Igstg 36867,9 | 45368,7 | 538812 | 10542,80 | 85008 | 85129 | 4005% | 23,06% | 18,76%
Financial
ggigg 49641 | 36463 | 27585 | 359120 | -1317.8 | -887,8 | 261,58% | -26,55% | -24,35%
tax
'”f;;“e 893,538 | 656,334 | 496,53 | 659,34 | -237,204 | -159,804 | 281,53% | -26,55% | -24,35%
Net )
profit | 4070,562 | 2989,966 | 226197 | 304546 | ,oo0 .o | 727,996 | 297,09% | -26,55% | -24,35%
(loss) '

Source: compiled by the author based on the financial statements of the enterprise
(Appendix A)

There are several primary patterns to be seen in this table. To begin with, total
income is on a downward trajectory. Even while income growth is positive, the rate of
growth is slowing. As can be seen, this is owing to a significant decline in operational
profit, which has been linked to pandemic restrictions. The firm was re-registered
following the crisis in 2014-2015, and it rebuilt its former commercial relationships with
partners in 2016 and 2017. This explains the high growth rates from 2017 to 2018. As a

result, these numbers are nothing more than a statistical trap that can't be deciphered.

Second major trend is changes in total cost. The biggest part of expenses is cost of
goods sold. The company, as a wholesaler, maintains a large staff of managers and
accountants and also its own warehouse. In addition, the company also has a small
network of retail stores, which, although it is a secondary source of income, is one of the
main items of expenditure. For the same reason, we can observe the largest increase in

other operating expenses. The final expenses as well as the final incomes have a
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decreasing trend. But there are two differences: firstly, in the case of expenses, such a
trend is positive for the company, and secondly, unfortunately, expenses are growing
faster than revenues. Thus, we can observe a systematic drop in net income. The good
news is that the rate of growth of net loss is also decreasing. Which in general means, that
based on this data we have the opportunity to approve that the company has a stable

financial result and in the coming periods it will have an opportunity to expand.

It can be calculated by finding an average value in absolute deviation. If we take
into account changes from 2017 to 2018, we can see that average changes are positive
412,29 ths. UAH, which means that in the next 2 years company's net income will stop
decreasing and start to grow. If we omit changes from 2017 to 2018 because of the reasons
that were told above, we will see that average changes are positive 352,57 which also

means that in the next 2-3 years the company's net profit will start to grow.

In order to ascertain the stability of financial results and the ability of the company
to active growth, we must consider the liquidity and solvency ratios. which are compiled
in table 1.2.

Table 1.2
Analysis of liquidity and solvency of “Yulana” LLC for 2018-2020

As of year’s end, points Absolute deviation, points

Indicator 2018 2019 2020 2017-2018 2018-2019 2019-2020
Liquidity indicators

Current liquidity ratio 1,424 1,501 1,551 0,154 0,077 0,050
Quick liquidity ratio 1,398 1,440 1,510 0,168 0,042 0,070
Absolute liquidity ratio 0,015 0,031 0,007 -0,005 0,016 -0,024
Solvency indicators

Autonomy ratio 29,18% 35,23% 36,34% 0,085 0,060 0,011
Financial leverage 70,82% 64,77% 63,66% -0,07 -0,06 -0,01
ratio

Asset coverage ratio 149,23% 156,69% 157,09% 0,202 0,075 0,004

Source: developed by the author based on the financial statements of the enterprise

(Appendix A)
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Liquidity indicator, shows whether the company’s current assets are enough to deal
with current debts. Thus, the bigger the ratio is, the better. it is desirable that the index be
higher than 1. According to the data in the table we can approve that the company has

enough current assets to deal with its debt. Moreover, this ability grows with each period.

The only thing that can cause concern is the Low rates of absolute liquidity, which
means that the company cannot instantly and painlessly deal with its current liabilities,
and its growth trend. With each period, they decrease, which indicates that the company
Is increasingly beginning to rely on credit funds. Which in turn may mean that the
company reaches a level at which it is capable of expansion. All this speaks of the good
quality of leadership, and the fidelity of their decisions. This is also confirmed by
solvency indicators. Which shows the company has enough total assets to deal with its
total debts.

According to solvency indicators the company indeed has an opportunity to
maintain and pay off its debts. In the periods under review, we can observe a drop in the
share of credit funds in the total number of assets, but the rate of change decreases with
each period. Which confirms all of the above, namely that the company may be preparing
for a possible expansion. And due to the lack of its assets, it will be forced to sponsor
growth by taking on new debts, which it can do, because, as we can see from the assets
coverage ratio, the company has enough assets to maintain 1.5 times more liabilities than
it has now. To test these assumptions, we must also consider the returns. For this purpose,

we need to analyze the profitability indicators which are located in table 1.3

Table 1.3
Dynamics of profitability indicators of “Yulana” LLC for 2018-2020

Years Absolute deviation
Indicators 2018 2019 2020|2017-2018 [2018-2019 2019-2020
Return on assets,% 17,40%| 10,64% 6,83% 10,71% -7,19% -3,81%
Return on current assets,% 17,83%| 10,96% 7,06% 10,56% -6,87% -3,90%
Return on non-current assets,% 13,75%| 27,71% 47,09%| -168,66% 13,96% 19,38%
Profitability of sales,% 9,04%| 6,01% 4,01% 5,31% -3,03% -2,00%
Gross return on operating expenses,% 8,96%| 5,95% 3,99% -96,92% -3,02% -1,95%

Source: developed by the author based on the financial statements of the enterprise
(Appendix A)
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Unlike the previous tables, this gives reason to think. In all indicators of
profitability, with the exception of the indicator of returns on non-current assets, a
significant drop was noticed. The growth of returns on non-current assets is not a critical

indicator for a non-production company, due to the specifics of its activities.

The decrease in margins can be explained by the company's attempt to maintain its
position in the market. Since large retail chains, which also occupy a large part of the
Ukrainian retail alcohol market, mostly have their own logistics departments and are able
to independently carry out imports, which significantly reduces costs and increases the

profitability of operations.

Such a scenario is unfavorable for Yulana, as it reduces operational profitability
and increases the risks of conducting business, as has already been discovered. However,
iIf we consider the rate of reduction in profitability on the right side of the chart, we may
conclude that the firm has the potential to grow in 2-3 years. According to the available
statistics, the reverse processes will begin during this time period: costs will grow slower
than revenue, the percentage of loans in total assets will rise, and profitability will also

begin to rise.

This situation is also improved by the fact that a large proportion of the company’s
sales are technical imports. That is, the company performs imports operation on order,
which, firstly, significantly reduce the risks during the sale, because there is already a
buyer, and secondly, it allows not to spend its own funds on import, but to lay all the costs
on the buyer, which once again strengthens its financial position. Thus, making imports
in the form of an intermediary, the company earns on operations under any circumstances,

no matter how low the margin is.

1.2 Analysis of the import activity of "Yulana" LLC

In this section it is necessary to analyze the company's import activities. To do this,

it is necessary to study the commaodity and geographical structure of import activities, as
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well as, based on data on the profitability of the company, to determine the effectiveness

of its activities and possible related problems.

First, consider the commodity structure of import activities of the enterprise. As
already mentioned, “Yulana” LLC is an importer and wholesaler of alcoholic products,
mainly from EU countries. Alcoholic beverages, according to the UCGFEA and the
harmonized system, belongs to group Ne 22 (Beverages, spirits and vinegar). This group

consists of next types of the product:

2201- Waters, including natural or artificial mineral waters and aerated waters, not

containing added sugar or other sweetening matter nor flavored; ice and snow.

2202 - Waters, including mineral waters and aerated waters, containing added
sugar or other sweetening matter or flavored, and other non-alcoholic beverages, not

including fruit, nut or vegetable juices of heading 2009
2203 - Beer made from malt
2204 Wine of fresh grapes, including fortified wines;

2205 - Vermouth and other wine of fresh grapes flavored with plants or aromatic

substances

2206 - Other fermented beverages (for example, cider, perry, mead, saké); mixtures
of fermented beverages and mixtures of fermented beverages and non-alcoholic

beverages, not elsewhere specified or included

2207- Undenatured ethyl alcohol of an alcoholic strength by volume of 80 % vol

or higher; ethyl alcohol and other spirits, denatured, of any strength

2208- Undenatured ethyl alcohol of an alcoholic strength by volume of less than

80 %vol; spirits, liqueurs and other spirituous beverages
2209- Vinegar and substitutes for vinegar obtained from acetic acid

Among them concerning this work only five: 2204, 2205, 2206, 2208 because this

group is classified as alcoholic beverages and is excisable [1].
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Data on the dynamics of the commodity structure of import activities of the

enterprise are presented in table 1.4.

Table 1.4

Dynamic of commodity structure of “Yulana” LLC for 2018-2020

Year deviation
Commaodity group 2018 2019 2020 2018-2020 2019-2020
2204 67,39% 66,84% 69,39% 2,00% 2,55%
2205 3,57% -3,57% 0,00%
2206 6,74% 9,70% 0,56% -6,18% -9,13%
2208 5,95% 4,59% 8,89% 2,94% 4,30%
Other 16,36% 18,87% 21,16% 4,80% 2,29%

Source: developed by the author based on the financial statements of the enterprise
(Appendix A)

As we can see directly, alcoholic beverages account for about 80% of all imports.
Two major groups are wines (2204) and strong alcohol (2208). Wines account for about
70% of all imports, strong alcohol almost 10%, about 20% other, related products:

biscuits, coffee, tea, etc.

According to the table, the commodity structure has shifted in favor of wines and
strong alcohol, while vermouth and diverse low-alcohol beverages, ciders, perry, and
vermouth have been sacrificed. Which is a good decision for a tiny business. Because
wines and spirits have a longer shelf life and a greater cost per unit volume. This enables
you to lower the cost of moving items and, as a result, boost the profitability of the
business. Furthermore, spirits and wines have a better reputation than other drinks,
allowing for more price flexibility for these items. It also allows the company to earn

more from seasonal events thanks to the presence of its own retail outlets.

In total, it can be argued that the company specializes in importing wines in the
first place, and strong alcohol in the second. Such a set of goods is effective for a small
enterprise, since it allows to reduce transportation costs, and consequently increase the

profitability of operations.
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The second important aspect of analysis of import activity is analyzing

geographical structure of import activity, data about which are in table 1.5.

Table 1.5

Dynamic of geographical structure of “Yulana” LLC for 2018-2020

Regions and Years Deviation
Countries 2018 2019 2020 2018-2020 2019-2020
CANADA 6,42% . 5,37% -1,05% 5,37%
FRANCE 55,05% 6,87% 4,54% -50,51% -2,33%
GEORGIA - U 3,72% 3,72% 3,72%

ITALY 27,52% 30,42% 42,49% 14,96% 12,07%
LATVIA - 22,53% 2,06% 2,06% -20,47%
MEXICO - 0,18% A 0,00% -0,18%
POLAND 3,67% 0,13% § -3,67% -0,13%

PORTUGAL { r 6,19% 6,19% 6,19%

SPAIN 7,34% 38,87% 20,64% 13,30% -18,23%

KL|JNNCI;TDE(§)M . 0,79% 1,36% 1,36% 0,57%

USA - 0,21% 13,62% 13,62% 13,41%

Source: developed by the author based on the financial statements of the enterprise
(Appendix A)

The information in the table above clearly conforms to the information provided
before. The fact that wine-producing nations have the highest shares of the enterprise's
import volume: France, Spain, and Italy, which account for more than half of the overall
volume of import operations. Latvia, the United States, the United Kingdom, and Poland

are in second rank as producers or intermediaries in transportation of strong alcohol.

A large fall in France's portion of the enterprise's import activities, as well as an
Increase in Italy and Spain's share, are among the most notable developments to observe.
To begin with, this may be explained by the company's expansion of its brand portfolio,
which naturally results in a redistribution of shares in the regional structure. Second, the
characteristics of the commodities, which will be explored in the next section, might

create such modifications. Thirdly is connected to the statistical problem.
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The fact is that the phenomenon of intermediary companies is widespread in the
alcohol industry. Which unite many independent manufacturers, thereby simplifying the
sale of goods. Such companies are present in Italy, France and Spain, bringing together
independent family wineries. And also, in Scotland uniting independent whiskey

distilleries.

Because of intermediate businesses, the geography of operations simultaneously
increases and narrows, it might be difficult to adequately depict the real geographic
structure in this regard. This might explain the inclusion of nations like Latvia and
Canada, which appear to be out of the ordinary at first look. But the main thing that we
can note is the main patterns. The countries with the largest share in the company's import
operations are wine-producing countries, such as France, Italy and Spain, while in second

place are spirits-producing countries, such as the UK and the United States.

The company itself conducts import operations mainly according to the ex-works
rule, less often according to the FCA rule. This is due to the fact that European alcohol
producing companies, in principle, do not agree to other conditions, since they often do
not have their own logistics departments and they are not able and unwilling to engage in
transportation, in addition to the main field of activity. The company does not use cargo
insurance during import, due to low risks during transportation, as well as the use of
logistics companies, as well as the desire to reduce costs, because, as already mentioned,
the company tries to offer goods at a low price in order to stay on the market. The form
of payment is often 100% prepayment, as European companies do not trust Ukrainian
ones, for a sum of reasons, which is why they try to close deals as soon as possible. In
general, the situation seems to be difficult, but given the current realities, it is

commonplace. And as we can see, Yulana LLC is coping with the problems and risks.
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Chapter 2. JUSTIFICATION FOR CHOOSING A COUNTRY FOR
ORGANISATION OF ALCOHOLIC BEVERAGES IMPORTS.

2.1. Determination of the main trends in the EU alcohol market.

This report will analyse the volumes of alcoholic beverage exports from EU
countries, the dynamics of value and quantitative export volumes, the dynamics of price

levels and commaodity structure, and the significant trends in the monitored market and

primary producing countries based on this data.

To attain these objectives, it is required to first evaluate the value of exports, which

may be found in table 2.1.

Table 2.1

Dynamic of exported value of alcoholic beverages of EU countries for 2017-
2021 in ths. USD.

Years Diviations in%
2017- 2018- | 2019- | 2020-

Country 2017 2018 2019 2020 2021 | 2018 2019 2020 2021

EU 28 53582605 | 58369602 | 57978701 | 53081336 64595748 8,93 -0,67 -8,45 21,69
France 15805191 | 16948626 | 16636953 | 15037740 19774161 7,23 -1,84 -9,61 | 31,50
Italy 8125768 | 9076877 | 9187431 9137498 10798913 11,70 1,22 -0,54 18,18
UK 8761612 | 9528567 | 9435573 6930633 8940668 8,75 -0,98 | -26,55 29,00
Spain 4233346 | 4644760 | 4303541 4167347 4918760 9,72 -7,35 -3,16 18,03
Germany 4119950 | 4275536 | 4027505 3452764 4062546 3,78 -5,80 | -14,27 17,66
Nether 3150907 | 3376456 | 3454465 3467292 3960090 7,16 2,31 0,37 14,21
Belgium 2295101 | 2586806 | 2763766 2802171 3434262 12,71 6,84 1,39 22,56
Ireland 1384598 | 1274296 | 1760514 1527714 1823919 -7,97 | 38,16 | -13,22 19,39
Portugal 1106756 | 1243689 | 1129894 1197260 1326862 12,37 -9,15 5,96 10,82
Danmark 586972 649887 606249 583445 768109 10,72 -6,71 -3,76 31,65

Source: developed by the author based on [11-17; 20; 22-23; 27]

The top ten alcohol exporting countries in the EU are included in this table. Over

all, they account for approximately 90% of all EU exports in terms of value. France
(approximately 30% of all EU alcohol exports), Italy (16 % on average of all exports),

and the United Kingdom are the biggest exporters (15 % in average of all exports). Based
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on the dynamics given on the right side of the table, we can detect a positive trend in the
market's development. During the time period under consideration, alcohol exports
increased by more than 23% on average. The countries with the biggest growth include
Italy, Belgium, Ireland, and Denmark. Every country is growing at a pace of more than
30%. Belgium has a growth rate of around 50%. Significant rises have also been recorded
in France, the Netherlands, and Spain. The top three countries have growth rates of more
than 25%, while Spain has a rate of more than 16%. The UK and Germany have the

weakest growth rates, with the UK at 2% and Germany at -1.39 percent.

In all of the analyzed periods, we can distinguish two phases of deterioration: 2018-
2019 and 2019-2020. The second phase may be explained simply by coronavirus
restrictions, which have severely damaged foreign trade. The trade war between the
United States and the European Union, which began as a result of aviation sector
subsidies, explains the first phase. During this period, the US increased import levies on
common EU products including cheese and wine, as well as non-aviation items. Scotch
and Irish whiskey import levies have also been raised. Despite this, income from lIrish
spirits exports to the United States climbed by 20%, and the number of deliveries
increased by more than 13%. Overall, earnings from the export of strong alcohol from
Ireland climbed by 38.16 percent, the highest rise during this time period. The recovery
from the epidemic, as well as the conclusion of the US-EU confrontation, have marked
recent time. [18; 25; 26].

The commodity structure of EU alcohol exports is the next significant factor to
analyze. As shown in figure 2.1, one aspect of the alcohol market is that it clearly

demonstrates country specialization in the manufacturing of certain appellation groupings

of items.
Average share in volume of
Country Code Product label exported value
France 2904 Wine of fresh grapes, incl. fortified 65.80%
wines...
Italy 2904 Wine of fresh grapes, incl. fortified 80,00%
wines...
, ( Undenatured ethyl alcohol of an alcoholic 3
United Kingdom 2208 strength of < 80%... 85,25%
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Continuation of figure 2.1

Country Code Product label Avera%isgzra{: dlg{;ﬁleume of
Spain 2204 Wine of fresh grapes, incl. fortified wines... 73,63%
2203 Beer made from malt 33,76%
German :
y 2908 Undenaturescgrgahg)&a(lncc:cihgg;:.Ta.m alcoholic 33.73%
Nether 2203 Beer made from malt 58,77%
Belgium 2203 Beer made from malt 68,86%
kreleny 2208 Undenaturescgrzahg)&acl)]fihggt%.elln alcoholic 79.50%
Portugal 2204 Wine of fresh grapes, incl. fortified wines... 81,29%
2203 Beer made from malt 44,48%
Danmark 3 g -
2204 Wine of fresh grapes, incl. fortified wines... 30,29%

Fig. 2.1. The main nomenclature group of goods in the export structure of the EU
countries for 2017-2021

Source: developed by author based on [ Appendix B.1]

The primary export product of the country is clearly indicated in this table. It is the
wine for France, Italy, Spain, and Portugal. This is beer in the Netherlands, Belgium,
Germany, and Denmark. This is a strong alcoholic beverage in Ireland and the United
Kingdom. Nonetheless, their percentage of overall export volume stays relatively

consistent.

The changes in absolute values confirm the findings reached based on the data in
the preceding table. Almost all commodity groups in the nations under consideration are
seeing a significant increase, with the group 2206 and 2205 experiencing particularly
rapid growth. The countries with the highest rates are Portugal (1094.73%) and Ireland
(373%). Wine exports from non-wine-producing nations like Belgium, Denmark, and the
Netherlands are also on the rise (see appendix B.1). The trade war between the US and

the EU explains these trends.

The actual volume of exports and the price level are the next things to look at.

Appendix B.2 contains information on the physical amount of exports.

Based on these statistics, we can see that the main difference in the structure of

exports is that beer ranks first in terms of volume in many countries. So, in the wine-
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producing states, wine occupies the first place, and the goods of group 2203 take the
second place instead of the usual strong alcohol, as shown in table 2.1. Beer in this
situation is explained simply. Let's start with the fact that beer is a product that is
consumed regularly. Second, as seen in Appendix C, beer is much cheaper than
alternatives. Despite general increases in export quantities in absolute terms, the
percentage of beer in the export structure of the top beer exporting nations, such as
Germany, the Netherlands, Belgium, and Denmark, is declining. For the whole time under
consideration, Italy has the highest growth rate of 35.3 %, while France has the highest
declining rate of 21.81 %.

In terms of strong alcohol, the United Kingdom is the clear leader, accounting for
77.81% of overall exports of all considered countries in 2021. In second and third
position, respectively, are France (17.53 %) and Italy (12.14 %). In Germany, the
percentage of strong alcohol in the physical structure of exports remains steady at around
10%, with an annual growth rate of 0.7 %. Strong alcohol accounted for around 20% of
all alcohol exports in Ireland. However, in 2021, there was a significant increase to 32.2%,
which may be explained by the conclusion of the US-EU trade war. The largest growth
for the entire period under review was observed in Belgium - 457.79%. The largest drop

was seen in Denmark - 43.24%.

The figures on wines will come as no surprise. except that the top three from the
previous ranking will be inverted here. Spain comes in top, Italy second, and France third.
Their overall wine export share is roughly 80% of all EU wine exports. Spain accounts
for almost 30% of total European wine exports, with a minor positive growth tendency of
0.76 % each year. Italy also accounted a nearly 30% of a market and an annual growth
rate of 0.95 %. France has a negative trend of 5.56 % of declining each year, with a
maximum of 20%. Germany and Portugal are two other major EU wine producers. Their
proportion of pan-European wine exports is less than 10%, yet they produce distinctive
goods like port wine and German varietal wines. Reverse growth tendencies also exist in

countries. A 1% annual decrease in the number of physical exports in Germany. Portugal
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has an average annual growth of 2.59 %. Belgium had the highest growth rate, at 332.76%

over five years. Ireland's largest decline in 5 years is 34.95 %.

The price dynamics, which are illustrated in Appendix B.3, are the third factor to

evaluate.

At $16,430 per ton, the UK offers the most expensive wines from the nations in
question. The French and the Danish are in second and third position, respectively.
German, Italian, and Portuguese wines are all in the mid-price bracket. Spanish wines are
the cheapest wines in the entire EU, only Slovak wines (611$ per ton) are cheaper than
Spanish wines. Malta sells the most expensive wines in the EU, at $53,500 per ton. Ireland

had the highest growth rate over the last five years, averaging over 30% every year.

Maltese beer is the most costly in the EU, costing $1,444 per ton. The most expensive
beer comes from the United Kingdom, followed by the Netherlands and Belgium. Beer from
Germany and Denmark falls into the middle-range group. At $706 per ton, Ireland has the
cheapest beer among the countries studied. Hungarian beer is the cheapest in the European
Union, costing $429 a ton. Spain has the best growth pattern of all the countries studied, with
an average annual growth rate of 6.36%. Portugal saw the highest loss of 0.63%. The
Netherlands has the fastest growth rate among beer-producing countries, at 3.04 % each year.

Germany has the lowest annual rate of 2.06%.

France produces the most expensive beverages in terms of strong alcohol, at
$13,647 per ton in 2021. Following that are the watched countries of Denmark, Ireland,
and the United Kingdom, in that sequence. German strong alcohol is in the middle-range
group. Portugal and the Netherlands make the cheapest beverages. Slovakia has the
cheapest beverages in the entire EU, at $2,118 per ton. Denmark had the greatest average

annual growth rate of 15.61%. Belgium saw the steepest loss, at -20.04% each year [27].

The last factor to consider is rivals importing alcoholic beverages from the EU. As
shown in Appendix D, the top 10 richest nations in the world account for more than 60%
of total imports; in these lists, the United States leads in wine and spirits imports, followed

by developed Asian countries such as China and Japan, with other EU countries
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occupying the remaining positions. The percentage of these ten nations represented has a
primarily negative trend. Only beer imports have maintained a consistent growth rate of

about 2% each year.

To round off this part, based on the data obtained in table 2.2, forecast the likely

positions of the alcohol market in the European Union for 2022.
Table 2.2

Commodity structure of exported value of alcohol of EU for 2017-2021 in ths. USD

Code Product label 2017 2018 2019 2020 2021
2204 Wine of fresh grapes, incl. |, /e70379 | 26862827 | 25932392 | 24864118 | 3070792
fortified wines...
Undenatured ethyl alcohol of
2208 an alcoholic strength of < | 19674453 | 21580290 | 22109973 | 18239553 | 2323867
80%....

2203 Beer made from malt 7986120 8542095 8588638 8551078 9015991
2206 Cider, perry, mead and other ™ gagag0 912104 871002 024048 | 1044745

fermented beverages. ..
2205 Vermoutitand/other wine of [ 4,50 472286 476696 502539 | 588412

fresh grapes...
Total 53582605 | 58369602 | 57978701 | 53081336 | 6459574

Source: developed by the author based on [27]

For forecasting, we need the mean and standard deviation.

Standard Mean = o allvalues (2.1)
number of all values
—%)?
Standard Deviation = ’S(x_l) (2.2)

where X is each of the values in the data
X 1S mean of x
n is the number of data points

Calculations will be made for the last five and three periods MA(5) and MA(3)

respectively. we can see the results of the calculations in table 2.3
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Table 2.3

Forecast of exported value of alcohol beverages from EU countries for 2022

in ths. USD
MA(3) MA(5)
Standard Standard
Code Sample mean deviation possible value | Sample mean deviation possible value

24056420- 24151603-
2204 27168145 3111725 30279870 26607528 2455925 29063453
18574193 - 18971550-
2208 21196067 2621874 23817941 20968589 1997039 22965627
8460310 - 8170795 -

2203 8718569 258259 1034538 8536784 365989 8902773

857559 - 839953 -

2206 946598 89040 1035638 918256 78303 996558

464065 - 426462 -

2205 522549 58484 581033 490441 63979 554421
52773359 - 52879313 -
TOTAL 58551928 5778569 64330498 57521598 4642285 62163884

Source: developed by the author based on table 2.2

In total, we can see a prediction of the possible range of exported value for 2022
by product groups. for each group, either MA(3) or MA(5) gives a more accurate
prediction, depending on where the standard deviation is lower. For the total amount of
exported value, the prediction for the last 5 periods is more accurate. Based on this, we
can make a statement that in 2022, in the absence of significant changes in trends, the
total value of all exported goods will be in the range with a minimum value of 52879313
of 62163884 thousand dollars.

thousand dollars and a maximum value

2.2. Research into the market for alcoholic beverages in Ukraine

The commodity and regional structure of alcoholic beverage imports to Ukraine
will be discussed in this section. The domestic market will be examined, including the
overall amount of items sold and their commaodity structure, as well as general market

development patterns and the major importers.

Table 2.4 contains information on the total volume of items sold.
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Table 2.4

Commodity structure of alcohol imports to Ukraine for 2017-2021 years.

2017 2018 2019 2020 2021
CODE % of % of % of % of % of
min.UAH the min.UAH the min.UAH the min.UAH the min.UAH the
total total total total total

TOTAL | 37849,0 6,5 471279 7,10 | 53483,7 6,70 59846,0 6,90 68360,0 6,60

2208 15966,7 2,70 19303,4 2,90 | 20890,3 2,60 22830,1 2,70 26362,3 2,60

2204 | 8390,6 | 1,40 | 105019 | 1,60 | 118700 | 1,50 | 140695 | 160 | 165759 | 1,60
2203 | 1204701 | 2,10 | 153591 | 2,30 | 184035 | 230 | 203562 | 2,30 | 223823 | 2,10
Other | 14446 | 020 | 19635 | 030 | 23198 | 030 | 2590,1 | 030 | 30395 | 0,30
Source: developed by the author based on [28]

Based on the data in the table, we see that the largest income comes from the sale
of strong alcohol, about 40% of the total income. in second place is beer, about a third of
all income. In third place is wine, up to a quarter of all income. Low-alcohol drinks are at

the very bottom, taking up to 5% of total income.
In terms of growth trends, we see the following patterns:

1. Strong alcohol annually loses its share in the total income from sales, on average by

0.91% per year.

2. Wines, on the contrary, show the highest growth rates over the past 3 years, on average

by half a percent per year for the entire period under review.
3. Beer also shows a stable upward trend in revenue share at an average of 0.23%.

4. In absolute terms, all product groups are growing by more than 15% per year, only

strong alcohol is growing by an average of 13.47% per year.

It's also worth noting that the sale of alcohol accounts for around 7% of the overall
amount of items sold. Only the sale of automobiles and components has a higher
percentage, over 8%, and pharmaceutical items have the highest percentage, at around
10%.
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It's also worth noting that, as shown in table 2.5, domestic items account for a

major portion of the alcohol market.

Table 2.5

Share of domestic goods in total sales of alcoholic beverages for 2017-2021

2017 2018 2019 2020 2021
CODE % of % of % of % of % of
min.UAH the min.UAH the min.UAH the min.UAH the min.UAH the
total total total total total

2208 11718, 73,39 13535, 70,12 13729, 65,72 14615, 64,02 15006, 56,92

2204 5537,1 65,99 6447,2 61,39 6509,8 54,84 7151,9 50,83 5772,7 34,83

2203 10724, 89,02 13644, 88,84 16823, 91,41 18335, 90,07 15208, 67,95

Other 1355,4 93,82 1846,7 94,05 2186,7 94,26 | 2460,6 95,00 2013,8 66,25

TOTA 29335, 77,51 35473, 75,27 39248, 73,38 | 42564, 71,12 38000, 55,59

Source: developed by the author based on [28]

Based on the statistics in the table, we can see that domestic alcohol accounts for
more than 70% of the total market. However, in 2020, when zero tariffs on alcohol
imports from the EU are implemented, the situation changes radically. [5]. This results in
a significant rise in the percentage of imported items, particularly in the 2204 and 2203
categories. The percentage of these categories has decreased by 16% and 22%,
respectively. strong alcohol consumption has declined by more than 7%. Domestic low-
alcohol beverages lost over 30% of their market share. Consumption of domestic alcohol
declined by 15.53% overall. The decrease in tariffs accelerated the trend toward an
Increase in the percentage of imported beverages. Their average annual growth rate is
5.5%.

The next important thing to consider is the commodity structure of imports,
which is shown in table 2.6. studying it will show us the preferences of buyers in the
domestic market. Which will give us direction in the further planning of alcohol import
operations. As well as the overall potential of these operations in comparison with the

share of domestic products.

Table 2.6
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Commodity structure of imported value of alcohol beverages for 2017-2021

in ths. USD
Code Product label 2017 2018 2019 2020 2021
Undenatured ethyl alcohol of an

2208 alcoholic strength of < 80%.. 182337 | 231181 | 227867 | 226941 | 294542
2204 Wine of freSh\Siﬁ‘f:S' incl. fortified | 10,071 | 125256 | 146700 | 179224 | 210676
2203 Beer made from malt 35820 51233 57156 67112 70807
2206 Cider, pe(ry; ead and-gttiey 8367 23899 29917 36394 29537

fermented beverages. ..
2905 Vermouth and other wines of fresh 7323 7547 9250 8086 10005

grapes. ..
Total 337918 | 439116 | 470899 | 517757 | 615567

Source: developed by the author based on [27]

According to the table, strong alcohol accounts for half of all imports, wines

account for a third, beer for a tenth, and low-alcohol beverages account for the remainder.

Strong alcohol's proportion of the market is constantly lowering for benefit of wines,

beers, and low-alcohol beverages. All product groupings have favorable growth rates in

terms of growth trends. They increase by roughly 20% every year on average. The value

of imported goods is increasing at a rate of 16.51% every year. These rates are also in line

with the physical import quantities shown in Table 2.7.

Table 2.7

Commodity structure of physical volumes of import of alcoholic beverages
for 2017-2021 in tons.

Code Product label 2017 2018 2019 2020 2021
Undenatured ethyl alcohol of an

2208 alcoholic strength of < 80%... 44689 66012 66031 73394 90114

2204 e\t Tresh grages) nel. 46578 48091 55710 64428 74667

fortified wines... .
2203 Beer made from malt 29437 42233 53849 69858 74202
2206 Cideranoiy, mead andgthgr 4745 14472 18395 22339 18269
fermented beverages ...

2905 Vermouth and other'wme of fresh 3420 3399 3740 3794 4589
grapes, flavored with plants....

TOTAL 128869 174207 197725 233813 26184

Source: developed by the author based on [27].
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The information in this table is not new to us; all of the positions are unchanged;
the only difference is that the share of wine and beer is identical, with each accounting
for more than 28%. Low-alcohol beverages account for around 8% of the total.

Throughout the observed timeframes, this position remains unchanged.

However, the situation is different when it comes to prices. Table 2.8 contains

information on them.
Table 2.8

Commodity structure of unit price for 2017-2021 in USD per ton.

Code Product label 2017 2018 2019 2020 2021
Undenatured ethyl alcohol of an

2208 alcoholic Strength of < 80%... 4080 3502 3451 3092 3269

2204 Wine of fresh grapes, incl. 2234 2605 2633 2782 2822
fortified wines...

2203 Beer made from malt 1217 1213 1061 961 954

2206 Cider, perry, mead, and other 1763 1651 1626 1629 1617

fermented beverages...

Vermouth and other wine of
2205 fresh grapes, flavored with 2141 2220 2473 2131 2180
plants or aromatic substances

Source: developed by the author based on [27].

Here we can observe the differences between the price growth trends in the
Ukrainian market and in the EU market. While the global alcohol market tends to increase

prices, the Ukrainian market shows a reverse trend.

Which is a very bad sign. This may indicate that due to either the regulatory policy,
which is excluded since recently the policy of Ukraine is aimed at deregulating the
economy and the abolition of customs duties, or that the standard of living of Ukrainians
is gradually decreasing, and they are no longer able to consume high-quality expensive
alcohol. This leads to the fact that sellers, directed by the invisible hand of the market,
are forced to meet demand by supplying cheap alcohol. Such tendencies will lead to
nothing else, as to the deterioration of the health of the nation. And given that the alcohol

market accounts for almost 7% of all sales, the problem can lead to irreversible
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consequences in the shortest possible time. Evaporating this situation will require

fundamental changes in the country's policy.

Among competitors in the domestic market, in addition to supermarket chains,
several companies can be distinguished. In the production of vodka and other strong
drinks, Nemiroff, Bayadera Group, and Global Spirits are leading, together they share
more than half of the domestic strong alcohol market and a significant share of vodka
exports. Obolon, Carlsberg, and InBev Efes are leaders in the production and export of
beer. Among the wine producers stands out "Artwinery", better known as the Artyomovsk

factory of champagne wines [30].

Based on the earlier data, we can conclude that the target audience of alcoholic
beverages in Ukraine is quite wide. The culture of drinking alcohol is developed among
the population, which contributes to the high demand for this product. Consequently, it
can be argued that the target audience of this product is the entire able-bodied population,

that is, 18 to 60 years and older.

Alcohol is an excisable product, which means they need to pay the excise tax, a
full list of excise tax rates can be seen in Appendix C. As already mentioned, from
2020, import duties on alcohol from EU countries have been reduced, in many cases to
zero. Non-tariff regulation is carried out on the basis of Law No. 481 issued by the
Verkhovna Rada of Ukraine [12]. Sections 2, 3, and 4 describe the methods and
principles of attestation of producers of alcoholic products, the principles of pricing,
regulation of the place and time of sale of alcoholic products, and rules and procedures

for the import and export of alcohol.

In connection with the beginning of full-scale aggression from the Russian
Federation, the prospects for the Ukrainian economy in general and the alcohol market,
in particular, are rather vague. the introduction of the so-called "dry law" in many regions
of the country since February 27 obviously caused serious damage to the alcohol market.

Unfortunately, the definition of further prospects is not possible [8].
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CHAPTER 3. IMPLEMENTATION OF THE MANAGEMENT DECISION ON
IMPORTS OF ALCOHOLIC BEVERAGES FROM THE EU BY "YULANA"
LLC
3.1. Organisational support for the import of alcoholic drinks from the EU by
"Yulana™ LLC

This part will be devoted to organizing the provision of import operations,
analyzing the possibilities of the company's material support for such operations, creating
a list of potential partners, as well as describing the project execution schedule. Yulana
LLC is not included in any sanctions list, which means that the company has no formal
reason not to import from the EU countries.

To carry out an import operation as a whole, it is necessary to prepare the following

package of documents:
Of the required:
1. foreign economic agreement (see appendix D);
2. consignment note (CRM, bill of landing, air waybill) (see appendix J);
3 Invoice (see appendix K);
4. Packing list (see appendix F);
5 Supplier's export declaration (see appendix 1) [2].
Of the customs authorities required upon request:

6. Declaration of customs value (submitted in cases determined by the Cabinet of

Ministers of Ukraine;

7. Declaration of the maximum retail prices for excisable goods set by the manufacturer

or importer;

8. Registration card of the subject of foreign economic activity or its copy certified by

this subject;
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9. Letter of approval (submitted by the enterprise located outside the area of activity of

the customs authority);

10. Document of control over the delivery of goods;

11. Documents on the provision of financial guarantees;
12. License of the customs carrier;

13. TIR Carnet, ATA carnet, CPD carnet;

14. Certificate of admission of the vehicle to the carriage of goods under customs seals

and seals;

15. Acts of acceptance-transfer (electricity, gas, oil, ammonia, etc.);
16. Mediation agreement;

17. Document on the right to conduct customs brokerage activities;
18. Documents used to determine the customs value of goods;

19. Documents determining the country of origin of goods;

20. Documents containing information necessary to determine the product code in
accordance with UCGFEA;

21. Payment orders, cash orders confirming payment of taxes and fees (mandatory

payments);

22. Promissory notes (according to the law);

23. Documents confirming the right to apply preferential tax treatment to goods;

24. Documents confirming the right to dispose of, own, or use the goods and/or vehicle;

25. Application of the enterprise for customs clearance of goods (in a simplified manner,
for placing them in customs regimes, for filing a temporary, incomplete, periodic customs

declaration);
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26. Documents issued by state bodies in accordance with legislative acts for customs
control and customs clearance of goods and vehicles moving across the customs border
of Ukraine [7].

In addition, for the import of alcohol, a certificate of origin (see appendix G) is also
required, for the possibility of customs clearance at preferential rates; a health certificate
(see appendix H), to confirm the safety of the product for consumption; as well as a
document confirming the payment of excise tax, which is basically an excise stamp on

the product.
To obtain excise stamps, in turn, you must go through the following procedure:

1. prepare a package of documents from specification (order), the original contract,
as well as an application-calculation in 4 copies, bank payments confirming the payment
of both excise tax and the cost of the excise stamps themselves, about 20 kopecks per

piece.
2. submit a package of documents to
3. in 5 calendar days to receive excise stamps

The turnover of excise stamps is regulated by the Law of Ukraine dated September
15, 1995 No. 329/95-VR according to which payment, receipt, use, and liquidation of

excise duty stamps are carried out [1].

As we have already noted in section 1.1, Yulana LLC has all the possibilities to
conduct import activities. Having a stable financial condition, as well as the ability to
freely use credit funds, the amount of which can exceed the current one and a half times.
The current volumes of imported cargo are processed with sufficient speed by the current
number of employees. With the same number of workers, the company can meet an
increase in the volume of imported cargo. The only thing that can cause concern is the
size of the warehouse, but given the fact that the basis of the company's income is

technical imports, i.e. import by order of the buyer, an increase in import volumes, in



36

turn, means a directly proportional increase in the number of orders, which compensates

for the possible shortage of warehouse space.
The procedure for importing alcoholic products consists of several stages:
1 Completion of an order (receipt and payment of an invoice);
2 Receiving and sending excise stamps;
3 Collection of suppliers' orders and shipment planning;
4 Shipment and transportation of goods;
5 Passage of customs clearance and unloading at the company's warehouse.

The time intervals of each of the stages can be observed in figure 3.1,

Days

Ordering ‘
Invoice payment _
Getting excise stamps
Sending stamps
Preparation for shipping
Transpotation

Passing custom clearence '

Fig. 3.1 Gant’s diagram for import of alcohol from EU countries
In this diagram, we can see the sequence and timing of each of the stages. The
procedure for making an order is individual and is described in a special paragraph of the
contract, basically it is the creation of a specification for the goods. After the specification
IS created, it is sent to the supplier, who generates an invoice with the total order amount,

after further clarification of the SKU and their quantity, the supplier sends the final
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proforma invoice. The whole process takes up to 2-3 days. Payment of the invoice on
average takes up to 7 days. After payment, the supplier starts collecting the order, while
the importer starts the procedure for obtaining excise stamps. The whole procedure also
takes up to 7 days. Once received, the stamps are sent to the supplier, and the
transportation process can take, depending on the country and the state of the postal
service, up to three weeks in the worst case. After receiving the stamps, the supplier sticks
them on the products, and loads and ships the goods. The process of transportation to the
border of the importing country, depending on the distance and type of transport, may
vary. On average, delivery by land transport across Europe takes about a week. As a
result, the entire procedure for importing alcohol from EU countries, in the absence of

any difficulties, takes about a month, month and a half.

About potential partners. As already mentioned, the company specializes in the
import of alcohol with a possible high margin, that is, in wines and spirits. Such a solution
is excellent because the company is small and not able to compete with the giants of the
market mentioned in section 2.2. Consequently, the only way out is to buy exclusive little-
known drinks in order to have a kind of monopoly on their import. The products of the
2203 group are unpromising for the company, because, firstly, they go beyond the
company's specialization, that is, it will be more difficult to find a buyer for them.
Secondly, it must be imported in large volumes, which increases costs significantly,
which the company cannot afford. Thirdly, they have a lower cost, that is, the income
from sales is much lower, not to mention the shorter shelf life, and the dominance of

domestic producers in this market.

The following step will be to compile a list of potential import suppliers. Finding
a possible supplier is no longer a problem thanks to contemporary technology. We'll build
a list of strong alcohol vendors based on the broad information we collected before. We
need Scottish and Irish distilleries for spirits because Scotch and Irish Whiskeys are
famous enough, so they don't need a significant promotion. and we'll develop a shortlist
of suitable partners based on that. The shortlist of potential suppliers is shown in figure
3.2.
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Corr;p;sgys Email Phone number Address Postcode Country
Blackwater
Blackwater +353 (0) 58 | Distillery Ballyduff
distillery hilrlgi(s@tﬁll:(r:k\;\éat 60732 Upper Co P51 C5C 6 Ireland
EHEHHERL I Waterford
Dingle . ; A Dingle,
. info@dingledisti +353-66- Farranredmond Co.
Whiskey Ter 4029011 Ireland
Distillery, AR Kerry,
. ’ ] ] Glenshee Road
Df;‘iﬁf S”'S‘ltie”re@r‘)pigsr'ﬁd' (A93), Bridge of | PH107LQ | Scotland
y Stiflery.com Cally, Perthshire
Strathearn info@strathearn +44 1738 Bachilton Farm
Distillery | distillery.com 840100 Steading PHL QX1 Seatighd
Argyll
Info@Cadenhea | +44 (0)1586 9 Bolgam Street
V?,?ﬁg::?% d.scot 554 258 Campbeltown PMSE 6HL| e Scotldng

Fig. 3.2 list of potential suppliers of spirits.
Source: structured by author based on [21].

The products of these distilleries are not inferior to popular branded drinks, such
as Bushmills, Jack Daniels, Ballantines, and others [29]. They are in the same price
category, but at the same time, they are not in any grocery or alcohol chain stores. What

makes them a priority in comparison with others.

3.2. Forecast of the effectiveness of imports of alcoholic beverages from the EU by
"Yulana'" LLC.

Regarding the contract itself, the subject of the contract specifies the product itself,
which will be supplied, it is also important to clarify the product group: wines, beer, and
strong alcohol. Payments can be made in any convenient currency, but given that in this
case transactions will be carried out with EU countries, the key currencies will be pounds,
euros, and US dollars.

Due to the fact that alcoholic beverages have an expiration date, it is also important

to note that before shipping, the expiration date is at least 80% of the total.


mailto:hello@blackwaterdistillery.ie
mailto:hello@blackwaterdistillery.ie
mailto:hello@blackwaterdistillery.ie
mailto:info@dingledistillery.ie
mailto:info@dingledistillery.ie
mailto:snifter@persiedistillery.com
mailto:snifter@persiedistillery.com
mailto:info@strathearndistillery.com
mailto:info@strathearndistillery.com
mailto:info@cadenhead.scot
mailto:info@cadenhead.scot
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There are also subtleties with the terms of delivery. For the most part, contracts
with manufacturers of alcoholic beverages are made on an ex-works or FCA basis. This
Is due, firstly, to the simplicity of calculating the contractual cost of a consignment.
Secondly, most manufacturers do not have their own logistics department and/or do not
want to be engaged in the transportation of goods, in addition to the main field of activity.
And thirdly, which is most likely, manufacturers do not trust companies from Ukraine,
for a combination of reasons. In this connection, they want to complete the operation as
quickly as possible and thereby avoid possible risks. And given the conditions in which
Ukraine found itself after February 24, 2022, the ability to agree on any conditions other
than ex-factory or free carrier seems to be an unreasonably difficult task.

An important point is also the marking of goods with excise stamps. Since stamps
are a document of strict accountability, therefore, when sending stamps to the supplier,
all responsibility for its storage lies with the supplier. This means that it is necessary to
outline the procedure for storing, marking, and sending back unused or damaged stamps,
coupled with a report on their use.

According to the terms of payment, the problem is the same as with the terms of
delivery of Incoterms, all manufacturers agree to cooperate either on the terms of 100%
prepayment, the maximum concessions can be in the form of 50% prepayment. Such
conditions, as well as delivery conditions, have negative consequences, since they do not
allow taking large volumes of cargo, and more often ordering goods, due to lack of funds
for the purchase. it also increases the risk of non-payment of debts in case of force
majeure.

Force majeure includes fires, floods, earthquakes, epidemics, strikes, sanctions and
other restrictions, and, more relevant in our time, military operations. Force majeure
actions are confirmed by the Chamber of Commerce of the country to which the company

that has encountered them belongs.

We can identify many dangers based on these circumstances and Yulana LLC's
techniques for executing import operations. The lack of insurance among the exogenous

Is noteworthy. This is mostly due to a desire to cut transportation costs. Such action makes
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sense since, in practice, using a land method of transportation has very few hazards, and

using the services of a logistics company frequently lowers those risks to a bare minimum.

Excise stamp turnover can also be identified as an issue. The company does not
have direct accountability or control over them by forwarding them to the provider. As a
result, there may be issues with stamps being pasted incorrectly, being damaged, or being

returned in the case of the supplier's bankruptcy.

The political stability of surrounding states is an undeniable external element. The
political stability of the nations through which the delivery route traverses is a vital factor
since it ensures cargo security, expedited customs clearance, and a reasonable transit cost.
The Belarusian border is the shortest route because the company transfers the majority of

its freight through Riga. Unfortunately, it has recently stopped being safe and stable.

Internal risks include a lack of operating capital, as previously indicated, which
means the firm cannot frequently acquire big quantities of items or fulfill all of its
commitments without difficulty in the event of force majeure. What this indicates is that
the operation's risk is relatively high, because any errors or delays will result in severe
financial and reputational damage. However, the minimal degree of transportation risk

noted earlier compensates for this.

A low level of margin is an issue for the same reason because a low level of
profitability indicates a low growth in working capital and a low return on risk. But as
practice shows, the company copes with the tasks set and even prepares for active

expansion.

We might also call the company's approach to purchasing unique branded
beverages incredibly dangerous, because despite their similarities to current drinks'
attributes, it's hard to precisely anticipate potential demand for a new product. Import

operations are likewise exposed to severe risk as a result of this.

Finally, the start of full-scale aggression by the Russian Federation carries both
external and internal threats. Indeed, as a result of this, a “dry law’ was passed, restricting

the sale of liquor, as well as the purchase of foreign currency, which makes it difficult to
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further deliver goods, since payment is made only in hard currency. It also led to a large
number of people migrating abroad, which led to a reduction in the number of potential
consumers who was retailers in its majority, and therefore the market as a whole. That is,

Russian invasion has called into question the import activity in Ukraine in general.

To finish this subsection, let's make calculations of potential income from alcohol
Imports. Let's say that there is an import of 15,000 bottles of Irish blended whiskey
(UCGFEA code: 2208 30 71 00) with a volume of 0.7 liters and a strength of 40%,

according to the ex-works rule [18].

The total weight of these bottles, together with boxes, is about 20 tons, which are

placed in an ordinary truck.
The cost of each bottle is 15 EUR per unit.

Transportation from Dublin to Kyiv by a logistics company, using the example of
Inka-trans, will cost 73 thousand UAH or 2361,69 EUR at the exchange rate of 30,91
UAH/EUR as of 23/05/2022 [5; 12]. Based on the managerial decisions of “Yulana” LLC,
there will be no insurance of the cargo. Since Ireland is an EU member, there are no export

duties.

So, the customs value of the cargo is equal to the sum of the contract value of the

cargo + spending on transportation.
(15000*15) + 2361.69 = 227361.69 EUR.

According to the agreement of the Association of Ukraine and the EU dated

06/24/2014, there are no import duties with Ireland for the supply of strong alcohol [9].

According to Article 215 of the Tax Code of Ukraine, the excise tax rate for our

product is UAH 133.31 per 1 liter of 100% alcohol. thus, the excise tax on our product is:
133.31*0.7*0.4=37.32 UAH per bottle or 559800 UAH in total.
The fee for stamps of the excise tax is calculated according to the formula:

Number of bottles * 0,1926 UAH (3.1)



15000 * 0,1926 = 2889 UAH
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Total amount of excise tax = 2889 + 559800 = 562689 UAH or 18204,10 EUR

Total cost of import operation = 227361,69 + 18204,10= 245565,79 EUR or

7590438.56 UAH or 506.02 UAH per bottle.

The popular Irish whiskey of the Jameson brand can serve as a guideline in setting

the price of a product. On the site "Rozetka" the cost of a bottle of 0.7 liter costs 799

UAH. Due to the fact that our product is not inferior to the opponent in quality, we will

set the same price, but a little lower, to attract buyers, about 760 UAH. As a result, taking

into account VAT, our marginal income per bottle will be:

760/1.2 - 506.02 = 127.31 UAH

In total, all calculations, as well as indicators of the profitability of the import

operation, we can observe in table 3.1

Table 3.1

Posible costs, profits and indicators of efficiency of import operation by the

Ex-works rule.

Costs of import operation

Income and indicatiors of efficiency of import operation

operation in %

Quantity of SKU 15000 price per SKU 760 UAH
Price per SKU 15 EUR Total sales 11400000 UAH
Total contract price 225000 EUR Net sales 9500000
Export fees 0 EUR EBIT (net sales- total cost) 190561,44 UAH
Cost of transportation 2361,69 EUR Net Profit (EBIT * 0,82) 156260,38 UAH
— e
Total custome value 227361,69 EUR me'tab'“ty glgalesn % 1,64%
(net profit/net sales)
Profitability of costs of
Import fees 0 EUR operation in % (net profit/ 2,06%
total cost)
Total excise tax 18204,10 EUR Eoggyhc efficiengiot 25,16%

Total cost

245565,79
EUR/7590438,56 UAH

Currency efficiency (net
sales in UAH / total cost in
EUR)

38,69 UAH/EUR

Source: structured by author based on [3; 6; 9; 19].

Thus, the profitability of the entire operation will be 25,15%. Which is, in general,

a good indicator, moreover, an average one for Yulan LLC, as we saw in section 1.1. In
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total, we see that the import operation is cost-effective, the efficiency, including VAT, is
1.25 or 25%.

Currency efficiency of the operation is 38,69 UAH/EUR. That means that import
operation is currency effective because the currency ratio is higher than the official

exchange rate held by the national bank almost a third.

The only thing that causes indignation is the overall profitability of the operation,
which barely reaches 2%. This confirms what was said in the previous sections. The
alcohol market in Ukraine is very difficult for small companies, forcing them to greatly

reduce prices, which leads to increased risks in doing business.

Moreover, the severity of the market is due to its monopolization, a small number
of companies, moreover, domestic ones, occupy it almost completely, which allows them

to work on low margins, while the rest do not.

And thirdly, the alcohol market of Ukraine tends to reduce prices, which may mean
a drop in real incomes for citizens and, accordingly, the inability to buy good, expensive

alcohol. Which also naturally forces sellers to reduce product prices.
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CONCLUSIONS AND SUGGESTIONS

Based on our research, we can state the following:

1. The financial condition of Yulana LLC is in a good condition, the company has

good financial stability indicators.

2. According to available data, the company is approaching a state in which it will

be ready to actively expand by taking loans. This moment can come in 1 - 2 years.

3. Despite all of the above, the company bears significant risks, since it operates
with low profitability, due to the small amount of working capital and high competition
in the market. Because of this, she is not able to quickly and painlessly cope with the

coverage of her obligations in case of force majeure.

4. The EU alcohol market is the largest among the world markets, about 60% of

the world alcohol turnover belongs to the EU countries.

5. 90% of the entire EU alcohol market belongs to 10 countries, among them there
Is a clear specialization in the production of certain commodity groups, due to geographic

and historical conditions.

6 The alcohol market has a worldwide trend of growth, both in value and in

physical volumes of exports, as well as in prices per unit of goods.

7. The alcohol market in Ukraine takes about 7% of all sales in the country in terms

of value. On average, one person spends about 200 thousand hryvnias per year on alcohol.

8. Most of all expenses fall on strong alcohol - about 40%. the second and third
places are wine and beer, respectively. As of 2021, both positions account for 28% of all

alcohol sales.

9. Unlike the European market, the Ukrainian market tends to reduce prices for
alcoholic products. Which means that over a long distance the Ukrainian market may

cease to be profitable for the import of alcoholic beverages. In addition, the country has
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a significant share of domestic products, which still dominate some commodity groups,

such as beer and spirits.

10. As far as regulations are concerned, neither the European Union nor Ukraine
have recently had duties on the import and/or export of goods to each other. Which
naturally reduces prices and increases the attractiveness of import operations, and hence

Increases competition in the domestic market.

11. Alcohol is included in the group of excisable goods, which means that there are
special procedures for accounting, labeling and sale of this product, as well as the
presence of a special tax on them. Such measures certainly complicate the processes of
both production and foreign economic activity associated with it. Moreover, given the
trend towards a decrease in the cost of imported goods, excise tax will be an increasing
share of the cost of the goods themselves, which may also lead to the termination of the

import of this product into the country.

12. At the moment, operations related to the import and sale of alcohol in Ukraine,
as we found out, are still profitable, despite all the difficulties and risks that accompany
working with excisable goods. There is an increase in both value and physical volumes
of imports, which indicates a high demand for this product. And that means about the

trends towards the growth of the alcohol market.

13. Of the problems with the bark, not only importers had to face, but all people in
Ukraine, this was the beginning of a full-scale aggression on the part of the Russian
Federation. This catastrophe has already led to significant losses in all spheres of human
activity, with the exception of cultural ones. the restriction on the purchase of foreign
currency, the migration of a huge number of people, the "dry law", all this brought the
alcohol industry into a crisis, causing severe damage to it. because of this, the future
prospects of the market remain unknown. Naturally, it will suffer significant losses, slow
down its growth, falling into suspended animation, but based on all the above data, we
can confidently say that after the end of this madness, all growth will begin to experience

an unprecedented rise, including the alcohol market.
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Balance sheet 2017

Koa

1005

1010

1011

1012

1020

1030

1090

1095

Kon

1100

1103

110

125

1135

136

Ha noyaTok poky, THC.[pH.

10-15

10-15

Ha noyaToK poky, TUC.IPH.

1400 - 1500
14001500

0

8 9009000
no 10

0
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Appendix A.1

Ha KiHeLlb POKY, TC.IpH.
10-15

540 - 550

690 -700

140 - 150

560 - 570

Ha KiHeLlb poKy, TC.IPH.

5300-5400
53005 400

0

11000 - 12 000
po 10

0



IHWa noTo4yHa Aebitopcbka 3aboproBaHicTb

MoTouHi (hiHaHCOBI IHBECTULLT

poLui Ta iX eKBiBaneHT!

Burpatv maiibyTHiX nepioais

IHLWI 0B6OpPOTHI aKTMBK

Ycboro

HeobopoTHI aKTMBK, yTPUMYBaHI ANA Npoaaxy, Ta rpyni

BUOYTTS

DiHaHCOBO-MARHOBMA CTaH

Macus

BriacHui Kanitan

3apeecTpoBaHmii (NaoBmin) Kanitan

[loaaTkoBuiA Kanitan

Pe3epsHuii kanitan

Hepo3noainexuit Np1oyTOK (HEROKPUT WA 301TOK)

HeonnayeHni kanitan

Ycboro

[10BroCTpOKOBi 3000B'A3aHHA, LiNboBe (hiHaHCYBaHHA Ta

3abesneyeHHsa

MoTo4Hi 30008'A3aHHA

KOpOTKOCTpOKOBi KpEaNTH BaHkie

[NoTo4Ha KpeanTopcbka 3aboproBaricTb 3a:

[0BroCTpoKoBUMM 3000B'A3aHHAMM

ToBapu, poboTu, nocnym

1155

1160

1165

170

190

1195

1200

1300

Kon

1400

1410

1415

1420

1425

1495

1595

Kon

1600

1610

1615

170-180

220-230

240-250

oo 10

10000 —11 000

10000 — 11 000

Ha no4atok poky, TUC.IPH.

2000-2 100

1000-1 100

1300 - 1400

1600 - 1700

Ha no4aToK poKy, TUC.IPH.

8100 - 8 200

50

110 -120

260 -270

220 -230

90-95

17 000 — 18 000

17 000 — 18 000

Ha Kitellb poKy, TUC.TPH.

2000-2100
0

0

2100-2 200
460 — 470
3600-3 700
120 - 130

Ha KiHeLb poKy, TUC.TPH.

810 -820
0
9700-9 800



po3paxyHKamu 3 BrKeTOM 1620

po3paxyHKamu 3i CTpaxyBaHHA 1625

po3paxyHKamu 3 oniaTi npadji 1630
[loxoau MaibyTHIX nepioais 1665
IHLi noTO4HI 3000B'A3@HHA 1690
Ycboro 1695
30008'A3aHH, NOB'A3aHi 3 HEOGOPOTHUMI aKTUBaMW, 1700
YTPUMYBaHUMY NS NPOJAJKY, Ta rpynamu BUGYTTS
DiHAHCOBO-MaNHOBMIA CTaH 1900

420-430

680-690

9200-9300

10000 - 11 000

Income statement for 2017

Cratta Kog
YucTuia goxia Big peanisalyii npoayKuji (ToBapis, pooiT, 2000
rocnyr)

IHLWi onepaLyiiHi Aoxoau 2120
IHWi goxoan 2240
Pa3om noxoaun 2280
CobiBapTicTb peanizoBaHoi npoayKLUii (ToBapis, pooiT, 2050
nocnyr)

IHLWi onepauiiiHi BUTpaTH 2180
IHLWi BUTPaTK 2270
Pa3om BUTpaTh 2285
®iHaHCOBWIA pe3ynbTaT A0 ONoAaTKyBaHHA 2290
MogaTtok Ha npubyToK 2300
YucTuit npuByTOK (36UTOK) 2350

3a NOTOYHUNA PiK, TUC.TPH.

27 000 —28 000

160-170

27000 —28 000

20000 —21 000

5600-5700

120-130

26 000 —27 000

1300 - 1400

230-240

1000-1100
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240 - 250

3000-3100

13 000 - 14 000

17 000 - 18 000

Appendix A.2

3a nonepepHi pik,
TUC.IPH.

Appendix A.3



Balance sheet for 2018

Agvs
HeodopoTi akTi Kon Ha niosatok poky, THC.pH.
He3aBepLUeHi KaniTanbHi iHBecTLji 1005 10-15
OcHoHi 3acobu 1010 540 - 550

niepBicHa BapricTb 1011 690-700

3HoC 1012 140-150
JloBrocTpoxosi GionoriyHi akTieu 1020 0
J10BroCTPOKOBI (iHaHCOBI IHBECTLYI 1030 0
IHLLi HEODOpOTHI aKTHBM 1090 0
Yeboro 10% 560570
OBOpOTHi aKTVBH Kon Ha noyarok poky, TC.IpH.
3anacu 1100 5300-5400

¥ TOMY Yvicni roToBa NpogyKLiA 103 53005400
MoTo4Hi GionoriyHi akTueu 110 0
JebiTopcbka 3a00proBaHicTb 3a ToBapw, poBoTH, nocnyrm 1125 11000 - 12000
[lebiTopcbka 3aboproBanicTb 3a 1135 po 10
po3paxyHkamu 3 OIoKeTOM

y TOMY YiCNi 3 MOaaTKY Ha npUBYTOK 136 0

52

Ha KieLlb oKy, THC.TPH.

10-15

440 - 450

730 -740

280-290

460 -470

Ha KiHellb POKY, TC.TPH.

7000-7100

7000-7100

16000 - 17 000

65-70



IHLa noToyHa AediTopchKa 3a00ProBaHicTb

ToTONHi (hiHaHCOBI iHBECTHLT

Ipolui Ta ix exgiBaneHT!

BuTpatin MaitbyTHIX Nepioais

IHLwi 0BOPOTHI aKTHBH

Ycboro

HeoBopoTHi akTMBM, YTpUMyBaHI Ans MPodaXxy, Ta rpyni

BUOYTTA

OiHaHCOBO-MaiiHOBMIA CTaH

Macus

Bnachuii kanitan

3apeecTpoBaHwi (NainoBui) kanitan

[oparkoBui kanitan

Pe3epBHWit kaniTan

Hepo3riogineHwii NpuBYTOK (HEMOKPUT Wil 3GKTOK)

HeonnayeHuil karitan

Ycboro

[10BroCTpoKOBi 30008'A3aHHS, L{iNboBe (hiHAHCYBaHHA Ta

3abe3neyeHHa

MoTouHi 30608'A3aHHA

KopoTkocTpoKoBi KpeauT baHkis

[MoTo4Ha KpeauTOpCchka 3aboproaHicThb 3a:

[I0BroCTPOKOBMMM 3000B'A3aHHAMM

ToBapu, pobotn, nocnym

155

1160

1165

170

1190

195

1200

1300

Kon

1400

1410

1415

1420

1425

1495

1595

Kon

1600

1610

1615

110-120

260-270

220-230

90-95

17000 - 18 000

17000 - 18 000

Ha noyatok poky, TC.IpH.

2000-2100
0

0
2100-2200
460-470
3600-3700
120-130

Ha noyatok poKy, TC.pH.

810-820
0
9 700- 9800

53

270 -280

250 - 260

220 -230

190 - 200

24000 - 25 000

25000 - 26 000

Ha KiHeUb PoKy, TUC.TPH.

2000-2 100

5900-6 000

330 -340

7500-7 600

90-95

Ha KiHeLb POKY, TUC.TPH.

1000-1100
0
11000 - 12 000



po3paxyHkamu 3 BiomKeToM 1620 240-250
po3paxyHKamu 3i CTpaxyBaHHs 1625 0
po3paxyHKaMu 3 onnaTtu npai 1630 0
[oxoan ManbyTHIX nepioais 1665 0
IHLWi NOTOYHI 3000B'A3aHHA 1690 3 000-3 100
Ycboro 1695 13000 — 14 000
30608'A3aHHS, NOB'A3aHi 3 HEOBOPOTHUMM aKTUBaMW, 1700 0

YTPUMYBaHUMU AN NPOAAXY, Ta rpynamu BuGYTTA

®iHaHCOBO-MaNHOBMIA CTaH 1900 17 000 — 18 000

Income statement 2018

Cratma Kon 3a NOTOHHMIA PiK, TUC.FPH.
YucTuir foxia BiA peanisallii npoayKLii (Tosapis, pobiT, 2000 41000 —42 000
nocnyr)

IHLLi onepaLyiitHi foxoan 2120 320-330

IHLi foxoau 2240 1o 10

Pa3zom goxoau 2280 41000 -42 000
CobisapTicTb peanizoaxoi MpoayKLi (Tosapis, pobiT, 2050 28000 —29 000
nocnyr)

IHLLi onepavyitHi BUTpaT! 2180 7900~ 8000
IHLi BUTpaTH 2270 200-210
Pa3om BuTpaT 2285 36000 - 37 000
iHaHCOBMIA pe3ynsTaT 40 onoaaTKyBaHHA 2% 4 500-4 600
TogaTok Ha NpuayTOoK 2300 820-830
YueTnir npubyTo (36uToK) 2350 3700- 3800

54

260 - 270

5000-5 100

17 000 - 18 000

25000 - 26 000

Appendix A.4

3a nonepeaHiit pik,
TUC.IPH.

27000 - 28 000

160 - 170

27000 - 28 000

20000 - 21 000

5600-5 700
120 -130

26 000 - 27 000
13001400
230 -240

1000-1100

Appendix A.5



Axtvs

HeoGopoTHi akTiBu

HeaaseplueHi KaniTanoHi iHBecTii

OcHoBHi 3acobu

NepBiCcHa BapTiCTh

3HoC

JL0BrOCTPOKOBI Giooriuki akTHaM

[L0BIOCTPOKOBI (hiHaHCOBI IHBECTILY

[HLLi HeoBOPOTHI aKTHBM

ycboro

OBOpOTHi akTHEM

3anacu

Y TOMY YUCAi FOTOBA NPOAYKLIIA

Mooy Bionoriyxi axTuen

[1eGiTopchka 3a00proBaticTh 3a ToBapi, poGOTH, NOCAYT

[1ebitopcbia 3aboprogakicTs 3a
po3paxyHkamu 3 OlofkeTom

¥ TOMy YUCNi 3 NoAATKY Ha MpubyToK

Balance sheet 2019
Kon Ha nosaTok poKy, TC./H.
1005 10-15
1010 440 - 450
1011 730-740
1012 280-2%
1020 0
1030 0
1090 0
10% 460-470
Kon Ha nouaToK poky, TUC.IpH.
1100 7000-7100
103 7000~-7100
110 0
126 16000 - 17 000
1135 65-70
1136 0

55

Ha KiteLlb poky, THC.TPH.

10-15

1100-1200

1800-1900

700 -710

1100-1200

Ha KiHewib POKY, TUC.IH.

10000 - 11 000

10000 - 11 000

15000 - 16 000

10-15



IHWa noTo4Ha AebiTopcbKa 3a00proBaHicTb

MoT0ouH (hiHaHCOBI iHBECTHLYT

poLui Ta IX eKBiBaneHT!

Burpati MabyTHIX nepioais

IHWWi 06OPOTH aKTUBM

Ycboro

HeoBGopoTHi akTUBK, yTpUMYBaHI NA Npoaaxy, Ta rpyni

BUOYTTA

DiHaHCOBO-MalHOBMIA CTaH

Macue

BracHuit kanitan

3apeecTpoBaHui (naitoBiiA) kanitan

[Nopatkosuit kanitan

Pe3epBHWi Kanitan

Hepo3noaineHui npubyToK (HenoKpuTHiA 36MTOK)

HeonnaeHui kanitan

Ycboro

[10BMOCTPOKOBI 3000B'A3aHHS, LliNbOBE (PiHAHCYBAHHA Ta
3a0e3neyeHHn

MoToyHi 30008'A3aHHA

KopoTKoCTpoKoBi KpEAUTYH BaHKiB

MoTo4Ha KpeauTopchka 3aboproBaHicTb 3a:

[I0BFOCTPOKOBUMM 3000B'A3AHHAMM

ToBapu, pobotu, nociym

1155

1160

1165

170

1190

1195

1200

1300

Kon

1400

1410

1415

1420

1425

1495

1595

Kon

1600

1610

1615

270-280

250-260

220-230

190-200

24000 —25000

25000 —26 000

Ha no4atok poky, TC.IpH.

2000-2100

59006 000

330-340

7 5007 600

90-95

Ha noyaToKk poky, TUC.IpH.

1000-1100
0
11000 - 12000

56

1800-1 900

580 — 590

220 -230

85-90

28000 - 29 000

30000 - 31 000

Ha KiHelb poky, THC.FPH.

2000-2 100

8800-8 900

10-15

10000 - 11 000

150 — 160

Ha KiHeLb poKy, TUC.IPH.

1500-1 600

14000 - 15 000



po3paxyHkamu 3 BromKeToM 1620 260-270
po3paxyHKamu 3i CTpaxyBaHHA 1625 0
po3paxyHkamy 3 onnaT fnpadj 1630 0
[Noxoan maibyTHIX nepioais 1665 0
IHLUi NOTOYHI 30008'A3aHHA 1690 5000-5 100
YCboro 1695 17 000 — 18 000
30008'A3aHHA, NOB'A3aHi 3 HEODOPOTHIUMM aKTUBaMW, 1700 0

YTPUMyBaHVMU ANS NPOZAXY, Ta rpynamu BubyTTa

DiHaHCOBO-MaliHOBMA CTaH 1900 25000 —26 000

Income statement 2019

Crara Kon 3@ MOTOHMIA PiK, TUC.FPH.
YucTiii aoxia Bin peaniauii npodykwji (Toapis, pooiT, 2000 48000 —49 000
nocnyr)

IHLUi onepavifiHi Aoxoau 2120 500-510

IHLi goxoau 2240 0o 10

Pa3om goxoan 2280 49000 - 50 000
CobisapTicTb peanizoBaHoi NpoayKLUiT (ToBapis, poliT, 2050 33000 -34 000
nocnyr)

IHLWi onepaLliliHi BUTPaTI 2180 11000 —12 000
IHWi BUTpaTU 2270 230-240
Pazom BuTpatit 2285 45000 —46 000
OiHaHCOBYIA pe3ynbTaT A0 OnoaaTKyBaHHA 2290 35003600
lMopaTok Ha NpuByToK 2300 630-640

YucTii NprbyToK (36MTOK) 2350 2900~ 3000

57

350 —360

2900-3 000

19 000 - 20 000

30000 - 31 000

Appendix A.6

3a nonepegHii pik,
TUC.IPH.

41000 - 42 000

320 - 330
no10
41000 - 42 000

28000 - 29 000

7900-8 000
200-210

36 000 - 37 000
4500-4 600
820 -830

3700-3 800



Balance sheet 2020

Axtus
HeoGopoTHi akTieu Kon
He3aseplueHi KaniTanbHi iHBeCTiALi 1005
OcHoBHi 3acobu 1010

MepeicHa BapTiCTb 101

3HOC 1012
[10BroCTpOKOBi Gionoriyni akTueK 1020
J0BroCTPOKOBI (hiHaHCOBI iHBECTULJT 1030
IHLLi HeoBOPOTHI aKTVB 1090
Yeboro 109
OBoporHi akTsM Kon
3anacu 1100

Y TOMY Y¥CTTi FOTOBA MPOZYKLA 103
MoTouHi GionoridHi akTMBK 1110
Jlebitopcbka 3ab0proBaricTh 3a ToBapw, poboTK, nocnyr 1125
[ebitopcbka 3aboproaHicTb 3a 1135
po3paxyHKkamu 3 GroaKeTom

y TOMY Yicni 3 nogaTky Ha npubyTok 1136

Ha no4atok poKy, TUC.IpH.

13

1125.2

18271

7019

1767

Ha novaToK poky, TUC.IPH.

10989.7

10986.2

15290.2

(K

58
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Ha KiHeLlb poky, TUC.IpH.
113

921

21183

1973

953.7

Ha KiHeLb poKy, TUC.MpH.

18794.4

18789.6

14152.6

125.7



IHwWa noTo4Ha aebitopcbka 3ab0proBaHiCTL

MoTo4Hi (hiHAHCOBI iHBECT LI

[polLi Ta ix exsiBaneHT

Burpati MavnbyTHiX NepioAis

IHLi 00OPOTHI aKTUBN

Ycboro

HeobopoTHi akTuBy, yTpUMyBaHi ANa Npoaaxy, Ta rpynu

BUOYTTA

®iHaHCOBO-MaNHOBMA CTaH

MNacvs

BnacHui Kanitan

3apeecTpoBaHwii (NaitoBuit) kanitan

[lopaTkoBuii Kanitan

Pe3epBHW Kanitan

Hepo3noginesui npubyToK (HENOKpUTWA 30MTOK)

HeonnayeHuii kanitan

Yeboro

[10BrOCTPOKOBI 3000B'A3aHHS, LiNboBe (hiHaHCYBaHHA Ta

3a0e3neyeHHa

Moto4Hi 30608'A3aHHA

KOopoTKOCTPOKOBi KpeauTH GaHkiB

NoTo4Ha KpeauTopchka 3a6oproBaHicTh 3a:

[I0BrOCTPOKOBUMM 3000B'A3aHHAMU

ToBapu, pobortu, nocnym

1155

1160

1165

170

1190

195

1200

1300

Ko

1400

1410

1415

1420

1425

1495

1595

Kon

1600

1610

1615

18028

5832

226.8

875

289917

30168.4

Ha rio4aToKk poky, TC.IpH.

2000

88448

124

108324

1531

Ha no4aTok poKy, TUC.IPH.

1550

14357.6

59

1561.9

2226

64

35076.4

36030.1

Ha KiHel|b poKy, TUC.TPH.

2000

11106.5

124

13094.1

314

Ha KiHeLb poKy, TUC.IpH.

1300

18709.9



po3paxyHkamu 3 BromxeTom 1620 3514
po3paxyHKamu 3i CTpaxyBaHHA 1625 0
po3paxyHkaMu 3 onnaTu npatyi 1630 0
[Noxoau MaiibyTHix nepioais 1665 0
IHLUI MOTOYHI 3000B'A3aHHA 1690 29239
Ycboro 1695 19182.9
3060B'R3aHHS, MOB'A3aHi 3 HEOGOPOTHMM aKTUBaMK, 1700 0

YTPUMYBaHMMM ANs NPOAAXKY, Ta rpynamu BuoyTTs

®diHaHCOBO-MaiHOBUA CTaH 1900 30168.4

Income statement

Crarma Kon 3@ NOTO4HWA PiK, TUC.IPH.
YucTuit foxin Bia peanisallil mpoByKwii (Tosapie, poBiT, 2000 56 378
nocnyr)

IHLLj onepaLyitHi Aoxoau 2120 2554
[HLWi foxoau 2240 6.7
Pa3om goxoau 2280 56640.1
CobGigapTicTb peaniaoBaHoi NpoayKLi (Toapis, poGi, 2050 36933.5
nocryr)

IHLWi onepaLiiHi BuTpaTH 2180 167111
IHLj BUTPaTH 2270 237
Pa3om BuTpaT 2285 53881.6
OiHaHCOBMIA pe3ynbTaT A0 ONoAaTKyBaHHA 2% 27585
Monatok Ha npubyToK 2300 496.5

YucTnit npubyToK (36UTOK) 2350 2262

60

288.1

2324

22622

36030.1

Appendix A.8

3a nonepegHil pik,
TUC.IPH.

48503.4

507.9

49012.4

33343.2

11879.7
235.2
454581
3554.3
639.8

29145
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Appendix B.1
Commodity structure of exported value of EU countries for 2017-2021 in ths. USD

The average

share of the

Country | CODE 2017 2018 2019 2020 2021 total volume
2204 | 10283094 | 11069717 | 10970813 9974609 13116149 65,55%
2208 | 5011858 5341638 5495328 4530366 6085364 31,31%
2203 | 405606 408019 352590 388528 403495 2,34%
2205 50488 64547 73858 88646 108235 0,45%
France | 2206 54145 64705 61695 55591 60918 0,35%
2204 | 6781493 7368016 7200831 7220946 8418481 80,00%
2208 | 880557 1154334 1391014 1227974 1564903 13,32%
2203 | 197541 233797 253959 256787 283647 2,64%
2205 183381 207951 222781 225289 268761 2,39%
Italy 2206 82796 112779 118846 206502 263121 1,65%
2208 | 7283313 7963256 7878884 6255227 7671700 83,80%
2204 | 722709 825314 837690 673680 642478 8,38%
2203 | 676819 653183 638787 528582 568021 6,94%
2206 78334 86180 79819 78900 57717 0,87%
UK 2205 437 634 393 556 752 0,01%
2204 | 3270131 3513593 3066796 3059557 3481080 73,67%
2208 | 649789 761550 896994 722532 991612 18,02%
2203 | 205833 246194 243166 285205 316246 5,82%
2205 85174 96606 75390 74287 90926 1,89%
Spain | 2206 22419 26817 21195 25766 38896 0,60%
2203 | 1291051 1378517 1350889 1288869 1395649 33,76%
2208 | 1547785 1519684 1367175 985290 1343213 33,73%
2204 | 1142429 1225688 1168349 1047027 1174898 28,93%
2206 85126 96864 91909 82631 102158 2,30%
Germany | 2205 53559 54783 49183 48947 46628 1,27%
2203 1902178 1993773 2015905 2111279 2184475 58,77%
2208 861828 937723 1034023 860363 1121394 27,64%
2204 327397 379615 347835 440670 598299 11,90%
2206 53855 60813 52791 50957 50704 1,56%
Nethrlands | 2205 5649 4532 3911 4023 5218 0,13%
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Continuation of appendix B.1

The average
share of the
Country [CODE 2017 2018 2019 2020 2021 total volume
2203 1674772 1834193 1961066 1986616 2010792 68,86%
2208 389652 486107 539965 550563 709369 19,12%
2204 160494 191779 198768 200899 634338 9,45%
2206 63570 61833 50586 50524 61942 2,12%
Belgium | 2205 6613 12894 13381 13569 17821 0,45%
2208 1013080 1171067 1326485 1146310 1496876 76,01%
2203 311608 332820 343762 291158 278589 19,50%
2206 48634 53805 68203 68200 26573 3,35%
2204 9962 15107 20129 14702 15666 0,93%
Irelnad 2205 1314 1035 1935 7344 6215 0,22%
2204 878452 1014760 917374 979388 1094800 81,29%
2203 177473 163071 147273 154058 155569 13,35%
2208 48172 62092 60703 53603 62444 4,78%
2206 797 1599 1850 6539 9522 0,33%
Portugal | 2205 1862 2167 2694 3672 4527 0,25%
2203 284766 293192 276217 256106 301878 44,48%
2204 138025 176907 174844 200414 288319 30,29%
2208 130399 144575 114195 89893 131867 19,17%
2206 33236 34552 40598 36627 45569 5,98%
Denmark | 2205 546 661 395 405 476 0,08%
Appendix B.2

Physical volumes of export of alcohol of EU countries for 2017-2021 in tons.

Country ode 0 018 019 020 0 The average share of the total volume
2204 1553571|1466146| 1489131 1414895 | 1515455 59,56%
2203 | 648506 | 600558 | 498511 536745 | 507059 19,93%
2208 | 409025 | 422743 429066 389176 | 445921 17,53%
2206 | 42306 | 46776 38165 41158 47281 1,86%

France |2205| 20435 | 21637 24360 26499 28684 1,13%
2204 (2169019|1970974| 2145904 | 2071860 | 2227315 69,00%
2208 | 234597 | 288685 342293 334635 | 391900 12,14%
2203 | 285152 | 304956 347715 331832 | 385804 11,95%
2205 116296 | 113761 118617 122682 | 130407 4,04%

Italy 2206 | 34962 | 42967 52968 82050 92768 2,87%




‘Code 2017 | 2018 2019

63

Continuation of appendix B.2

Country 2020 zA02k | The average share of the total volume
2208 N/A|1122565| 1146622 N/A 1074892 -
2203 568954 536947 540508| 462100 N/A -
2206 N/A| 68285 65314 N/A 45227 -
2204 134921 N/A N/A 39103 -
UK 2205 N/A 120 73 117 234 -
2204 | 2381227|2063069| 2239392( 2103732| 2396286 78,58%
2203 265498 296689 293571| 339641| 321413 10,54%
2208 159483| 189821| 240518| 170130 241117 7,91%
2205 73707| 64431 51684 53266 65393 2,14%
Spain 2206 1692 1678 1431 1703 25436 0,83%
2203 | 1577960|1584926| 1598818| 1533094| 1577689 68,28%
2204 383591| 374526| 383891 366426 367300 15,90%
2208 248950( 246351 226930 202172 247954 10,73%
2206 75932 78996 79338 74028 86778 3,76%
Germany 2205 29933 29100 29196 30789 31047 1,34%
2203 | 1832304|1849200( 1819895| 1827563| 1866289 80,49%
2208 177357| 177615 193909| 203552| 290920 12,55%
2204 74639 69641 60711 90845| 115146 4,97%
2206 48258 54321 50419 42279 45180 1,95%
Netherlands |2205 1200 882 890 908 1128 0,05%
2203 | 1585612|1656677| 1773050 1709977| 1750450 82,30%
2208 28243 43220 50276 51757| 157536 7,41%
2204 34237| 38822 43631 47478| 148164 6,97%
2206 66193 57684 54046 68159 65610 3,08%
Belgium 2205 1772 3349 3658 3586 5184 0,24%
2203 445917| 489106 511289| 456925 394634 63,81%
2208 147695| 142657| 161361| 155203| 199150 32,20%
2206 59088 75220 118535| 116962 20044 3,24%
2204 4629 7467 9022 5650 3011 0,49%
Ireland 2205 355 261 512 1900 1583 0,26%
2204 298900| 319096| 296575 315782| 328963 61,16%
2203 204069| 186935| 189594 207823| 186533 34,68%
2208 6329 8325 10497 10252 15734 2,93%
Portugal 2206 632 1228 1431 3372 4914 0,91%
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Continuation of appendix B.2

The average share of the total

Country 2017 2018 2019 2020 #1o7X R volume

Portugal 2205 795 718 1167 1388 1750 0,33%
2203 306208(312992| 305988|310472,5 314957 77,95%
2204 29889| 31165 32359 38267 46047 11,40%
2206 35713| 29899 34001 28128 32020 7,92%
2208 19250| 19226 13496 8675 10927 2,70%

Danmark 2205 158 140 122 102 124 0,03%

Appendix B.3

Commodity structure of prices per one ton of exported alcohol of EU countries for
2017-2021 in USD

years in USD Diviation
Country |Code| 2017 | 2018 | 2019 | 2020 | 2021 |2017-2021|2017-2018|2018-2019|2019-2020| 2020-2021
2204 | 6619 | 7550 | 7367 | 7050 | 8655 | 30,76%| 14,07%| -2,42%| -4,30%| 22,77%
2203| 625 | 679 | 707 | 724 | 796 | 27,36%|  8,64%|  4,12%|  2,40%|  9,94%
France |2208|12253|12636|12808|11641|13647| 11,38%|  3,13%|  1,36%| -9,11%| 17,23%
2206 | 1280 | 1383 | 1617 | 1351 | 1288 0,63%|  8,05%| 16,92%| -16,45%|  -4,66%
2205|2471 | 2983 | 3032 | 3345 | 3773 | 52,69%| 20,72%|  1,64%| 10,32%| 12,80%
2204|3127 | 3738 | 3356 | 3485 [ 3780 | 20,88%| 19,54%| -10,22%|  3,84%|  8,46%
2208 | 3753 | 3999 | 4064 | 3670 | 3993 6,39%|  6,55%| 1,63%| -9,69%|  8,80%
Italy [2203| 693 | 767 | 730 | 774 | 735 6,06%| 10,68%| -4,82%|  6,03%| -5,04%
2205| 1577 | 1828 | 1878 | 1836 | 2061 | 30,69%| 15,92%|  2,74%| -2,24%| 12,25%
2206 | 2368 | 2625 | 2244 | 2517 | 2836 | 19,76%| 10,85%| -14,51%| 12,17%| 12,67%

2208| - | 7094 |6871| - |7137 -3,14%
2203|1190 | 1216 | 1182 | 1144 | 1278 7,39%|  2,18%| -2,80%| -3,21%| 11,71%

UK 12206 - |1262|1222| - |1276 -3,17%
2204(11949| 6117 | - [10481[16430 37,50%| -48,81% 56,76%
2205| - |5283|5384|4752 | 3214 1,91%| -11,74%| -32,37%
2203| 775 | 830 | 828 | 840 | 984 8,39%|  7,10%| -0,24%|  1,45%| 17,14%
2204 | 1373 | 1703 | 1369 | 1454 | 1453 590%| 24,03%| -19,61%|  6,21%| -0,07%
Spain 2208 4074 | 4012 | 3729 | 4247 | 4113 4,25%|  -1,52%| -7,05%| 13,89%| -3,16%
2206|1325 | 1598 | 1481 | 1513 [ 1529 |  14,19%| 20,60%| -7,32%|  2,16%|  1,06%
2205| 1156 | 1499 | 1459 | 1395 | 1390 | 20,67%| 29,67%| -2,67%| -4,39%| -0,36%
N 2203| 818 | 870 | 845 | 841 | 885 2,81%|  6,36%| -2,87%| -0,47%|  5,23%
2204|2978 | 3273 | 3043 | 2857 [ 3199 |  -4,06%|  9,91%| -7,03%| -6,11%| 11,97%
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Continuation of appendix B.3

years in USD Diviation

cOde\ 2017 \ 2018 2019 ‘ 2020 ‘ Zdpkis| 2017-2021|2017-2018 |2018-2019 | 2019-2020 | 2020-2021
2208 | 6217 | 6169 | 6025 | 4874 | 5417 | -12,87%| -0,77%| -2,33%| -19,10%| 11,14%
Germany | 2206 | 1121 | 1226 | 1158 | 1116 | 1177 5,00% 9,37%|  -5,55%| -3,63% 5,47%
2205|1789 | 1883 | 1685 | 1590 | 1502 | -16,04% 5,25%| -10,52%| -5,64%| -5,53%
2203|1038 | 1078 | 1108 | 1155 | 1170 |  12,72% 3,85% 2,78% 4,24% 1,30%
2208 | 4859 | 5280 | 5333 | 4227 | 3855 | -20,66% 8,66% 1,00%| -20,74%|  -8,80%
Netherlands| 2204 | 4386 | 5451 | 5729 | 4851 | 5196 | 18,47%| 24,28% 5,10%| -15,33% 7,11%
2206 | 1116 | 1120 | 1047 | 1205 | 1122 0,54% 0,36%| -6,52%| 15,09%| -6,89%
2205 | 4708 | 5138 | 4394 | 4431 | 4626 |  -1,74% 9,13%| -14,48% 0,84% 4,40%
2203 | 1056 | 1107 | 1106 | 1162 | 1149 8,81% 4,83%| -0,09% 5,06%|  -1,12%
2208 |13796|11247|10740{10637| 4503 | -67,36%| -18,48%| -4,51%| -0,96%| -57,67%
Belgium | 2204 | 4688 | 4940 | 4556 | 4231 | 4281 |  -8,68% 538%| -7,77%| -7,13% 1,18%

2206 | 960 | 1072 | 936 | 741 | 944 -1,67% 11,67%| -12,69%| -20,83%| 27,40%
2205| 3732 | 3850 | 3658 | 3784 | 3438 -7,88% 3,16% -4,99% 3,44% -9,14%
2203 | 699 | 680 | 672 | 637 | 706 1,00% -2,72% -1,18% -5,21% 10,83%

2208 | 6859 | 8209 | 8221 | 7386 | 7516 9,58% 19,68% 0,15%| -10,16% 1,76%

Ireland | 2206| 823 | 715 | 575 | 583 | 1326 61,12%| -13,12%| -19,58% 1,39%| 127,44%

2204 | 2152 | 2023 | 2231 | 2602 | 5203 | 141,78% -5,99%( 10,28%| 16,63%| 99,96%

2205 | 3701 | 3966 | 3779 | 3865 | 3926 6,08% 7,16% -4,72% 2,28% 1,58%

2204 | 2939 | 3180 | 3093 | 3101 | 3328 13,24% 8,20% -2,74% 0,26% 7,32%

2203 | 870 | 872 | 777 | 741 | 834 -4,14% 0,23%| -10,89% -4,63% 12,55%

Portugal |2208| 7611 | 7458 | 5783 | 5229 | 3969 | -47,85% -2,01%| -22,46% -9,58%| -24,10%

2206 | 1261 | 1302 | 1293 | 1939 | 1938 53,69% 3,25% -0,69%|  49,96% -0,05%

2205 | 2342 | 3018 | 2308 | 2646 | 2587 10,46% 28,86%| -23,53% 14,64% -2,23%

2203 | 930 | 937 | 903 958 3,01% 0,75% -3,63%

2204 | 4618 | 5676 | 5403 | 5237 | 6261 35,58% 22,91% -4,81% -3,07% 19,55%

Danmark | 2206 | 931 | 1156 | 1194 | 1302 | 1423 52,85% 24,17% 3,29% 9,05% 9,29%

2208 | 6774 | 7520 | 8461 |10362|12068 78,15% 11,01% 12,51% 22,47% 16,46%

2205 3456 3238 | 3971 | 3839 11,08% 22,64% -3,32%




Excise tax rates
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Appendix C

Koz TOBazysgﬁ?gl}glg fieTimo Onuc ToBapy (mpoaykuii) 3riguo 3 YKT 3E]] BOP}III\I;IE)P}IIHH Sgﬂa:;(zy
2203 00 [uBo i3 comoxy (comomoBe) ;E’;ISGHL sal 2,78
2204
(xpim 2204 10,
2204 21 06 00, v Y . .
2904 21 07 00 3BI/I‘IflI/IH1 (Hell“pPICl?l) BHH, CYCJI0 BUHOTPA/IHE, 30popKeHi
2204 21 08 00’ Hamol, aKTHYHA MIIHICTh SKUX BHIIA 32 1,2 BiICOTKA
2204 21 09 00: O.6’€MHI/.IX O[[’I/IHI/IUJ: €TUWJIOBOTO CIIUPTY, ajie He BuIa 3a 15 PUBEHD 32 1 0,01
2204 29 10 00), BIJICOTKIB 06“€MHI/IX OJMHHLb ETUIIOBOTO CIMPTY, 32 YMOBH  (TiTP
2205 10 10 00, IO CTHJIOBHIA CTIUPT, KU MICTHTBCSL Y FOTOBOMY MPOLYKTi,
2205 90 10 00, Mae TOBHICTIO (pepMeHTHE (EHI0reHHE) TOXOKEHHSI
2206 00 59 00,
2206 00 89 00
BuHa irpucri Ta BUHa ra3oBaHi, 30poJpKeHi Haroi, BUHA
2204 10 (H.am.)'f) apoMaTH30BaHi irpnc.Ti (ra303a1fi), (hakTruHa
2204 21,06 00, MIIHICTE AKUX BHIIA 3a 1,2 BijicoTKa 00 .CMHI/IX. O}II/II’-II/ILU)
2204 21 07 00, €TUJIOBOTO CIUPTY, aJie He BHIa 3a 15 BIACOTKIB 06u€MHI/IX
2204 21 08 00, OlII/I?HI_I.]) €TUJIOBOI'O CIIUPTY, 3a yMOB{/I 1o eTl/IJ'lO.BI/II/I CITNPT,
2204 21 09 00, SIKUU MICTUTBCS y TOTOBOMY ITPOAYKTI, Ma.C ITOBHICTHO 1) // - 11,65
2204 29 10 00 (bepmenTHE (eHﬂorenye) TOXOJKEHHS, AKI POIUBAIOTHCS y
2205 10 10 00, MUISILIKH, 3aKOPKOBAHI CrieliabHIMH np06Ka'Mn.)1n5{ TaKHX
2205 90 10 00, HAITOiB THITY «TPUOY, 1110 YIpUMYIOTbCA Ha Micwiza
2906 00 39 00 JIOITIOMOTI' OFO CT?DKO}J( abo 3a'CT16OK‘, Ta/ab0 MaIOTh HaIMIpHHH
THUCK, CIIPHYMHEHNI HAsIBHICTIO JIIOKCHY BYTJICHIO Y PO3UMHI
Ha piBHI He MeHIe 1 Oap npu Temieparypi 20°C
2204, 2205, 2206 (Buna Ta
iHI 30poKeH] Haroi 0e3 Buna Ta in1i 306pompkeni Hamoi (y ToMy "ncii cymini i3
JIOJIAaHHS €TUJIOBOTO CIIMUPTY B |30pPO/IKEHHMX HAIOIB Ta CYMIII HAa OCHOBI 30pOJKEHMX
IHIIIOMY MiCIli He 3a3HaYeHi; HAroiB), (haKTHIHA MIIHICTh SIKUX BHIA 3a 1,2 BimcoTKa AASpeHb 34 ] 8,02
BUHA Ta iHII 30pOKeH] Harol |00’ eMHUX OJMHHIL €TUIIOBOTO CIIUPTY, ajie He BuUIla 3a 22 TP
3 JJONAHHSM E€THJIOBOT'O BIZICOTKH 00’ €MHHX OAMHHMIIb €TUIIOBOI'O CIIUPTY
CITUPTY)
2204, 2205, 2206 (ankoronbHi | ATKOroJibHI Harol, (hakTHYHA MIIIHICTB SIKMX BHUINA 32 22 rpuBeHb 3a 1
Harofi 3 oiaHHsAM a0o 0e3 BIZICOTKH 00’ €MHHX OIMHHI[b €THIOBOI'O CIUPTY, iHIIl cymimii [mitp 100- 126.96
JOMAHHS €TWIOBOTO CIHPTY B |13 30pOIKEHUX HATIOIB Ta CyMIIIli Ha OCHOBI 30pOIKEHIX Bi/ICOTKOBOTO '
IHIIOMY MicCIIi He 3a3Ha4YeHi) |HamoiB CIIUPTY
2206 00 31 00, 2206 00 51 00, Crre Yerbi (6 rpHUBEHB 3a 1 106
2206 00 81 00 p i meppi (6e3 noxat cupty) bfir :
CrmpT eTHIoBUi, HeIGHATYPOBAHUM, 3 KOHIICHTPAIII€10
crupTy 80 BiICOTKIB 00’ €MHUX OMWHUIL a00 OUTBIIE; CITUPT FRUBEH 34 !
9 . . . mitp 100-
2207 STHIIOBHH Ta 1HIII CIIMPTOBI AUCTHIISATH Ta CIIUPTHI HAIIOT, . 126,96
OJIep KaHi MUIIXOM TIePETOHKH, IeHaTyPOBaHi, OyIb-sIKO1 2;?4‘;):;0]3@0
KOHLIEHTpALi1
CnupT eTHIOBUH, HeIGHaTYPOBAHUH, 3 KOHLECHTPALIIEIO
2208 cupTy MeHI K 80 B.ilICOTK}B 06’€MHI/I'X O/IUHMIIb, CIIAPTOBI | /e 126,96
JMCTUIISITH Ta COMPTHI HAIOI, 0JepKaH] IIUISIXOM NEeperoHKH,
JiKepH Ta 1HII HATIOI, 0 MICTATh CIIUPT
2103 90 30 00, TinbKu NpOAYKTH 3 BMICTOM CIMPTY €THIIOBOrO 8,5 BilCOTKA | /] — 169 27
2106 90 00’€MHUX OJUHUIIb Ta OlJIBIIIE \
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Appendix D
Model Contract
KOHTPAKT Ne 12 CONTR ACT Ne 12
m. Kuis «03 »koBTHA 2016 p. | Kyiv October, 03t 2016
The Company .... (Italy), hereinafter referred to as
KomnaHis (Irania), iMeHoBaHa Hagani

Mpopaselb, B 0CObi AMPEKTOpA ..., AKMI fi€ Ha
niacrasi Cratyty 3 ogHoro 60Ky, Ta TOB «..», B
ocobi gupekTopa ..., Wo Aaie Ha niacTasi CtatyTy, Ta
imeHyeTbcA Hagani Mokyneub, 3 iHWOro 6OOKy
(Mpopaseub i Mokyneub Aani pasom iMeHyTbCA
CtopoHK, oKpemo - CTOpOHA), YyKNanu AaHui
KOHTpaKT Npo HMXKYeHaBeaeHe:

“the Seller”, on behalf of director..., acting on the
basis of the Charter on the one hand, and "..." LLC
represented by Director..., acting on the basis of
the Charter, hereinafter referred to as the Buyer,
on the other hand (The Seller and the Buyer
hereinafter referred to as the Parties and
separately as the Party) have concluded the
Present Contract to the effect that:

1. NMpeameT KOHTPAKTY.

1. Subject of the Contract

1.1. B nopsaaKky Ta Ha ymoBax, nepeabayeHmx
AaHum  KoHTpakTom, Mpopgaseub bepe Ha cebe
30608B'A3aHHA npogat, a [lokyneub KynuTu
a/ZIKOro/ibHi Hanoi (BMHa BMHOrpaAHi) 3a LiHO,
bpeHaaMM | XapaKTepuUCTMKamMu BianoBiAHO A0
Cneumdikauin, aki € [Jomatkamu [0 AaHOro
KoHTpaKTy i CTaHOBNATb MOro HEeBiA EMHY YaCTUHY.

1.2. HomeHKnaTypa, KilbKicTb, BapTicTb ToBapy
BM3HavatoTbcA y Cneundikauiax, aki € Jogatkamu

1.1 Under the Present Contract the Seller
undertakes to sell and the Buyer undertakes to
buy alcohol drinks (natural wines), as per the
prices, brands and characteristics provided in the
Specifications enclosed with the Present
Contract and being its integral part.

1.2. Nomenclature, quantity, price of the Goods
are provided in the Specifications which are
enclosed with the present Contract and make its

[0 paHoro KoHTpakTy i cTaHoBnsTb Moro | integral part thereof.
HeBiZA' EMHY YaCTUHY.

2. AKicTb Ta KinbKictb ToBapy. 2. Quality and Quantity of the Goods
2.1 Mokyneupb BiANpasnse Mpopasuto | 2.1. The Buyer sends to the Seller a purchase
3aMOBJ/IEHHA Ha Kynisnio Tosapy, Ae Bigobpaxero | order, where description and quantity of the
HaliMeHyBaHHA Ta  KiJbKiCTb  ToBapy, Cyma Goods, the total amount of the order and a

3aMOB/IEHHA, OakaHa pgaTa BiANpPaBKW TOBapy.
HaimeHyBaHHA, KinbKicTb i BapTicTb TOBapy, WO
nocravaetbca lpogasuem [MoKynLesi, OCTaTOYHO
NiATBEPANKYIOTbCA B AOMNOBHEHHI - Cneuudikauii

desirable date of shipment are indicated.
Description, quantity and cost of the Goods
supplied by the Seller to the Buyer, are confirmed
in the supplement - Specification enclosed with
the present Contract and signed by both Parties.




00 AiicHoro KoHTpaKTy, Aka nignucyetbca oboma
CropoHamm.

2.2. Axictb ToBapy, WO NOCTA4Ya€ETbCA BiANOBIAHO
00 aiicHoro KOHTpaKTy, MOBWHHA BiAnosigaTu
BMMOraMm, WO Ha4atoTbCA A0 AKOCTI LMx ToBapis B
KpalHi iXHbOro BWUroToBAeHHA Ta [lokynuA, wWo
0b60B’A3KOBO  MiATBEPANKYETLCA  BigMOBIAHUMM
cepTndikaTtamm  AKOCTI  KpaiHK
3aBipeHMMK TopriBenbHO-NPOMMUCAOBOIO NANATOKO
KpaiHu noxoaeHHa Tosapy.

NOXOA4XeHHA,

2.3. ToBap, WO nNOCTAa4Ya€eTbCA BigMOBIAHO A0
AincHoro  KoHTpakTy, MOBWHEH Bignosigatu
Yy3rog)XeHnUm 3paskam Ta BMMOram CaHiTapHO-
enigemionoriyHmnx HOpM BiANOBIAHO 4o
3aKOHOAABCTBA, WO A€ Ha TepuTopii peanisauii
ToBapy. ETUKETKM Ta KOHTPETUKETKN NOBUHHI ByTU
HaKneeHi 6e3 CKNaZloK, PiIBHOMIPHO MO BCil NAOLL
HaKNewBaHHA Ta He MaTU BiAXMNeHb Big,
BEPTUKANbHOI OCi.

2.4. Tokyneub Ma€e MpPaBO MepPeBiPUTU AKICTb
ToBapy BiANOBIAHO A0 AilOYMX NPABUA NPUIAMAHHA
TOBApIB, 3@ Y4aCTHO HE3A/IEXKHOrO eKcnepTa.

2.5. Ha mOMeHT BigBaHTa)KeHHA ToBapy TEpMIH
NPMAATHOCTI NOBMHEH CKNagatm He meHuwe 80%
Moro 3arafibHOro TepMiHy npuaatHocTi. ToBap 3
TepmiHoM npuaaTHocTi meHwe 80% Big, 3aranbHOro
TEPMiHY NPUAATHOCTI MOXKe MOCTa4aTUCh 33 YMOBM
OTPUMAHHA Ha Le NMCbMOBOI 3roau MokynuA.
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2.2 The quality of the Goods supplied under the
present Contract shall meet the requirements of
the country of production and the country of the
Buyer and has to be approved by the appropriate
quality certificates assured by the Chamber of
Industry and Commerce of the country of origin.

2.3 The Goods to be supplied according to the
Present Contract shall conform to the samples-
references agreed by the Parties and correspond
to the requirements of the official sanitary-
epidemiological norms according to the current
legislation within the Goods’ realization territory.
Labels and back labels shall be smoothly glued on
the whole stamping area without wrinkles and
deviations from the vertical axis.

2.4. The Buyer shall be entitled to check the
quality of the Goods according to the current
regulations for acceptance with the participation
of the independent expert.

2.5. At the moment of shipment of the Goods
their shelf life period should consist of not less
than 80% of the total shelf life period. The Goods,
whose shelf life period expired 80% might be only
sent only upon written approval of the Buyer.

3. UiHa Ta 3aranbHa BapTictb KOHTpaKTy.

3. Price and the Total Cost of the Contract

3.1. UiHn Ha ToBap BM3HA4eHi B €BpO.

3.2. LliHM HapatoTbCA Ha OAHIN i3 HUMKUYEBKA3AHUX
YMOB NMOCTaBKMU:

EXW-Cambeo — Coles — Ourense (lTanis) (Incoterms
—2020);

LliHn BKnlo4yatoTb B cebe BapTiCTb YMAKOBKM Ta
MapKyBaHHA Tosapy.

3.1. Prices are defined in EUR.

3.2. The prices shall be on the one of following
basis:

EXW-Cambeo — Coles — Ourense

(Incoterms —2020);

(Itania)

The prices including cost of standard package
and marking of the Goods.




3.3. 3aranbHa BapTiCTb KOHTPaKTy CKNagaeTbCa i3
CYMU  BCixX NOCTaB/NEHMX Ha ajpecy
MoKynuA BiANOBIAHO A0 A4AHOrO KOHTPAKTY.

iHBOCIB,

3.3. The total cost of the Contract is the sum of all
invoices delivered to the Buyer in accordance
with the contract
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4. YMOBM Ta CTPOKM NOocCTavyaHHA ToBapy.

4. Terms and Dates of Delivery and Acceptance

4.1. Tloxyneup HampaBisge Ha azapecy llpomaBis
3amoBieHHs y Buriaal - Coenudikamii  3a
J0TIOMOTo10 (hakCUMUTbHOI Kotii. CTOpOHM MaroTh
Y3rOAUTH ACOPTUMEHT, IIHU, KUIBKICTH Ta I1HII
XapaKTEPUCTUKHU Tosapy 1 ninucaTu
Crnemudikaiito OpoTsaroMm 3-x poOOUYUX IHIB 3
MOMEHTY oTpuMaHHs [IpoiaBiieM 3aMOBJIEHHS.

4.2. BigsantaxxeHHs ToBapa  3IIHCHIOETHCS
[Toxkymirto 3a agpecoro: ...
4.3. Pasom 3 ToBapom IIpomaBenr Hamae
[lokymiieBi HACTYMHI TOKYMEHTHU:

e iHBOIIC - 4 mpuMipHUKa (OpUTIHAIH);

® TaKyBaIbHUH JHCT - 3 NPUMIPHUKH

(opuriHam);

e Crenudikariist - 3 npuMipHAKH (OpUTIHAIIH).
[IponaBens nHamae IlokymieBi He MI3HINIE HDK
yepe3 10 (mecarp) NOHIB TMiChs BiIBAHTAKCHHS
HACTYIIHI JOKYMCHTH:

e cepruduKaTH SKOCTI/aHAII3y TOBapa;

e ceprudUKaT TIOXOKCHHS

(opurunan);

TOBapa

Bci nokymeHTH CKIIa1aloThCsl Ha aHTITIMCHKINA MOBI.

4.4. JlaTor0 BiIBaHTaXXCHHS BBa)KA€ThCS JaTa
0(OpPMIICHHSI TOBAPHO-TPAHCIIOPTHUX JTOKYMCHTIB
Ha ToBap. Yci TOBapHO-TPAHCIIOPTHI JIOKYMEHTH
MaloTh OyTH MOMEPEJHbO BIIMPABICHI HA aJpecy
[Tokymist 3a JAOMOMOTOIO E€IEKTPOHHOI TOIITH 1
y3ropkeni [Tokymiem.

4.5. Tosap npuitmaetscs [lokymnuem:

- 32 KUIBKICTIO - 3TUIHO 3 TPAHCIOPTHUMHU
JIokymMeHTamu Ha ToBap, iHBoiica Ta MaKyBalbHOTO
JIMCTa;

- 32 SKICTO - 3TITHO 3 JOKYMEHTaMH, IO
HIATBEPIUKYIOTh  AKicTh ToBapy (cepTudikaTu
SKOCTI Ta aHami3zy) 1 BHIAIOThCS BUPOOHHKOM
ToBapy abo IlpomaBuem, i 3rigHO (QaKTHUYHOMY
CTaHy BaHTaXYy, 110 IPUOYB.

4.1. The Seller sends to The Buyer the order as
Specification by e-mail or Fax-copy. Parties have
to agree assortment, prices, quantity and other
Good’s characteristics and sign the Specification
during 3 working days from receiving the order
by Seller.

4.2. Shipment of the Goods shall be made to
Buyer to address: ...
4.3. Together with the Goods he Seller shall
transfer to the Buyer the following documents:

e Invoice — 4 originals;

e Packing list — 3 originals;

e Specification — 3 originals.
The Seller shall transfer to the Buyer not later than
the 10 (ten) days from shipment the following
documents:

e Certificate of Quality/Analysis;

e Certificate of Origin — original,

All the documents are to be drawn in English.

4.4. The date of shipment shall be considered the
date of issuing transportation (shipment)
documents. All transportation documents have
been sent to Buyer by e-mail advance and agreed
by Buyer.

4.5. The Goods shall be accepted by the Buyer:

- by quantity: in accordance with the
transportation (shipping) documents, the packing
list and the invoice;

- by quality: in accordance with the documents
that certify Goods quality (certificates of
quality/analysis), issued by the Producer of the
Goods and real state of the delivered Goods.




4.6. MNpaBo BAacHocTi Ha ToBap nepexoauTb Yy
MOMEHT MOBHOI onnatu 3a ToBap Ta PU3MK MOro
BMNagKoBoi 3arnbeni nepexoautb Ao lMokynus B

4.6. The right of the property for the Goods is
handled over to the Buyer at the moment the
Goods have been paid of in full and the risk of
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MOMeHT nepepgadi Tosapy [okynuesi abo | their accidental loss are handled over to the
3a3Ha4eHilt HUM ocobi. Buyer at the moment the Goods are shipped to
the Buyer or to the person appointed by the
Buyer.
5. TepmiHu noctavyaHHA. 5. Dates of Delivery
5.1. ToBap noctavaeTbca naptiamu 3rigHo | 5.1. All the Goods shall be supplied by single

nopatkiB-Crneundikauii 4o giicHoro KoHTpakTy.
MpoaaBselb 3060B’A3yETbCA 3MiACHUTH
BiABaHTaXKeHHA ToBapy He ni3sHiwe, Hix yepes 21
(aBagUATb OAMH) KaneHmapHWUM AeHb nicna
nignucanHs Cneundikauii.

5.2. Mpoaaselpb € AUCTPUDOYTOPOM KOMMaHii, fKa
34iMCcHI0E AiANbHICTb no BUIOTOBJIEHHIO
a/ZIKOro/IbHMX HAMoIB 3a agpecoto:

consignments in  accordance with the
supplements — Specifications. The Seller is
obliged to load the ordered Goods during 45
(twenty one) calendar days from signing the
Specification.

5.2. The Seller is the distributor of company
which carries out activity on producing spirits
according to address:

6. MMaKyBaHHA Ta MapPKyBaHHA

6. Packaging and Marking

6.1. ToBap NOBMHEH NOCTABAATUCA B YNAKOBLL, LLLO
BiZNOBifA€ XapakTepy AaHHOro ToBapy. YnakoBka
nosuHHa 3abesneyyBaTM nNoBHy 6e3neky Tosapy
BiZ Oy Ab-AKUX YILKOAKEHD NPU MOro NepeBeseHHi,
bepyys [0 yBarM  MOX/MBICTb  AEKiNbKOX
nepeBaHTa)KeHb Yy [0pPO3i, @ TaKOX TPMBANOro
36epiraHHA.

6.2. Ha KoxeH Kopob [lpogaBelb HAHOCUTb 3a
OONOMOrol0  CTUKepy  KOPOTKe  MapKyBaHHA
AHINIMCbKOKD MOBOI: HaMMeHyBaHHA TOBapy,
HaMMeHYBaHHA KaTeropii NpoAyKLii, WTpUX-Koa,
HOMep NOTy, AaTa MNaKyBaHHA, 06’emM nNAALIKMK.

BignoBiganbHicTb 3a MapKyBaHHA Hece
Mpopaseub.

6.3. ToBap, WO MOCTA4Ya€ETbCA, MAPKYETLCA
MapKamMM  aKUM3HOrO  MoAaTKy W KOHTp-

€TUKETKaMM YKPATHCbKOK MOBOM, AKi 3aBYacCHO
(He nisHiwe Hix 32 15 gHiB 40 NiATBEPAXKEHOI AATU
BigBaHTaXkeHHA) Haaae Mokyneub MpoaaBuesi 3
BiANOBIAHMMW  AOKYMEHTaMU. 3 MOMEHTY

6.1. The Goods are to be shipped in durable
cardboard boxes. The packing shall wholly
protect the Goods against direct damage during
the transportation: by sea or ground
transportation, or mixed one; taking into account
some shiftings along the road as well as durable
saving.

6.2. The following short marking in English shall
be marked by sticker each cardboard box: name
of the Good, the category of product, bar code,
lot number, packing date; volume of bottle. This
marking is Seller’s responsibility.

6.3. The delivered Goods shall be marked with
the excise stamps and back labels in the
Ukrainian language. The excise stamps are
provided by the Buyer together with the
corresponding documents in advance (not later
than 15 days before the approved date of the
shipment). Since the moment of receiving the
excise stamps and till the transfer of the Goods




OTPMMAHHA MapoOK aKUM3HOro noaatky Ta Ao
MOMEHTY nepepgadi ToBapy nNepeBi3HUMKOBI
MNpopgaseub Hece NOBHY BiANOBIgANbHICTL 3a
HasiexHe BUKOPUCTAHHA n LinicHicTb
HEBMKOPUCTAHUX aKLM3HUX MAPOK.

6.4. lNpopaseub € BUPOOHMKOM aJIKOTOJIbHUX
HanoiB. [lMokyneub Hagae [lpogaBueBi aKUM3HI
MapKKU YKpaiHM Ta KOHTPETUKETKU Ha YKPATHCbKIM
MOBI ANA MAPKYBaHHA aNKOro/ibHUX HanoiB B
npoueci ix BUPOOHMLTBA 33 MiCLEM 3/4iMCHEHHS
pianbHocTi Mpoaasua 3a agpecoto:

KoHTakTHa ocoba:
Ten: ...

Bci BUTpaTK, NoB'A3aHi 3 nepecniaHHAM aKLM3HUX
MapoOK Ta KOHTpeTuKeToK [lpogasuesi, Hece
MoKkyneub.

6.5. lMpogaseub NOBMHEH HaK/EITU YKPAIHCbKI
MAPKM aKLM3HOrO MNOAATKY Ha KOXHY NAALKY
TaKMM YMHOM, WO6 BOHM poO3pMBANUCA Npu
BIiAKPUTTI  (BiAKOpPKOBYBaHHI) i BMK/IOYanacs
MOM/IMBICTb iX 3HATTA 6€3 YLWKOAKEHHSA.

6.6. Ha KOXXHY NNALIKY a/IKOrO/IbHUX HAaMNoiB MapKu
aKLM3HOro nopJaTtky HaknewowTbea [-nogibHum
cnocobom Yepes ropNoBUHY NASLLKK.

6.7. AKLLM3HI MApPKK 33 3aKOHOL,ABCTBOM YKpPaiHU €
OOKYMeHTamn cyBopoi 3BiTHOCTI, i lpogaseub
BiANOBIAA€ 33 HaNlEXKHE BUKOPUCTAHHA, LiNICHICTb
HEBUKOPUCTAHUX AKLUM3HMX MAPOK 3 MOMEHTY iX
O[EpPrKaHHA i € 3060B'A3aHUM NOBEPHYTU KOXKHY 3
Hux [loKynuesi NpoTaArom ogHoro micaya 3
MOMEHTY iX OAepXaHHA B O4HOMY 3 HACTYMHUX
CTaHiB:

- HaKneeHow Ha ToBap, WO MOCTAYa€ETbCA 3a
OaHUM  KOHTpaKTOM, 3 AOKYMEHTaJIbHUM
nigTBEPAKEHHAM NOCTAaBKM MapKoBaHoro Toeapy;
- HEBUKOPUCTaAHI;

- YWKOAMXEHI MapKW MOBUHHI BYTM HaK/e€eHi Ha
oKpemi apkyLwi nanepy popmaty A3 (290 x 420 mm)
TaKMM YMHOM, W06 BYN0 YiTKO BUAHO LLEEHTPANbHY
YaCTMHY MapPKKW, OKPEMi YaCTUHU pPO3ipBaHUX
MapOoK NOBUHHI 6yTK 3'€AQHaHi, a 3arasibHa YacTUHa

to the carrier, the Seller bears full responsibility
for an inappropriate use and safe keeping of the
unused excise stamps.

6.4. The Seller is the producer of the alcohol
drinks. The Buyer provides the Seller with the
Ukrainian excise stamps and back labels in the
Ukrainian language for marking the alcohol
drinks during the manufacturing process at the
place of the Seller’s activity located at the
address: ...

Contact person: ...
Tel: ...

All the expenses, connected with sending the
excise stamps and back labels to the Seller, shall
be covered by the Buyer.

6.5 The Seller shall glue the Ukrainian excise
stamps upon each bottle in the way they break at
the moment of opening the bottle. Any
possibility of opening without breaking the excise
stamp shall be avoided.

6.6. On each bottle excise stamps are to be glued
in M-shape across the bottle’s neck.

6.7. According to the legislation of Ukraine,
excise stamps are the documents of strict
accountability and the Seller bears responsibility
of proper using and secure keeping of unused
excise stamps from the moment the stamps are
received by the Seller; the Seller is obliged to
return each of them to the Buyer within one
month from the moment of getting them in one
of the following states:

— glued on the Goods, shipped according to the
present Contract with the documentary
confirmation of the shipment of the stamped
Goods;

— unused;

— damaged stamps shall be glued on separate
sheets of paper of A3 format (290 — 420 mm) in
such a way that the central part of stamp is
shown clearly; separate parts of torn stamps
should be connected, and the general surface of
each returned stamp must make not less than
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KOXXHOi NOBEPHYTOI MAapKM MOBUHHA CTAaHOBUTU HE
meHwWw 60% Big noyaTkoBoro po3mipy. Mpoaaseub
3060B'A3YETbCA NOBEPHYTW TaKi MAapKU Ha BUMOTY
Mokynua npotarom 10 AHIB 3 MOMEHTY 3BEpPHEHHA

Mokynua.
MoBepHEHHA MapOK 3[iMCHIOETbCA 33 PaxXyHOK
CTOpOHW, BMHHOI Yy TcyBaHHi Mmapok i/abo

po3ipBaHHi AaHOro KOHTpakKTy.

Y BUNAgKy BCTAHOBNEHHA @aKTy HecTaui

MapPoOK  aKuuM3HOro noAatky (po3KkpagaHHsA,
3HULLLEHHSA) Mpoaaseub 30608B'A3aHUM
BigwKoaysatu [loKynueBi BapTiCTb MaAPOK i

PO3pPaxyHKOBY CYMYy aKLM3HOIO NOAATKY, @ TAaKOX
cnaaTuTh byab-aki Wtpadu, uo 6yayTb HaKNaaeHi
Ha ToKynus y 3B'A3Ky 3 ¢aKTOmM HecTaui,
PO3KpaAaHHA abo 3HULLEHHSA aKUM3HUX MapoK
OEPHKABHUMM OpraHamm YKpaiHu.

y BMNAAKY HEBBE3EHHA roToBOro
MapKOBAHOro ToBapy 3 06'EKTUBHUX NPUYMH abo
HEMOXK/IMBOCTI NOBEPHEHHSA YLIKOAMKEHUX MapOK
Mpoaaseub 3060B'A3aHMii  BMAatTK [loKynuesi
[OKYMeHT ToproBo-npomucioBoi nanatm abo

iHWoOro opraHy (Npo NiaATBEPAMKEHHA LbOro dakTy

3 060B'A3K0BOIO BKasiBKOO KiIbKOCTI
BMKOPUCTaHUX i/ab0  YLIKOAMKEHUX aKUM3HUX
MapOoK).
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60% of its original size. The Seller is obliged to
return unused excise stamps on the request of
the Buyer within 10 days from the date of the
Buyer’s request;

The excise stamps are returned at the expense of
the Party that was guilty in the damage of the
excise stamps and/or Contract rescinding.

In case the lack of the excise stamps (stealing,
destroying) is found out, the Seller must
compensate to the Buyer the stamps’ cost and
the calculation sum of the excise fee.

In case the marking the Goods was not carried
out due to certain objective reasons or in case
returning of the damaged stamps is impossible,
the Seller shall prove this fact to the Buyer by the
document issued by Chamber of Industry and
Commerce or any other competent authority,
with a compulsory indication of the quantity of
the used and/or damaged stamps.

7.YMOBU Nnatexy

7. Terms of Payment

7.1. OnnaTta 3a ToBap 34iMcHIOETbCA NpoTArom 45
(copoka n’ATM) KaneHOZAPHWUX LHIB 3 MOMEHTY
BiABaHTaXKeHHA ToBapy 3i cknagy Mpoaasua.

7.1. The payment for the Goods is carried out
within 45 (forty five) days from the date of
shipment from the Seller’s warehouse.

8. BignoBiganbHicTb Ta NpeTeHsii cTopiH

8. Responsibility of the Parties and Claims

8.1. CropoHa, AKa nopywuaa ymOBM [AAHOro
KoHTpakTy, 3060B’A3aHa BiglwKoAyBaTM iHLIM
CtopoHi yci 36MTKM, WO HagaHi [aHuUMm
NOPYLUEHHAM.

8.2. Y BUNaaKy HEBIAMNOBIAHOCTI MO MapKyBaHHIO,
ynaKoBL,i, HeHanexHomy OKNelOBaHHIO
KOHTpeTUKeTKaMmun/cTtukepamm, abo po36ixKHOCTI

$aKTMYHOI KinbkocTi ToBapy i3 3a3HavyeHUM y

8.1 The Party which violated conditions of the
present Contract is obliged to compensate other
Party for direct losses caused by such violation.

8.2. In case of non-conformity in marking or
discrepancy between the real quantity of the
Goods and the quantity specified in the shipping




TOBapPOCYNPOBOANKYBANbHUX OOKYMEHTaXx,
Mokyneub Mmae npaBo Hagatu [lpogasuesi
npeteHsito He nisHiwe 20 AHIB 3 MOMEHTY
NPUMMaHHA TOBapy Ha cknaai Mokynusa.

8.3 [aTolo HagaHHA npeTeHsii BBAXKA€ETbCA AaTa
OoLeprKaHHA i Mpogasuem. Mpopaseub
3060B'A3aHUIM po3rnAaHyTK ii npotarom 30 AHiB 3
MOMEHTY ii 04eprKaHHA.

8.4. AKLLO NpeTeH3sia Woa0 AKOCTI (KinbKocTi) byae
BM3HAHa 06rpyHTOoBaHO, CTOPOHU Y3roAKylTb
CTPOKM | yMOBM 3aMiHM HeAKicHoro ToBapy
(BonoctayaHHA  HEMOBHICTIO  BiABAHTAXKEHOTO
ToBapy), a/ie Taka 3amiHa (nocTaBKa) NOBUHHA ByTH
3AincHeHa He nisHiwe 30 KasieHAapHUX AHIB 3 4aTh
BM3HAHHA nNpeTeHsii 0brpyHTOBaHOW. Y UbOMy
BUNAAKy BCi BUTPATU, MOB'A3aHi 3 MOCTaBKOM i
NPOBeAEHHAM HE3aNeXXHOI eKcnepTusn, Hece
Mpopaseub.

8.5. lpopaBeub Ma€e MpaBO HaMpPaBWUTU CBOrO
YNOBHOBA)KEHOro nNpeacTaBHUKA Ana po3rnsay
npeteHsii, a MNMoKyneub 30608B'A3aHUI Npes'aBUTH
nomy ToBap, AKUI He BigNOBiAAE BUMOram AaHoro
KOHTpaKTy.

8.6. Y BunagKy HeHanexXHOro mapKkyBaHHA Tosapy,
YNaKOBYBaHHIO,  HEHANIeXKHOMY  OKJ/IelOBaHHIO
KOHTPEeTMKeTKamMu/CTUKepamu, MpoaaseLb
NoBMHEH 3aMiHuTM uUel Tosap Ha ToBap 3
npasuIbHUM MapPKyBaHHAM, ynaKyBaHHAM,
npaBuabHO HaKNEEHUMMU
KOHTPEeTMKeTKaMu/CTikepamn, 3a CBill pPaxyHOK,
BK/IIOYAOUM BUTPATM 3 [AOCTaBKM Ta MUTHOTO
odopmneHHa Toeapy.
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documents, the Buyer will be entitled to make a
claim to the Seller not later than within 20 days of
the goods acceptance at the Buyer warehouse.

8.3. The date for making a claim shall be
considered the date of its receipt thereof by the
Seller. The Seller shall be obliged to consider it
within 30 days from the moment of its receipt
thereof.

8.4.Should a claim in relation to quality (quantity)
be recognized well-grounded, the Parties shall
come to the agreement of the dates and terms to
replace the non-quality or ship the non-shipped
Goods, and such replacement (delivery) shall be
made not later than 30 calendar days from the
date the claim is recognized well-grounded. In this
case, the Seller shall incur all expenses connected
with the shipment and arrangement of the
independent expert examination.

8.5. The Seller shall be entitled to send its
authorized representative to consider the claim
and the Buyer shall be obliged to show him
thereto the Goods that do not meet the
requirements of this Contract.

8.6. In case of incorrect marking of the Goods, the
Seller shall replace the Goods for the Goods with
the correct marking for his own account including
the cost of shipping and customs clearance of
Goods.

9. TepmiH aii KoHTpaKTy.

9. Validity of the Contract

9.1. KOHTpaKT HabyBa€ UYMHHOCTI 3 MOMEHTY
nignucaHHa i gie npotarom 12 micAuis 3 aatm

9.1. The Contract shall come into force from the
moment of signing it thereof and shall be valid for
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nignucaHHs, abo A0 MOro  AOCTPOKOBOro
po3ipBaHHA 3a B3aemHOlO 3rogoto CTopiH, M Ao
NMOBHOrO BMKOHAHHA CTOpoHamu 3060B'A3aHb 33

12 months from the date of signing it thereof or
until it is terminated at the mutual consent of the
Parties or until complete fulfillment by the Parts

KoHTpakToM. of their obligations under the present Contract.
10. Cnopwm i posrnagu. 10. Dispute and Litigation
10.1. CropoHM HamaratumyTbca Bupiwysatn | 10.1. The Parties will strive to settle disputes and

Cynepeykn Ta MNpoTUPIYYA, WO BUHUKAKTL 3
KoHTpakTy abo y 3B’A3Ky 3 KOHTpaKToMm, LWAAXOM
neperoBopiB Ta KOHCy/AbTauih npotarom 30
poboumx [AHIB MO4YMHauYM 3 AaTU 36yaKeHHN
CKapru ogHieto 3 CTOpiH.

10.2. B pasi HepocArHeHHA 3roam yci cynepednmsi
NUTaHHSA, PO36iXKHOCTI Ta CKapru AKi BUXOAATL i3
AaHoro KoHTpaKTy abo nos’A3aHi 3 HUM, a TaKOX
CTOCOBHO MOr0 BMKOHAHHSA, NOPYLUEHHSA, aHynauii
abo HegjiicHocTi € npeameTom  po3rnsay
lfocnogapcbkmm Cyaom nosmsaya.

contradictions, arising out of the Present Contract
or in connection with it, by means of negotiations
and consultations during 30 business days
starting from the date of the raise of such claim
by one Party.

10.2. Should agreement be not achieved all
disputes, differences and claims arising out of or
in connection with the present Contract, also
concerning its fulfillment, violation, cancellation
or invalidity are subject to claim before the
claimant’s Commercial Court.

11. ®opc — Makop.

11. Force- Majeure

11.1. B pa3i BUHUKHEHHA 0b6CcTaBUH HenepebopHoi

cunu (dopc-markopHi 06CTaBUHM), o
nepeLKoAXKaoTb BMKOHaHHIO CTopoHamu
30608B'A3aHb 3a KoHTpakTOM, CTopoH#M

3BiNILHAIOTLCA Bi4 BiANOBIAANBHOCTI HA TEPMIH Aii
unx 30608B'sA3aHb, abo MOXKyTb BigMOBUTUCA Big,
BMKOHAHHA KOHTPaKTy YacTKoBO abo noBHicTio H6e3
[00aTKOBOI ¢diHaHcoBOI Bi4NOBIAANbHOCTI.
MocTtpaxkgana CropoHa 3060B'A3aHa NOBIAOMUTU
iHwy CTOPOHY NpO HacTaHHA GopPC-MarKOPHMUX
obctaBuH npotarom 7 (cemu) poboumx AHiB
daKkcom abo peKoMeHA0BaAHMM SINCTOM.

Y pasi, akwo lpoaaseupb oTpmmae Big MoKynua
Cymy nonepegHboi onnat 3a ToBap Ha paxyHOK
MpopaasuAa y po3mipi 100 % 3aranbHoi cymu ToBapy,
Ta Yy 3B’A3Ky i3 HacTaHHAM GOpC-MaxKopHUX
o6cTaBuH Mpoaaseub He MaTMMe 3MOTM BUKOHATH
3060B’A3aHHA i3 TOBapy,
MpoaaBseub 3060B’A3aHUM AKHalcKopile
nosepHyTn [MOKynueBi OTPUMaHy Cymy pasom i3

CcBOI nocTayaHHA

11.1. In case of Force Majeure that would prevent
from fulfillment of the agreements of the Present
Contract, the Parties are to be relieved of any
obligation for the time of the force-majeure, or
the Parties can refuse to fulfil agreements under
the Contract, partially or fully, without taking
upon any additional financial liabilities. The Party
under the Force-Major conditions is obliged to
inform the other Party about such conditions
within 7 (seven) working days via fax or by the
ordered letter.

In case when the Seller receives 100%
prepayment from the Buyer and due to force-
majeure is not able to perform the delivery, he
must return the full amount of money to the
Buyer as soon as possible, including the
commission of the banks, which is paid for the

money transfer.




Komicieto baHkKiB, Wo byna cnaayeHa Mokynuem 3a
nepeBefeHHA rpoLleit Ha paxyHok Mpoaasug.

11.2. ®opc-markopHUMKM 06CcTaBUHaMK CTOPOHU
BM3HAOTb: BIMCbKOBI Aii, CTUXilHI nnxa, embapro,
BTPYyYaHHsA 3 OOKY B/1laaM Ta iH.

11.3. TepmiH aji  dopc-makopHux obcTaBuH
NniaTBEPAKYETHCA ToproBenbHO-NPOMUCAOBOIO
Manatoto BiAgnoBiaHOI KpaiHM, Ae ctanucsa ¢opc-
Ma*KOpHi 06CTaBUHM.
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11.2. The following conditions shall be regarded
by the Parties as Force-Major: the military
actions, the natural cataclysms, embargo,
governmental intrusion, etc.

11.3. The duration term of the force-major
conditions is to be confirmed by the Chamber of
Commerce and Industry of the country that is
under the force-major conditions.

12. IHwi ymosu.

12. Other conditions.

12.1. Mpwn TAyMayeHHi giicHoro KoHTpaKTy, MaloTb
cuny ymosu IHKoTepmc - 2020, Akwo CTOpoHM He
npunayTe A0 IHWOI Yyroau NpU BUKOHAHHA
3060B'A3aHb 32 KOHTpaKTOM.

12.2. KopgHa i3 CTOpiH He Ma€E NpaBa nNepeaaBaTu
npasa no AiicHomy KoHTpakKTy TpeTim ocobam 6e3
NMMCbMOBOI Ha Te 3roau iHwoi CTOPOHMN.

12.3. Bci oTpumaHi daKCMMIinbHi Konii JOKYMEHTIB,
a TaKOX [OONOBHEHHA A0 AiACHOro KOHTpaKTy i
A0OATKN 0 HbOTO, € MOro HEBIA' EMHOIO YaCTUHOLO i
MatoTb FOPULUYHY CUNY [0 MOMEHTY OAEPMKaHHA iX
opwuriHany.

12.4. Bci neperoBopu, AOMOBAEHOCTI i MUCbMOBI
Yroam, Wo nayTb BCynepeyb AiicHOMY KOHTPaKTYy i
3pobneHi po #Moro BTPaYaloThb
OPUANYHY  cuay 3 niANNCcaHHA
KOHTpaKTy.

nianMcaHHs,
MOMEHTY

12.1. When interpreting the conditions of this
Contract, the conditions of Incoterms-2020 shall
be regarded as valid, unless the Parties come to a
different agreement while performing their
obligations under the Present Contract.

12.2. None of the Parties his entitled to depute
their right under the Contract to the third party
without the written consent of the other Party for
such right delegation.

12.3. All received copies of documents by e-mail
or fax and additions to the Present Contract are
considered to be the integral part of this Contract
and are considered to be executed and valid until
the receipt of their originals.

12.4. All the agreements, both oral and written
that do not fall within the conditions of the
present Contract and made before it is signed,
lose their juridical power starting from the
moment of signing the present Contract.




12.5. CTOpoHM MaloTb MPUMHATK 3axoau LWoA0
obmexeHHA pgoctyny Ao  iHbopmauii, wo
CTOCYETbCA YMOB gilicHoro KoHTpakTy BifiHOCHO
TpeTix ocib.

12.6. CrtopoHM  3060B'A3ylOTbCA  3aBYACHO
NOBIAOMWTM OAHA OAHY NPO 3MIHY HPUANYHOI,
NoLUITOBOI aApecu, 6aHKIBCbKUX i iHLLMX PEKBI3UTIB,
L0 MaloTb 3HAYEHHA A1 BUKOHAHHA KOHTpaKTy
HaNeXHUM YUHOM.

12.7. Uein KOHTpaKT CKnageHui B  ABOX
NPMMIPHMKAX Ha YKPATHCBKIA i aHMNIACbKiIM MoBaX,
Nno OAHOMY MPUMIPHUKY AON5 KOXHOI CTOPOHMU,
obnaBa NpUMiIpHMKA MatoTb OAHAKOBY HOPUANYHY
cuny. Y pasi HeBiANOBIAHOCTI MiXK YKPAIHCbKMM Ta
QHTNINCbKMM  TeKcTamu  KOHTpPaKTy, aHrNiCbKui
BapiaHT TEKCTY MAE NepLIOYEPrOBe 3HAYEHHA.

12.8. AKWO 6yab-AKe MOJIOKEHHA AilACHOTO
KoHTpaKTy cTaHe HepgincHuMm, Yy 3B'A3Ky 3
NPOTUPIYYAMK i3 OHOBNEHMM 3aKOHOZABCTBOM,
BOHO He MOBMHHe 6paTuca Ao yBaru i nignarae
3MiHi TakMM 4uMHOM, LWO6 3pobutn ioro, no
MOM/IMBOCTI, 34aTHUM 36epertn cyTb KOHTpakTy.
Mpy ubOMy iHWI NoNOXKeHHA AincHoro KoHTpakTy
3a/MWwatoTbea 6e3 3miH.
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12.5. The Parties shall take measures to restrict
access to the information regarding the terms of
the Contract by third parties.

12.6. The Parties are obliged to inform each other
about any changes in jurisdictional, post address,
banking and other details, that are important for
performing their obligations under the present
Contract in a proper way.

12.7. The Present Contract is drawn in the English
and Ukrainian languages, 1 (one) original copy for
each Party, both texts being of identical legal
force. In the case of any discrepancy between the
Ukrainian and the English texts of the present
Contract, the English text shall prevail.

12.8. Should any provision of this Contract
become invalid due to the contradictions with the
new legislation, it is not to be taken into account
and shall be subject to the amendment in such a
way that it would be possible to retain the
essence of the Contract. Other provisions of the
Contract remain unchanged.

13. Agpecu Ta 6aHKiBCbKi pekBi3utn CTopiH.

13. Addresses and Banking details of the Parties:

Mokyneub:

Ha3Ba Komnasii: TOB «...»
Appeca: ...

IMH ...

3KMO ...

/0. ..

BaHKiBCbKi peKBi3uTu:

The Buyer:

Name of the Company: “....” LLC
Address: ...
INN ...

RNNBO ...

Telefax: ...

Banking details:




HalimenyBanHst OaHKy : ...
Anpeca banky: ...

IBAN: ...

SWIFT: ...

Name of bank : ...
Address ...

IBAN : ...
SWIFT: ...
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Mpopaseub:
Hassa Kommnamuii: ....
Ten/®axc: ...

BankiBcbKi pekBi3UTH !
HailimenyBanHst OaHKy : ...

Anpeca banky: ...
IBAN: ...
SWIFT: ...

The Seller:

Name of the Company: ....
Address:

Tel/Fax ...

Banking details:

Name of bank : ...

Address ...

IBAN : ...
SWIFT: ...

Mokyneuyb/Buyer

NMpoaaseub/Seller




SPECIFICATION Ja 01
|To Contract Ne 1 dated 03.10.2016

Kyiv

Specification

10.10.2016
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Appendix E

| CIHESKALA 0L

o Kormpaxry Ne 1 eig 03.10.16 1.

r. Kntee

10.10.2016

|Company "The seller” (Italy). represented by director ... acting according to the Charter, hereinafter referred to Konmania "Tlpopages” (Irania), y ocobi mpextopa ..., mo fie Ha migerast CratyTy, tvenosana xagam [lpogasenp, 3

|as the Seller, on the one part; and .. LLC, which is alegal entity according to the laws of Ukraine, represented by omsoro Goxy, 1a TOB "Tlosymems" mxe & ropummsore ocoforo sTifHo 3aKoHONAETCTE Yrpaim, v ocobi mupekTopa...,

director ., acting on the basis of the Statute, hereinafter referred to as the Buyer, on the other (The Seller and mo pie Ha mincrasi Craryry, iMexosane wagam [loxymens, 3 fmworo Goky, (Tipomaserns u [okymews mam pasom

|the Buyer hereinafter referred to as the Parties and separately as the Party), have concluded the present iverviomea Croporar, oxpeno — Cropona), yinamt gany Creumdikanieo momo HICKHEHAEENEHOTO:
Specification to the effect that:

| Oty [Qtvbtlin The unit of]
Ne/Ne|cases/| case/Ki- [Q-ty bil/|measureme et . _ Trade Marks Volume Alcohol Bumict Litr in one bottle Price btl, Euro /Tlisa 33 1| Total, Euro /Cyma,
¥ , Discription product / AcopTimenT npomysui ; . B
m | Kim, | mme (Kt m| nt /Om Toproea Mapka cmpty, Y EMEICTE, T ., €Epo Expo
ST inid BRI
BHHA ITPHCTI CYXI BHHOT'PATHL. KPAIHA NOXOTKEHHA - ITATIA
| Perion BupobmmrTea - Kowexsamo-Bambaobbiagene, Tpesizo.
. 0 § 00 Y E{:rede Prosecco .../ Kpene Bamsno0bianese. .. irpucre bime 115% 0T 500 210000
| prot
| 2 0 § 420 . |Prosecco.. DOC Brut / Tpocexo... JOK Bpror irpucre 11.3% 0,73 3.20 1344.00
3 140 6 0 I Extraseco... Extra Dry / EkcTpacexo ... cyxe irpucte 11.3% 0,73 183 133400
280 1680 BCBOTO: 4 995,00

1. Total amount of Specification in EUR.
2 The price for the Goods is defined on the condition EXW-Santa Guistina The price of each position in the
Specification includes the service of gluing the excise stamps and back labels/stickers in the Ukrainian

language. The tems of payment: 100% prepayment

|3. The present Specification comes into force from the date of signing.

|4. Wines in qunatity of 1680 bottles will be marked in the production process by the excise stamps of Ukraine at
|the place of the activity of "Sellername" by the following address:

|3.The present Specification is drawn out in the Ukrainian and English languages in four original copies of equal
|tegal force, twa copies for each Party
6. Conditions of transportation and storage are as follows:Temperature from 10 to 13C; Avoid direct sunlight;

Maintain away from heat sources

| IPOJABETID:/ The SELLER:
|

"The Seller"
lid.fess

EBank details
Signature

| 1. JaramsHa cyma sa Crieumdikanieto & €po.

2. Ilina ToEapy EirsHayera Ha yvoei EXW-Santa Guisting Y miy T08apy 53 KOEIM HafiMeRyEarmM ¥ Criemidisanii

ERTOHEH] IOCTYTH 3 MAPEYEAHHA MapKani aKUIHOTO NOFATEY, KOHTPeTHKLTKaNI / CTKEPaMI! YEPaIHCEKIOH MOEOH.
Ynaoen rmatesy- 100% nepenrmara

3. Jasa Crienmidhviscania Habupac wsHOCT 3 Tamh i minrmcants CropoHan.

4 Tlpomysania y kimegocri 1680 . MapkyeThed y nporeci BipoGHIIITE: MapKaMi aKIIT3HOTO MIONATEY YEpai 52
MiCITEM STHCHEHEA IRTHHOCT KOMITAR "Ipojaeens” 32 agpecom:

3. Mana Criermdyikania cKnanesa YEPAIHCEKO: T2 AHTMIICEKOK MOBAMM E 4-X eKIEMITIAPAY, T3 MaHTh 0HAKOEY
FOPHTHHHY CHITY, TI0 A eX3eMITIRpH WA KosHoi CTopom.
6. 1080 nepeseserHA 12 sGepirana HacTymsi: Tenmeparypa npimamensa 57 10 go 15°C. Yiomam nonanzssa
OPAVITE COHAHHIT IPOMERIE; 30epiTaT Taneko i TRep el Terma.

MOKYTIEI[b: /The BUYER:

"Hoxynems"

Appeca

BaFiECEK] PERETSITI

[ligrme



Packing list

BISOL

VITIVINICOLTORI
1IN VALDOBBIADENE

Hermes LLC

Adress
post code
country name

PACKING LIST

TOTAL NR. 70 CASES containing 6 BOTTLES (= 420 bottles) of Crede Valdobbiadene Prosecco
DOCG Spumante Superiore Brut Bianco 2015

TOTAL NR. 35 CASES containing 12 BOTTLES (= 420 bottles) of Jeio Prosecco Doc Brut

TOTAL NR. 70 CASES containing 12 BOTTLES (= 840 bottles) of Jeio Cuvée Extra Dry

Total cases: 175

Total pallets 80 x 120: 4

Net Weight KG 1260,0000
Gross Weight KG 2621,0200

S. Giustina 28-10-2016

Gianluca Bisol
Legal Representative

Bisol Desiderio & Figli S.r.l.
Sede legale: Via Roma 6 - 31049 Valdobbiadene, Treviso - Italia
Uffici e stabilimento: Via Follo 33 - 31049 Santo Stefano di Valdobbiadene, Treviso — Italia
t/ 0423 900 138 - / 0423 900 577 - bisol@bisol.it - www.bisol.it - bisolsrl@pec.it

Codice Fiscale / Partita IVA / Registro lmprese TV: IT 04618000261 — Capitale Sociale € 100.000,00 i.v.
Societd soggetta a direzione ¢ coordinamento di Lunelli Sp.A. — Trento
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Appendix G

1. Esportators (nome. indei220 compielo. pagsa) ' ; !
TORREVENTO SRL AZIENDA VITIVINICOLA EUR.1T vE n R 742361
S.P. 234 KH. 10, 600 Prings di compitare Ik lormautanio consaliare ko nole 3 refro.

70033
CORATO IT 2. Cerlificato utilizzalo negli scambi preferenziali tra
3. Desti (nome, indirlzzo paese) i U.E.
e
UCRAINA
UA JERRCATE | PR QAES (1 powrss o lnrekens of <l B}
4. Paese, gruppo di paesi o 5. Paese, gruppo di paesi o
itorio di cui i p itorio di destinazi
sono considerati originari
U. E. UCRAINA
6. Infor i rigy i il trasporlo facoltatl 7. Osservazioni
8. N. d'ordine, marche, numeri, numero e natura dei colll {'), designazione delle nierci 9. Massa 10. Fatture
lorda (kg) o | v
altra misura Fncoliasve)
{l,m’, ecc.)

270 COLLI

WINE

2.154,600 | 209 VE
18/04/201¢

11.VISTO DELLA DOGANA

Dichiarazione certificata

Decumento desporlazione (%)
EX A

del 24/04/19

Utficio doganaie  UFF. DOG. DI FERNETTI
Paese &mqk in cui if cenificato ¢ rilascialo

UFF. DDG. DI FER%‘!‘TI 24404719

(Firma)

YRS

X nllen:a[q.il.

Fatio a

/

12. DICHIARAZIONE DELLUESPORTATORE

«lo soltescritlo dichiaro che le merci di cui
sopra soddistano alle condizioni richies!s per

TORREVENTO SRL AZIENDA. VITIVINICO
S.P. 234 KM. /
70033 CORATO

Q:e'[l!\el‘ﬁllﬁcﬂ@‘ Q’/ C,

24404/19

—

Tmo da* @S PRINTIHG GRIUP Sl - Wik GIORGIONE, 3 - RONGADS T+ TEL 0322841101 - FAX (422,821209 - P (VA CAA723502 83 - AUTOS)

FRIUL) VSHEZIA QRULIA FROTOCCLLO K, 00027585 AU DEL 0e-08 2018

2BA 1L YENETD

AZIOIVE DIREZICHE WTERREGIOMALE
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Appendix H
Sertificate of Health

Camera di Commercio di Bari.

dzienda Speciale %anms

Lab_amatg;i})kﬁiﬁblipa

Certificato Sanitario di Libera Vendita e Consumo Umano
Sanitary Export Certificate and Free Sale for The Human Consumption

Si dichiara che la Ditta Torrevento Srl - AQSIQ Reg. Number: 38016000223
We declare that the winery Torrevento Srl - AQSIQ Reg. Number: 38016000223

E’ in possesso di autorizzazione sanitaria n® 13299 e registrazione DIA Sanitaria n° IT BA 020 170
It is in possession of Health Authorization n° 13299 and registration DIA Sanitary n° IT BA 020 170

Rilasciata dall’Autorita Sanitaria Competente in data 05/12/2009
Issued by Health Authority on the 5th of December 2009

Ed e pertanto abilitata alla: Produzione di Vino
It is, therefore, licensed to the: Wine Production Process

Provenienti dallo stabilimento di: Corato (Bari) Italia
Coming from: Corato (Bari) Italy

Della ditta: Torrevento Srl - per == - V% KYIV (UA) P. IVA UA
40298045 - per il quale la cantina Torrevento ha prodotto Chlmlco Merceologiche dal
Laboratorio SAMER per i seguentl vini:

Of the: Torrevento Srl - for - SN0 KvIv (UA) P. IVA UA

40298045 - for which the winery Torrevento has made Chemical Analysis from SAMER laboratory
for the following wines:

Nome Vino [ N° Lotto RdP N°
Denomination of Wine Lot N° Test Report N°
E Arte Verdeca Bianco Puglia IGT 2018 L19/031/AVE 417/2019
Vigna Pedale Castel del Monte DOCG Riserva 2014 L14D/052/VP 628/2019
Pezzapiana Bianco DOC Castel del Monte 2018 L19/033/BL 756/2019
Bolonero - Rosso Castel del Monte DOC 2017 L17D/094/RO 924/2019
E Arte - Nero di Troia Rosso Puglia IGT 2018 L19/094/ANT 925/2019

Per i quali la parte, ai sensi del R.C. n°852/04, ha prodotto I certificati di analisi d'ufficio:
For which Torrevento Sri, according to R.C. n°852/04, has produced the Sanitary Certficates, to the office
document:

Sono liberamente vendibili in Italia ed all‘estero e sono adatti per |'uso alimentare umano.
Are free on sale in Italy and abroad and suitable for human consumption.

Si rilascia la presente, su richiesta dellinteressato, per gli usi consentiti dalla legge.
This document has been issued on the request of those concerned for the purpose of law.

Bari 30/04/2019

Il Resp.le Settore Chimico
Dott. Chim, Njcola Barbieri

SAMER - Servizio analisi chimico-merceologiche 70121 BARI Via Emanuele Mola, 19
Tel. 080.5586910/080.5586925 Fax 080.5586951 www.samer.it e-mail: inffo@samer.it PEC: info@pec.samer.it - P.IVA 04067980724
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Appendix |

Export declaration

A UFFICIO DI SPEDIZIONE/ESPORTAZIONE

COMUNITA' EUROPEA T DICHIARAZIONE
2 Spodior /Esporaore NIT03995630724 |
3 @ORREVENTO SRL AZIENDA VITIVINICOLA|EX [A
S.P. 234 KM. 10,600 3 Fomuiai [4 Dstdicanco | 19TTQ3J010021517E8
70033 1 ‘3 1 021517K24/04/2019 321100
CORATO TT 5 Aicok 6 Towledeicoli |7 Numerodirfeimento  2019-EXP-001532
5 270/ 6UAD 3597 Q
8 Destinatario N.UAO 9 Responsabile Finanziario N
g ‘(QO ) \
] {
s ,Ei AR Y
L A YA X A
2 IkYIV UA 10 Paese prima |11 Paese ditran! 12 Element del valore 13 PAC.
° |dssrin. Isaziand
g 14  Dichiarante / Rappresentante NIT01218810321 15 Paesedispedizione /esportazione 15 CPsped/espot. (17 C.P.destinaz.
=§ [3] MASTERCLASS DI IRYNA PANCHENKO |ITALIA M IT l”\ 2 UA |b
a AUTOPORTO DI FERNETTI BN aves didoie ." FRpsadpatinazione
o | 34016 MONRUPINO |UCRAINA
E 18 Ideniita it di lla partenza 19Ctr. |20 Condizioni di consegna
& [AO 6688 CA/AO 6868 XP [uA | 0 |EXW|BARI 1
5 |21 Wenia i rasporto atf Tafrontera 22 Monetaed 23 Tassodicambio |24 Nauradela
g [AO 6688 CA/AO 6868 XP |va |EUR| = 5287,80/ |11 |vansaone
@ |25 Mododivasp.fino [26 Mododivaspoto |27 Luogo dicaricoiscarco |28 Dati finanziari e bancari
W |3 |aafoea | 3 | itemo | |
29 Uffido di entrataluscta 130 Localizzazione delle merci
3 HU 724000 \\FE 1L.Kg.2154,6 N.Kg.1215 Val.E.5287,80
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Aticolo |33 Codice delle merci \
o | 270 COLLI (PK) 1M [22042179 | |
VINO BIANCO 34 Cod.P.dioigine [35 MassaLorda (ko) 36 Preferenze
imm* a o, BA 478,8
37 REGIME 38 Massanetia (kg) 39 Contingenti
| 10001003 270
20 Do fa/Documento p
| 41 Uni 142 i 43 Codice
44 Menzioni | ARC N. 19ITBAV00105P02732760 270! 892,80 ]MV-
m:"m DOC. :N380-IT-2019 209 VE 18/04/19-/01DA-IT-2019 BAV00105P02732760001-1-- Codice MS |45 Aggiustamento
presentati | N954-IT-2019 R 742361
Cadficalied | T a6 vaoesasio
autorizzazioni |
| 915,03
47 Calodo | Tio Base imponbile Aliquota Importo Mp 48  Dilazione di pagamento 149 Identificazione del deposito

delle I
Meceion” |

|
T o T ————

lREG.l N.21517K DEL 24/04/2019

|

Totale:

150 Obbligato principale.

Firma: C  UFFICIO DI PARTENZA

51 Uffici di | rappresentato da
pravie | luogo e data:
(e paes)
1 i
52 Garanzia Codice |53 Ufficio di destinazione (e paese)
non valida per

D CONTROLLO DELL'UFFICIO DI PARTENZA
Risitato:
‘Suggeli Apposti: Numero:
marche:
Termine imite (Data):
Firma:

Timbro: 54 Luogo e data:

FERNETTI 240419
Firma e nome del dichiarante / rappresentante

MASTERCLASS

IRYNA PANCHENKO




A UFFICIO DI SPEDIZIONE/ESPORTAZ

COMUNITA' EUROPEAY-Ex2-001532 T DICHIARAZIONE
2 Spedor /Esporacrs N IT03995630724
@ORREVENTO SRL AZIENDA VITIVINICOLA|EXC A BIS
S.P. 234 KM. 10,600 3 Formulari 3 19ITQ3J010021517E8
70033 CORATO IT 3597 2 |3 1 021517K24/04/2019 321100
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Aricolo |33 Codice delle merci
designazione N.
Golemerg | 0 COLLI (PK) 22042180 C ‘ -
ALTRI VINI 34 Cod.P.diorigine |35 Massa Lorda (kg)
MRK: * a) [ BA 478, 8
37 REGIME 38 Massa netta (kg) 39 Contingenti
1000]003 270
40  Dichiarazione sommaria/Documento precedente
41 Unita supplementari
44 Menzon | DOC. :N380-IT-2019 209 VE 18/04/19- 270 892,80
?Jpoe;:iamhemi 01DA-IT-2019 BAV00105P02732760002-2--/N954-IT-2019 R 742361- Codice MS
presentati
Ceniﬂoatiedr 46 Valore statistico
autorizzazioni
915,02
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Aricolo |33 Codice delle merci
designazione N. | ‘
dlomer | 0 COLLI (PK) 3% 22042138 |
ALTRI VINI 34 Cod.P.diorigine |35 Massalorda (kg)
MRK: % 2 [, BA 399
37 REGIME 38 Massa netta (kg) 39 Contingenti
1000/003 225
40 Dichiarazione sommaria/Documento precedente
41 Unita supplementari
44 Menzioni DOC.:N380-IT-2019 209 VE 18/04/19- 22 5 909] 00
sed@l | 1pa-1T-2019 BAV00105P02732760003-3--/N954-IT-2019 R 742361~ Codice MS
Documenti
presentati
Certificati ed 46 Valore statistico
autorizzazioni
927,52
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Aricolo |33  Codice delle merci
designazione
celomers | 0 COLLI (BK) 4N 122042178 | | \
ALTRI VINI 34 Cod.P.diorigine |35 MassaLorda (kg)
MRK : * a o, BA 319,2
37 REGIME 38 Massa nefta (kg) 39 Contingenti
1000/003 180
40 Dichiarazione sommaria/Documento precedente
41 Unita supplementari
44 Menzioni DOC.:N380-IT-2019 209 VE 18/04/19%- 180 1502[ 40
Eﬁi:‘:enﬁ 01DA-IT-2019 BAV00105P02732760004-4--/N954-IT-2019 R 742361~ Codice MS
presentati
Certificati ed 46 Valore statistico
autorizzazioni
1517,21
47 Caloolo Tipo Baseimponibile Aliquota Importo MP| Tipo Base imporibile Aliquota Importo MP
delle
imposi-
zioni
Totale primo articolo: Totale secondo articolo:
Tipe Base imponibile Aliquota Importo MP| Tipo Importo MP RIEPILOGO

Totale terzo articolo: TG

3

Esemplare per lo
speditore / esportatore

C UFFICIO DI PARTENZA
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COMUNITA' EUROPER-EXP-001532

A UFFICIO DI SPEDIZIONE/ESPORTAZ

1

DICHIARAZIONE

2 Spediore [Esportiore N TIT03995630724
@ORREVENTO SRL AZIENDA VITIVINICOLA|EXC A BIS
S.P. 234 KM. 10,600 3 Formulari 3 191TQ3J010021517E8
70033 CORATO IT 3597 3 ‘ 3 1 021517K24/04/2019 321100
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Atticolo {33 Codice delle merci
designazione N. ‘ ‘
delle merci OACOLLE(ER) 5 22Q421_78 b = ‘ = A 8 __J
ALTRI VINI 34 Cod P dioigne |35 Massalorda (kg)
MRK: * a b, BA 478, 8
37 REGIME 38 Massanetta (kg) 39 Contingenti
1000/003 270
40 Dichiarazi ia/Documento
41 Unita supplementari
44 Menzioni DOC.:N380-IT-2019 209 VE 18/04/19- 270 109[)’ 80
E:;:(\;J‘amhenﬂ 01DA-IT-2019 BAVO00105P02732760005-5--/N954-IT-2019 R 742361- Godice MS
presentati
Certificati ed 46 Valore statistico
autorizzazioni|
1113,02
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Atticolo |33 Codice delle merci
designazione N ‘ ‘
delle merci
34 Cod.P.diorigine |35 Massalordakg)
a‘ b
37 REGIME 38 Massanetta (kg) 39 Contingenti
40 Di ia/Document edente
41 Unita supplementari
44 Menzioni
special Codice MS
Documenti
presentati
Certficati ed 46 Valore statistico
autorizzazioni|
31 Colie Marche e numeri - N. contenitori - Quantita e natura 32 Atticolo |33  Codice delle merci
designazione N ‘ ‘
delle merci
34 Cod.P.diorigine (35 Massalorda (kg)
a‘ b
37 REGIME 38 Massanetta (kg) 39 Contingenti
40 D i ia/Document
41 Unita supplementari
44 Menzioni
speciali :
Documenti e VS
presentati
Certficati ed 46 Valore statistico
autorizzazioni|
47 Galcolo Tipo Base imponibile Aliquota Importo MP| Tipo Base imponibile Aliquota Importo MP
delle
imposi-
Zzioni
Totale primo articolo: Totale secondo articolo:
Tipo Base imponibile Aliquota Importo MP| Tipo Importo MP RIEPILOGO
3 | Esemplare per lo
speditore / esportatore
C UFFICIO DI PARTENZA
= Totale terzo f"l‘;"‘,oli \ i} A k 77 TG | 1P
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Appendix J

Absender (Namo, Anschndt, Land) INTERNATIONAL eoamm ﬂ . b, -
TORREVENTO SRL st raaports §sersomesse, nonotta
- quakinquo clausels contrara alla comerzions  DEL. 1 9
$.P. 234 KM. 10,600 el 30 e (CUR)
trasport nonobstant toute cfa
0038 CORATO B4 Loy
trasport
5 Ae
Pactitaiva: 03995630724 w' - YR
Tolotono: 0808980923 [Trasportvertertrag von Waren auf
Fax; lauch wean Irgondoino Klauset bozuglich dem
5 Abkommen dis Gegensatziich ist,
Mmm -mm ly:) 14015 16 Ym m-'::wu_' <
- \ P.E. CHUBIRKA S.T.
Ukraine, Transkarpation region
P Universitetska str, 7/B/70
M:r ?\j ¢ us 00000 MUKACHEVO us
UA Ucraina
merce (localits, st 14015 | CELLULARE AUTISTA:
3 ”'“&....a:"...‘?f."."a‘r":gx s ket 17 Jspetaton successi connoma, nom, i
04080 KYIV Nachfoigande Frachtiutwor (Name, At |
UA  Ucraina
4 i o.':' e o aiara de 1 rarhandise dato)
8:"—: Tag n'u mh Gu. (Ort, Land, D:mm
ORA 18/04/2019 |- = Rizarve od ssservazioni def trasporiaion
g'r AL;O 1 3 Rosarves ot ‘.-:umu‘:n n-:pow
Documonti allegati
5 pecammainions DT - ﬁl FATTURA N, 209 VE
Conrmengrt s masent N ot vt aad Deramaaicms curvere N. di statistica Poso lordo kg. Volume m3
o E =5 Wesbtertichoed, | 1250
Sumtrang o Cotes
60 E'ARTE VERDECA PUGLIA IGT - 18- 0BX750ML BT 360| KG 478 .80
€0 E' ARTE NEROQ DI TROIA PUGLIA IGT - 18- 08X7S0ML BT 360 KG 478,80
50 PEZZAPIANA COM DOC BIANCO - 18- 06X750ML BT 300| KG 398
40 VIGNA PEDALE COM DOCG RIS - 14 - BX7S0ML 8T 240 KG 319,20
80 BOLONERO ROSSO CASTEL DEL MONTE DQC - 17- 06X750 8T 360 KG 478,80
270 TOTAL COLLZI
Classe / Klass Eﬁlmm Lottre) Buahsta (ADR" ) 1620 2154,6000
13 I:m"‘:i rwm 19 Canvonticns Mﬂ.lt"n-
jon dos Absenders Be:
PLEASE SEND BACK THIS COPY SIGNED BY YOU TO: |
export@torrevento.it
[0 03 pagars por TR payor | TAontalexpeanaus Vals
20 nn b’;uvs;w Absondor Monnaie / Wahrung | Destinat. /
14 Fanbing e ) e Frs
R AbbJi n
Causale del trasporto;
Causale del trasporto: Tot./Tot.asamtsiimens;
Comp a a 15 Rimborse | Roimbo !
21§ CORATO % 1a042019 s v
TORREVENTO SRL ] P.E. CHUBIRKA S.T.
22 \ 23 Ukrsine, Transkarpation region 24 Gut amspfangen
S.P. 234 KM. 10,600 ’» Unlvemm sb‘ 7/8!70
70033 CORATO Q&g f‘g:-'u"" :om x
T\ i Ufoé RX 2 /,«{06,(/6}%\@
Ay iy Eceen s,




Invoce

86

Appendix K

N
Y TS T ? e Hag:
TORREVENTO 1
CONFERMA D'ORDINE Destinazione Merce / Destinatario Cod Cliente 14015 Ry
[~ Daa i Numero
23/11/2018 2382
“Rifenmento Ord. o
04080 KYIV UA poy L
Data Approntamento Merce ] Ucialna Ucraina
23/11/2018 e Num. Tel.  38/44/2248215 s e
Cod.Agente  Rag.Soc. Agente Clipnts g UA: 40298038
C.Fiscale 40298045 /
Descrizione = Banca di T
Pagamento: BB. ANTICIPATO appoggio:
—_— 1 ~ -
Valuta EUR Euro
Cambio
Articolo ! Colli Quantita PesoKg. |conf. Descrizione Prezzo Sconti % importo IVA
VIARTVEBIPUGIGT, 60 | BT 360| 478,80 | 6 | E'ARTE VERDECA PUGLIA IGT - 2017- 06X750ML 2,4800 | 892,80 | NIO8 |
VIARTTRROPUGIG| 60 | BT 360 478,80 6 E' ARTE NERO DI TROIA PUGLIA IGT - 2017- 2,4800 892,80 | NIO8
06X750ML
VIPEZZABICDMDO! 50 | BT 300 399,00 6 PEZZAPIANA BIANCO DOC CASTEL DEL MONTE 3,0300 909,00 | Niog
2017 - 06X750ML
VIBOLONROCDMD! 60 | BT 360 478,80 6 BOLONERO ROSSO CASTEL DEL MONTE DOC -~ 3,0300 1.090,80 | Nlog
i 2016 - 06X750
VIVIGNAROCDMD( 40 | BT 240 319,20 6 VIGNA PEDALE CDM DOCG RIS. - 2014 - 6X750ML 6,2600 1.502,40 | Nio8
contract N 40 from 15.11.18
|
|
\. I J
( %lva o Esenti Imponibile IVA Importo IVA Importo Merce Sconto Spese Trasporto Spese Incasso )
NIO8 ART.8C.1ab 5.287,80 5.287,80
Totale Imponibile Totale lva
5.287,80 Totale fattura 5.287,80
Scadenza 13/11/18
Importo 5.287,80
\Coord.bancarie:UNICREDIT c/c 000401 135134 IBAN IT83 H020 0841 4710 0040 1135 134 BBAN H 02008 000401135134 BICUNCRITM1L21 J
(Traspurlo a cura del Vettore Firma del Conducente Inizio Trasporto Fine Trasporto )
Data Ora Data Ora
P.lva Iscr.Albo 0:00
Aspetta dei beni Colli Peso Lordo Peso Netto Firma del Destinatario
\ »,
FT 03X Corat t BBA 501 NG ROBOG 1 g
Pt
inernationat

iaondarda.






