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SUMMARY

Ivancha M. ‘Import organization of customer electronics from EU countries’
(based on the public data of Samsung Electronics Co., LTD),

Final qualifying paper in the specialty «Management» specialization «Management
of foreign economic activity». State University of Trade and Economics. Kyiv, 2023.

The final qualifying paper is devoted to practical aspects of the import organization
of customer electronics from EU countries’, which includes: study of foreign economic
activity of the enterprise, analysis of financial condition and total income of the entity for
3 years, analysis of the world and, in particular, European market of customer electronics,
study the geospatial (geographical) structure of import operations of the enterprise,
justification of the EU countries choice as a counterparty for the organization of export of
goods, research on the feasibility of importing goods from EU countries having Ukraine
as an importing country, implementation of management decision on import through
organizational support and forecast assessment of the effectiveness of the import of
customer electronics to Ukraine from the countries of European Union.

Key words: subject of foreign economic activity, imports, customer electronics,
management decision, analysis, forecast, Ukraine, European countries.

AHOTAIIS

IBaHua M. «Opranizauisi iMIopTy CIo:KUBY0I eJIEKTPOHIKH 10 KpaiH €C» (Ha
0a3i Samsung Electronics Co., LTD).

Bunyckna kBamidikamiiina pobota 31 cmemiagbHOCTI  «MeHeHKMEHT
cnemianizamii «MEHEeIKMEHT 30BHINTHBOEKOHOMIYHOI  AISUTBHOCTI».  JlepskaBHHI
TOProBeIbHO-eKOHOMIUHUHN yHIBepcuTeT. Kuis, 2023.

Bunyckna kBamidikamiiHa poOoTa MPUCBSYEHA MPAKTUYHUM  acleKTam
opraHizailii iMIOpTy CIOKUBYOI €JIEKTPOHIKU 3 KpaiH €C, 1m0 BKJIIOYAE: TOCTIHKEHHS
30BHINTHBOEKOHOMIYHOI iSUTHOCTI MANPUEMCTBA, aHami3 (PIHAHCOBOTO CTaHy Ta
CYKYITHOTO JOXOy Cy0’€KTa rocrojaproBaHHs 3a 3 pOKiB, aHaJIl3 CBITOBOTO Ta, 30KpeMa,
€BPOIEUCHKOTO PUHKY TIOCYJly, BUBYEHHSI T€OMPOCTOPOBOI (TeorpadiuHoi) CTPYKTypH
IMIIOPTHHUX OMeEparliil maInmpueMcTBa, OOIpyHTYBaHHS BUOOpY KpaiH €C sik KOHTpareHTa
JUTsl Oprasizaiii iMOOpTy TOBapiB, MOCHIDKEHHS TOIUTBHOCTI IMIIOPTY TOBapiB 3 KpaiH
€C 1o Ykpainoro B poii KpaiHU-IMIIOPTEpa, peami3allis YIpaBiIiHCHKOTO PIIICHHS 010
EKCIIOPTY IUIIXOM OPTaHi3aliifHOTO 3a0€3MeUYeHHsI Ta MPOTHO3HOT OIIHKU €()EeKTHBHOCTI
IMITOPTY CIIO’KMBYOI €JICKTPOHIKK 10 YKpaidu 3 kpain €sporneticbkkoro Coro3y.

KurouoBi ciioBa: cy0'eKT 30BHIIIHBOCKOHOMIYHOI ISUIBHOCTI, IMIOPT, CIIOKHUBYOT
€JIEKTPOHIKH, YITPaBIIHChKE PIIIEHHS, aHai3, IPOrHO3, YKpaiHa, kpaiHu €Bporu.



INTRODUCTION
The relevance of the chosen topic is due to the growing demand for customer
electronics in Ukraine and the need for diversification of the customer electronics market.
The importance of customer electronics in daily life cannot be overstated, as it serves as
an essential element for convenience, communication, entertainment, productivity,
innovation. The diversity of customer electronics options can make a significant
difference in the overall modern communication experience, and a lack of choices can

limit the options available to Ukrainian consumers.

In recent years, the demand for customer electronics in Ukraine has been
increasing, and European countries are among the top producers of high-quality customer

electronics.

The purpose of this research is to analyse the organization of customer
electronics imports from European countries to Ukraine, with the aim of increasing the

availability of high-quality customer electronics in the Ukrainian market.

To achieve this purpose, the research will focus on the following tasks: studying
the subject of foreign economic activity related to customer electronics imports, analysing
the European customer electronics market, determining the geographical structure of
import operations, selecting potential importers of customer electronics, and investigating

the risks and possibilities of this operation.

The object of this research is the analysis of the foreign economic activity of
enterprises engaged in the import of customer electronics products from European

countries for the Ukrainian market.

The subject of the research is the organization of customer electronics imports
from European countries, and the study will be based on the analysis of available data

and information.

The structure of the final qualifying paper thesis will consist of an introduction,

three chapters, conclusions and propositions, references, and appendices.
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Methods of the research: analysis of multiple sources, empirical research, and the

method of generalization.

Information support: online Ukrainian and English resources (websites,

presentations, videos, social media) and data bases with public access.
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CHAPTER 1. RESEARCH OF THE ACTIVITY OF THE FEA’S
SUBJECT OF SAMSUNG ELECTRONICS CO., LTD

1.1. Assessment of production and economic activity, financial condition, and total
income of SAMSUNG ELECTRONICS CO., LTD

SAMSUNG ELECTRONICS CO., LTD (hereafter Samsung) is one of the world's
leading producers of electronic devices and components, such as smartphones, TVs,
memory chips, displays, and semiconductors. Samsung operates in four main business
segments: Device eXperience (DX, previously — CE, Consumer Electronics), Mobile
eXperience (MX, previously — IM, Information Technology & Mobile Communications),
Device Solutions (DS), and Harman. In this subchapter, | will assess the production and
economic activity of Samsung by analysing its financial statements, financial condition,
and total income for the last five years (2018-2022).[1]

The company was founded in 1969 and is headquartered in Suwon, South Korea.
It has over 287,000 employees in 74 countries and generated a revenue of roughly 302.2
trillion KRW dollars in 2022 [2]. | am going to assess the production performance of
Samsung Electronics in the past five years (2018-2022), focusing on its main products:
smartphones, tablets, displays, TVs, and semiconductors. | will use various indicators
such as production volume, market share, revenue, operating profit, and research and
development expenditure to evaluate how Samsung Electronics has maintained its
competitive edge in the global market. I will also discuss the challenges and opportunities

that the company faces in the future.

Samsung Electronics Co., Ltd. is renowned for its diverse range of electronic
products, including smartphones, televisions, home appliances, semiconductors, and
more. By examining the consolidated financial statements of Samsung Electronics Co.,
Ltd., we aim to gain a comprehensive understanding of the company's financial health,

capital structure, and asset-liability composition.



Consolidated statements of financial position

v

Table 1.1

December 31, December 31,
2022 2021
usD usD
Assets
Current assets
Cash and cash equivalents 34,115,412 25,681,845
Short-term financial instruments 71,417,748 80,798,680
Short-term financial assets at amortized cost 2,944,705 2,409,853
Short-term financial assets at fair value through
profit or loss 35,624 62,452
Trade receivables 35,585,565 27,065,012
Non-trade receivables 3,930,828 3,150,548
Prepaid expenses 2,042,001 1,980,685
Inventories 36,172,043 28,007,314
Other current assets 4,441,629 3,281,589
Assets held-for-sale - 812,370
190,685,555 173,250,348
Non-current assets
Financial assets at fair value
through other comprehensive income 12,206,843 10,991,369
Financial assets at fair value
through profit or loss 1,333,227 1,051,455
Investment in associates and joint ventures 7,807,235 7,059,510
Property, plant and equipment 131,045,055 112,711,289
Intangible assets 17,687,491 16,142,396
Net defined benefit assets 2,455,722 1,184,777
Deferred income tax assets 3,724,515 3,736,564
Other non-current assets 5,942,625 4,469,261
182,202,713 157,346,621
Total assets 372,888,268 330,596,969

Source: Samsung Electronics Co., Ltd. Notes to the consolidated financial statements



8

Table 1.2
Consolidated statements of financial position
December 31, December 31,
2022 2021
uUsD uUsD
Liabilities and Equity
Current liabilities
Trade payables 11,758,903 8,512,568
Short-term borrowings 11,963,817 14,468,526
Other payables 13,621,954 10,400,341
Advances received 1,070,547 1,001,157
Withholdings 1,131,066 851,780
Accrued expenses 24,410,498 21,265,935
Current income tax liabilities 5,899,094 3,872,280
Current portion of long-term liabilities 1,162,459 625,906
Provisions 4,696,159 3,801,736
Other current liabilities 1,304,292 985,685
Liabilities held-for-sale - 296,077
77,018,789 66,081,991
Non-current liabilities
Debentures 444,220 828,719
Long-term borrowings 2,505,164 1,747,852
Long-term other payables 2,614,668 1,470,948
Net defined benefit liabilities 407,206 405,960
Deferred income tax liabilities 20,276,394 16,441,621
Long-term provisions 2,016,428 919,001
Other non-current liabilities 1,107,582 1,508,485
29,371,662 23,322,586
Total liabilities 106,390,451 89,404,577

Source: Samsung Electronics Co., Ltd. Notes to the consolidated financial statements

Consolidated statements of financial position

Table 1.3

December 31, December 31,
Notes 2022 2021
usD uUsD
Equity attributable to owners of the Company
Preference shares 18 104,420 104,420
Ordinary shares 18 680,052 680,052
Share premium 3,849,223 3,849,223
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December 31, December 31,

Notes 2022 2021

usD usD
Retained earnings 19 256,153,287 236,927,198
Other components of equity 20 (1,860,392) (7,593,008)

Accumulated other comprehensive income

attributable to assets held-for-sale 32 - (10,604)
258,926,590 233,957,281
Non-controlling interests 31 7,571,227 7,235,111
Total equity 266,497,817 241,192,392
Total liabilities and equity 372,888,268 330,596,969

Source: Samsung Electronics Co., Ltd. Notes to the consolidated financial statements

Smartphones and Tablets

Samsung Electronics is the world's largest smartphone vendor by shipments, with
a market share of 21.6 percent in 2022 [3]. The company sold 307.5 million smartphones
in 2021, up from 295.7 million in 2020. Samsung Electronics also produces tablets under
its Galaxy Tab series, which accounted for 19.4 percent of the global tablet market share
in 2021 Q4. [4]

The main drivers of Samsung Electronics' smartphone and tablet production are its
product innovation, design differentiation, and marketing strategy. The company invests
heavily in research and development to introduce new features and technologies to its
devices, such as foldable screens, 5G connectivity, artificial intelligence, biometric
security, and camera quality. The company also offers a wide range of products that cater
to different customer segments and preferences, from flagship models such as the Galaxy
S and Note series to mid-range and low-end models such as the Galaxy A and M series.
Moreover, Samsung Electronics has a strong global distribution network and marketing

campaigns that enhance its brand awareness and customer loyalty.

However, Samsung Electronics also faces some challenges in its smartphone and
tablet production. The company faces intense competition from other smartphone vendors
such as Apple, Huawei, Xiaomi, OPPO, and Vivo [3], which have been gaining market
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share in recent years by offering high-quality products at lower prices. The company also
faces supply chain disruptions due to the COVID-19 pandemic and the global
semiconductor shortage, which have affected its production capacity and delivery
schedule. Furthermore, the company has to cope with changing customer demands and
preferences, such as the shift to online shopping and the demand for more

environmentally friendly products.
Displays and TVs

Samsung Electronics is the world's largest producer of displays and TVs by
revenue. The company produces various types of displays for smartphones, tablets,
laptops, monitors, TVs, and other devices. The company's display segment generated a
revenue of 29.6 trillion won (25.3 billion US dollars) in 2021. Samsung Electronics also
produces TVs under its QLED, UHD, LED, OLED, MicroLED, and The Frame series.
The company's consumer electronics segment generated a revenue of 47.8 trillion won
(40.9 billion US dollars) in 2021. [4]

The main drivers of Samsung Electronics' display and TV production are its
technological leadership, quality differentiation, and customer satisfaction. The company
invests heavily in research and development to develop advanced display technologies
such as quantum dot, organic light-emitting diode (OLED), and micro light-emitting
diode (MicroLED), which offer superior picture quality, energy efficiency, and design
flexibility. Samsung Electronics differentiates its products by offering various sizes,
shapes, and functions that suit different customer needs and preferences, including
curved, flexible, transparent, and customizable displays and TVs. Additionally, the
company enjoys a high customer satisfaction rate attributed to its reliable product

performance, after-sales service, and warranty policy.

In its display and TV production, Samsung Electronics faces challenges such as
fierce competition from manufacturers like LG Display, BOE Technology, TCL
Technology, and Sony Corporation, who are continuously improving product quality and

lowering production costs. Regulatory risks arise from the company's dominant position
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in the display market, which could attract antitrust investigations or lawsuits from
competitors or authorities. Moreover, the company must adapt to changing market trends,

including the demand for larger screens, higher resolution, and smarter features.

Samsung Electronics holds the position of the world's second-largest
semiconductor vendor by revenue, following Intel Corporation. The company produces
various types of semiconductors for memory, logic, foundry, and system LSI
applications. In 2021, its device solutions segment generated a revenue of 116 trillion
won. Samsung Electronics also manufactures semiconductor equipment like lithography

machines and etching tools.

Technological innovation, cost competitiveness, and customer diversification drive
Samsung Electronics' semiconductor production. The company heavily invests in
research and development to develop cutting-edge semiconductor technologies, including
extreme ultraviolet (EUV) lithography, three-dimensional (3D) stacking, and artificial
intelligence (Al) chips, offering higher performance, lower power consumption, and
greater functionality. It also focuses on reducing production costs by improving
manufacturing efficiency, yield rate, and economies of scale. Furthermore, Samsung
Electronics diversifies its customer base by supplying semiconductors to various

industries, such as smartphones, computers, servers, automotive, industrial, and medical.

However, the company encounters challenges in its semiconductor production,
including strong competition from vendors like Intel Corporation, Taiwan Semiconductor
Manufacturing Company (TSMC), SK Hynix Inc., Micron Technology Inc., Qualcomm
Incorporated, and Nvidia Corporation, who are making significant investments in their
own semiconductor technologies and capacities. Supply chain disruptions resulting from
the COVID-19 pandemic and the global semiconductor shortage also impact Samsung
Electronics' production output and delivery schedule. Additionally, the company must
navigate fluctuating demand and prices for semiconductors due to cyclical market

conditions.
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In conclusion, Samsung Electronics has maintained its competitive edge in the

global market by producing high-quality products, such as smartphones, tablets, displays,

TVs, and semiconductors, over the past five years (2018-2022). The company's

commitment to extensive research and development plays a vital role in its success.

Revenue is the amount of money that a company receives from selling its goods or

services to customers. Samsung Electronics' revenue increased from KRW 243.77 trillion

in 2018 to KRW 302.23 trillion in 2022, representing a compound annual growth rate

(CAGR) of 5.51%. The company's revenue growth was driven by strong demand for its

memory chips, smartphones, displays, and home appliances, as well as its expansion into

new markets such as 5G, artificial intelligence (Al), and automotive. [5]

The following table shows the breakdown of Samsung Electronics' revenue by

business segment for the period from 2018 to 2022.

Table 1.4
Business Segment KREGAINIIENS
2018 2019 2020 2021 2022

DX 46.89 45.04 51.28 58.32 62.14

MX 99.01 97.46 99.03 108.76 115.23

DS 86.86 75.87 71.49 92.51 101.87
Harman 7.49 7.87 8.22 9.55 10.62
Others 3.52 4.13 6.77 10.46 12.37

Total 243.77 230.40 236.81 279.60 302.23

Source: Samsung Electronics, Statista [5]
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The following chart shows the trend of Samsung Electronics' revenue by business

segment for the period from 2018 to 2022.
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Figure 1.1. The trend of Samsung Electronics' revenue by business segment

Source: made by the author based of source [5]

As shown in the table and chart above, Samsung Electronics' revenue composition
changed over time, reflecting the company's strategic focus and market dynamics. The
CE segment increased its share of total revenue from 19% in 2018 to 21% in 2022,
benefiting from the growth of online sales and premium products amid the COVID-19
pandemic and recovery. The IM segment also increased its share of total revenue from
41% in 2018 to 38% in 2022, driven by the strong performance of its flagship Galaxy
smartphones and tablets, as well as its expansion into the mass-market segment with its

Galaxy A series and foldable devices.

The DS segment decreased its share of total revenue from 36% in 2018 to 34% in
2022, mainly due to the cyclical downturn of the memory chip market in 2019 and 2020,
as well as the impact of US sanctions on Huawei, one of its major customers, in 2020 and
2021. However, the segment recovered strongly in 2021 and 2022, thanks to the recovery
of memory chip prices and demand, as well as the growth of its foundry and system LSI

businesses.
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The Harman segment maintained its share of total revenue at around 3% throughout
the period, despite the challenges posed by the COVID-19 pandemic on the automotive
industry, which accounts for about two-thirds of its revenue. The segment leveraged its
diversified portfolio of audio, connected car, and cloud solutions to capture new
opportunities in emerging markets such as electric vehicles (EVs), autonomous driving,

and smart mobility.

The Others segment increased its share of total revenue from 1% in 2018 to 4% in
2022, reflecting the company's investments in new businesses such as

biopharmaceuticals, network equipment, digital health, and renewable energy.

As of May 1, 2023, the current exchange rate for South Korean Won (KRW) to US
Dollars (USD) is 1 KRW = 0.00075 USD 1, and to Ukraine Hryvnia (UAH) is 1 KRW =
0.027 UAH 1.

1.2. Analysis of the import activity of SAMSUNG ELECTRONICS CO., LTD

Samsung's import activity reflects its global presence and its diversified product
portfolio. According to a platform that tracks global trade data, Samsung imported a total
of 2,900 shipments with a total quantity of 97,532,445 KG only to USA in the last five
years. [6]

Samsung's import strategy is influenced by several factors, such as market demand,
production costs, trade policies, and supply chain management. Samsung aims to meet
the demand of its customers in different regions by importing products that are tailored

to their preferences and needs. The main categories of Samsung's imports are:

- Semiconductors: Samsung imports semiconductors from countries such as
Vietnam, India, China, and the United States. Semiconductors are essential for Samsung's
smartphones, tablets, displays, TVs, and other devices. Samsung also exports
semiconductors to other countries, making it one of the largest semiconductor

manufacturers in the world.
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- Displays and TVs: Samsung imports displays and TVs from countries such as
Vietnam, China, South Korea, and Namibia. Displays and TVs are among Samsung's
most popular products, offering high-quality images and features. Samsung also produces

displays and TVs in its own factories in various countries.

- Mobile phones and tablets: Samsung imports mobile phones and tablets from
countries such as Vietnam, India, China, and South Korea. Mobile phones and tablets are
Samsung's main source of revenue, accounting for about half of its total sales in 2021.
Samsung offers a wide range of models and prices for its mobile devices, catering to

different segments of the market.

- Other products and components: Samsung imports other products and
components from various countries, such as batteries, chargers, cases, cables, cameras,
speakers, headphones, etc. These products and components are used for Samsung's own

devices or sold separately as accessories.

Samsung's imports have changed over time in terms of volume, value, and

composition.

- Volume: Samsung's import volume has increased steadily over the years, reaching
780.2K shipments in 2022. This reflects Samsung's growing demand for products and

components as well as its expansion into new markets.

- Value: Samsung's import value has also increased over the years, reaching 244
billion US dollars in 2021. This reflects Samsung's high-quality standards and innovation

for its products and components as well as its competitiveness in the global market. [7]

- Composition: Samsung's import composition has changed over the years,
depending on its product portfolio and strategy. For example, Samsung has increased its
imports of semiconductors from Vietnam and India in recent years to diversify its supply
chain and reduce its dependence on China. Samsung has also increased its imports of

displays and TVs from Namibia to take advantage of its low-cost production.

Samsung's import demand and supply are influenced by various factors, such as:
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- Market trends: Samsung's import demand and supply are affected by the market
trends for consumer electronics, semiconductors, telecommunications, and digital media.
For example, Samsung may increase its imports of 5G-enabled devices or OLED displays

to meet the growing demand for these technologies.

- Customer preferences: Samsung's import demand and supply are also affected by
the customer preferences for its products and components. For example, Samsung may
increase its imports of high-end smartphones or large-screen TVs to cater to the

preferences of its premium customers.

- Competition: Samsung's import demand and supply are also influenced by the
competition from other companies in the same or related industries. For example,
Samsung may increase its imports of innovative products or components to gain an edge

over its competitors or to defend its market share.

- Regulations: Samsung's import demand and supply are also subject to the
regulations of the countries where it operates or sources its products and components. For
example, Samsung may reduce its imports of certain products or components if they face

tariffs, quotas, sanctions, or other trade barriers.

Samsung's import activity has both benefits and risks for its performance and

competitiveness. Some of the benefits are:

- Cost reduction: By importing products and components from countries with lower
production costs or favourable exchange rates, Samsung can reduce its operational

expenses and increase its profit margins.

- Quality improvement: By importing products and components from countries
with higher quality standards or advanced technologies, Samsung can improve its product

quality and customer satisfaction.

- Market expansion: By importing products and components from countries with
large or emerging markets or strategic partnerships, Samsung can expand its market reach

and customer base.
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Some of the risks are:

- Supply disruption: By importing products and components from countries with
political instability, natural disasters, labour disputes, or other uncertainties, Samsung

may face supply disruption or delays that affect its production and delivery.

- Intellectual property infringement: By importing products and components from
countries with weak intellectual property protection or enforcement, Samsung may face

intellectual property infringement or theft that affect its innovation and reputation.

- Trade conflict: By importing products and components from countries with trade
conflicts or disputes with other countries, Samsung may face trade retaliation or

restrictions that affect its market access and competitiveness.
SWOT-Analysis
e Strengths:

Samsung Electronics' import activity possesses several strengths that contribute to

its performance and competitiveness in the global market:

Global Supply Chain Network: Samsung Electronics has built a robust global
supply chain network, enabling it to source diverse resources, components, and
technologies from around the world. This extensive network provides the company with

a competitive advantage in terms of availability, variety, and quality of imports.

Technological Expertise and Innovation: Samsung Electronics is known for its
strong technological expertise and commitment to innovation. Through its import
activity, the company imports advanced components, machinery, and materials to support
its research and development efforts, fostering innovation and enhancing product

performance.

Cost Efficiency and Competitive Pricing: By strategically importing raw materials,
components, and finished goods from countries with favourable production costs,
Samsung Electronics maintains cost efficiency and competitive pricing. This helps the

company offer attractive value propositions to consumers while maximizing profitability.
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Market Expansion and Product Diversification: Samsung Electronics' import
activity enables the company to expand its market reach and diversify its product
portfolio. By importing finished goods, it can enter new markets and cater to diverse
consumer demands, thereby strengthening its position in the global consumer electronics

industry.
e \Weaknesses:

Despite its strengths, Samsung Electronics' import activity is not without

weaknesses that may hinder its overall performance:

Supply Chain Vulnerabilities: Dependence on imports exposes Samsung
Electronics to supply chain vulnerabilities. Disruptions in global supply chains,
geopolitical tensions, natural disasters, or changes in trade dynamics can impact the
timely availability of imported goods, affecting production schedules and potentially

leading to customer dissatisfaction.

Quality Control and Intellectual Property Risks: Importing components and
finished goods from various suppliers introduces challenges related to quality control.
Ensuring consistent quality standards and preventing the entry of counterfeit or low-
quality products into the supply chain is a critical concern. Additionally, protecting
intellectual property rights when importing technology or components requires diligent

management to mitigate legal and reputational risks.

Exchange Rate Fluctuations: Samsung Electronics is susceptible to exchange rate
fluctuations as it engages in global trade. Changes in currency exchange rates can impact
the cost of imports, potentially affecting the company's profitability. Effective risk
management strategies, such as hedging or diversifying sourcing regions, are necessary

to mitigate these risks.
e Opportunities:

Samsung Electronics' import activity can leverage several opportunities to enhance

its performance and competitiveness:
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Technological Advancements: As technological advancements continue to shape
the consumer electronics industry, Samsung Electronics can capitalize on import
opportunities to acquire the latest components, machinery, and materials. This positions
the company to offer cutting-edge products with advanced features and functionalities,

catering to evolving consumer preferences.

Emerging Markets: Expanding import activities into fast-growing emerging
markets presents opportunities for Samsung Electronics to tap into new customer
segments and increase market penetration. By tailoring its import strategies to address the

specific demands of these markets, the company can strengthen its global presence.

Sustainable Sourcing: Growing consumer awareness and preference for sustainable
products provide an opportunity for Samsung Electronics to adopt sustainable sourcing
practices in its import activity. By assessing suppliers' environmental and social
performance, the company can meet sustainability goals, improve its brand reputation,

and align with changing market preferences.

Nurture innovation and build strategic partnerships with suppliers and technology
providers. This can enhance Samsung Electronics' access to the latest technological

advancements and improve its ability to develop competitive products.
e Threats:

Samsung Electronics' import activity faces certain threats that could impact its

performance and competitive position:

Intense Competitive Landscape: The global consumer electronics market is highly
competitive, with numerous established players and new entrants vying for market share.
Intensified competition may lead to price wars, eroding profit margins and challenging

Samsung Electronics' market position.

Trade and Regulatory Challenges: Changes in trade policies, import regulations,
and tariffs imposed by different countries can significantly impact Samsung Electronics'

import activity. Trade disputes or protectionist measures can increase import costs,
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introduce uncertainties, and disrupt supply chains, affecting the company's

competitiveness.

Counterfeit and Imitation Products: Samsung Electronics faces the risk of
counterfeit or imitation products entering the market, particularly when importing from
regions with weaker intellectual property protection. These products can erode the

company's brand value, customer trust, and market share.

In conclusion, Samsung Electronics' import activity exhibits strengths in its global
supply chain network, technological expertise, cost efficiency, and market expansion.
However, the weaknesses related to supply chain vulnerabilities, quality control, and
exchange rate fluctuations require attention. By capitalizing on opportunities such as
technological advancements, emerging markets, and sustainable sourcing, Samsung
Electronics can enhance its import activity. Nevertheless, it must navigate threats arising
from intense competition, trade challenges, and counterfeit products. To mitigate these
threats, the company should focus on innovation, strategic partnerships, and adherence to

intellectual property rights protection.
Table 1.5

Dynamics of the Structure of Imports at Samsung Electronics Co., Ltd in
Main Geographical Areas (2017-2022, %)

Year North America Europe Asia-Pacific Other Regions
2017 |40 25 30 5
2017 |42 23 29 6
2018 |41 24 28 7
2019 39 26 31 4
2020 |38 27 32 3
2022 37 28 33 2

Source: made by the author based of source [3]

The values represent the percentage distribution of imports in the specified

geographical areas.

The table above illustrates the dynamics of the structure of imports at Samsung

Electronics Co., Ltd in different geographical areas from 2017 to 2022. The data
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presented showcases the percentage distribution of imports across four key regions: North

America, Europe, Asia-Pacific, and Other Regions.

Throughout the six-year period, North America consistently maintained the largest
share of imports for Samsung Electronics Co., Ltd. Starting at 40% in 2017, the
proportion of imports from North America slightly declined over time, reaching 37% in
2022.

Europe, on the other hand, exhibited a relatively stable share of imports, fluctuating
between 23% and 28% during the same period. This indicates a consistent level of import

activity from European markets for Samsung Electronics Co., Ltd.

Meanwhile, the Asia-Pacific region witnessed a gradual increase in its share of
imports, growing from 30% in 2017 to 33% in 2022. This highlights the growing

significance of the Asia-Pacific market as a source of imported goods for the company.

In contrast, Other Regions, which encompass regions outside North America,
Europe, and Asia-Pacific, maintained a relatively small proportion of imports, ranging
from 2% to 7%. This indicates that Samsung Electronics Co., Ltd's import activities in

these regions remained comparatively limited during the analysed period.

The analysis of the dynamics of the structure of imports provides valuable insights
into Samsung Electronics Co., Ltd's sourcing strategy and geographical distribution of its
imported goods. By examining these trends, the company can identify emerging market
opportunities, optimize its supply chain, and make informed decisions to enhance its

global import activities.
Samsung can improve its import efficiency and effectiveness by:

- Optimizing its supply chain: Samsung can optimize its supply chain by selecting
the best suppliers, locations, modes, and routes for its imports. Samsung can also use

digital tools and platforms to monitor and manage its import activities and performance.

- Diversifying its sources: Samsung can diversify its sources by importing products

and components from different countries, regions, or suppliers. This can help Samsung
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reduce its reliance on a single source and mitigate the risks of supply disruption or trade

conflict.

- Innovating its products and components: Samsung can innovate its products and
components by importing new or improved products and components that offer better
features, functions, or benefits. This can help Samsung enhance its product quality and

customer satisfaction as well as gain a competitive advantage in the market.

In conclusion, Samsung's import activity is an important aspect of its global
business strategy. SEC’s imports products from different countries and regions to meet
the demand of its customers, reduce its production costs, benefit from trade policies, and

manage its supply chain.



CHAPTER 2. JUSTIFICATION OF THE CHOICE OF THE CONTRACTOR
COUNTRY FOR THE ORGANISATION OF THE IMPORT OF CUSTOMER
ELECTRONICS

2.1. Determination of the main trends in the development of the world market of

customer electronics

The world market of customer electronics is a dynamic and competitive industry
that offers a variety of devices and services for communication, entertainment, and
information purposes. In this paragraph, we will determine the main trends in the

development of this market based on the latest data and insights.

The global consumer electronics market size was USD 729.11 billion in 2019 and
Is projected to grow from USD 689.45 billion in 2020 to USD 989.37 billion in 2027 at a
CAGR of 5.3% in the 2020-2027 period. The rise in CAGR is attributable to this market’s

demand and growth, returning to pre-pandemic levels once the pandemic is over. [8]

The consumer electronics market can be segmented into various categories, such
as telephony, television, personal computers, tablets, smartphones, wearables, speakers
and headphones, digital cameras, gaming consoles, and augmented reality (AR) and
virtual reality (VR) devices. Statista provides data on the revenue and volume of each

segment in 2022, as shown in the table below:

Table 2.1
Segment Revenue (in billion USD) | Volume (in million units)
Telephony 431.9 1,527
Television 105.8 226
Personal Computers 79.6 261
Tablets 44.4 144
Smartphones 431.9 1,527
Wearables 63.5 489
Speakers & Headphones 40.8 1,074
AR & VR Devices 8.9 28

Source: Statista Research Department, [9]
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As we can see from the table, telephony and smartphones are the largest segments
in terms of revenue and volume, accounting for more than half of the total market share.
This is due to the high demand for mobile communication devices, especially in emerging
markets where smartphone penetration is still low. Moreover, smartphones are becoming
more advanced and multifunctional, offering features such as high-resolution cameras,

biometric sensors, artificial intelligence, and internet connectivity.

One of the main trends is the increasing prices of consumer electronics products
due to various factors, such as rising material and labour costs, supply chain disruption,
economic recession, and geopolitical tensions. According to Statista, the average revenue
per person in the consumer electronics market is expected to amount to US$133.80 in
2023 [10], which is higher than the previous years. This may affect the demand and

affordability of some products, especially in emerging markets.
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Another significant trend in the consumer electronics market is the increasing
adoption of wearables, speakers and headphones, and AR and VR devices. These
segments are expected to grow at a fast pace in the next years, driven by the rising

popularity of smartwatches, fitness trackers, wireless earbuds, smart speakers, voice
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assistants, and immersive technologies. These products offer enhanced user experience,

convenience, personalization, and interactivity. [11]

Another trend is the market dominance of a few leading companies that have a
strong brand reputation, loyal customer base, and innovative product portfolio. For
example, he global consumer electronics market in 2022 was dominated by two
companies: Apple and Samsung Electronics. Apple ranked number one on the Forbes list
with sales of 378.7 billion U.S. dollars, while Samsung Electronics had sales of 244
billion U.S. dollars. [12] Other companies that performed well in this market were
Microsoft, Dell, Sony, Panasonic, and LG, offering products such as PCs, TVs,
smartphones, tablets, wearables, speakers, and cameras. These companies compete
fiercely for market share and customer loyalty by offering high-quality products and

services with distinctive features and design.
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The fourth trend is the investment in new technologies that can enhance the
performance, functionality, and user experience of consumer electronics products. Some
of the emerging technologies that are shaping the future of this market are 5G, artificial
intelligence (Al), internet of things (IoT), extended reality (XR), display technology,

biometrics, and voice recognition. [13] These technologies enable new applications and
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use cases for consumer electronics products, such as smart home, smart health, smart

mobility, gaming, education, and entertainment.

These are some of the main trends in the development of the world market of
customer electronics that reflect the changing needs and preferences of consumers as well

as the opportunities and challenges for manufacturers and retailers.

The consumer electronics market is also influenced by several factors that affect its

performance and competitiveness. Some of these factors are:

- The rapid innovation and development of new technologies and products that

create new opportunities and challenges for the industry.

- The changing consumer preferences and behaviour that demand more quality,

functionality, design, and sustainability from the products.

- The increasing competition from new entrants and existing players that offer

similar or substitute products at lower prices or with better features.

- The impact of external events such as the COVID-19 pandemic, geopolitical
tensions, trade wars, environmental issues, and regulatory changes that affect the supply

chain, production, distribution, and consumption of the products.

To conclude, the world market of consumer electronics is a complex and dynamic
industry that requires constant analysis and adaptation to the changing environment by
applying various tools and methods to understand the market structure, trends,

opportunities, threats, and strategies of this industry.

2.2. Research of the Ukrainian and EU market of customer electronics

The Ukrainian market of consumer electronics is a dynamic and competitive sector
that offers various opportunities and challenges for both local and international players.
The market value of consumer electronics in Ukraine increased by 9.4% in 2022, reaching
UAH 64.9 billion (USD 2.4 billion). The main drivers of this growth were the increasing

demand for smartphones, laptops, tablets, smart TVs, and wearable devices, as well as
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the recovery of consumer confidence and purchasing power after the COVID-19
pandemic. The report also forecasts that the market will continue to grow at a compound
annual growth rate (CAGR) of 7.8% from 2022 to 2027, reaching UAH 95.3 billion (USD
3.5 billion) by 2027 [14].

One of the main drivers of demand for consumer electronics in Ukraine is the
growth of e-commerce, which offers convenience, variety, and lower prices to consumers.
According to Euromonitor International, online sales of consumer electronics increased
by 36% in 2020 and accounted for 28% of total sales in the category. The COVID-19
pandemic also boosted online shopping, as consumers sought to avoid physical contact
and crowded places. Moreover, the pandemic increased the need for devices that enable
remote work, education, and entertainment, such as laptops, tablets, smartphones, and

smart TVS.

Another factor that affects the consumer electronics market in Ukraine is the
political and economic situation in the country. The ongoing war with Russia, which
escalated in 2022 with a large-scale invasion of Ukraine by Russian forces, has created
instability, uncertainty, and insecurity among consumers and businesses. The war has also
disrupted supply chains, increased tariffs, and reduced foreign investment in the country.
Furthermore, the war has affected the availability and affordability of energy sources,
such as gas and electricity, which are essential for the operation of consumer electronics.
The Ukrainian government has imposed restrictions on energy consumption and

increased prices to cope with the crisis.
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The consumer electronics market in Ukraine is dominated by international brands,
such as Samsung, LG, Apple, Huawei, Lenovo, HP, and Sony. These brands offer high-
quality products with innovative features and strong after-sales service. However, they
also face competition from local brands, such as Impression, Prestigio, Ergo, and Sigma
Mobile. These brands offer lower-priced products that cater to the needs and preferences
of price-sensitive consumers. They also benefit from their distribution networks and

customer loyalty.

The main distribution channels for consumer electronics in Ukraine are retail
outlets and online platforms. Retail outlets include specialized chains, hypermarkets,
supermarkets, department stores, and independent shops. The largest household
appliances and electronics market players are Foxtrot, Eldorado , and Comfy. These chain
operators sell most of the consumer electronics and household appliances through their
retail outlets located throughout Ukraine. Online platforms include official websites of
manufacturers and retailers, as well as third-party platforms, such as Rozetka.ua, Allo.ua,
Citrus.ua, and Hotline.ua. These platforms offer a wide range of products with detailed

information, reviews, ratings, and delivery options.
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The outlook for the consumer electronics market in Ukraine is mixed. On one hand,
the market is expected to benefit from the recovery of the economy after the COVID-19
pandemic, the growth of e-commerce, the adoption of new technologies (such as 5G), and
the increasing demand for smart devices (such as wearables). On the other hand, the
market is likely to face challenges from the ongoing war with Russia, which may worsen
the political and economic situation in the country, affect consumer confidence and
purchasing power, disrupt supply chains and distribution channels, and increase costs and

risks for manufacturers and retailers.
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To succeed in this market, businesses need to be flexible. The one who adjusts
faster gets more profit. Making and researching products and services that meet the needs
and preferences of Ukrainian consumers, who are becoming more sophisticated and
demanding in their choices is a win strategy. Some of the key factors that influence
consumer behaviour in this sector are price, quality, functionality, design, brand
reputation, and after-sales service. Additionally, businesses need to consider the legal and
regulatory environment, the distribution channels, the competitive landscape, and the
potential risks and challenges that may affect their operations in Ukraine. Therefore,

conducting a thorough market analysis and developing a sound market entry strategy are
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essential steps for any business that wants to make and research customer electronics in

Ukraine.

Therefore, the consumer electronics market in Ukraine will require careful
analysis and strategic planning to overcome the obstacles and seize the opportunities in

the coming years.

The EU market of consumer electronics is a dynamic and competitive sector that
offers a variety of products and services to consumers across the continent. The revenue
of the consumer electronics market in Europe amounted to US$208.50 billion in 2023
and is expected to grow annually by 2.01% from 2023 to 2028. The largest segment of
the market is telephony, which includes smartphones and other mobile devices, with a
market volume of US$82.81 billion in 2023 [15]. The consumer electronics market in
Europe is influenced by several factors, both internal and external, that shape its

opportunities and challenges.

One of the main factors affecting the consumer electronics market in Europe is the
political situation within and outside the EU. The EU is a complex political entity that
consists of 27 member states, each with its own legal system, economic policies, and
cultural preferences. The EU aims to create a single market for goods and services, but
also faces issues such as Brexit, trade disputes, migration, security, and environmental
protection [16]. These issues can have an impact on the consumer electronics market in
terms of regulations, tariffs, standards, consumer rights, and demand patterns. For
example, Brexit may affect the trade flows and supply chains of consumer electronics
between the UK and the EU, as well as the availability and prices of products for
consumers [17]. According to Deloitte [18], any fall in consumer confidence could have
an adverse impact on consumer spending, particularly on discretionary goods, meaning
that retailers focused on selling big-ticket items like consumer electronics would be under
the greatest pressure. Moreover, the EU has to deal with external political factors, such
as the relations with other countries and regions, such as China, the US, Russia, and
Turkey, that are major players in the global consumer electronics industry. The EU has

to balance its interests and values with its trade and cooperation agreements with these
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partners, while also protecting its own market from unfair competition, cyberattacks, and

intellectual property theft [19].

Another factor that has a significant impact on the consumer electronics market in
Europe is the COVID-19 pandemic that started in 2020 and continues to affect the world
in 2023. The pandemic has caused unprecedented disruptions and changes in various
aspects of life, such as health, work, education, leisure, and social interactions. These
changes have increased the demand for consumer electronics products and services that
enable people to stay connected, informed, entertained, and productive at home or
remotely [20]. For example, according to Eurostat [16], the share of EU enterprises that
conducted e-sales using websites or apps rose from 15.9% in 2019 to 16.8% in 2021.
However, the pandemic has also posed challenges for the consumer electronics market in
Europe, such as supply chain bottlenecks, component shortages, logistic delays, increased
costs, reduced consumer spending power, and changing consumer preferences [15].
Therefore, consumer electronics companies have to adapt their strategies and operations

to cope with these challenges and meet the evolving needs and expectations of consumers.

In conclusion, the EU market of consumer electronics is a large and growing sector
that offers a range of opportunities for innovation and growth. However, it also faces
various political and pandemic-related factors that affect its performance and prospects.
Consumer electronics companies have to monitor these factors closely and respond

accordingly to maintain their competitiveness and profitability in this dynamic market.

The Ukrainian and EU markets of consumer electronics exhibit both similarities
and differences in terms of market size, consumer behaviour, industry regulations, and
competitive landscape. Understanding these factors is crucial for companies operating in

or seeking to enter these markets.
Market Size and Potential:

The EU market of consumer electronics is significantly larger than the Ukrainian
market in terms of population and purchasing power. With a combined population of over

450 million consumers and higher disposable incomes on average, the EU market offers
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a substantial customer base and greater market potential for consumer electronics
companies. In contrast, Ukraine's market size is relatively smaller, but it presents growth
opportunities due to a population of around 45 million and an emerging middle class with

increasing purchasing power.
Consumer Behaviour:

Consumer behaviour in the EU market tends to be more sophisticated and driven
by factors such as quality, functionality, design, and brand reputation. Consumers in the
EU prioritize innovative features, durability, and sustainability in their purchasing
decisions. In Ukraine, price sensitivity plays a more significant role, with consumers often
seeking affordable options. However, as disposable incomes rise in Ukraine, consumers
are gradually becoming more quality-conscious and value-driven, aligning with EU

market trends.
Industry Regulations and Standards:

The EU market has established comprehensive regulations and standards for
consumer electronics, focusing on product safety, energy efficiency, and environmental
sustainability. Manufacturers and importers must comply with stringent requirements
such as CE marking and RoHS directives. In Ukraine, although regulatory frameworks
exist, enforcement and adherence to standards may be less rigorous compared to the EU.
Harmonizing Ukrainian regulations with EU standards is an ongoing process as Ukraine

seeks to align with EU regulations through its Association Agreement.
Competitive Landscape:

The EU market is characterized by intense competition among multinational
corporations, regional players, and local brands. Established global brands have a strong
presence and compete based on product quality, innovation, marketing, and distribution
capabilities. The Ukrainian market features a mix of international brands and local
players, with the dominance of international brands in certain segments. However, local
brands are gaining traction, particularly in the lower price segments, leveraging their

understanding of the local market and catering to specific customer preferences.
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Distribution Channels:

In the EU market, consumer electronics are predominantly sold through various
channels, including brick-and-mortar stores, online retailers, and specialized electronics
retailers. E-commerce has gained significant traction, allowing consumers to compare
prices, access a wide range of products, and make purchases conveniently. In Ukraine,
traditional retail channels such as electronics stores and supermarkets remain important,
but e-commerce is experiencing rapid growth, driven by increasing internet penetration

and smartphone usage.

In conclusion, while the EU market of consumer electronics offers a larger
customer base, higher purchasing power, and more stringent regulations, the Ukrainian
market presents growth opportunities driven by an emerging middle class and changing
consumer preferences. Understanding the differences in consumer behaviour, regulatory
frameworks, and competitive dynamics is crucial for companies seeking to operate or
expand in these markets. Adapting strategies to cater to the unique characteristics of each

market will be key to success.

While it is challenging to identify a single ideal country for the import operation,

Poland can be a strong candidate for several reasons:

Proximity and Logistics: Poland shares a land border with Ukraine, which offers
geographical proximity and logistical advantages for import activities. The shorter
distance between the two countries can result in reduced transportation costs and shorter

lead times, facilitating efficient supply chain management.

Trade Agreements and Tariffs: Poland and Ukraine have a favourable trade
relationship through the Association Agreement and Deep and Comprehensive Free
Trade Area (DCFTA). These agreements provide reduced or zero tariffs on many goods,
including consumer electronics, making imports from Poland economically advantageous

for Ukrainian businesses.

Market Size and Distribution Networks: Poland has a sizable consumer market with

a population of over 38 million people. The country's well-developed distribution
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networks and established retail channels can provide efficient access to the Ukrainian
market. Importing from Poland can offer a wide range of Samsung consumer electronics

products and easier market penetration.

Manufacturing Capabilities: Poland has a growing electronics manufacturing
sector and is home to several multinational electronics companies. This presence of local
manufacturing capabilities increases the likelihood of sourcing Samsung consumer
electronics products directly from Polish suppliers, potentially reducing costs and

enhancing supply chain control.

Business Environment and Regulatory Compliance: Poland has made significant
progress in improving its business environment and aligning with EU standards. The
country ranks relatively well in terms of ease of doing business, transparency, and
regulatory compliance. This fosters a favourable business environment and reduces

operational risks for importers.

Cultural and Linguistic Similarities: Poland and Ukraine share cultural and
historical ties, which can facilitate communication and business relations. Similarities in
language and cultural practices can enhance collaboration and foster smoother

interactions between businesses in both countries.

While Poland presents several advantages for importing Samsung consumer
electronics to Ukraine, it's crucial to conduct thorough market research and assess specific
business needs. Factors such as product availability, pricing, supplier capabilities, and
existing trade relationships should be carefully evaluated before finalizing the choice of

an EU country for imports to Ukraine.



CHAPTER 3. IMPLEMENTATION OF THE ADMINISTRATIVE DECISION
REGARDING THE IMPORT OF CUSTOMER ELECTRONICS FROM EU BY
SAMSUNG ELECTRONICS CO,, LTD

3.1. Organizational support for the import of customer electronics from EU by
SAMSUNG ELECTRONICS CO., LTD

The efficiency of import activities plays a crucial role in meeting consumer
demand, reducing stock volumes, and improving the turnover of funds invested in import
operations. We outline the main directions for enhancing organizational and economic
mechanisms within the company, including management of import activities,
management accounting and control, resource management, consumer demand
assessment and inventory management, and evaluation of import activities.

The main directions of increasing the efficiency of import activities of
SAMSUNG ELECTRONICS CO., LTD

Table 3.1

Direction of

f Characteristic
improvement

The management of import activities involves monitoring the
decision-making process, planning, determining methods of conducting
activities, establishing departmental responsibilities, and coordinating their
efforts within import operations. By implementing effective management
strategies, Samsung Electronics Co., Ltd. can enhance the efficiency and
coordination of its import activities, leading to improved operational
outcomes.

Management of
Import Activities

Proper management accounting and control systems are essential for
effective import operations. This includes structuring data on products,

Management : : \ . . 7
Accounting and accounting for raw materials, technological routing, and production fac_llltles.
Control By implementing robust management accounting and control me_chanlsms,
the company can ensure accurate and efficient resource allocation, cost
management, and overall control over import activities.
Efficient resource management is crucial for import activities. Samsung
Electronics Co., Ltd. should monitor the rational utilization of available
Resource resources, including capital, technical infrastructure, labor, marketing, and
Management information resources directly involved in import operations. By optimizing

resource allocation, the company can maximize operational efficiency and
effectively meet consumer demand for imported products.

Consumer Demand
Assessment and

Accurate assessment of consumer demand and effective inventory
management are vital for successful import activities. Conducting detailed
analyses of consumer demand and competitor goods, as well as
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_Dlrectlon pe Characteristic
improvement

Inventory administering orders, enables the company to determine the required
Management inventory size and optimize stock levels. By aligning import activities with

consumer demand, Samsung Electronics Co., Ltd. can reduce warehouse
stock volumes and enhance turnover, thereby improving overall import
operational efficiency.

Monitoring and evaluating the effectiveness of import activities is essential
for continuous improvement. Internal control methods, such as studying the
domestic market, purchase and sale of imported products, and after-sales
service, enable the company to assess the performance of import operations.
Through thorough evaluation, Samsung Electronics Co., Ltd. can identify
strengths, weaknesses, and areas for improvement, leading to enhanced
import operational efficiency.

Source: made by the author

Evaluation of Import
Activities

Organizational support plays a critical role in facilitating efficient import activities
for Samsung Electronics Co., Ltd. By focusing on management of import activities,
management accounting and control, resource management, consumer demand
assessment and inventory management, and evaluation of import activities, the company
can streamline its import operations, reduce costs, and increase overall operational
efficiency. Through these measures, Samsung Electronics Co., Ltd. can successfully
import customer electronics from the EU, meeting consumer demand while maintaining

a competitive edge in the market.

Table 3.2 focuses on identifying strategies to enhance the transport component of
import activities for Samsung Electronics Co., Ltd. The aim is to develop effective

measures that optimize the transport system, reduce costs, and improve overall efficiency.
Table 3.2

Ways to improve its effectiveness of Samsung Electronics Co., Ltd

Characteristic features of the
conditions of transport activity of Ways to improve its effectiveness
Samsung Electronics Co., Ltd.

Transportation of a wide range of Utilize advanced demand forecasting models and data
goods designed to meet the needs of a | analytics to optimize inventory management and
significant number of consumers, transportation planning. Collaborate with suppliers and
given the constant fluctuations in logistics partners to streamline supply chain operations and
demand in the domestic market ensure timely availability of goods. Implement just-in-time

delivery strategies to minimize inventory carrying costs.
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Characteristic features of the
conditions of transport activity of
Samsung Electronics Co., Ltd.

Ways to improve its effectiveness

Existence of technical restrictions
during non-partisan transportation in
the transport systems of large and
medium-sized cities

Conduct regular assessments of transportation
infrastructure and identify potential bottlenecks or areas
requiring improvement. Collaborate with local authorities
and stakeholders to address infrastructure challenges and
implement innovative transportation solutions such as
dedicated freight corridors or optimized traffic
management systems.

The need to comply with strict
customer requirements regarding the
time and timing of delivery of
groupage cargo

Implement real-time tracking and visibility systems to
monitor shipment status and proactively address any
delays or disruptions. Optimize route planning and use
dynamic routing algorithms to minimize transit times and
maximize on-time deliveries. Explore partnerships with
reliable and agile transportation providers to ensure
flexibility in meeting customer requirements.

Significant unevenness of traffic by
days of the week and by months of
the year, caused by fluctuations in
demand

Implement flexible workforce management strategies to
adjust transportation capacity based on demand
fluctuations. Utilize data-driven analytics to identify peak
periods and plan resource allocation accordingly. Explore
collaboration opportunities with other companies to share
resources during off-peak seasons or periods of lower
demand.

Geographical distance of customers
from the enterprise

Optimize network design by strategically locating
distribution centres or warehouses closer to key customer
clusters. Utilize intermodal transportation solutions such as
rail or waterways for long-haul shipments to reduce transit
times and costs. Explore last-mile delivery partnerships
with local logistics providers to enhance delivery
efficiency in remote or challenging locations.

Source: made by the author

By implementing this automated management system, Samsung Electronics Co.,

Ltd. can streamline its transport activities, reduce administrative tasks, enhance

efficiency, and improve overall cost-effectiveness. The system's ability to handle

extensive data sets and analyse optimal route formation will enable the company to

address technical restrictions during transportation in large and medium-sized cities.

Additionally, involving additional rolling stock, both in terms of capacity and smaller

capacity, will help meet strict customer requirements regarding delivery time and

overcome fluctuations in traffic demand.
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Furthermore, periodic time and geographical analysis of the distribution of material
flow, coupled with the determination of timing to calculate average operational time, will
assist in addressing the geographical distance between customers and the enterprise. By
considering these factors and implementing the proposed measures, Samsung Electronics
Co., Ltd. can optimize its import activities' transport component, resulting in improved

operational efficiency and cost.

In modern economic conditions, the development of an automated management system

for transport activities of the enterprise is also relevant, which will allow to carry out:

N comprehensive registration of applications and contracts for the provision of motor

transport services and motor vehicle rental;

V- drawing up on a regular basis order for the work of transport, the formation of
waybills, processing of information on waybills (time of the vehicle on the route,

mileage);

- daily accounting of fuel in tanks for each unit of equipment, generation of reports

and information on the turnover of fuels and lubricants;
A daily accounting of settlements with customers and tenants, charging of waybills;

- comprehensive accounting of equipment operation, scheduled technical

inspections and overhauls;

=~ introduction of automated accounting of leased equipment and analysis of terms of

its return;

= daily accounting of the work of drivers and workers of repair services, keeping

records of working hours.

Some Gantt charts also show the relationship between the tasks. The following

figure (Fig. 3.3) shows a Gantt chart.
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Fig. 3.1 Gantt chart. Schedule of Import project implementation (2022-2023)
Source: developed by the author

The process of developing a strategy for the development of import activities of

Samsung Electronics Co., Ltd should be carried out in the following stages:

e Utilize advanced demand forecasting techniques to accurately anticipate customer
needs, optimize inventory levels, and minimize stockouts or overstock situations.

e Establish collaborative relationships with key suppliers, regularly evaluate their
performance, and implement measures to improve supplier quality, reliability, and
responsiveness.

e Ensure timely and transparent communication with customers regarding order status,
delivery updates, and any potential issues, fostering trust and customer loyalty.

e Provide efficient after-sales support, including product warranties, technical
assistance, and troubleshooting services, to address customer concerns and ensure a
positive ownership experience.

e Customize marketing materials, packaging, and user interfaces to align with local
cultural norms and preferences, enhancing product relevance and appeal.

e Thoroughly understand and adhere to EU regulations, such as product safety
standards, environmental regulations, and data privacy laws, to ensure compliance and
build trust with customers.

e |dentify and partner with distributors who possess deep knowledge of the EU market,

local customer preferences, and distribution networks to enhance market penetration.
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e Provide comprehensive training and support to local distributors to ensure effective
representation of Samsung's products and maintain brand consistency.

e Regularly collect customer feedback, conduct market research, and leverage insights
to identify emerging trends, customer preferences, and areas for product or service
enhancement.

e Invest in research and development initiatives to introduce innovative products and
technologies that address evolving customer needs and differentiate Samsung from

competitors.

Samsung Electronics Co., Ltd. can enhance its import performance and customer
satisfaction in the EU market by adopting best practices and recommendations across
various functional areas. By focusing on efficient supply chain management, exceptional
customer service, product localization, partnership with local distributors, and continuous
improvement, Samsung can strengthen its market position, build customer loyalty, and
achieve sustainable growth in the EU market. These strategies, supported by academic
research and industry expertise, provide a roadmap for Samsung to optimize its import

activities and deliver a superior customer experience in the European Union.

3.2. Predictive evaluation of the effectiveness of the import of customer electronics
from EU by SAMSUNG ELECTRONICS CO., LTD

Predictive evaluation of the effectiveness of importing consumer electronics from
the European Union to Ukraine provides Samsung Electronics Co., Ltd. with valuable
insights to optimize its import performance. Through robust data analysis, performance
metric selection, and the application of predictive modeling techniques, Samsung can
forecast import outcomes, monitor performance, and drive continuous improvement. By
embracing a data-driven approach, Samsung can enhance its market position, deliver
superior products to Ukrainian customers, and achieve sustainable growth in the

consumer electronics market in Ukraine.



41

Table 3.3

Development of a System of Relationships between the Department of Foreign

Economic Activity and Other Structural Units

Structural Unit

Purpose of Relationship

Key Activities and Responsibilities

Sales and
Marketing

Collaborate to understand market
demands and identify
opportunities

- Share market insights and customer
feedback

- Jointly develop marketing strategies
for imported products

- Coordinate promotional activities and
campaigns related to imported goods

Procurement

Ensure timely availability of
required imported goods

- Provide procurement department with
accurate forecasts of import demands

- Share supplier and product
specifications

- Collaborate on supplier selection and
negotiation

- Facilitate communication for smooth
import processes

Finance and
Accounting

Ensure financial viability and
compliance

- Provide import-related cost estimates
and financial forecasts

- Collaborate on budgeting and financial
planning

- Monitor and report import-related
financial performance

- Ensure compliance with import
regulations and taxation

Logistics and
Supply Chain

Facilitate efficient import
processes and inventory
management

- Coordinate import logistics, including
transportation and customs clearance

- Collaborate on inventory planning and
management

- Ensure timely delivery of imported
goods

- Address supply chain challenges
related to imports

Legal and
Compliance

Ensure adherence to import
regulations and legal requirements

- Collaborate on import documentation
and customs compliance

- Review and interpret import
regulations and policies

- Provide legal advice and support for
import-related matters

- Ensure compliance with intellectual
property rights and trade regulations

Research and
Development

Incorporate innovation and
product development into imports

- Collaborate on identifying innovative
imported products

- Share research insights and market
trends for product improvement
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Structural Unit Purpose of Relationship

Key Activities and Responsibilities

- Jointly develop strategies for
introducing new imported products

- Explore potential collaborations with
foreign R&D institutions

Address customer queries and
concerns related to imported
products

Customer Service
and Support

- Provide customer service training and
support for imported products

- Collaborate on handling product
warranties and returns

- Gather customer feedback on imported
products for continuous improvement<
- Coordinate with import department to
address customer-specific requirements

When forecasting the assortment of SAMSUNG ELECTRONICS CO., LTD, it is

worth noting that, first of all, there should always be products on sale that are most in

demand among buyers. Due to their demand, increased variety and zones, you can get a

significant profit from sales.

Table 3. 4

Terms of the contract on the import of goods in Ukraine from Poland

UCC FEA (code)

8517 13 00 00

Product name

Telephone sets, including smartphones
and other telephones for cellular
networks or for other wireless
networks; other apparatus for the
transmission or reception of voice,
images or other data, including
apparatus for communication in a wired
or wireless network (such as a local or
wide area network), other than
transmission or reception apparatus of
heading 8443, 8525, 8527 or 8528 :
Telephone sets, including smartphones
and other telephones for cellular
networks or for other wireless networks
: Smartphones

Country of origin

Poland

Quantity

5200
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Unit Price, EXW 850 USD

Terms of delivery CIP

NBU exchange rate 1USD / 37,45UAH
Import duty rate 0%

VAT 20%

Source: made by the author on the basis of data (Appendix F-G)

The table below shows the costs under the Incoterms 2020 rules, which we use to

calculate the contract price for importing clothing.

Table 3.5

Initial conditions for calculating the contract price

"Import of goods to Ukraine from Poland"

To the border
(including the

the EXW price)

: 6200 USD
" cost of loading

Transportation i

and unloading)
COStS

In Ukraine 12890 UAH

\ .

Insurance (% to the transaction value at 5,506

Source: made by the author on the basis of data (Appendix F-G)

The advantage of Incoterms 2020 is that the importer and exporter can settle all

delivery issues according to already justified rules that allow not to change the foreign

economic contract, but allow to significantly reduce and change it. They only fix the

distribution of obligations and financial costs between the parties to the sale purchase

transaction, such as the payment of taxes and fees, insurance, as well as the transfer of

risks in case of costs and possible damage to the goods.
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Table 3.6
Initial conditions for calculating the efficiency of the operation *Import of
goods to Ukraine from Poland™ (8517 13 00 00)

Ne | Indicator Plan

1 | Sale price in Ukraine, hryvnias/per unit 45000,00
2 | Cost of delivery to the border, USD 6200,00
3 | The cost of delivery in Ukraine, hryvnias. 12890,00

Additional overhead costs of the importer (based on the contract

price under CPT conditions), % 7,80

Expenses of SAMSUNG ELECTRONICS CO., LTD related to
5 | the sale of imported products (based on the contract price under | 5,90
CPT conditions), %

Calculation of the import price of the contract

Invoice value, USD 5014060,00

Customs value, hryvnias 187776547,00

Customs payments:

Duty

Excise tax

VAT 37555309,40
The total amount of customs payments 37555309,40
Import contract price 225344746,40

Calculation of the effectiveness of the implementation of the import contract
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Ne | Indicator Plan
Income from the sale of imported products, hryvnias 234000000,00
Net profit from imports, hryvnias 7097307,95
Efficiency of the import operation 1,04
Profitability of income, % 3,03
Return on costs, % 3,15

Source: made by the author on the basis of data (Appendix F-G)

This import operation is effective as the value is greater than 1 and the import of
clothing (8517 13 00 00) will be profitable for the enterprise. SAMSUNG
ELECTRONICS CO., LTD has great potential and opportunities to expand its product
range and attract new customers. Evaluation and analysis of the assortment of
SAMSUNG ELECTRONICS CO., LTD should take place on a regular basis: regularly
at least once a year, in some cases - once every six months, taking into account the

peculiarity of seasonal business.

Thus, an effectively thought-out and planned assortment policy of SAMSUNG
ELECTRONICS CO., LTD will contribute to the more stable development of the
enterprise, the preservation of the first positions of the clothing store on the market, and

will also form a positive image of a particular enterprise.

And the absence of a specific developed and rational assortment policy will lead to
the instability of the assortment structure due to the action of random factors; to the loss

of control over the store's competitiveness and commercial efficiency.



CONCLUSIONS AND PROPOSALS

In conclusion, this bachelor's thesis focused on the import organization of customer
electronics from EU countries, with a particular emphasis on the analysis of Samsung
Electronics Co., Ltd based on publicly available data. The relevance of this topic stems
from the increasing demand for customer electronics in Ukraine and the necessity to
diversify the market with high-quality products. Customer electronics play an essential
role in daily life, providing convenience, communication, entertainment, productivity,
and innovation. However, the limited choices available to Ukrainian consumers hinder

their access to a diverse range of customer electronics options.

Over the years, the demand for customer electronics in Ukraine has witnessed a
steady rise, and European countries have emerged as leading producers of high-quality
products in this sector. Hence, this research aimed to analyse the organization of customer
electronics imports from European countries to Ukraine, with the ultimate goal of

enhancing the availability of superior customer electronics in the Ukrainian market.

To achieve this goal, several tasks were undertaken throughout the research
process. The first task involved studying the foreign economic activity related to customer
electronics imports, delving into the intricacies of this field. Subsequently, an analysis of
the European customer electronics market was conducted to gain insights into the overall
landscape and identify potential opportunities for import operations. The geographical
structure of import operations was also examined, focusing on key European countries

and their respective contributions to the import process.

Moreover, potential importers of customer electronics were carefully selected to
ensure the availability of high-quality products in the Ukrainian market. Lastly, the risks
and possibilities associated with the import operation were thoroughly investigated,

aiming to identify strategies to mitigate risks and leverage opportunities effectively.

The object of this research was the analysis of the foreign economic activity of
enterprises engaged in the import of customer electronics products from European

countries for the Ukrainian market. By studying available data and information, the thesis
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successfully achieved its objective of providing a comprehensive analysis of the import

organization of customer electronics.

In terms of research methodology, a variety of methods were employed, including
the analysis of multiple sources, empirical research, and the method of generalization.
The information support relied on online Ukrainian and English resources such as
websites, presentations, videos, social media platforms, as well as publicly accessible

databases.

In conclusion, this thesis sheds light on the import organization of customer
electronics from EU countries, with a specific focus on Samsung Electronics Co., Ltd.
The findings and insights presented in this research contribute to a better understanding
of the dynamics and challenges within the customer electronics import market in Ukraine.
It is hoped that this study will serve as a valuable resource for individuals, organizations,
and policymakers involved in the import and distribution of customer electronics,
ultimately enhancing the availability and quality of customer electronics products in the

Ukrainian market.
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APPENDICES

Appendix A
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SAMSUNG

Samsung Electronics Europe

Olof Palmestraat 10, Delft
Netherlands, 2616 LR
Tel: +#31(0)15219 6100

Commercial Invoice
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Appendix B

Fax
Invoice no. & Date : 7105501674 2022.05.14
Billing no. : 3031840829 CONTRACT NO & DATE
Loading ID : 6100587921
Sold to Party Ship to Party

SAMSUNG ELECTRONICS UKRAINE COMPANY

N AN [ N o ARSI -

Lva Tolstogo. 57 .
01032 KIEV, UKRAINE e l’ 1=\
Ukraine -
Terms of delivery: Transport Method
CIP, Lviv by Truck
Payment Condition No.: BC8783XP
68 Days from Supply
Place of dispatch + Wronki, Poland
Place of destination : Lwiv, Ukraine
COUNTRY OF ORIGIN : ~ Made in Poland
tm Model No. Unit  Quantity Currency Unit Price Amount
Nr. Description FTA" P/O number Sales order NoHS CODE
000010 RB3BTB03FEL/UA L PCS 21 e _—
REFRIGERATOR 3013733532 1040603528
000020 RB38T603FSAUA PL PCS 33 P— —
REFRIGERATOR 3013733532 1040603040
DO0030 RB3BTBO3FWWIUA  p,  PCS 9 = ot
REFRIGERATOR 3013733532 1040603528
::;'-"‘LQ Efoctranics
rope Loolkst:
osss vt fove Ot pal optics 51,2)/,
261
The exporter of the produtts covered by his document (customs atithonzation No ;t_JSQ 'Seclares that
excapt Where ashetwide cemly indicated, these products are of European Comimunity p‘e!r:ﬂévh I,
REZETEOIFEL/UA RAIBTEOSESA/UA, RB3BISOGHFWW/UA (2022-05-14)
TOTAL PCS 63 SV o -
hipper
N
St maN
Sheet: 10f 1

Source: Samsung Electronics Ukraine Company



52

Appendix C
Packing list
Samsung Electronics Europe Logistics B.W
ol Palmesirasl 10, Delfl
Nelherands, 2616 LR
Tel: +31 (M15219 6100
Fax :
Invelce no, & Date : 7105501674
Billing no. : 3031840829
Loading 1D : 6100587921
Sold to Party Ship to Party
SAMSUNG ELECTRONICS UKRAINE COMPANY e R e o )
Lva Taolsiogo. 57 " £\
01032 KIEV, UKRAINE v\ -b' RN
Ukraine —
Terms of delivery: TR Transport Method
CIP Luviv by truck
Payment Condition Mo. : BCATEIXP
68 Days from Supply
Place of dispatch : Wronki, Paoland
Place of destination : Lviv, Likraine
COUNTRY OF ORIGIN : Made in Poland
Delivery Date : 2022-05-18 8:00 .
[Mark Model No. Unit Quantity Net Weight Gross Waight Volume
| & Nr. Description” EAN/UPC
Customer PO # / Booking Ref # P/O Number _ Sales order No CM Number
ao0a10 RE38TEO3FEL/UA PCS 21 1470000 KG 1,533,000 K 20,674 CBM
REFRIGERATOR BROG0905T4T2H
I013733632 1040603528 RBIBTEOIFELAUA
000020 RE3ISTEDIFSAA PCS = 1 2,310,000 KG 2408000 KG 32,802 CBM
REFRIGERATOR BAOG0R05TATIE
3013733532 1040603528 REBIETEOIFSAMLIA
000030 RB3IBTEOIFVNWNILA PGS 4 630,000 KG G57.000 KG B.946 CBM
REFRIGERATOR Ba0E0H05T4TAN
3013733532 1040603528 RBIBETEOIFWWILIA
Total PCS B3 441000 KG  4509.00 KG  62.62 CBM

Source: Safﬁédng Electronics Ukraine Company
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Appendix D

Code Carrier

CMR

1. Sencer (Name, Address, Country)
Odosielate! (Meno,adresa,§tat)

Samsung Electronics Europe Logistics

INTERNATIONAL CONSIGNMENT CMR No :

This carriage is subject, not withstanding

Této preprava podiieha, i ked bolo dohodnuté inak, any
clause to contrary to the Convention on podmienkam dohovoru CMR o prepravnej zmluve the Contract for the

"y A Camiage v cestnej nakladnej doprave. of goods by road (CMR) |
SLOVAKIA
2. Consignee (Name, Address, Country) 16. Carrier (Name, Address, Countryl ~ Dopravia
Prijemca (Meno,adresa,3tat) (Meno,adresa,stat)
SAMSUNG ELECTRONICS UKRAINE COMPANY PE Dot i o s ool
LVATOLSTOGO, 57 -

KIEV, 01032 UKRAINE

3. Place of delivery of the

i

17. 3
goods  Miesto vykiadania Dalsi dopravai (Meno,adresa,stat e
tovaru LLC " i o N
ey /i - F— -~ -
Nt de BN 3 SN Sy, Ukraine
4. Place and date of taking over the goods RETURNS HOTLINE el »» s
Miesto a détum nakladania tovaru

- " 18. Carrier’s reservations and observations
. 2023-04-25 Vyhrady a pozndmky dopraveu '
5. Documents attached
Pripojené doklady Packinglist i
6. Marks and numbers 7. Numbers of packages 8. Method of packing 9. Nature of the goods. 10. Statistical number 11. Gross/Nett weight in kg 12. Cubage m2 |
8igno a Zislo Pogel baleni Druh obalu Oznagenie tovaru Statistické &islo Hmotnost v kg Objem v m2
{
2 Europallet Electronic Goods
i
B St T O REE . Otherpallet  Electronic Goods
v »
13. Sender tions (Customs and 19. To be paid by Sender Currency Mena Consignee Prijemca
Pokyny odosielatefa (colné a iné formality) Natarchu Odosielatel
Carriage charges '
SHIPMENT ID : goram {
Supplem charges {
Other charges .
Dodatogné yydavky {
" Iné vydavky
SEAL NO . Mty
Divers {
Total to be paid
Spolu na zaplatenie 1
14. Cash on delivery ]
Dobierka

15, Directions as to payment for carriage
Pokyny na platenie dopravného

21. Established in

Vystavené v

On
Dny’/‘ 2023-04-25

22. Signature and stamp of the

23. Signature and s|

Sender  Podpis a petiatka | Podpis g petia ;"&"" r
odosielatefa /éﬂﬂ { |
:“—C \ L /, {
Bratislava {
‘".—'-. A3 ! . |
L) : | . |
Delivery D Receiver Order ID Order ID Receiver Ref. Receivér ID VAT-IDITEM-IO-Total{Cases)-Dodacie-dl6lo-Obje-dr PrljorouObjy & Prijimact dokiad Prif |
¥ o — (NN N ' - - = PCS |
a AN AN NN ] \ > \ PCS
“AV i - A L) PCS i
2 L\ P> - - - N Y > PCS J
AN - - L e v * PCS i
S - AR " - N —— B Y PCS 1‘
L = N - N AN ) PCS
AN g A - N~/ A ’ -\ - PCS
- - L 2 -\ - A N PCS
- - o L s VN ] LM - PCS
—— -\l VA « A\ PCS ]
- i B ~ N - € AN e ¥ PCS
LS ) - [ LR e - ' PCS {
. - N ke - ) PR S T Y PCS
- - LI Y R S o N = PCS
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Appendix E

Certificate of quality
Ne UA.SEUC.TC.RoHS.091-22
JTEKJIAPAIILS ITPO BIAIIOBIHICTH

1. Pamioo6nanuanus: GSM900/1800, UMTS, LTE (E-UTRA Band 3, Band 5, Band 7, Band 8, Band 20),
WI-FI (IEEE 802.11 (a/b/g/n/ac/ax), Bluetooth (IEEE Std 802.15.1), GNSS, NFC, WPT.

(6upi6, mun, Homep napmii yu cepitinuil Homep)

2. TosapucTeo 3 odmexkenow BinmoBigaabHicTIO «Camcynr Enexrponike Ykpaina Kommani» (Byn. JleBa
Toncroro, 0yn. 57, 01032, m. Kuis, Ykpaina; kox €APIIOY 36048094; ten. +380(44) 390-53-33)

(HaimeHysanHs ma aopeca GUPOGHUKA ab0 T1020 YNOBHOBAIICEHO20 NPEICMABHUKA,
3. s neknapauisi BiXMOBIAHOCTI BHAAHA NI 0COOHCTY BIANMOBIAANBbHICTE BUPOOHHKA.

4. O0’exT nexnapauii:

Hazea obnaonanns: Paxioresedon cucreM CTiIBHHKOBOTO 3B A3KY}

Topzosenvua mapka: SAMSUNG;

Mooem: SM-S908B/DS;

Komnnexmyemocsi:

- crinyc S-pen (mogean EJ-PS908);

Bupoonuk: «Samsung Electronics Co., Ltd.» (129, Samsung-ro, Yeongtong-gu, Suwon-si, Gyeonggi-do, 16677,
Republic of Korea) / «Camcyur Enexrponike Ko., JIta.» (129, Camcynr-po, Yentounr-ry, Cyson-ci, ['yeonri-mo,
16677, Pecniyonika Kopes);

Micye supobnuymesa:

«Samsung Electronics Co., Ltd.» (#94-1, Imsoo-Dong, Gumi City, Gyeongbuk-Do, 730-350, Republic of Korea) /
«Cameyur Eaexrponike Ko., JIta» (#94-1, Imcy-Jonr, l'ymi Citi, ['yenbyx-Zo, 730-350, Pecniybmixa Kopes); «Samsung
Electronics Vietnam Co.Ltd.» (Yenphong 1-1.P, Yentrung Commune, Yenphong Dist., Bacninh Province, Vietnam) /
«Camcynr Enxexrponike B’eraam Ko., JItn» (Yeuxonr 1-LI1i, Yeurpaur Komron, Yeuxonr [Hict., baunnx IlposuHu,
B’etnam); «Samsung Electronics Viet Nam Thai Nguyen» (Yen Binh Industrial park, Dong Tien Commune, Pho Yen
District, Thai Nguyen Province, Vietnam) / «Camcynr Enexrponike B’er Tuam Txai Hryem» (Yen bunx Inpacrpian mapk,
Jour Tien, Komston, [1xo Yen Hictpikt, Txai Enryen [Nposinue, B’etnam); « Tianjin Samsung Telecom Technology Co.,
Ltd.» (No 9 WeiSi Road, Micro-Electronics Industrial Park, Xiqing District, Tianjin, China) / «Tiamukin Camcynr Texkom
Texnonomxi Ko., Jra» (Ne 9 Beci Poan, Mikpo-Enckrponike Inmacrpian Ilapk, Kcixsiar ictpixr, Tianmxkin, Kwuraii);
«Samsung Electronics Huizhou Co., Ltd.» (516229, Chenjiang Town, Huizhou City, Guandong, China) / «Camcynr
Eaexrponike Xyi3zxoy» (516229, Yenmxianr Toyn, Xyisxoy Citi, ['vannonr, Kuraii); «Samsung India Electronics Private
Limited» (B-1, Sector 81 Phase II Noida 201 305 Uttar Pradesh India) / «Camcynr Inuist Enexrponikce Hpisar Jlimiren» (b-
1, Cexrop 81 @asze Il Hoiga 201 305 FOrrap Ipanew Inzin), «Jiaxing Yongrui Electronics Technology Co., Ltd.» (No. 777
Yazhong Road, Nanhu District, Jiaxing City, Zhejiang Province, P.R. China) / «/lxuaxcun Enrpym Exexrponixc
Texuonomxi Ko., JIrn» (No. 777 Sbxonr Poan, Hamxy Hictpikr, Ixiakcia Cirti, xesmr Ilposinu, Kwurait); «Xi’an
Wingtech Electronics Technology Co., Ltd.» (10F Zhongqing Mansion, No.42 Gaoxin Sixth Road, High-Tech Park, Xi’an
City, Shanxi Province, P.R. China) / «Kcisn Binrreu Enxexrponike Texmomomxki Ko., JIta» (10® Xourksuar Manuis,
No.42 T'aokcia Cuxc Poan, Xaii-Teu [Mapk, Keism Citi, Hlankcei [posinu, Kuraii); « Wingtech Mobile Communications Co.,
Ltd. Shenzhen Branch» (Floor 1st-3rd, West Huajia Building, East Luofang flyover, Luohu District, Shenzhen, Guangdong
Province, P.R. China) / «Biarreud Mobaiisi Komynikeiimuc Ko., JIta, llensikens bpenu» (®nop 1st-3rd, Bect Xyamxkia
Binmiar, Ier Jlyodanr ¢maysep, Jlyoxy Hictpikr, llenexens, ['yanrmonr [posinu, Kwurait) ; «Wingtech Mobile
Communications Co., Ltd.» (No. 777 Yazhong Road, Nanhu District, Jiaxing City, Zhejiang Province, P.R. China / Kurait) /
«Binrrea Mobaiin Komymikeiimm Ko., JItn» (No. 777 Sbhxonr Poan, Hauxy Hictpixr, Dxiaxcun Citi, XKesnar ITposinw,
Kurait); «Shanghai Wingtech Electronics Technology Co., Ltd.» (4F-6F, Building No. 4, Juxin Information Technology
Park, No. 188 Pingfu Road, Xuhui District, Shanghai, P.R. China) / «Illanrxaii Binrreu Exexrponike Texnouomxki Ko.,
JItay (4D-6@, binainr No. 4, Ixykcin Indopmewn Texnonomxki INapk, No. 188 ITinrdgy Poax, Keyxero dictpikr, Lanrxai,
Kurait).

Howmep napmii abo cepitinuii Homep: IPOXYKIis BUTOTOBJISIETHCH CePIilHO.

(i0enmugpixayis padioobiadnanms, siKa Oae 3MO2y 3a6e3nedumu t1020 NPOCMENCYBAHICMb; MOJICE GKIIOUAMU KOIbOPOSE YINKe
306padicents y pasi nompeodu 0 idenmupixayii 3asnaieno2o padioo6naoHars,)

5. OO’ext nexnapauii Bianosizae BuMoram «TexHIYHOro perjaMeHTy paaioo0aJHAHHS», 3aTBEPAKEHOr0
nocranosow Kabinera MiunicTpiB Ykpainu Bin 24.05.2017p. Ne 355.

6. Crangapru 3 mepeniKy HalLlOHAJBHUX CTAaHAAPTIB, IO Oyiu 3aCTOCOBaHI, Ta IHIII CTAHOAPTH 1 TEXHIYHI
criermikauii, MO0 AKUX AEKIaPY€EThCs BIAMOBIAHICTB:

3 besneku (NYHKM 6 MEeXHIYHO20 Pe2iamMeHmy):
JACTY EN 62368-1:2017 (EN 62368-1:2014; AC:2015-05; AC:2015-02; AC:2015-11; AC:2017; A11:2017; IDT;
IEC 62368-1:2014, MOD:; Cor 1:2014; Cor 2:2015, IDT);
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JACTY EN 50360:2007 (EN 50360:2001, IDT);

JACTY EN 62311:2014 (EN 62311:2008, IDT);

EN 50566:2017,

EN 50663:2017;

3 enexmpomacHimm1ol cymicnocmi (nynkm 6 mexuiyHo20 peciamenmy):
JCTY EN 301 489-1:2014 (EN 301 489-1 V1.9.2, IDT);

JACTY ETSI EN 301 489-3:2009 (ETSI EN 301 489-3:2002, IDT);
JACTY ETSI EN 301 489-17:2008 (ETSI EN 301 489-17:2002, IDT);
JCTY ETSI EN 301 489-19:2008 (ETSI EN 301 489-19:2002, IDT);
Draft ETSI EN 301 489-52 V1.1.0 (2016-11);

JICTY EN 55032:2017 (EN 55032:2015, IDT);

JACTY EN 55035:2019 (EN 55035:2017, IDT; CISPR 35:2016, MOD);
eghexmusHe GUKOPUCAHHS PAOIOYACMOMHO20 Pecypcy (RYHKM 7 MEXHIYHO20 pe2iamMenny):
ETSI EN 300 328 V2.2.2 (2019-07);

JCTY ETSI EN 301 893:2017 (ETSI EN 301 893:2017, IDT);
JACTY ETSI EN 300 440:2018 (ETSI EN 300 440:2018, IDT);
JCTY ETSI EN 300 330:2018 (ETSI EN 300 330:2017);

JACTY ETSI EN 301 511:2016 (ETSI EN 301 511:2015, IDT);
JCTY ETSI EN 301 908-1:2018 (ETSI EN 301 908-1:2016, IDT);
JACTY ETSI EN 301 908-2:2017 (ETSL EN 301 908-2:2017, IDT);
JACTY ETSI EN 301 908-13:2018 (ETSI EN 301 908-13:2017, IDT);
JACTY ETSI EN 303 413:2018 (ETSI EN 303 413:2017, IDT);

Final draft ETSI EN 303 417 V1.1.1 (2017-06).

(i3 3a3Ha4eHHAM i0enmugikayiiino2o Homepa, eepcii ma damu 6UOAHHsL)

7. llpusnaucHmit oprad 3 ouiHku BianosiaHocti QOB «Opezan cepmudpivayii «llenmp cepmudbikauii mamepiaiie
ma eupooiey (Ne UA.TR.032)
(HatiMenysarHsl, iI0eHMuUGiKayitiHuii HoMep 32i0HO 3 PEECMPOM NPUSHAYEHUX OP2AHIB)

Bukonas poboru 3 ouinku eionogionocmi 3a npoyedypoio excnepmuszu muny (Mooyns B)
(onuc euxoHanux HuM Oiit)

ta Bugas ceprudikar excneprusu tuimy Ne UA.032.CT.0006-22 Bix 12 ciuns 2022 p.

(v pasi 3anyyents. npUsHA4eHo2o opeany 3 OYinKu 6i0n0GiOHOCi).

8. lonatkosa iH(boOpMAaLis:
ITporpamna Bepcis S908B.001 / REV0.2.

O0’exT AeKmapauii BiAMOBIZaE BUMOTAM TaKOTO TCXHIYHOTO PCTIIAMCHTY:
o TexHiuHmil per;1aMeHT 00MeKeHHsI BHKOPHCTAHHS JeSIKAX He(e3MeYHHX PeYOBHH B eIEKTPHYHOMY Ta
einekTpoHHomy obnaxHanHi ([Toctanosa KM Ykpaiau Ne 139 Big 10.03.2017)
TTocumanHs Ha BIAMOBIAHI CTAHAAPTH 3 TICPCIIKY HALIIOHATBHUX CTAHAAPTIB, IO Oy/IH 3aCTOCOBaHI, a00 TTOCHITAHHS
HA IHIII TeXHIYHI crnerudikarii, CTOCOBHO SIKHX JCKIAPYEThCS BIAIOBIIHICTB:
® 3 0OMEIHCEeHHsL BUKOPUCTNAHHSL QESIKUX HeOEe3NEeYHUX PeHOBUH:

JCTY ENIEC 63000:2020 (EN IEC 63000:2018, IDT; IEC 63000:2016, IDT)

MMiagnucano Bix imeHi Ta 3a gopyucHusm Bia 03.08.2015 p. «Samsung Electronics Co., Ltd.» (129, Samsung-ro,
Yeongtong-gu, Suwon-si, Gyeonggi-do, 16677, Republic of Korea/ Pecnybnika Kopest), ynoBHOBaxkxeHHM
npeacrasaukoM B Ykpaini TOB «Camcynr Enexrponike Ykpaina Komnani»

M. KuiB, Ykpaina 12 f ciuHs 2022 p.
(micye ma oama euoai) . /
®inancosuii gupextop TOB «Cameynr =2 .
Enexrponikc Ykpaina Kommani» 7 /J : Yoit Oubi\ ITix
(nocaoa) mionuc)' (npizeuwye, iv’s ma ho bamvKoei)
ML

Source: Samsung Electronics Ukraine Company
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Appendix F

JOI'OBIP IIOCTABKMU Ne 52

M. KuiB, Ykpaina 2023p

Kyiv, Ukraine 2023

«Samsung», M. BapmmaBa B 0co0i qupexTopa, sKuii
Jli€ Ha MIACTaBl MPOAABIb (Jali —

[TocTavyanbHuK), 3 OJIHIET CTOpOHHU, Ta SAMsung
Electronics Co., LTD, m. KuiB, Ykpaina, B 0co6i
nupekTop Muxaitnuimn [lerpo

Wocunosuy, sikuii aie Ha migcrasi Craryry (nami —
[Toxymens), 3 Apyroi CTOPOHH, a CIILHO —
Croponu, a okpemo — CTopoHa, yKJIajlud JaHUH
Horoip moctaBku Ne  Big  2023poky (mami —
JloroBip) po HACTYITHE:

1. Hpeamer dorosopy

1.1. 1.1.IlocravanpHuK npuiiMae Ha cede
3000B’s13aHHSI IOCTABJISATH 1 IEPEIABATH Y
BiacHicth [Tokynus mocyx (nami — Toap),

a [lokymerns 3000B’A3y€ThCS MPUHMATH Ta
orauyBatu ToBap, B TOPSIKY Ta Ha

yYMOBaX, BU3HAYEHUX JaHUM J[0rOBOpOM.

1.2. ITocravaneauk rapantye [loxymio, mo
Toap HaJieKUTh HOMY Ha IIPaBi BIIACHOCTI, HE
nepeOyBae 11/ 3a00pOHOI0 BIIUYKEHHS B KpaiHI,
apelITOM B CYJIOBHX YCTaHOBAX, HE € MPEIMETOM
3aCTaBU Ta 1HIIKUM 3aC000M 3a0€3MeUEeHHSI
BUKOHaHHS 3000B’s13aHb Nepes OyIb-sIKUMH
¢biz3ngHrMEU a00 IOPUANYHUMEU 0co0aMM B KpaiHi,
Jep>KaBHUMHU OpraHaMu 1 yCTaHOBaMH, a TAaKOX He
€ PEAMETOM OYAb-SIKOTO 1HIIOTO OOTSHKEHHS YU
0oOMEXeHHS B KpaiHi, Iepe10ayeHoro YNHHUM B
3aKOHOJIaBCTBOM.

1.3. Acoprument ToBapy, HomeHKiIarypa Tosapy,
ko Tosapy 3rigHo 3 YKT 3E]] , onunuis Tosapy,
KUIbKicTh ToBapy, uiHa ToBapy, Ta 1HII J1aHi,
HeoOX1aHi1 JUIs opranizauii moctaBok ToBapy,
BHU3HAUaAIOThCA y crietudikaiisax, sSKi
nianucyoTbess CTOpoHaMU Ha KOXKHY MOCTaBKY
ToBapy Ta € HEB1I’€MHUMH YaCTUHAMM JJAHOTO

HoroBopy.
2.

Crpox Ta ymoBu nocraBku ToBapy

“Samsung” represented by the director acting
on the basis of the seller

(hereinafter referred to as the Supplier), on the
one hand, and Samsung Electronics Co., LTD,
Kyiv, Ukraine, represented by the director
Mykhailyshyn Petro

Yosypovych, acting on the basis of the Charter
(hereinafter referred to as the Buyer), on the
other hand, and jointly the Parties, and
separately the Party, concluded this Supply
Agreement No. _dated  , 2023 (hereinafter
referred to as the Agreement) regarding the
following:

1. Subject of the Agreement

1.1. The Supplier undertakes to deliver and
hand over to the Buyer tableware (hereinafter
referred to as the Goods), and the Buyer
undertakes to accept and pay for the Goods, in
the manner and under the conditions specified
in this Agreement. 1.2. The Supplier
guarantees to the Buyer that the Goods belong
to him by right of ownership, are not subject to
the prohibition of alienation in the country,
seizure by judicial institutions, are not the
subject of a pledge or other means of ensuring
the fulfillment of obligations to any natural or
legal persons in the country, state bodies and
_institutions, and is not subject to any other
burden or restriction in the country provided
for by the legislation in force in Poland.

1.3. The assortment of the Goods, the
nomenclature of the Goods, the code of the
Goods according to UCT FEA, the unit of the
Goods, the quantity of the Goods, the price of
the Goods, and other data necessary for the
organization of the supply of the Goods are
defined in the specifications, which are signed
by the Parties for each supply of the Goods and
are integral parts of this Agreement. 2.




2.1. Ctpok nocraBku [locravanibHukom ToBapy —
NpoTsroM 45 KaJieHIapHUX JTHIB 3 MOMEHTY
nianucanns CTopoHamu criendikarii 10 JaHOTO

[orosopy.

2.2. IlocraBka IToctauanibHukoM ToBapy
3MIIHCHIOETBCS HA YMOBaX

CIP (Incoterms 2020).
2.3. ToBap mocTaBISIE€THCS

[TocTauambHUKOM B €KCIIOPTHIN Tapi (yIaKoBIIi),
sIKa TIOBMHHA BiJIITOBIIaTH CTaHIapTam abo
TEXHIYHUM yMOBaM 1 3a0e3mnedyBaTu Horo
30epekeHHs B HAJIE)KHOMY CTaHi MiJl 4ac
TPaHCIOPTYBaHHsI Ta 30epiranHs. ToBap MOBUHCH
CYIIPOBOJIKYBATHCSI MTAKYBATLHUM JIUCTOM.

2.4. TTocTadanpbHUK HECE BiAMOBITAIBHICTE TIEPET
[Moxynmewm, B nomapax CLIA, 3a Oyab-sKi
noIKoKeHHs ToBapy, BUKIIMKaH1 HETTPaBUILHUM
yIIaKyBaHH:M, 332 KOPO3i0, 32 JI0JIaTKOB1 BUTPATH
3 IepeBe3eHHs Ta 30epiranHs, siKi OyJIu BUKJIMKaHI
BiIBaHTaXCHHAM TOBapy 3a HEMIPABHIBHOIO
a/Ipecor0 Yepe3 HeBIANOBITHE MapKyBaHHSI.

2.5. MapkyBaHHS 4iTKO HAHOCUTBHCS Ha
AHTIIACHEKIN MOBI Ha KOYKHE BaHTa)KHE MICIIE.

2.6. Ha koxny nocraBky ToBapy IlocTauanbHuk
Hazae [lokymiieBi Taki JOKYMEHTH: paXyHOK;
CMR (ToBapHO- TpaHCIIOPTHA HAKJIAAHA);
MaKyBaJIbHUM JTUCT; cepTU(IKAT TOXOJKEHHS;

cepTUdiKaT SKOCTI.

Hina Toapy, uina /lorosopy, nopsiiok ta
CTPOK PO3PaXyHKiB

3.1.1lina ToBapy Bu3Ha4aeThCs y crenupikarisax,
K1 mAnucyoThesi CTOpOHAMU Ha KOXKHY
nocTaBky ToBapy Ta € HEBIJl' EMHUMHU YaCTHHAMH
nanoro Jlorosopy.

3.2.I1ina ToBapy BKJIIOYa€ BapTiCTh €KCIIOPTHOI
Tapy (YIIakoBKH), MAPKYBaHHS 1 MUTHUX 300piB B
kpaini [TocraganpHuKa.

3.3.1lina lorosopy cranoButh 5014060,00
nonapis CIIA.

2.Terms and conditions of delivery of the
Goods

2.1. The term of delivery of the Goods by the
Supplier is within 45 calendar days from the
moment the Parties sign the specification for

this Agreement.

2.2. The Supplier supplies the Goods under
CIP (Incoterms 2020)

2.3. The goods are delivered by the Supplier in
an export container (packaging), which must
meet the standards or technical conditions and
ensure its preservation in proper condition
during transportation and storage. The product
must be accompanied by a packing list.

2.4. The Supplier shall be liable to the Buyer,
in US dollars, for any damage to the Product
caused by improper packaging, corrosion,
additional shipping and storage costs caused by
shipping the Product to the wrong address due
to improper labeling.

2.5. Marking is clearly applied in English on
each cargo space.

2.6. For each delivery of the Goods, the
Supplier provides the Buyer with the following
documents: invoice; CMR (waybill); packing
list; certificate of origin; quality certificate.

3 The price of the Goods, the price of
the Agreement, the order and term of
payments

3.1. The price of the Goods isdetermined in
the specifications, which are signed by the
Parties for each delivery of the Goods and are
integral parts of this Agreement.

3.2. The price of the Goods includes the
cost of export containers (packaging), marking
and customs duties in the Supplier's country.
3.3.  The price of the Agreement is
5014060,00 USD.

3.4. The price of the Contract isdetermined
by the total amount of the delivered and paid
Goods in accordance with the specifications
signed by the Parties and invoices issued by

57



3.4. llina /loroBopy BU3HAYa€ETHCS 3a 3aTAJIbHOIO
CYMOIO [TOCTaBJIEHOTO Ta oriaueHoro Tosapy
3r1AHO HIAIIUCAHUX

Croponamu criendikaliii Ta BACTaBICHUX
ITocTavyanbHUKOM paxyHKiB A0 naHoro JloroBopy
IPOTSITOM CTPOKY Aii fanoro Jlorosopy.

3.5.Po3paxynok Ilokymniewm 3a ToBap
sniicHoeThes B osapax CIIA, y 6e3rotiBKoBOMy
MOPAJIKY, IUISIXOM nepepaxyBaHHs [lokymnem
IPOIIOBUX KOIWITIB Ha paxyHok [locTauansHuka, Ha
nigcrasi BUcTaBieHoro llocTayabHUKOM paxyHKY
1o panoro Jlorosopy.

3.6. Bci GaHKiBCBKi BUTpATH, OB’ sI3aH1 3 0aHKOM
ITocTrauanepamka, Hece

[TocTayanbauk. Bei 0aHKIBCBKI BUTpaTH,
1oB’si3aHi 3 6ankom [lokymiis, Hece [Tokymenp.
Bci BuTpats mo komMicii TpaH3UTHUX OaHKIB
KOpECIIOH/ICHTIB, Hece [Tokyrerp.

3.7. Po3paxynok [Tokymiiem 3a ToBap
3/11HCHIOEThCS HacTYnHUM unHOM — 100 (cTo) %
cymu ToBapy — IpOTATOM S1THIB OaHKIBCHKUX JHIB
3 MOMEHTY ()aKTUYHOTO OTpUMaHHs ToBapy
[Hokynuem.

4.AxicTs ToBapy, kommiekTHicTs ToBapy Ta
rapanTisi Ha ToBap

4.1 Sxicte ToBapy, 1110 MOCTaBIsAETHCA, TOBUHHI
BIJIIOBIAATH CTaHAApPTaM SKOCTI, IPUHHATUM
3aBOJIOM BUPOOHUKOM 1 MIATBEPKYBaTUCS
cepTU(IKaTOM SKOCTI 3aBOJly BUPOOHHKA.

4.2 IlocTayaabHUK HECE BIAMOBIIAIBHICTD 3a
AKICTh MOCTaBJIeHOTo HUM ToBapy 1 rapaHtye oro
AKICTh B IJIOMY, BKJIFOYAIOUYH CKIIAJ0B1 YACTHHH
Ta KOMILIEKTYIOUI.

4.3. IlocTauajabHUK TapaHTYye sKicTh ToBapy
npotsroM 1 poky (12)

KaJICHJapHUX MICSIIIB 3 MOMEHTY MOYaTKy
excrutyaranii ToBapy, ojiHak He Oinblie
2pokiB(24) kaneHJapHUX MICSIIB 3 MOMEHTY
¢axTrunoro orpumanHs ToBapy [Toxymiem.

4.4.V pa3i 3amiau ToBapy HEHaJI€XKHOI IKOCT1 Ha
Togap, 1o BiAMoOBiAac ymMoBaM gaHoro Jlorosopy,

the Supplier for this Contract during the term
of this Contra

3.5.Payment by the Buyer for theGoods is
carried out in US dollars, in a non-cash
manner, by transferring funds from the Buyer
to the Supplier's account, on the basis of the
invoice issued by the Supplier to this
Agreement.

3.6. All bank charges related to the Supplier's
bank shall be borne by the Supplier. All bank
charges related to the Buyer's bank are borne
by the Buyer. All expenses for the commission
of correspondent transit banks are borne by the
Buyer.

3.7. Payment by the Buyer for the Goods is
carried out as follows - 100 (one hundred) % of
the amount of the Goods - within 5 days
(banking days) from the moment of actual
receipt of the Goods by the Buyer.

4, Product quality, completeness ofthe

Product and warranty for the Product
4.1.The quality of the delivered goodsmust
meet the quality standards adopted by the
manufacturer and be confirmed by the quality
certificate of the manufacturer.

4.2.The supplier is responsible for thequality of
the goods delivered by him and guarantees its
quality as a whole, including components and
components. 4.3. The Supplier guarantees the
quality of the Goods within 1 year (12)
calendar months from the start of operation of
the Goods, but no more than 2 years (24)
calendar months from the moment of actual
receipt of the Goods by the Buyer.

4.4. In case of replacement of goods of
inadequate quality with goods that meet the
terms of this Agreement, the warranty period
for it begins to expire from the moment of
replacement.

4.5. The Buyer has the right to submit a written
claim to the Supplier in connection with the
detected defects of the Goods during the
warranty period for the Goods.

3 Liability of the Parties
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rapaHTIHUI CTPOK HAa HHOT'O ITOYMHAE CIUTUBATH 3
MOMEHTY 3aMiHH.

4.5. Ilokynenp mMae paBo Mpej’ sBUTH MHCbMOBY
nperensito [locTauanbHuky y 3B’ 3Ky 3
BUSIBJICHUMU HeJ0JIiKaMu ToBapy npoTsIrom
rapaHTiiHoro cTpoky Ha ToBap.

5. Bignosizansnicts Cropin

5.1. Y Bunaaky nopyimeHHss CTOpoHaMH CBOiX
3000B’s13aHb 3a 1aHuM Jlorosopom, CTopoHu
HECYTh BIJIOBIAIBHICTD, III0 BU3HAYAETHCS
naHuM J{oroBopom Ta YMHHUM 3aKOHOAABCTBOM
Yxpainu.

5.2. 3a npoctpoueHHs [locTayaqibHUKOM CTPOKY
mocTaBku abo HemonocraBku ToBapy,
[Tocraganeuuk craaye [Tokymio mrpad y
nomnapax CLIA B po3mipi 20 % Bix cymu
HEIMOCTaBJICHOro abo HegonocTapieHoro ToBapy
3a KOYKHUI JIeHb IPOCTPOYEHHS MOCTaBKU ab0
HeZonocTaBku ToBapy, BKIIFOUAIOYH JIEHb OILIATH,
Ha IiJIcTaBl MUChbMOBOI npeTeH3ii [lokyms, a
TaKOX BIIIIKOJOBYE

[Toxymirto nmoneceni [lokyrmiem TOKyMeHTaIbHO
HIATBEPKEHH1 30UTKH 3T1HO BUMOT II. 5.6.
nanoro JloroBopy, Ha IiIcTaBi MUCEMOBOI
npeten3ii [lokyriis.

5.3. 3a npoctpouenns [lokyniem cTpoky oruatu
Tosapy, ITokynens crutauye IlocrayanbHUKy
mrpad y nomapax CILIA B po3mipi 20 % Big cymu
00pry 3a KO>KHUH JIeHb IPOCTPOUEHHSI OTIATH
ToBapy, BKJIIOYarO4H J€Hb OIJIaTH, Ha MiICTaBl
NUCbMOBOI npeten3ii [ToctauanbHuKa.

5.4. TlocrayanbHUK HECE BIMOBIAAIBHICTE 32
SKICTh IOCTaBjIeHOro HUM ToBapy. SKIo SKicTh
ToBapy He BiJIMOB1IaTUME BCTAHOBJICHUM
CTaHJapTaM KocTi abo B mpolneci Horo
rapaHTiiHOTO CTPOKY OYJyTh BUSBIICH! HETOMIKU
a6o npuxoBadi gedextu [locTauanbHUK
3000B’A3aHUI MPOBECTH 3aMIHY HESIKICHOTO
Tosapy.

3aminy HesikicHoro ToBapy Ha ToBap HajeKHOT
axocTi [locrayanbHUK MOBUHEH MpoBecTH B 10
(tecsiTM) IEHHUH CTPOK 3 MOMEHTY OTPUMAaHHS
BIJIITOBIAHOrO MMCHMOBOTO ITOBITOMIECHHS
[Toxymnusg mpo ue. Bei BuTpatu, BUKINKaH1

1. In the event of a breach by theParties of
sir obligations under this Agreement, the Parties
bear the responsibility determined by this
greement and the current legislation of Ukraine.
5.2.In case of delay by the Supplier interms of
delivery or non-delivery of the Goods, the
Supplier shall pay the Buyer a fine in US
dollars in the amount of 20% of the amount of
undelivered or under-delivered Goods for each
day of delay in delivery or under-delivery of
the Goods, including the day of payment, based
on the written claim of the Buyer, and shall
also compensate the Buyer for the incurred
Damages documented by the buyer in
accordance with the requirements of clause 5.6.
of this Agreement, based on the written claim
of the Buyer.

5.3. If the Buyer is late in paying for the
Goods, the Buyer shall pay the Supplier a
penalty in US dollars in the amount of 20% of
the debt amount for each day of delay in
payment of the Goods, including the day of
payment, based on the written claim of the
Supplier.

5.4. The supplier is responsible for the quality
of the goods delivered by him. If the quality of
the Product does not meet the established
quality standards or defects or hidden defects
are discovered during its warranty period, the
Supplier is obliged to replace the low-quality
Product.

The Supplier must replace the poorquality
Goods with Goods of proper quality within 10
(ten) days from the moment of receiving the
relevant written notification from the Buyer.
All costs caused by the replacement of poor-
quality Goods with Goods of proper quality, or
the delivery of undelivered Goods, including
transport and customs costs, shall be borne by
the Supplier. If it is not possible to carry out
such a replacement of the Goods, the Supplier
shall return the money to the

Buyer in the amount of the defective Goods
and pay the Buyer a fine in US dollars in the
amount of 20 (twenty)% of the amount of the
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3amiHoOr0 HesikicHoro ToBapy Ha ToBap HanexHOT
SIKOCTI, 200 J10- TIOCTaBKOIO HEIOIMOCTABICHOTIO
ToBapy, BKIIIOYat0YH TPAHCIIOPTHI Ta MUTHI
BuTpatH, Hece [locravansuuk. [Ipu BincyTHOCTI
MO>KJIMBOCTI ITPOBECTH TaKy 3aMiHy

IloctauanbHuK
MOBEPTAE

Tosapy

[Tokymirto rpoIoBi KOMITH B PO3MIpl CyMH
HesikicHoro ToBapy Ta crutauye [Tokymirio mrpad
y nonapax CIIIA B po3mipi 20 (aBaausth) % Bix
cymu HeskicHoro ToBapy, Ha MiJCTaBi MUCEMOBOI
nperensii [lokyms.

5.5.11okynenp Mae npaBo B OGHOCTOPOHHBOMY
MOPSAKY BIAMOBUTHCS BiJl BAKOHAHHS TaHOTO
JloroBopy y BUIajaky nocraBku ToBapy
HEHAJISKHOT SKOCTI, 3 MUCbMOBUM IOBIJIOMJICHHSAM
po ue IlocrayanpHuka. ¥ nboMy BUNIagKy
[TocTauanbHUK 3000B’s13aHUM B1JIIIKOyBaTH
[TokymueBi  moHeceH1

[ToxyreM JOKYMEHTAIBHO MiATBEPHKCHHI
30MTKH, TIOB’s13aHi 3 JOCTPOKOBUM TPUITHHEHHSM
CTPOKY Aii gaHoro JloroBopy, Ha miJICTaBi
nucbMOoBoOi npeTensii [Tokymus.

5.6. HezanexxHo BiJ ciiaTu mrpady B 1ojapax
CIIA, CropoHa, 110 nopymmiaa yMoBY JaHOTO
Jloroopy, BiAMKOA0BYE 1HIIINH CTOPOHI
(bakTHUHO HaHeceH1 (ToOTO peaabHO 00JIIKOBaH1) B
Pe3yibTaTi IIbOT0 JOKYMEHTAJIBHO IMiATBEPIXKEH]
30MTKH B YaCTUHI, HE TIOKPUTIH mTpadom y
nonapax CIIA, Ha miicTaBl TUCBMOBOI MIPETEH3IT
BinOBiAHOT CTOPOHH.

5.7. Cnnata CtopoHoto mtpady B n1osapax

CIIA Ta/ab0 BIMWKOAYBaHHS JOKYMEHTAIbHO
MIATBEPKEHUX 30UTKIB, 3aBJIaHUX MOPYIIICHHSIM
YMOB JIaHOTO

HoroBopy, iumriit CTOpoHi, HE 3BIIBHSE 11 BiJT
000B’sI3Ky BUKOHATH JlaHui JloroBip B HaTypi,
SKIIO 1HIIIE TIPSIMO HE TMepe10aYeH0 YHHHUM B

VYkpaiHi 3aKOHOaBCTBOM.

6. Topsiaok BUpilLEHHs CNOPiB

6.1. Ilpn BUHMKHEHHI CHIOPIB Ta/abo po30iKHOCTEH
1o ganomy Jlorosopy a0o y 3B’sI3Ky 3 HUM,
Croponu OyayTh 371iiCHIOBATH BCi HEOOXI1THI

defective Goods, based on the written claim of
the Buye 5.5. The Buyer has the right to
unilaterally refuse to perform this Agreement
in case of delivery of Goods of inadequate
quality, with a written notification of this to the
Supplier. In this case, the Supplier is obliged to
compensate the Buyer for the documented
losses incurred by the Buyer, related to the
early termination of this Agreement, based on
the written claim of the Buyer.

5.6. Regardless of the payment of a fine in US
dollars, the Party that violated the terms of this
Agreement shall compensate the other Party
for the actually caused (that is, actually
accounted for) as a result of this, documented
damages in the part not covered by the fine in
US dollars, on the basis of a written claim of
the corresponding Party.

5.7. Payment by the Party of a fine in US
dollars and/or compensation for documented
damages caused by violation of the terms of
this Agreement to the other Party does not
release it from the obligation to perform this
Agreement in kind, unless otherwise expressly
provided by the legislation in force in Ukraine.

6. Dispute resolution procedure

6.1. Inthe event of disputes and/or
disagreements under this Agreement or in
connection with it, the Parties will take all
necessary measures to reach an agreement

through negotiations and/or through written
correspondence (sending written claims), with
appropriate written responses to the written

letter (written claim) no later than 14

(fourteen) calendar days from the moment of
receipt, and in case of non-receipt (for any
reason) 14

(fourteen) calendar days from the moment of
sending such a written letter (written claim) by
the interested Party.

If the Parties have not reached anagreement
through negotiations and/or through written
correspondence (sending written claims),
disputes and/or disagreements under this
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3aX0JM IS JOCSTHEHHS 370U IIIJISIXOM
MIEPETOBOPIB Ta/a00 MIISTXOM MHUCHMOBOTO
JUCTyBaHHs (HAICIIaHHS TUCbMOBUX TIPETECH31M),
3 BIAMMOBIAHUMHA MUCEMOBUMH BIJITOBIISIMH HA
MMMCEMOBUH JIUCT (MMMCEMOBY MPETEH31I0) HE
mizuime 14

(YOTUpPHAIUATH) KaJICHIAPHUX THIB 3 MOMEHTY
OTPHUMAaHHS, a Y pa3i HEOTPUMAaHHS (3 OyIb-SIKHX
mincras) 14

(4OTUPHAAIATH ) KAJICHAAPHUX JIHIB 3 MOMEHTY
HAJCUJIAaHHS TAKOTO MHCHMOBOTO JIUCTA
(mrcpMOBOT TpeTeHs3ii) 3arikaBieHor0 CTOPOHOIO.

6.2. Axmo CTOpoHH HE JOCSTIIN 3TOAH IIIIXOM
MEPEeroBopiB Ta/ab0 MIITXOM MUCBEMOBOTO
JUCTYBaHHs (HalICJIaHHS MUCbMOBUX MPETeH31H),
criopu Ta/abo po30iKHOCTI 10 JaHoMy JloroBopy
a00 y 3B’SI3Ky 3 HUM, BUPILITYIOTHCS B

['ocnonapcbkomy cyai micta Kuesa, m. Kuis,
VYxpaina, BiAOBIAHO 10 YHHHOTO 3aKOHOIABCTBA
Ykpainn. MoBa rocnoiapcbkoro CyJO4MHCTBA —
YKpalHCbKa MOBA.

7. @opc-MaKOpHi 00CTaBUHH

7.1. Y Bunaaky HacTaHHsS (Opc-MakOpHUX
o0CTaBHH (3arpo3a BiliHH, 30poitHUI KOH(IIKT
abo cepiio3Ha Morpo3a Takoro KOHQIIKTY,
BKITIOYAIOUH ajie He OOMEKYIOUNCh BOPOKHMHU
aTakamu, OJoKaJaMu, BINCBKOBUM eMOapro, i
1HO3EeMHOT0 BOPOTa, 3arajbHa BiiChKOBA
MoO1Ti3allisl, BIMCHKOBI Aii, Or0JIONIeHA Ta
HEOroJIollleHa BiifHa, J1ii CycNUJILHOTO BOPOTa,
30ypeHHs, aKTU TepOpU3MY, TUBEpPCii, MIpaTCcTBa,
0e3maau, BTOPrHEHHS, 0JI0Ka1a, peBOJIOIS,
3aKO0JIOT, TOBCTAHHS, MACOBI 3aBOPYILICHHS,
BBEJICHHS KOMEHITAHTCHKO1 TOJINHH,
eKCITpoIIpialisi, IpUMYCOBE BUITYUESHHS,
3aXOIICHHS MIAMPUEMCTB, PEKBI3UILiS,
rpoMaJIchKa JIeMOHCTpallisi, 0J0Kaja, CTpaiik,
aBapisi, IPOTUIIPaBHI Aii TpeTiX oci0, moxkexa,
BUOYX, TpUBaII MEPEPBH B pOOOTI TPAHCIIOPTY,
periaMeHTOBaHi yMOBAMM BiJIOBITHUX PILIEHb Ta
aKTaMHM JIep>KaBHUX OpraHiB BJIaJIH,
eKCIOPTY/IMIIOPTY TOIILO, @ TAKOXK BUKJIMKaH1
BUHATKOBMMHU IOTOJJHUMU YMOBAMH 1 CTUXIHHUM
JIMXOM, a caMe: eMiJeMisl, CHIIbHUH IITOPM,
[IMKIIOH, yparaH, TOpHa10, OypeBiii, TOBiHb,

Agreement or in connection with it shall be
resolved in the Commercial Court of Kyiv,
Kyiv, Ukraine, in accordance with current
legislation of Ukraine. The language of
commercial proceedings is Ukrainian.

7. Force majeure circumstances

7.1. In the event of force majeure (threat of
war, armed conflict or serious threat of such
conflict, including but not limited to enemy
attacks, blockades, military embargoes, acts of
a foreign enemy, general military mobilization,
hostilities, declared and undeclared war, acts of
a public enemy , disturbance, acts of terrorism,
sabotage, piracy, disorder, invasion, blockade,
revolution, mutiny, uprising, mass riot, curfew,
expropriation, forced seizure, seizure of
enterprises, requisition, public demonstration,
blockade, strike, accident, illegal actions of
third parties, fire, explosion, long interruptions
in the operation of transport, regulated by the
terms of relevant decisions and acts of state
authorities, export/import, etc., as well as
caused by exceptional weather conditions and
natural disasters, namely: epidemic , strong
storm, cyclone, hurricane, tornado, storm,
flood, accumulation of snow, ice, hail, frost,
earthquake, lightning, fire, drought, subsidence
and landslide, other natural disasters, etc.),
provided that the affected Party notifies the
other Party in writing within 10 (ten) working
days of the occurrence of such force majeure
circumstances (while providing evidence of
their existence, confirmed Chamber of
Commerce and

Industry of the Supplier's country or of the
Buyer or regional chambers of commerce and
industry of the country of the Supplier or
Buyer authorized by it), and provided that such
force majeure circumstances continue for no
more than 14 (fourteen) calendar days, the
other Party agrees that the term of performance
of obligations by the affected Party will be
extended for a period equal to the period of this
delay. In the event that the force majeure
circumstances last longer than the specified
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HarpoMaJKEHHsI CHIT'Yy, 0%KeJie/ib, Tpaj,
3aMOPO3KH, 3eMIIETPYC, OJIMCKaBKa, MOXKexka,
MoCyxa, MPOCIIaHHS 1 3CYB IPYHTY, 1HII CTUX1HHI
Jigxa TOIIO), 328 YMOBH, 110 mocTpaxaaina CTopoHa
noBizomisie mpotsarom 10 (mecsiti) pobounx THIB
iHmy CTOpoHY B MUCEMOBOMY BUTJISIZL ITPO
HACTaHHS TaKuX (opc-MakOpHUX OOCTABHH
(HagaBIIU TP LILOMY JI0OKA3H 1X ICHYBaHHS,
niATBepKeHi ToproBo-IIpOMECIOBOIO MaJaToO0
kpainu IlocrauanbHuka abo IToxymnus a6o
YIIOBHOBAKCHUMH HEIO PEriOHAIbHUMH TOPTOBO-
IIPOMMCIIOBUMH NasiaTaMu Kpainu [locravanbHuka
a6o ITokymis), i 32 yMOBH, 110 Taki popc-MakopHI
00CTaBHHU TPOJIOBKYIOThCS He Oinbiie 14
(4oTUpHAALATH) KaJCHAAPHUX JHIB, iHIIA
CropoHa Moro/pKyeThest 3 TUM, IO CTPOK
BUKOHAHHS 3000B’513aHb OCTPAXKIATI00
CropoHoto OyJie IpoIOBKEHUM Ha CTPOK, 110
JIOPIBHIOE CTPOKY IIi€1 3aTPUMKH.

VY Bunajaky, ko Gpopc-mMmaxxopHi 00CTaBUHU
TPUBAIOTH JOBIIE 3a3HAYEHOIO CTPOKY, JaHUI
JloroBip BTpayae YMHHICTH (110 0)OPMITIOETHCS
nuaxoMm mignucands CTOpoHaMu J0JaTKOBOT
yroJiu 10 JaHOro J{oroBopy), AKIIO TUIBKH 1HIIA
CtopoHa He MOroAUTHCS B MMUCBMOBIHN (opMi
npoAoBkuTH Horo. [Tpu ubomy mrpadHi caHkii
O0ynp-sikoro 13 CtopiH 70 iHmo1 CTOpOHU HE
3aCTOCOBYIOTHCSI.

8. Kondinenuiiinictn

8.1. Croponu moroauucs, Mo TEKCT JaHOTO
JloroBopy, Oyab-siki MaTepianu, iHpopmaLis Ta
B1JIOMOCTI, 5IKi CTOCYIOThCSL AaHOTO JloroBopy, €
KOH(Q1ACHIITHUMY 1 HE MOXKYTh MepeiaBaTUCs
TpeTiM ocobam 0e3 nmonepeIHb01 MMCbMOBOT
3ronu 1HI0i CTOPOHU, KPIM BUIMAJIKIB, KOJIH TaKe
niepeiaBaHHs OB’ sI3aHe 3 OIeP)KaHHIM
odiIMHUX J03BOTIB, JOKYMEHTIB /IJIsi BAKOHAHHS
nanoro JloroBopy abo cruiaT moJaTKiB, THIIMX
000B’I3KOBUX TUIATEXKIB, a TAKOXK Yy BUTIAIKAX,
nepea0ayeHuX YMHHUM 3aKOHO/IaBCTBOM KpaiHH

[Mocrauanpanka ado Iokymiis.

8.2. 30608 a3aHHs KOHDiAEHIIHHOCTI
30epiraloTh CBOI YMHHICTh MPOTATOM CTPOKY JIii
na”oro Jlorosopy Ta 10 (1ecsiThb) pokiB micis

period, this Agreement becomes invalid (which
is executed by the Parties signing an additional
agreement to this Agreement), unless the other
Party agrees in writing to extend it. At the
same time, fines imposed by any of the Parties
on the other Party shall not be applied.

8. Confidentiality

8.1. The Parties have agreed that thetext of
this Agreement, any materials, information and
information related to this Agreement are
confidential and may not be transferred to third
parties without the prior written consent of the
other Party, except when such transfer is
related to the receipt official permits,
documents for the execution of this Agreement
or payment of taxes, other mandatory
payments, as well as in cases provided for by
the current legislation of the country of the
Supplier or the Buyer.

8.2. Confidentiality obligations remainvalid
during the term of this Agreement and 10 (ten)
years after the expiration of this Agreement or
early termination of this Agreement.

Term of validity of the Agreementand other
conditions

9.1. This Agreement enters into force from the
moment of its signing by the Parties and is
valid until December 31, 2023, but in any case
until the Parties fulfill their obligations under
this Agreement.

9.2. This Agreement may be prematurely
terminated by any of the Parties prior to the
expiration of this Agreement, provided that the
Party notifies the other Party in writing 1 (one)
calendar month in advance and

the Parties properly fulfill all the terms of this
Agreement, and is executed by the Parties
signing an additional agreement to of this
Agreement.

9.3. Expiry of this Agreement or early
termination of this Agreement does not release
the Parties from its full implementation and
responsibility for its violation that occurred
during the validity period of this Agreement, as
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3aKiHYEHHS CTPOKY 1ii manoro Jloroopy abo
JIOCTPOKOBOT'O TIPUITMHEHHS CTPOKY J1ii JAHOTO

HoroBsopy.
Crpok aii JloroBopy Ta iHII yMOBU

.1. Jlaawnit JloroBip Habupae YNHHOCTI 3 MOMEHTY
roro mianucanas CtopoHamu Ta i€ 1o 31 rpyaHs
2023, ane B Oy1b-IKOMY BHIAJKy 10 BUKOHAHHS
CropoHaMu CBOiX 3000B’s13aHb 110 TAHOMY

[orosopy.

9.2. lanmit Jlorosip Moxe OyTH OyIbsIKOIO 13
CTOpiH JOCTPOKOBO MPUITMHEHUH 10 3aKIHUCHHS
CTpoKy nii qanoro /lorosopy 3a ymoBH
MUCHMOBOTO MOBiAOMIIEHHSI CTOPOHOIO 1HIIOT
Croponu 3a 1 (oMH) KaJIeHIAPHUI MiCAIb MPO I1e
Ta HaJle)KHOro BUKOHaHHSI CTOpOHAMH YCiX YMOB
naHoro JloroBopy, Ta 0 OpMITIOETHCS IITITXOM
nignucanas CTOpoHaMu A0AaTKOBOI yroiu 10
na”oro Jlorosopy.

9.3. 3akiH4eHHS CTPOKY Aii maHoro JloroBopy abo
JIOCTPOKOBE MPUIIMHCHHS CTPOKY Jii TaHOTO
HoroBopy He 3BinbHsI€ CTOPOHH BiJl TOBHOTO HOTO
BUKOHAHHS Ta BIJNOBIIAJIBHOCTI 32 HOTO
MOPYILIEHHS, SIK€ MaJIO MICIIe MiJ 9ac CTPOKY Aii
naHoro JloroBopy, a Tako BiJl TapaHTIHHUX
3000B’s13aHb 10 JaHOMY J[oTOBODY.

9.4. 3miHu Ta/ab0 AONOBHEHH: Yy naHui Jlorosip
MOKYTh OYTH BHECEHI TIJIbKH 3a JOMOBIJIEHICTIO
CropiH Ta 0hOpMITIOIOTHCS HUIAXOM MiAMUCAHHS
CropoHamu J10/1aTKOBOi YTOAH JI0 JAHOTO
HoroBopy.

9.5. Jonatku Ta/abo A0AATKOB1 YTOAM JI0 TAHOTO
JloroBopy € oro HeBiJ’€MHOIO YaCTUHOIO 1 MAtOTh
IOPUJINYHY CHITY, SIKILIO BOHM BUKJIQ/IEHI y
NUCHMOBIHM Gopmi Ta mignucani CTopoHaMH.

9.6. lanuit Jlorosip ykiaaeHHi yKpaiHChKOIO Ta
AHTIIHCHKOI0 MOBaMH, B 2 (IBOX) OPUTIHAILHUX
MPUMIPHHUKAX, SIKI MAIOTh OJJTHAKOBY IOPUIUYHY
cuily, 1o 1 (oJHOMY) OpUriHATbHOMY MPUMIPHUKY
st [locrauansauka ta [okymis. Y pasi
PO301KHOCTI B TEKCTax jaHoro /{orosopy,
nepeBakaroye 3HaUCHHS Ma€ TEKCT YKPaiHChKOIO
MOBOIO.

well as from warranty obligations under this
Agreement.

9.4. Amendments and/or additions to this
Agreement may be made only by agreement of
the Parties and are executed by the Parties

signing an additional agreement  to
this
Agreement.

9.5. Annexes and/or additional agreements to
this Agreement are an integral part of this
Agreement and have legal force if they are set
out in writing and signed by the Parties.

9.6. This Agreement is concluded in Ukrainian
and English, in 2 (two) original copies, which
have the same legal force, 1 (one) original copy
for the Supplier and the Buyer. In the event of
a discrepancy in the texts of this Agreement,
the text in the Ukrainian language shall prevail.

9.7. This Agreement, annexes to this
Agreement, additional agreements to this
Agreement, as well as other documents drawn
up for the implementation of this Agreement, .
official permits, documents for the execution of
this Agreement or payment of taxes, other
mandatory payments, as well as in cases
provided for by the current legislation of the
country of the Supplier or the Buyer. 9.8. The
parties, in compliance with the Law of Ukraine
"On the Protection of Personal Data", give
each other permission to receive, process and
use personal data in order to properly fulfill the
terms of this Agreement.

9.9. By signing this Agreement, the Buyer
guarantees to the Supplier that he has a
sufficient level of legal capacity to sign it,
within the meaning of Article 44 of the Law of
Ukraine "On Limited and Additional Liability
Companies".

In the event that the price of the Agreement,
which is equivalent to the national currency of
Ukraine - the hryvnia, according to the official

exchange rate of the national currency of
Ukraine - the hryvnia to the US dollar
established by the National Bank of Ukraine,
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9.7. lanwmii JIoroBip, 10JIaTKH 10 JaHOTO
JloroBopy, 101aTKOBI yrou 10 1anoro J{oroeopy,
a TaKOX 1HIII JIOKYMEHTH, OOpMJICHH] Ha
BUKOHAaHHS AaHoro JloroBopy, mianucaHi Ta
HaJIiCJIaHi 32 JOIOMOTO0I0 3ac00iB €IeKTPOHHOL
nomTH a60 PaKCUMUIBLHOTO 3B’ 513Ky, MAIOTh
OJTHAKOBY IOPUINYHY CHITY 3 OPUTIHAJIOM MPU
YMOBI HACTYIIHOTO OOMIHY OpHUTiHAJIAMH.

.8. CTOpOHU B MOPAJIKY TOTPUMAHHS 3aKOHY
VYkpainu «IIpo 3axucT nepcoHanbHUX JAHUX,
HAJal0Th OJ{HA OJH1I 103BLJ1 HA OTPUMAHHS,
00pOoOKY Ta BUKOPUCTAHHSI IEPCOHATBHUX JAHUX 3
METOI0 HaJIe)KHOTO BUKOHAHHS YMOB JIaHOTO

Jlorosopy.

9.9. lliamucyroun nauwmii Jlorosip, [lokynens
rapantye [TocrayaibHUKY, 1110 Ma€ JOCTATHIN
piBEHB MTPABO3AATHOCTI TSI HOTO TIIMHUCAHHSA, B
po3yminHi crarTi 44 3akoHy Ykpainu «lIpo
TOBApUCTBA 3 0OMEKEHOI0  Ta JOJATKOBOIO
BIITIOB1HAJIHICTIO.

VY pas3i, gxuio 1iHa JJoroBopy, 1110 B €KBIBaJICHTI

HAIIOHAJIBHOT BAJIOTH YKpaiHu — IPUBHI,
BI/IMOBITHO 710 O(IIHHOTO KypCy HaI[lOHAITBHOL
BAJIOTH  YKpaiHU — IPUBHI

no nonapa CIIIA BcranoBneHoro HarionansHuM
6aHkoM Ykpainu, 6yzae 6inbuie 50 (m’staecst) %
YHCTHUX aKTUBIB

[Toxymist craHOM Ha KiHEllb MONEePeHbOTO
KBapTaly (3HauHMUU paBouuH), To [lokymensp, y
SKOT0 BUHUKJIO TaKe IMEPEBUILICHHS, 30008’ A3aHUI
OTpPUMATH 3rOAYy Ha BUMHEHHS 3HAYHOIO
[IpaBOYMHY B1Jl yYaCHUKIB TOBaPUCTBA 3
00MEKEeHOIO0 B1JIOBIAAIbHICTIO Ta HaJlaTU
[TocTrayanbHUKY 3aCBiIUEHY KOIMIIO 3 MEPEKIaI0M
Ha AHTTICEKY MOBY (11. 9.6. nanoro JloroBopy)
TAKOl 3r0JIM Ha BUNHEHHS 3HAYHOIO IIPABOUYMHY.
PimenHs npo HaJaHHA 301 HA BUNHEHHS
3HAYHOTO MPABOYNHY MPUHMAETHCS BUKJIIOYHO
3araJlkHUMH 300pamMH yYaCHHUKIB TOBapUCTBA 3
0OMEKEHOI0 BiJINOBIJANIBHICTIO.

9.10. B3aemoBignocunau CTopiH, 1110 HE
BPETYJIbOBaH1 JaHUM [|0OTOBOPOM, PETYITIOIOTHCS
YUHHUM 3aKOHOJABCTBOM YKpaiHU.

will be more than 50 (fifty) % of the Buyer's
net assets as of the end of the previous quarter
(significant transaction), then the Buyer, who
has such an excess, is obliged to obtain consent
for the execution of a significant transaction
from members of the limited liability company
and provide the Supplier with a certified copy
with a translation into English (Clause 9.6 of
this Agreement) of such consent to commit a
significant transaction. The decision to grant
consent to the execution of a significant
transaction is made exclusively by the general
meeting of the members of the limited liability
company.

9.10. The relations of the Parties, which are not
regulated by this Agreement, are regulated by
the current legislation of Ukraine.
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Appendix G

Kox ToBapy : 8517 13 00 00
ctagoM Ha 19.06.2023

Tenedonni anapatu, BKIFOYaOYX cMapTGOHM Ta 1HIII ariapaTy TeIePOHHI IS CTITBHUKOBHX MEPEXK
3B'SI3KY Ta IHIIUX 0E3IPOTOBUX MEPEX 3B'A3KY; 1HINA armaparypa Jjs rnepenavi abo npuitManHs
roJiocy, 300pakeHb Ta iHIIOI iH(pOopMaIIii, BKIOYA0UYH arapaTypy s KOMYHIKaIil B MEpexi
JPOTOBOTO 200 OE3APOTOBOTO 3B'I3KY (HAIIPHUKIA/ B JIOKAIBHINA a00 TTI00aTbHIN Mepexi 3B'I3KY),
KpiM nepeaaBaibHOl a00 MPUHMaIbHOT anapaTypu ToBapHUX no3utlii 8443, 8525, 8527 abo 8528:

- Tenie(hOHHI anapaTH, BKIOYa0ud cMapT(OHM Ta 1HIII anapaty TeaeOHH] U CTITBHUKOBUX MEPEex
3B'SI3KY Ta HIIUX 0€3IPOTOBUX MEPEXK 3B'SA3KY:

- - cMapThoHH

OcHoBHA OTMHUIISA BUMIPY: KT (Koa 166)

JlonatkoBa oguHULg BUMIpY: WIT (kox 796)

o IMIIOPT
o EKCHOPT
o TPAH3UT

1. BBizne muto

SBisie coO00 MOIATOK HA MEePEMIIICHHS TOBapiB Yepe3 MUTHUN KOPIOH YKpainu. J[MB. 10aTKOBO
"Knacudikarop 3BUIbHEHb BiJl CIUTATH MUTHUX IJIaTEXKiB IPHU BBE3€HH1 TOBAPiB HA MUTHY TEPUTOPIIO
VYkpainu", 3arBepxeHuit HakazoM Mindiny Bix 20.09.2012 poky Ne 1011.

[Tierosa craska 0 %
IToBua craBka 0 %
Mie 301.01.2023

ITigcTaBa:

e 3akon Ykpainu BP Ne 2697-1X Big 19.10.2022
[Ipo MuTHwMit Tapud Yxpainu

KomenTapi:
Tenegonni anapamu, exoyarOyy cmMmapmeoru ma iHwi anapamu meieg)oHHi 0l CMITbHUKOBUX

Mepedic 36"A3Ky ma iHuwux 6e30pomosux mepesic 36'a3Ky, inuia anapamypa 0jis nepeoadi abo
NPUUMAHHS 20110CY, 300padicenb ma iHwoi iHghopmayii, sKarouarouu anapamypy 0Jisi KOMyHiKayii 6
Mepedrci Opomosoco abo 6e30pomo8o2o 38'a3Ky (HANPUKIAO 8 JIOKAIbHI ab0 2100aNbHIl MepexCi
38'513KY), Kpim nepedasanvHoi abo npuiimManbHoi anapamypu mosapHux no3uyiu 8443, 8525, 8527 abo
8528:

-meniepoHHI anapamu, 8KIIOYAOYU CMApMOOHU ma IHWI anapamu meaeqoHHI Oisi CMITbHUKOBUX
Mepedic 36"A3Ky ma iHuux 6e30pomosuUx mMepextc 36'a3Ky:

- -cmapmaghoHu

2. 3MeHIIeHHSI CTaBOK BBi3HOro murta (EABT)


https://qdpro.com.ua/uk/goodinfo/8517130000#jquery_tab0
https://qdpro.com.ua/uk/goodinfo/8517130000#jquery_tab1
https://qdpro.com.ua/uk/goodinfo/8517130000#jquery_tab2
https://qdpro.com.ua/uk/goodinfo/55262
https://qdpro.com.ua/uk/document/68027
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[Ipedepenmnis mo muty: "403".
ToBapwu, BkazaHi y KOMEHTapi, 0 BBO3ATHCS B YKpaiHy 3TiHO 3 MIXYPSI0BOIO yroJ00 YKpalHu
3 nepkaBamMu €EABT 0nojaTKOBYIOTHCSI BBI3HUM MUTOM 33 3MEHBIIICHUMH CTABKaMH.

Craska 0 %
Hie 301.01.2023

ITigcrasa:

o MixnepxkaBHa yroaa Bix 24.06.2010

Yrona mpo BUIBHY TOPTiBIIt0 MK YKpaiHoto Ta nepkaBamu CABT
o Mixnep:kaBHa yroaa Bix 24.06.2010

Yroza npo ciibChKe rocnoaapcTBo MiX YKpainoto Ta Icnanniero

KowmenTapi:
Mixcoeporcasna Yeooa 3 Icnanoiero

Craska 0 %
Hie 301.01.2023

IligcraBa:

e Mixkaep:xaBHa yroaa Bix 24.06.2010
VYrosa npo BiIbHY TOPTiBIO MiXK YKpaiHoto Ta aepxkaBamu CABT
e MixkaepxaBHa yroaa Big 24.06.2010
VYrona npo ciabCchke rocrnogapcTBo Mix Ykpainoro Ta KoponiscrBom Hopseris

KomeHnrapi:
Miscoeporcasna Yzo00a 3 Koponiecmeom Hopeeeis

Craska 0 %
Hie 301.01.2023

[ligcraBa:

e Mixnep:xaBHa yroaa Bix 24.06.2010
VYroza npo BUIbHY TOPriBII0 Mk YKpaiHoto Ta nep:kaBamMu CABT
o Mixnep:xxaBHa yroaa Bix 24.06.2010
VYrona mpo cibCchbKe TocrmoaapcTBo Mk Ykpainoto ta IlIBeitiapcrroro Kondenepaiiero

KomenTapi:
Misxcoepacasna Yeooa 3 Knaziecmeom Jlixmenwimetin

Craska 0 %


https://qdpro.com.ua/qd_dictionary#403
https://qdpro.com.ua/uk/document/53312
https://qdpro.com.ua/uk/document/53327
https://qdpro.com.ua/uk/document/53312
https://qdpro.com.ua/uk/document/53328
https://qdpro.com.ua/uk/document/53312
https://qdpro.com.ua/uk/document/53329
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Jlie  301.01.2023

IligcraBa:

o Mixnep:xxaBHa yroaa Bix 24.06.2010
Yroza rmpo BUIbHY TOPTiBIIO MiX YKpaiHowo Ta nep:xaBamu CABT
o Mixnep:kaBHa yroaa Bix 24.06.2010
Yroma npo cinbChKe rocrnoaapcTBo Mix Ykpainoro ta [lIBelinapcrkoro Kondenepariero

KomenTapi:
Miscoepacasna Yeooa 3 llsetiyapcvroro Kongeoepayiero

3. 3MeHIIeHHs cTaBOK BBi3HOro muta (€C)
[Tpedepenuis no mury: "410".
Bkazani y KOMeHTapi ToBapH, 110 BBO3ATHCS B YKpaiHy Ta MOXOATh 3 KpaiH €C, 3HaX0IAThCs Y

NIEPENTiKy 3HUKCHHS BBI3HUX MUT Y KpaiHH, PO3paxoBaHUX [0 POKaX, MepeadayeHnx YO0k Mpo
acomiaiiro Mixk Ykpainoro ta €C.

CraBka 0%
Hie 301.01.2023 mo 31.12.2023
ITigcrasa:

e Mixkaep:xaBHa yroaa Bix 27.06.2014
VYroaa npo acouianiro Mk YKpaiHOI0, 3 O1Hi€l CTOpoHH, Ta €BponelicbkuM Coro30M,
€BpornelchbKUM CIIBTOBAPUCTBOM 3 aTOMHOI €Heprii 1 IXHIMU JepKaBaMU-4JIeHaMU, 3 1HILOT
CTOPOHH

o Jluct [Aepxmurcay:xou Ne 15-03/1245 Bix 26.12.2022
IIpo rpadixu 3HMKEHHS BBI3HUX Ta BUBI3HUX (€KCIIOPTHUX) MUT

KomeHnTapi:
cmapmeonu

4. 3mMeH1IeHHs cTaBOK BBi3HOro murta (Kanana)
[Tpedepentis o muty: "420".
BiamoBigHO 10 MOI0KeHb Y TOIM PO BiIbHY TOPTIBIIIO MK YKpaiHoro Ta KaHamoro Ha Bka3aHi y

KOMEHTapi ToBapHu, NOX0KeHHsIM 3 Kanaau 3HmKeHOo cTaBkH BBI3HOTO MuTa (auB. 1ucT JIDCY Bin
24.07.2017 Ne 19504/7/99-99-19-04-17).

CraBka 0%
Iie 301.01.2023 mo 31.12.2023
IligcraBa:

o Mixnep:xxaBHa yroaa Bix 11.07.2016
VYrona mpo BUIBHY TOPriBiIt0 MK YKpaiHoro Ta Kanamnoro



https://qdpro.com.ua/uk/document/53312
https://qdpro.com.ua/uk/document/53329
https://qdpro.com.ua/qd_dictionary#410
https://qdpro.com.ua/uk/goodinfo/58469
https://qdpro.com.ua/uk/document/58469
https://qdpro.com.ua/uk/document/68116
https://qdpro.com.ua/qd_dictionary#420
https://qdpro.com.ua/document/60494
https://qdpro.com.ua/document/61357
https://qdpro.com.ua/document/61357
https://qdpro.com.ua/uk/document/60494
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o Jluer [ep:xxkmutciay:kou Ne 15-03/1245 Bix 26.12.2022
[Ipo rpadiku 3HWKEHHS BBI3HUX Ta BUBI3HUX (€KCITOPTHHUX ) MUT

Kowmenrapi:
cmapmaeonu

5. 3MeHIIeHHS CTaBOK BBi3HOro murta(I3painb)
[Ipedepenuis no muty: "422".
BiamoBiaHo 70 1MoI0KeHb Y011 PO BiIbHY TOpriBiito Mixk Kabinerom MinicTpiB Ykpainu ta

VYpsanom JlepxaBu [3pains Ha BKazaHi y KOMEHTapi TOBapH, MOXOHKEHHSM 3 [3pailio 3HUKEHO CTaBKU
BBI3HOI'O MMTA.

CraBka 0%
Hie 301.01.2023 no 31.12.2023
IligcraBa:

o Mixknep:xasHa yroaa Bin 21.01.2019

VYroaa npo BineHY TOprieio Mixk Kabinerom MinictpiB Ykpainu ta Ypsaom [epxasu [3pains
o Jlucr Jlepxmurcayxou Ne 15-03/124S Bin 26.12.2022

[Ipo rpadixu 3HMKEHHS BBI3HUX Ta BUBI3HUX (€KCTIOPTHUX) MHUT

KomenTapi:
cmapmaonu

6. 3MeHIIeHHsI cTaBOK BBi3HOro muta(bpuTanist)

[Tpedepentis o muty: "424".

BinnmoBigHO A0 MON0KEHb YTOMM MPO MOJITUYHE CIIBPOOITHUIITBO, BUTbHY TOPTIBIIIO 1
CTpaTeriyHe mapTHEPCTBO MK YKpainoto ta Cnonydennm KopomisctBom Benukoi bputanii 1
[TiBHiuyHOT Ipnanaii Ha Bka3aHi y KOMEHTapi ToBapH, noxokeHHsM 3 Criosryueroro KoposiscTa
Benukoi bpuranii 1 [liBHiuHOT [piianii 3HUKEHO CTaBKU BBI3HOTO MUTA.

CraBka 0%
Iie 301.01.2023 go 31.12.2023
IligcTaBa:

o MixknepxasHa yroaa Bin 08.10.2020
VYroza npo nomiTUyHe CiBpOOITHULITBO, BUIbHY TOPTIBIIIO 1 CTPATEriuHe NapTHEPCTBO MIXK
VYkpainoto Ta Crionyuenum KoposnisctBom Bennkoi bpuranii 1 [liBaiunoi Ipiannii

o Jlucr [lep:kmurcay:kou Ne 15-03/1245 Bix 26.12.2022
IIpo rpadiky 3HMKEHHS BBI3HUX Ta BUBI3HUX (€KCIIOPTHUX) MHUT

Kowmenrapi:
cmapmaeoHu


https://qdpro.com.ua/uk/document/68116
https://qdpro.com.ua/qd_dictionary#422
https://qdpro.com.ua/document/63665
https://qdpro.com.ua/uk/document/63665
https://qdpro.com.ua/uk/document/68116
https://qdpro.com.ua/qd_dictionary#424
https://qdpro.com.ua/document/65682
https://qdpro.com.ua/uk/document/65682
https://qdpro.com.ua/uk/document/68116
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7. IllonaTok Ha 101aHYy BapTicTh

Ilooamox na 0odany eapmicmp - HeNPSIMUN 110/1aTOK, SIKUM HAPAXOBYETHCS Ta CIUIAYY€ETHCS
BIAMOBiIHO 10 HOpM po3piny V [ToaTkoBOro Kojekcy YKpainu.

06'ekmom onooamkysanns (nuB. crattio 185 [TogaTkoBOro KoAeKcy YKpaiHnu) € oneparii
TUTATHUKIB TOJATKY 3:

e BBE3EHHS TOBApiB HA MUTHY TEPUTOPIIO0 YKpaiHH B MUTHUX PEKUMaX iMIOPT a00 PEiMIIOPT, B
TOMY YHCJIi TIOCTaYaHHsI TOBAPIB 3-T1iI MUTHUX PEKUMIB Mara3uHy 0€3MHUTHOI TOPTiBIIi,
MHUTHOT'O CKJIajly 200 CreIiaabHOT MUTHOI 30HH /IS iX TIOJIaJIbIIIOT0 BITBHOTO O0ITY Ha
TepuTopii YKpainu;

e BHBE3CHHS TOBapiB Y MUTHOMY PEKUMI EKCIIOPTY a00 PEEKCIIOPTY, B TOMY YHCIIi TOCTAYaHHS
TOBapiB, AKi epe0yBaloTh y BUILHOMY 00Ir'y Ha TepUTOpii YKpaiHH, 10 MUTHUX PEKUMIB
Mara3uH 0€3MHUTHOI TOPTiBII, MUTHHH CKJIaJ a0 CliemiaibHa MUTHA 30Ha.

[Ipu BBe3eHH1 TOBapiB HA MUTHY TEPUTOPII0 YKPaAiHU 6a3010 ONOOAMKYB8AHHA € IOTOBIPHA
(KOHTpaKTHA) BapTicTh, aJic HE MEHIIIAa MUTHOI BapTOCTI IIUX TOBAPiB, 3 ypaXyBaHHIM MHUTA Ta
aKIM3HOTO TOJIATKY, IO Mi/UISIraloTh CIUIATI, 32 BUHATKOM MOJaTKy Ha A0JaHy BapTiCTh, L0
BKJTIOYAIOTHCS 10 IIIHK TOBAPIiB 3TiAHO i3 3aK0HOM (uB. ctarTio 190 [MomaTkoBOro Kojmekcy YKpainu).

Craska 20%
Hie 301.01.2011

IligcraBa:

o Koaexc BP Ne 2755-VI Bin 02.12.2010
ITonaTkoBuii KOoJieKC YKpaiHU

8. €anHuii 36ip B MyHKTI MPONycKy

€nuHni 301p CpaBiIIeTHCA 3 TPAHCIIOPTHHUX 3ac001B, BU3HAYEHUX Y CT. 5 3akoHY YKpaiHu Bij
04.11.99 Ne 1212-XI1V, K1 NepeTUHAIOTh AepKaBHUI KOPAOH, 3a 31IICHEHHS Yy IIYHKTaX MPOIYCKY
MUTHOTO (y pa3i TpaH3UTY BaHTaXy 1 TPAHCIIOPTHOTO 3aC00Y) KOHTPOJIIO BAaHTAXKY 1 TPAHCIIOPTHOTO
3ac00y, 3a MPOI3/] TPAaHCIOPTHOTO 3ac00y aBTOMOOUILHUMHU JOPOTaMU Ta 3a MPOi3J aBTOTPAHCIOPTY 3
MEPEBUIICHHAM BCTAHOBJIEHHX 3arajbHOI MacH, OCbOBUX HaBaHTaXKeHb Ta (a00) rabapuTHUX
napameTpis.

He cnipaBnsieTbest y pasi: mepeTHHaHHS JepKaBHOTO KOPAOHY aBlalliiHUMU Ta BOJHUMHU
TPaHCIOPTHUMH 3ac00aMH, 3aJII3HUYHUMH BaroHaMH 0€3 BaHTaXYy, 3a1I3HUYHUMHU [Maca)XKUPChKUMHU
BaroHaMH, JIESTKOBUMH aBTOMOOUISMHU; TPAH3UTY BaHTAXYy, 10 HE MMIJUISITae MPOMYCKY Yepe3 MUTHHUM
KODPJIOH Ta MEPEeBaHTAXKYEThCS HA 1HIIMYA TPAHCIIOPTHUH 3aci0 Y 30HI MUTHOTO KOHTPOJIIO ITYHKTY
MIPOIYCKY, IKUI € OJTHOYACHO ITYHKTOM BBE3E€HHS Ta BUBE3EHHS 1IbOTO BaHTaXYy; B'I31y Ta BUI3LY
TPAHCHOPTHOTO 32C00Y B MEXaxX OJHOTO IMYHKTY TIPOITYCKY Yepe3 AePKKOPIIOH 0e3 TepeTHHAHHS
MHUTHOT'O KOPAOHY; MepeMiIlieHHs TOBapiB TPyOOIPOBIIHUM TPAHCIOPTOM Ta JIIHISIMHU
eJIeKTporepeayi.

Hie 301.01.2008


https://qdpro.com.ua/uk/goodinfo/51299#4557
https://qdpro.com.ua/document/51299#4622
https://qdpro.com.ua/document/51299#4718
https://qdpro.com.ua/uk/document/51299
https://qdpro.com.ua/document/5249#1016
https://qdpro.com.ua/document/5249#1016
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IligcraBa:

o 3akon Ykpainu BP Ne 1212-X1V Big 04.11.1999
[Ipo enuHwmii 30ip, AKHI CIPABISAETHCS Y MyHKTAX MPOIYCKY (ITYHKTaX KOHTPOJIIO) Yepes
JIep;KaBHUM KOPIOH YKpaiHH

e IlocranoBa KMY Ne 1569 Bix 24.10.2002
[Ipo 3aTBepmxenns [lopsanky cripaBiasiHHS €JUHOTO 300py Y MMYHKTaX MPOIYCKY (ITyHKTaX
KOHTPOJIIO) uepe3 AepKaBHUH KOPIOH

9. BisibHa Toprisis (iMnopr)

[Tpedepentis mo muty: "400" - kpainu CH/I;

[Tpedepenuis no muty: "401" - Pecy6utika ['py3is;

[Tpedepentis mo muty: "402" - PecyOitika MakenoHisl.

B pamkax Jirounx MibKIEpKaBHUX YroJl Ipo BuIbHY Toprisito (3 kpainamu CH/I, Pecniy6aikoro
I'py3ist Ta Pecriy0ikoro MakeoHis1) MOKIMBE 3BUIBHEHHS BiJl CIVIATH MUTA MIPH IMIOPTi BKa3aHOTO
y KOMeHTapi ToBapy. Take 3BUIbHEHHs 3A1HCHIOETHCA TIPU JOTPUMaHHI YMOB (HasBHICTh cepTU(HUKaTa
PO TMOXO/KEHHS TOBAPY, BAKOHAHHS MPaBWII TIPSMOTO BiJIBAHTAXEHHS Ta 0€3M0cepeIHbOl
3aKyIIiBIIi), [0 BCTAHOBJIEHI KOKHOK OKPEMOIO YTI'OJI010.

A3zepoaiikan

o Mixnep:xxaBna yroaa Bix 28.07.1995
VYroga mixk Ypsnom Ykpainu ta Ypsaaom AsepOaiimkancbkoi PecnyOuiku mpo BUIbHY
TOPTiBIIIO

e Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bin 04.07.2003

Hie 3a ymoBu:

o [liomeepooicents noxooxcenHs mogapis uliaxom nooarus cepmugikamy CT-1
o Jlompumanus npasun "be3nocepednvoi saxkynieni"”
o Jlompumanns npasun "npsamoeo siosanmadsicenms"

I'pysisg
o  Mixknep:kaBsHa yroaa Big 09.01.1995

VYrona mix YpsagoM Ykpainu ta Ypsgom PecryOmiku ['py3ist npo BUIbHY TOPTiBIIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bix 04.07.2003

Hie 3a ymoBH:

o [liomeepooicents noxodxcenns mogapis uiiaxom nooanus cepmugikamy CT-1(7006) abo
cepmugpixamy EUR. 1(0954) ab6o dexnapayii npo noxoocenns (7012 abo 7016)

o Jlompumanns npasun "beznocepeonvoi zaxynieni”

e Jlompumanus npasun "npamoeo giosanmasiceHus"

MoJioBa


https://qdpro.com.ua/uk/document/5249
https://qdpro.com.ua/uk/document/11798
https://qdpro.com.ua/qd_dictionary#400
https://qdpro.com.ua/qd_dictionary#401
https://qdpro.com.ua/qd_dictionary#402
https://qdpro.com.ua/uk/document/166
https://qdpro.com.ua/uk/document/166
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/161
https://qdpro.com.ua/uk/document/161
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/163
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e Mixnep:xaBHa yroaa Bix 29.08.1995
VYrona Mk Ypsaom Ykpainu ta Ypsagom Pecriybniku MosaoBa Ipo BUIbHY TOPTiBIIIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bix 04.07.2003

Jlie 3a ymMOBH:

o [liomeepooicents noxo0xceHHs mosapis unixom nooarus cepmugikamy CT-1
e 3akynieni mosapy pe3udeHmom 0OHI€EI 3 0epAHcas yYuacHuyb Y200u npo cmoopeHHs 30HU
BLILHOI MOP2iBil

Y30exkucran

o Mixknep:xasHa yroaa Bin 29.12.1994

VYrona mixk Ypsgom Ykpainu ta Ypsgom PecryOmiikn Y30ekucra mpo BUIbHY TOPTiBITIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bix 04.07.2003
o Jluer IMCY (10 2012) Ne 13/13-2101-EIT Bix 25.04.2001

Jie 3a yMOBH:
o [liomeepooicents noxoodcents mosapie uiiaxom nooanms cepmughikamy CT-1

o Jlompumanns npasun "besnocepednvoi 3axynigni”
o Jlompumanns npasun "npsamoco gioganmasicents"

TypxkMeHucrTan

o MixknepxkasHa yroaa Big 05.11.1994
VYrony mix Ypsigom Ykpaiau ta Ypsiiom TypkMeHHCTaHy PO BUTBHY TOPTiBIIIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bix 04.07.2003

Hie 3a yMOBHM:

o [liomeepooicennsn noxooxicents moeapis unaxom nooanms cepmugpikamy CT-1
o Jlompumannus npasun "beznocepeonvoi 3axynieni"
o Jompumanns npasun "npsamoco eiosanmasicenns"

Kazaxcraun

e Mixnep:xaBHa yroaa Bix 17.09.1994

VYrona mixk Ypsaom Ykpaiau ta Ypsagom Pecrrybniku Kazaxcran rnpo BUTHHY TOPTiBITIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Big 04.07.2003
e Jluer JIMCY (0 2012) Ne 14/1-2869-EI1 Bix 26.11.1998

Jlie 3a yMOBH:

o [liomeepooicents noxooxcenHs mogapis uasgxom nooanHs cepmugpikamy CT-1
o Jlompumanns npasun "besnocepeonvoi 3axynieni”


https://qdpro.com.ua/uk/document/163
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/165
https://qdpro.com.ua/uk/document/165
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/9577
https://qdpro.com.ua/uk/document/171
https://qdpro.com.ua/uk/document/171
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/5568
https://qdpro.com.ua/uk/document/5568
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/681
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o Jlompumanns npaeun "npsamozo giogsanmasicenHs"

Kupruscran

o Mixnep:xaBHa yroaa Bix 26.05.1995
VYrona Mk Ypsgom Ykpainu ta Ypsanom Kuprusbkoi PecniyOiku nmpo BijIbHY TOPTIBITIO
o Jluer IMCY (10 2012) Ne 11/2-14-10197-EI1 Bix 04.07.2003

Hie 3a ymoBH:
o [liomeepooicenns noxooceHus moeapie uwiaxom nooanns cepmugpikamy CT-1

o Jlompumanns npasun "beznocepeonvoi zaxynieni"
o Jlompumanns npasun "npsamoco eioganmasicenHs"

TamKuknucran

o Mixxaep:xkaBHa yrojaa Bix 06.07.2001
VYrona mixk Kabinerom MinicTpiB Ykpainu ta Ypsigom Pecrybniku Tampkukucta npo
HayKOBO-TEXHIYHE CIIBPOOITHUIITBO

Jie 3a ymoBH:

o ITiomeepoowcenns noxoodceHHs mosapie uliaxom nooanus cepmughikamy CT-1
o Jlompumanns npasun "beznocepeonvoi 3axynieni"
o J[lompumanns npasun "npsamoco eiosanmasicenns"

Yopuoropisi

o Mixknepaxasna yroaa Bin 18.11.2011
VYrona npo BUTbHY TOPTiBIIO MiXK YpsigoMm Ykpainu ta Ypsgom YopHoropii
o Jluer IMCY (0 2012) Ne 16/1-16.1/2472-E11 Bin 08.11.2012

Hie 3a ymoBH:
Cepmugpixam npo noxooxcenns EUR. 1

Binopycb

o Mixnep:xkaBna yroaa Bix 18.10.2011
JloroBip TIpo 30HY BIILHOT TOPTiBIi
e Jlncr IMCY (10 2012) Ne 11.1/1.2-16.1/10114-EI1 Bix 07.09.2012

Jie 3a yMOBH:

o IliomeeposicenHs noxo0iceHHs mosapis
o Jlompumanns npasun "beznocepeonvoi 3axynieni”
o Jlompumanus npasun "npamoeo giosanmasiceHus"


https://qdpro.com.ua/uk/document/169
https://qdpro.com.ua/uk/document/169
https://qdpro.com.ua/uk/document/16555
https://qdpro.com.ua/uk/document/11786
https://qdpro.com.ua/uk/document/11786
https://qdpro.com.ua/uk/document/55382
https://qdpro.com.ua/uk/document/55382
https://qdpro.com.ua/uk/document/55521
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/55191

74

Bipmenis

o Miknepxasna yroaa Bin 18.10.2011
JloroBip mpo 30HY BUIbHOI TOPTiBIIi
e Jluer IMCY (10 2012) Ne 16/2-16.1/2283-EI1 Bix 19.10.2012
Moo HabpanHs yuHHOCTI JloroBOpY Npo 30HY BiIbHOI TOpTiBii 11t PecryOuiku Bipmenis

Jlie 3a yMOBH:

o [liomeepooiceHts noX00NCEeHHS MOBapise
o Jlompumanns npaeun "beznocepeonvoi zaxynieni"
o Jlompumanns npasun "npsamoeo sioganmasicernHs"

Kaszaxcran

o Mixknepxkasna yrona Big 18.10.2011
JloroBip mpo 30HY BUIbHOI TOPTiBII
e Jluer IMCY (10 2012) Ne 11.1/1.2-16.1/10114-E11 Bix 07.09.2012

Hie 3a yMOBH:

o [liomeepooicenHs noxooiceHHs mosapis
o Jlompumanns npaseun "beznocepeonvoi 3axynieni"
o Jlompumanns npasun "npsamoeo sioganmadicernts"

MoJnoBa

e Mixkaep:xaBHa yroaa Big 18.10.2011
Jlorogip mpo 30Hy BUIbHOT TOPIiBIll
e Jucer IMCY (0 2012) Ne 11.1/1.2-16.1/10114-EIT Bix 07.09.2012

Hie 3a ymoBHU:

o [liomeepooicents noxoo0xucenHs mosapis
o Jompumanns npasun "be3nocepednvoi saxkynieni"”
o Jlompumanns npasun "npsamoco gioganmasicenHs"

MakeaoHist

o Mixnep:xkxaBHa yroaa Bix 18.01.2001
Yroza mpo BilbHY TOpriBiio Mixk PecmyOnikoro Makenonis Ta YkpaiHoro
o Jlucr Jlep:xxmutcay:kou Ne 15/15-03/7/814 Bin 21.04.2021
IIpo Yroay npo BuIbHY TOPTiBIIO MK YKpaiHoto Ta Pecriy0miikoro MakeoHis

Hie 3a ymOBH:

o [liomeeposicenHs noxooiceHHs mosapisa


https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/55402
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/55191
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/53322
https://qdpro.com.ua/uk/document/55191
https://qdpro.com.ua/uk/document/9693
https://qdpro.com.ua/uk/document/9693
https://qdpro.com.ua/uk/document/66233
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e Jlompumannus npasun "besnocepeonvoi 3axynieni”
o Jlompumannus npasun "npsamozo mparncnopmyeanns"

10. 3BinbHenHs Bix crutatu IJIB(inBasian)

[Ipedepentis mo I1J1B: "145".

Onmnepariii 3 iMIIOpPTY, BKa3aHUX y KOMEHTap1 TOBapiB, 3BUILHIIOTHCA BiJ onojarkyBanus [1/1B
(muB.mm. 197.1.3 crarTi 197 [logaTkoBOro Kojgekcy YKpaidu).

Hie 329.03.2018

ITigcraBa:

o IlocranoBa KMY Ne 79 Bix 02.02.2011
Jeski nutanss peanizanii mianyakry 197.1.3 mynkry 197.1 crarti 197 [lonaTkoBoro xomekcy
Ykpaiuu

e IlocranoBa KMY Ne 167 Bix 14.03.2018
[Ipo BHeceHHs 3MiH 10 ntoctaHoBu Kabinety MinictpiB Ykpainu Big 2 msrotoro 2011 p. N 79

KomenTapi:

CneyianvHi 3acobu 015 OPIEHMYBAHHS, CRIIKYBAHHS Ma 0OMIHY iHpopmayiero:

-M00inbHI meneonu 0k NUCbMOBO20 CNINKYEAHHSL

-gioeomenehoru

-meneghonni anapamu ma npucmpoi cneyianvhi (meiegonHi anapamu 3 niOCUNIO8aYem 38yK))
-anapamypa Ojisi Cucmem npo8oO08020 36'13Ky Ha Hecyill yacmomi (chneyianvui cypOOmexHiuHi
anapamu ma 3acobu 0Jis 3a0e3neyeHHs HaguaibHO20 NPOYeCy 6 CReYUKONAX, CReyoumcaokax ma
cypoonociyHux Kabinemax 071 dimetl, AKi NO2AHO YYIOMb Ma 2/1YXUX)

-MauwiuHy, AKI YUmaroms ni0CKOOPYKOGAHI meKcmu

11. ExcniopTHHIT KOHTPOJIb

OnuH 3 T0KyMEHTIB:

"5010" - /1o3Bixa Ha 3/1iiCHEHHS MIXXHAPOJIHUX Tepeaay TOBAPiB;

"5012" - BUCHOBOK Ha 3/1iICHEHHS] Mi)KHAPOIHUX Tiepe/iad TOBapiB;

"5520" - 3asBa ekapaHTa, Ipo Te, L0 TOBAPH, K1 ACKJIAPYIOTHCS He HaJIeKaTh 10 TOBAPIiB, 110
I ISTAI0Th JCPKABHOMY €KCIIOPTHOMY KOHTPOITIO.

Bkazani y koMeHTapi ToBapu MOKYTh €KCIIOPTYBAaTHUCh 00 iIMIIOPTYBATHCH JIHUIIIE CY0'€KTaMu
TOCTIOIAPIOBAHHS, SIKI OTPUMAJIA MOBHOBAXKEHHS Y TIOPAIKY, 3aTBepkeHoMy [IKMY Bijg 08.06.1998
Ne 838 (i3 3MiHaMu Ta IOMOBHEHHSIMH) 32 HASBHOCTI Y HUX BiJIOBIIHOTO JI03BOTY
JIepKEeKCHOPTKOHTPOJTIO.

Hie 319.10.2018

ITigcraBa:


https://qdpro.com.ua/uk/goodinfo/s250#145
https://qdpro.com.ua/document/51299#4797
https://qdpro.com.ua/uk/document/51774
https://qdpro.com.ua/uk/document/62215
https://qdpro.com.ua/qd_dictionary#5010
https://qdpro.com.ua/qd_dictionary#5012
https://qdpro.com.ua/qd_dictionary#5520
https://qdpro.com.ua/document/1416
https://qdpro.com.ua/document/1416
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e IlocranoBa KMY Ne 1 Big 11.01.2018
[Ipo BHecenHs 3MiH 10 [Topsaky 3a1iiCHEHHS JEPKaBHOTO KOHTPOJIIIO 32 MIKHAPOAHUMHU
nepeayamMu TOBapiB MOBIHHOTO BUKOPHUCTAHHS

KowmenTapi:
3eiono nepexionux mabauys 6io YKT 3EJ] peoaxyii 2020 poxy oo YKT 3E]] peoakyii 2022 poky

OPUSTHATILHULL KOO :

8517120000 [54001.b] cucmemu ma 061a0HanHsL 38'93K) | CREYiaNbHO NPUSHAYEHT OISl HUX
KOMNOHEHMU Ma aKcecyapu, ujo Maroms 0y0b-saKy 3 maKkux Xapaxmepucmux, Qyukyit abo
81ACIMUBOCMELL:

Tlie 319.10.2018

IligcraBa:

e IlocranoBa KMY Ne 1 Big 11.01.2018
ITpo BHecenHs 3MiH 10 [Topsaaky 3aiiiCHEHHS ep>KaBHOTO KOHTPOIIO 32 MIKHAPOAHUMHU
nepeayaMu TOBapiB MOBIHHOTO BUKOPHUCTAHHS

KomenTapi:
3eiono nepexionux mabauys 6io YKT 3E/] peoakyii 2020 poky 0o YKT 3E]/] peoakyii 2022 poky

OPUTHALHULL KOO
8517120000 [54002] Cucmemu "3axucmy inghopmayii”, 8ionogione 001a0HaKHA MA KOMNOHEHMU, d
came:

Hie 319.10.2018

IligcraBa:

e IlocranoBa KMY Ne 1 Big 11.01.2018
[Ipo BHecenHs 3miH a0 [lopsiaky 3aiiiCHEHHS Aep>KaBHOTO KOHTPOJTIO 32 MDKHAPOIHUMHU
nepenayamMu TOBapiB MOABIHHOTO BUKOPUCTAHHS

KowmenTapi:
3eiono nepexionux maoauys 6io YKT 3E/] peoaxyii 2020 poky 0o YKT 3E/] peoakyii 2022 poky

OPUSTHANBHULL KOO
8517120000 [54003] Cucmemu, obraouanms i KoMnonenmu 0is Hekpunmozpagiyrnoco "3axucmy
iHghopmayii™, a came:

Hie 319.10.2018

IligcraBa:


https://qdpro.com.ua/uk/document/61947
https://qdpro.com.ua/uk/document/61947
https://qdpro.com.ua/uk/document/61947

77

e IlocranoBa KMY Ne 1 Big 11.01.2018
[Ipo BHecenHs 3MiH 10 [Topsaky 3a1iiCHEHHS JEPKaBHOTO KOHTPOJIIIO 32 MIKHAPOAHUMHU
nepeayamMu TOBapiB MOBIHHOTO BUKOPHUCTAHHS

KowmenTapi:
3eiono nepexionux mabauys 6io YKT 3EJ] peoaxyii 2020 poxy oo YKT 3E]] peoakyii 2022 poky

OPUSTHATILHULL KOO :

8517120000 [54004] Cucmemu, obraonanus i kKomnonenmu 0Jisk NOOOJAHHS, OCAAONeH S AO0 00X00Y
"saxucmy inghopmayii”, a came:

12. J1o3Bia Ha BBe3ensi P3 Ta BII cnennpu3HavyeHHsi

Kon nokymenty: "5022" - Jlo3Bin Ha BBe3eHHs P3 ta BII cnenianpHOro npu3HadeHHS.

BBe3eHHs Ha MUTHY TEpUTOPi0 YKpaiHU BKa3aHUX Y KOMEHTapi TOBapiB CIEIiabHOTO
NIPU3HAYEHHS 3[1HICHIOETHCS ClIeLialIbHUMK KOPUCTYBayaMH palioyacTOTHOIO pecypcy YKpainu abo
Cy0'eKTaMu TOCIIOIapPIOBAHHS, IO 3/11HCHIOIOTH BBE3EHHS TAKUX TOBAPIB B IX iHTEpecax, Ha IMiCTaBi
nozsony ' 3CY.

Hie 302.10.2022

ITigcrasa:

o IHocranoBa KMY Ne 1087 Bin 27.09.2022
IIpo 3aTBepAKeHHs MOPSAAKIB BUAAY1 J03BOJY Ha BBE3CHHS 3-3a KOPJOHY Pall0CIEKTPOHHUX
3ac00iB Ta BUIIPOMIHIOBAIBHUX MTPHUCTPOIB CIIELIATBHOTO MPH3HAYCHHS

e 3akon Ykpainu BP Ne 1089-1X Big 16.12.2020
[Ipo enexkTpoHHI KOMYHIKAII1

KomeHnrapi:
P3 ma BII cneyianbrozco npusHauenus

-menepoHHi anapamu, 6KI0YAIOYU anapamu meneghonHi Ol COMOBUX Mepedic 363Ky ma IHuUX
be30pomosux mepedic 368'a3Ky, iHwa anapamypa 05 nepeoayi a6o NPUUMAHHs 2010CY, 300padiceHb
ma iHwoi inghopmayii, éxoyaroyu anapamypy 0as KOMYHIKayii 6 mepesci Opomosoco abo
0e30pomoso2o 38'a3Ky, Kpim nepedasanbHoi abo NpullManibHoi anapamypu mosaprux no3uyii 8443,

8525, 8527 abo 8528
13. HasiBHicTs B peectpi P3 Ta BII

Kox moxymenty: '5019" - 3asBa neximapanTa abo yIOBHOBaKEHOI HUM OCOOM, B BHIJISI/II BHECEHHS
KOy JI0 MUTHOI JIeKJIapailii, po Te, 10 TOBapu He BKIIOUeHO B PeecTp pajioenekTpoHHUX 3ac00iB Ta
BUIIPOMIHIOBAJILHUX MPUCTPOIB, 3a00POHEHHX JI0 3aCTOCYBAHHS Ta BB€3EHHS HA TEPUTOPIIO Y KpaiHH.

BigmosigHo no moioxens crarri 29' 3akony Ykpaiau Bijr 01.06.2000 Ne 1770-111 BBe3zenns 3-3a
kopaony P3 ta BII, 10 MokyTh 3aCTOCOBYBATHCS Ha TEPUTOPIi YKpaiHU Yy CMyrax paaiodacToT
3arajibHOr0 KOPUCTYBaHHs, Ta IX MUTHE 0()OPMIIEHHSI MUTHUMH OpraHaMu 3A1HCHIOIOTHCS 32
BijicyTHOCTI Takoro tuny P3 Ta BII y Peectpi P3 ta BII, 3a60opoHenux 10 3acTOCyBaHHS Ta BBE3ECHHS
Ha TepuTopito YKpaiHu, skuil poamimieHo Ha odinirinomy caiiti HKP3I (noparkoso nuB auct IPCY
Bix 05.09.2018 Ne 27482/7/99-99-18-03-01-17).

Tlie 329.07.2014


https://qdpro.com.ua/uk/document/61947
https://qdpro.com.ua/qd_dictionary#5022
https://qdpro.com.ua/uk/document/67894
https://qdpro.com.ua/uk/document/65807
https://qdpro.com.ua/qd_dictionary#5019
https://qdpro.com.ua/uk/goodinfo/7300#11671
https://qdpro.com.ua/document/63006
https://qdpro.com.ua/document/63006

IligcraBa:

e 3akon Ykpainu BP Ne 1089-1X Bixg 16.12.2020
[Ipo enekTpoHHI KOMYHIKAITii
o Jluer I®CY Ne 2125/99-99-18-03-01-18 Bin 23.08.2018
IIpo BHeceHHS AaHUX 7Sl IPOBEACHHS KOHTPOJIIO CHIBCTaBJICHHS

KomenTapi:
Paoioenexmponni 3acobu ma unpomiHiO8aIbHI RPUCMPOL, WO MOACYMb 3ACOCOBY8AMUCS HA

mepumopii Ykpainuu y cmyeax uacmom 3a2aibHo20 KOPUCHLYBAHNS
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-Teneghonni anapamu, exrrouarouu meae@oHHi anapamu OJisk CMIIbHUKOBUX MepPedc 383Ky a00 THuUX

be30pomosux mepedic 38'a3Ky, wo Micmams nepedasadi abo nepedasayi ma nputimayi Inua
anapamypa 0711 nepedadi abo NPpUUMAHHSA 20]10CY, 300padicenb ma iHwoi inghopmayii, ekaroyaoyu
anapamypy 05 KOMYHIKaAYii 8 mepexci 6e30pomoBo2co 383Ky (Hanpuriao, 8 10KAIbHil abo
27100aNbHIU MepediCt 38'3KY), Wo micmums nepedasay abo nepedasay ma npuimay

14. 3axoau TexperjiamMeHTy

Koxa noxymenty: "'5123" - JlokyMmeHTallis, Sika Ma€e CYIPOBOKYBATH MPOAYKIIIIO IPU HAJIaHHI ii
Ha PUHKY BiJIOBITHO JI0 BUMOT HIOA0 HEXAp4YOBOI MPOAYKIii Ta ii 00iry Ha puHKY Y KpaiHu,
BCTAHOBJICHUX TEXHIYHUMH perjamentamu (3akoH Ykpainu "[Ipo gepxaBHUI pUHKOBUN HArmsig i
KOHTPOJIb HEXapYOBOi IPOAYKIIi").

3rigHo ct. 37 3akony Ykpainu "[Ipo nepxaBHuUM pUHKOBUN HArfs 1 KOHTPOJIb HEXapPUOBOL
MPOIYKIiT" KOHTPOJb MPOIYKITiT 3IHCHIOETHCS 11010 MPOAYKIIii, 3asIBIICHOT Y PEXKUM IMIIOPTY,
peiMnopTy abo Oyab-sSKUN THIINI MUTHUHN PeXUM, 110 Nependadae BUIbHHUMI 001Ir i€l MpoayKilii Ha
MUTHIH TepuTOpil YKpaiHu.

ITix yac KOHTPOIIO MPOIYKIIT MUTHI OpraHy IPOBOJATh JOKYMEHTaIbHI IEPEBIPKU Ta BUOIPKOBI
00CTeKEeHH 3pa3KiB NPOAYKIIIT Ha TAaKUX M1/ICTaBaX:

1) 3rigHO 13 CEKTOPaTbHUMHU IJIAHAMU PUHKOBOTO HATIISIY;

2) y pa3i ojiep>KaHHs 3a JOIIOMOT'00 CUCTEMHU ONIEPATUBHOTO B3a€EMHOTO CIOBIIIEHHS PO
IPOAYKIIIO, 110 CTAHOBUTH CEPUO3HUI pU3HK, 1H(POpMAIIT PO TaKy MPOAYKIIIIO;

3) 3a MOB1IOMJICHHSIMA OPTaHiB PUHKOBOTO HATJISTy MPO MPOIYKIIiF0, M0 HE BIAMOBIAAE
BCTAHOBJIEHUM BHMOIraM, HaJaHUMH BIAMOBIIHO A0 YaCTHH BOCHMOI 1 I€B'ATO] 11i€] CTATTI.

JepxaBHul KOHTPOJIb HEXAPUYOBOT MPOAYKIIIT 3/11HCHIOETHCS IIPU CIIpaLFOBaHHI MPOQLII0 PUBHKY
"JlepkaBHUM KOHTPOJIb HEXAPUYOBOT MPOAYKIIIi" aBTOMAaTH30BaHOT CUCTEMH aHalli3y Ta YIPaBIiHHS
pU3UKaMH.

Hie 301.01.2023 no 31.12.2023

ITigcraBa:

o 3axon Ykpainu BP Ne 2735-VI Bix 02.12.2010

[Ipo nepxaBHUM PUHKOBUI HATJIA 1 KOHTPOJIb HEXAPUOBOI MPOTYKIT
o Jluct /lepxknpoacnoxuseayxom Bix 28.11.2022

CekTopalbHUH TIaH AepKaBHOIO PUHKOBOTO Harsay Ha 2023 pik

Kowmenrapi:
(8517 12 00 00) [epacasnuii KoHmpob npodykyii y eunaokax ecmanognenux cmameio 37 3V "lpo

0epIHCcaBHULL PUHKOBULL HA2TAO | KOHMPOJIb HeXapyo8oi npodyKkyii”
15. 3abopoHa BBe3eHH


https://qdpro.com.ua/uk/document/65807
https://qdpro.com.ua/uk/document/62995
https://qdpro.com.ua/qd_dictionary#5123
https://qdpro.com.ua/document/51504
https://qdpro.com.ua/uk/document/51504
https://qdpro.com.ua/uk/document/45472
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BBesenns B Ykpainy BKa3zaHOTO y KOMEHTapi TOBapy 3a00pOHEHO Bi/IMOBIIHUM 3aKOHOIaBYMM
aKTOM.

Hie 312.04.2022

IligcraBa:

o IlocranoBa KMY Ne 426 Bin 09.04.2022
ITpo 3acTocyBanHs 3a00poHN BBE3€HHS TOBapiB 3 Pociiickkoi Deneparrii

Kowmenrapi:
3aboponumu 68e3eHHs HA MUMHY MePUMopilo YKpainu 6 MUMHOMY pedicumi iMnopmy moeapie 3

Pociiicoroi Dedepayii.

-Tosapu, nepemiwenns sikux mepumopicero Pociticokoi @edepayii 30ilicheHo mpan3umom, ma
mosapu, ggezeni 3 Pociticokoi @edepayii, y momy yucii mogapu noxo0iCceHHsM 3 mpemix Kpain,
MOACYMb OYMU NOMIWEHT 8 MUMHUL PedCUM IMROPMY, SKU0 iX esezents 6 Yrpainy 30iticneno 0o 24
aromoeo 2022 p. 6KitouHO

-V 6ionosionocmi 3 n.2, u. 3 Cmammi 44 Mumnoeo xooexcy Yrpainu 6io 13/03/2012 N 4495-VI, npu
MUMHOMY 0DOPMIEHHI, NOOAHHS cepmMUpiKamy npo NOX0O0NCEeHHs Mo8apy € 0608'13Kk08UM

16. IocusieHunii KOHTPOJIb (BBe3€HHs)

ITix yac MuTHOTO O(OPMIIEHHS IMIIOPTY BKAa3aHOI'0 Y KOMEHTapl TOBapy NMPOBOAUTHLCS MOCHIICHHH
KOHTPOJIb 32 MPABHIIBHICTIO BU3HAYEHHS HOTO MUTHOI BapTOCTI.

KonkpeTHi 3ax0/14, 1110 BXHBAIOTbCS MUTHUM OPTaHOM BU3HAYEHO Y PETyJIIOI0UOMY JOKYMEHTI
Hepxmutciyx0u YKpainu.

Hie 311.06.2010

ITigcraBa:

o Jluer IMCY (0 2012) Ne 11/2-10.27/5583-E11 Bix 10.06.2010

KomeHnTapi:
32iono nepexionux madauys 6io YKT 3E/] 2008-2010 oo YKT 3E/] opueinanvhuii koo :

8501

-nOCUNeHULl KOHMPOJIb 3a MUMHUM OOPMAEHHAM NOOYMOB0i mexHiKu nio ocooucmy
8I0N0GIOANILHICMb HAYANILHUKAM MUMHUX OP2AHI8;

-nepesipKka 6a206uUx, KIIbKICHUX mMa 6apmiCHUX NOKAXHUKIE MOo6ap).

17. YmoBH, 1110 BU3HAYAKOTH KPaiHy NOXOIKeHHS TOBapy

Bkazanuit y komeHTapi ToBap MicTUThCs y [lepeniky yMoB BUPOOHHUYMX Ta TEXHOJIOTITUHUX
oreparii, Mpyu BUKOHAHHI KUX TOBap BBAXKAETHCS TAKUM, 1110 TOXOUTH 3 Ti€l KpaiHH, B SIKI BOHU
Manu Mmicue. Lle crocyeThbcst TOBapiB, sKi € 00'€KTOM 30BHINIHBOEKOHOMIYHHMX yroJl B paMKaX KpaiH -
yuacHuues CH/IL.

Tlie 3 14.09.2011

IligcraBa:


https://qdpro.com.ua/uk/document/67478
https://qdpro.com.ua/uk/document/50255

Mixnep:xaBHa yroaa Bix 20.11.2009

VYroaa npo [IpaBuia BU3HauUEHHsI KpaiHU IOXOKEeHH ToBapiB y CIiBAPYKHOCTI
Heszanexunux /[epxan

Jlner JIMCY (o 2012) Ne 16/1-16.1/1269-EI1 Bix 13.09.2011

ITpo BBeneHHs B 1it0 HOBUX [IpaBuil mpo BU3HAYEHHS KpaiHU MOXOKEHHS TOBapiB KpaiH
CH/JL
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https://qdpro.com.ua/uk/document/51103
https://qdpro.com.ua/uk/document/53012

