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JEPXKABHUHA TOPT'OBEJIbHO-EKOHOMIUYHU YHIBEPCUTET
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Ta TYPUCTUYHOIO Oi3HECY 0i3HECY

CrnenianbHicte 073 «MeHeKMEHT
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3ATBEPIKYIO

3aB. kadeapu
rOTEIBHO-PECTOPAHHOTO

Oi3Hecy
npod. A.A. Mazapaki
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3ABJAHHA
HA BUIIYCKHY KBaJidikauiiiHy po0oTy CTyAeHTOBI

Ynosnuenko Karepuni IlerpiBHi
(ipi3BwuiLe, iM’s1, IO OATHKOBI)

1. Tema BunyckHoi kBaididgikamiiinoi podorm: Cucrema SMM-

MeHEDKMEHTY pectopany «Veranda on the river», m. Kuis.
3aTtBepkeHa Haka3oM pextopa Bim «30» BepecHs 2022 p. No2420

2. Ctpok 31a4i cTyaeHTOM 3aKiHuyeHoi podoru: 02 uepBHsa 2023p.

3. LlintboBa ycTaHOBKA Ta BHXiJHI JaHi 710 BUIMYCKHOI KBajidikauiiHoi
pobotu: Mema pobomu — JOCIHIJDKCHHS TEOPETUYHUX 3acaja Ta
PO3pOOJICHHS MPAKTUYHUX PEKOMEHAIM MO0 YJOCKOHAICHHS CHUCTEMU
SMM-MeHeKMEHTY cy0’ €KTa pecTOpaHHOTO Oi3HECY.
06’ekm Odocnioxcenns — mporec po3pobieHHs 1 peanizamii cuctemu SMM-
MEHEDKMEHTY Cy0’€KTa PECTOpaHHOTO Oi3HECY.
lIpeomem Oocniddcennss — TEOPETUUHI, METOJIOJIOTIYHI Ta MPAKTUYHI 3acau
po3pobnenHs 1 peamizamii cuctemu SMM-MEHEKMEHTY pPECTOpaHy

«Veranda on the river», m. Kuis.



4. 3micT BUILYCKHOI KBaTI(IKaniiiHOI po00TH (MepeJIik NUTAHb 32 KOKHUM
po3aijiom ):

BCTVII

PO3ALI 1. AHAJII3 CUCTEMHU SMM-MEHEJUKMEHTY PECTOPAHY
«BEPAHJIA HA JIHITIPI», M.KMIB.

1.1. Teopetuuni 3acanu cuctemu CMM-MeHEKMEHTY pecTopaHy.

1.2. OpranizaifiiiHo-eKOHOMIYHA XapaKTePUCTUKA PECTOPaHy.

1.3 Omuinka cucremu SMM-MeHeKMEHTY pecTopaHy.

pPoO3aAI 2. YAOCKOHAJIEHHA CHUCTEMHU SMM-MEHE/DKMEHTY
PECTOPAHY «BEPAHJIA HA JJHIITPI», M.KUIB.

2.1 ExoHOM14HE OOIpYHTYBaHHs MPOTpaMu 3aX0/A1B yA0CKOHaNeHHs: podotn CMM
y pectopaHi «Bepanna Ha J[HInpi».

2.2 Tlporpama 3axoniB ynockoHanaeHHs pobotu CMM y pectopani «Bepannaa Ha
JHITIp1».

BNCHOBKHA

CIIMCOK BUKOPUCTAHUX JI’)KEPEJI

JNOJATKHN



1. KajsengapHuii niiaH BUKOHAHHA Po0OTH:

No 3/ HasBa etamniB HanMcaHHS BUITYCKHO1 Tepwmitn BrKOHAHHA eTaris podoTH
o 3/11 L. AN
KBaJI1(PIKAIIIMHO1 0boTu
¢ P 3a nIaHoM DaKTUYHO
1.09.2022 p. 30.09.2022
1 Bubip memu sunyckroi keanigikayitinoi po6omu 01.09.20 ]I: 300920 01.09.2022 p. 30.09.2022 p.
Odpopmaenns i 3ameepOdicenHts: 3a60AHHSL HA BUNYCKHY 30.09.2022 p.-
.09.2022 p.- 30.12.2022 p.
2 Keanighixayitiny pobomy 30.12.2022 p. 30X 2 p.- 30, P22
1.02.2022 p.-02.03.202
3 Hanucanms 1 po30iny eunycknoi keanighixayitinoi po6omu 03720 l; 02 QeRg2s 01.02.2022 p.-02.03.2023 p.
07.03.2023 p.- 07.03.2023 p.-
6 Hanucanns 2 po30iny eunycknoi keanighixayitinoi pobomu
23.05.2023 p. 23.05.2023 p.
11 jil i’ keanighixayininoi 4.05.2023 p. 29.05.
8 on'e[?ez)mu 3axucm eunycknoi kearigikayiinoi pobomu y 24.05.2023 p. 29.05.2023 24.052023 p. 29.05.2023 p.
KOMiCIsAX p.
9 Iooanns eunycknoi keanighikayitinoi po6omu  na kageopy 02.06.2023 p. 02.06.2023 p.
10 Tooanus eunycknoi K@afud)mawur.tm pobomu 0o dexanamy O 03.06.2023 p. 03.06.2023 p.
OMPUMAHHS HANPABTEHHS HA 308HIUUHE PEYeH3YBAHHS
11 Ilioecomoska mamepianié sunyckuoi keanigixkayitinoi pobomu
00 3axucmy 6 ek3ameHayinit Komicii
12 iZjZSZI 8UNYCKHOI Kéanighikayiitnoi pobomu 6 exzameHayitiHil HARLY Ao 8 Rimrof e\ possay
6. Jlara Bumaui 3aBmanHs «14» xoBTHs 2022 p.
7. KepiBHUK BUITYCKHOT KBai(iKaIiiHo1
pobotu, a.e.H., mpod. M. B. bocoBcrka
(nionuc) (iniyianu, npizeuwye)
8. T'apaHT OCBITHBOI IPOTpPaMH K.€.H, JIOII. T.M. Tkauayk
(nionuc) (iniyianu, npizeuuye)
9. 3aBI[aHH$I HpHﬁHﬂB 10 BUKOHAHHA
CTYACHT-AUILIOMHUK K.II. Y noBnyenko
(nionuc) (iniyianu, npizeuuse)




10.Biaryk HayKoBOro Ke€piBHHKa BUITYCKHO1 KBali(piKaLiiftHOI poOOTH:
Crynenrka Karepuaa Y 1oBHUEHKO BUKOHAJIA BUNYCKHY KBadldIKAIHHY po0OTY V

BU3HAYEHUNW TEPMIH 3T1THO 3aTBEP/DKEHOTO KAJICHIAPHOTO IUIAHY. 3a 3MICTOM,

CTPVKTYPOIO Ta OMOpMIEHHAM po0dOTa BIUIMOBIIAE VCIM BHUMOTraM. BunyckHa

kBajidikamiiaa podoTa CKIAMAETHCS 31 BCTYIY, ABOX DPO3AUIIB, BHCHOBKIB Ta

OPOMO3UIHN, CITUCKY BUKOPUCTAHUX JKEDEIT Ta JTONATKIB.

VY BUOVCKHIA POOOTI PO3MISIHYTO TEOPETHYHI, METOAWYHI W IPAKTHYHI 3aCaau
SMM MeHemKMEHTY VvV pecTtopaHHoMy 0Oi3Hecl. IlpoBeneHO HOCIIKEHHS

e(heKTUBHOCT]I JISJIBHOCTI PECTOPAHY, 3JIHCHEHO JIArHOCTUKY MApKETHUHTY Ta

OIIHKY cucteMru SMM wmeHemkMeHTy . Ha oCHOBI pe3vibTaTiB aHAJIITHYHUX

I[OCJIi)I)KCHB., IIPOBCACHUX CTYICHTOM, O6FDVHTOB3HO HaripaAMHU VYIAOCKOHAJICHHA

npoiiecie SMM MeEHEIHDKMEHTY B AOCIIDKYBAHOMY MIIMPUEMCTBI, PO3POOJIEHO

IporpamMy SaXOI[iB ., BH3HAYCHO Cd)CKTI/IBHiCTB 3aIIpOIIOHOBAHHUX BaXOI[iB JJIA

PECTOPAHY.
PobGoTta € 3aBCPHICHOIO CaMOCTIMHOIO HAaYKOBOIO IIpaliC0, Ma€ TIPAKTHUYHC

3HaueHHA. PekoMeHnyeThscst 10 3axucty B EK.

HaykoBuii kepiBHUK BUITYCKHOI KBasTipiKaIiiHOT poOboTH

(nionuc, dama)
11. BucHOBOK Mpo BUITYCKHY KBaTiikaIiiHy poOoTy:

Bunyckna kBamidikariiina pob6orta cTyzeHTa Moke OyTH JOIMYyIIeHa 10 3aXUCTY
eK3aMeHalliH1il KoMicii.

(npizeuwe, iniyianu)

["apaHT OCBITHBOT ITPOTPaAMH:

(nionuc, npizeuwe, iniyianu)

3aBigyBad kadeapu:

(nionuc, npizguwe, iniyiaiu)

«_» 2023 p.
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Beryn

AKTyajJibHicTh TemMH. Ha croromuimHiii aeHr podora SMM B pecTopaHHOMY
0i3HecC1 € JOCUTh BaXKIMBOIO. OCHOBHUM apryMEHTOM IO L€l TEMU € PO3BUTOK
COLIIAJIbHUX Me/lla Ta BeO—TEeXHOJIOT1H, K1 103BOJISIOTh PECTOPAHY B3aEMOISATH Ta
CIUIKYBATHUCSl 13 CBOIMHU KIIEHTaAMHU 4Yepe3 KaHaldW COILIAIBHUX MEpPEkK, Takl SK
Facebook, YouTube, Instagram, TikTok tomo. Takox MOKHa [IOAATH, IO
PO3BHUTOK PECTOPAHHOrO Oi3HECY HampsMy 3alexuTh Bl CMM—-MeHEeKMEHTY Ta
PO3BUTKY COITIAIbBHIX MEPEK.
Bupuennsam BiiuBy SMM y cyqacHoMy O13HECT JOCITIKYBAJIM TaKl BITYM3HSHI Ta
3apyoixkHI HaykoBui: Din bapnen, Jlein Xaitnemaep, Jxeiicon ®paiin, Jxomi
Kyxk, Illon Kennen, Anam Anbtep.

Mera: nizHatuch npo cucremy SMM-menemxkMenTy B pectopani «Veranda
on the river»,

3aBaaHHs: aaTH OIIHKY po6oTtu SMM B pectopanHoMy Oi3Heci. BuBuutu
METOIH BIOCKOHaIeHHS podotn SMM y pecropani «Veranda on the river».

O0’exktom KkypcoBoi pobotu € TOB «Veranda on the river», sxwuii
3HaXOIUTHCS 3a ajapecoro: YkpaiHa, mictro KwuiB, mammit p—H Ileuepcbkui,
HaGepexne moce 11A.

OcHOBHMMM BHAAMM [JiSVIBHOCTI pecTopaHy € HaJaHHS TOCIYT
MOOUTEHOTO
XapuyBaHHS, MOCTAYaHHS TOTOBUX CTPaB JUIA TOJIN, MOCTAa4YaHHS 1HIIUX TOTOBUX
CTpaB, 0OCIIYyTOBYBaHHSI HATIOSMH.

IIpeameTom nocaimkeHHs € cucteMa SMM—MeHeKMEHTY pecTOpaHHOTO
Oi3Hecy Ha mpuKiaai 3akinany «Veranda on the river».

MeToau A0CHiIKeHb, [0 BUKOPHCTOBYIOTHCS B KYPCOBIH po0OOTi: METON
CIIOCTEPEKCHHS, TCOPETUYHUN aHaJI3 1 CHHTE3, MOPIBHSJIBHUN METOJ] TPYHTYEThCS
Ha BUKOPUCTAHHI TPUHIMIY €IHOCTI Teopii Ta MPAKTUKH, TIpapiyHUA Ta

TaOJIMYHUN a TAKOK CTATUCTUYHUI METOIH.



Crpykrypa Ta o0csr KypcoBoi poOOTH: poOOTa CKIIala€Thbesl 31 BCTYITY, IBOX
pO3AiTiB, BUCHOBKY, Ta CITUCKY BUKOPUCTAHUX JKepes. 3araabHU 00CcsAT poOoTH

CTaHOBUTH 38 CTOPIHOK, CIIMCOK BUKOPUCTAHUX JIxKepes Haliuye 31 HaliMeHyBaHb.



PO3/J1JI 1. Anaui3 cucteMu SMM-MeHeT:KMEHTY pecTOpaHy
«Bepanga na /Ininpi», m.Kuis.
1.1. Teopernuni 3acagu cucremu CMM-MeHeKMEHTY pecTOPaHy

Cytb Ta 3nauendss SMM ta SMM—meHeKMeHTY.

SMM (Social Media Marketing) 3'sBuBcsi mi3HilIe 3a PO3KPYTKY CAWTIB
(SEO) y momykoBux cucremax. SEO (aOpeBiatypa Bix Search Engine
Optimization) — xomruieKkc 3axOJiB TO 30UIbIICHHIO BIABIIYBaHHS CalTy B
MOITYKOBHX CHCTEMaxX 3a MIJOBHUMH TONIYKOBHMH 3amuTaMu. TO4YHY naary
Ha3BaTH HEMOJKJIMBO, aje i MOXHa TIOB'SI3aTH 3 MOYATKOM pPOOOTH MEpITUX
comianbHUX Mepexx. SMM Ttoi ctaB cBoro poay BinranyxeHHsm SEO. SMM cras
e(peKTUBHUM IHCTPYMEHTOM IIICJISI CTBOPEHHS BEIMKHUX COIIAIbHUX MEPEkK Ta
wiargpopm, noaiouux YouTube, Instagram, TikTok, Facebook a6o TaitTep.
VHIKaIBHICTh COILIAJIBHUX MeEJla MOJSIraE B TOMY, 10 BOHH JalOTh MOXJIUBICTh
MIATPUEMCTBY B3a€EMOJISATH O€3MOCePeTHBO 31 CIIOKMBadaMu, 0e3 HaB’s3JIMBOT il

TPaAUIIIHHUX MAPKETHHTOBUX TEXHOJIOT1M.

Po3ymHe BUKOpHCTaHHS MapKETHHTY B COILIATHHUX MeJlia MOXKe €eKTHBHO
BIUTMHYTH Ha IMUDK OpeHIa, mpoTe Ha MOYaTKy MIsJIBHOCTI, 06€3 MomepeaIHbOoro
JOCBily Ta PO3YMiHHS, MOXKEC BHSBUTHUCS HEIPOCTHM 3aBIAaHHSAM, a B JICIKUX

BUITQ/IKaX HABITh HETAaTUBHO BIUIMHYTH HA JSUTBHICTH CAMOTO TIAIIPUEMCTBA.

HesBakaroum Ha Te, 110 COIiaibHI Melia TyKe pi3HOMaHITHI, MapPKETOIOTH—
MPAKTUKH 37e0UTBIIOr0 HA/AIOTh MepeBary caMe ColliaJbHUM MepexkaM, ajKe Ha
Cy4yaCHOMY €Talli BOHH € CBOEPITHUM TOETHAHHIM BEJUKOI KUIBKOCT1 CEpPBICIB, 110

ICHYIOTh y Mepex1 [HTepHerT.

€nuHoro Ta 3arambHONpUIHITOr0 Bu3HaYeHHS SMM Ha ceromHi He icHYE,
MpoTe, aHAN3yI4HM MyOJikaiii 3a3HaueHHUX HIDK4Ye aBTopiB (Tabm. 1), MoxHA
chopmymoBatn Take Bu3HaueHHs: Social Media Marketing — ocoOnuBuit
IHCTpyMEHT [HTepHET-MapKeTUHry, 110 Mepeadadyae MPOCYBaHHS MPOIYKTY,

MOCJIYry, KOMIIaHli 4yh OpeHJa 3a paxyHOK BUKOPHUCTAHHSI COILIaIbHUX Mejia,



KOHTEHT SIKUX CTBOPIOETBCSI Ta OHOBIIOETHCA 3YCHJUISIMH 1X BIJB1IYyBayiB.
3amycKaro4u MEXaHI3MU BIPYCHOIO MApKETHHTY, BOHHM 30UIBLIYIOTH HE JIUIIE
KUIBKICTh 1H(OpMAIlil, BUCBITJIICHOI HA CailTl, a TAaKOX MiJABUILYIOTh HOr0 PEUTUHT
y MOIIYKOBUX CUCTEMAX.
Tabnuys 1.1
Cucrematnu3yBaHHS NIAXOAIB A0 TPAKTYBAaHHS MOHSATTS

«Social Media Marketing»

SMM - 1e:
3axogu 13 ctBOpeHHs | [Ipoiec JISITBbHICTE
KOHTEHTY
o < w
= = = 27
Qo jas) > s
a & 2 & = [HCTpyMEHT
<
& o = S 2
ABTOp > = =] = o /A | 3a]y4YEeHHs
= on = = s N
= () = > = < \
= & 2 o > 2 | croxuBaviB
= “ =
an . — o bl
a. = 2 | & % = =
Q (@) te) < v ] Q =
= o Q@ .~ e joF = o
= = =2 9 as!
= m 2 2 w 5 = o 2
2 F |2 % |E X o g =
2 | 2 B s | g 5 8 |2 2
O T = % > = 2 O Q, 3
2 | E| E(B |B& B 8
m O | o | om B | O > T = =
[IIuBiHCBEKI | + + +
b.,
JlabpoBchKi
Hetimoc /1. +
Poy3z M. + + +
Tpatnep K., + +
Kanme .
EBanc /1., + +
MaxkKi Ix.
Myxani I1. W F
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CrelinGepr +

C.

I'yueniyc C. & + +

Llimi Ta meTomomoriuni nigxoau B SMM.

Social Media Marketing — 1ie BeJIMKkuUl KOMIUIEKC IHCTPYMEHTIB 1 METOJUK
HA BHPILNIEHHS PI3HOMaHITHUX MapKETUHTOBHMX 3aBlaHb. MOXHa BUIUIUTH Taki
OCHOBHI IT1/I1, SKUX MOKHA JIOCATTH 3a JJonoMororxo SMM:
- (hopmyBaHHS JOATBLHOTO CTaBICHHS ayuTOPii 10 Oi13HECY.
ComianeHi Mepexi BIIKPUBAIOTH MOXMJIMBOCTI MPSIMOrO0 KOHTAKTy O13HECy 3
NpeICTaBHUKAMHU IIJTbOBOT  ayAuTOpii. 3a JOMOMOTOI0 MMyOJIiKaIlii KOPHUCHOTO
KOHTEHTY, poOOTH 3 3alepeueHHSIMHU, BIAMOBIAEH HAa KOMEHTapi, IyOmikarii
BIT'YKIB Ta MPOBEACHHS KOHKYPCIB €(DEeKTUBHO (POPMYETHCS JIOSIIHHE CTABIEHHS
70 OpeHny 3 00Ky ICHYIOUMX Ta MOTEHIIMHUX KIIEHTIB. Bix cTaBiaeHHs ayauTopii
BEJIMKOIO MIPOIO 3aJIeKUTh KOHBEPCis, OCKUIBKH SIKIIO JIFOANHA JOBIpsi€ KOMIIaHIi,
BiH 3 MEHIIIMMM CYMHIBaMH BUKOHY€ IUJIbOBI Jii.
- 3pPOCTaHHS BIII3HABAHOCTI OpPEHY.
['pamMoTHE BefEHHS KOPMOPATHUBHOI CHUIBHOTH Ta BUKOPUCTAHHS PEKIAMHUX
IHCTPYMEHTIB JIO3BOJIAIOTH OpraHi3yBaTH IIOMITHY TPUCYTHICTh OpeHIy y
comiabHUX Mepexax. JlOCATHEHHS 11i€1 METH CTBOPIOIOTHCS PEKIaMHI KaMIaHii,
OpIEHTOBaHI MAaKCHMaJlbHE OXOIUICHHsS. Taka pekiama KOIITYE  BITHOCHO
HEJIOPOTO, 110 TO3BOJISIE HABITH 13 HEBEJIUKUM OFOIKETOM 3pO0UTH OpeH I CIipaBi
BITI3HABAHUM.
- poOoTa 3 IMIIDKEM Ta penyTaIiero
XapakTepHa puca TMOBEIIHKH IO B 1HTEPHETI TOJATAE B TOMY, MO BOHHU
HabaraTo oxouille MOAUISIOTHCS Ha HEeraTHBHI MoBigomieHHs. Hanmpukiaa, ko
KYIUUICHUI BEJIOCHIIE]T BIAITYBAB OKYMIS, BIH HABPS YU 3aJUIITUThH MO3UTUBHUI
BIATYK. Anle SIKOM JBOKOJIICHMM TPAHCIOPT OJipa3y 37aMaBcsi, TO MOXHa 3
YIEBHEHICTIO TOBOPUTHU MPO TE, II0 HEraTMBHA Peakilisi y COLIaIbHUX Mepekax

3'sBritacst © Toro ok gHs. ComMepexi HamaroTh (DYHKITIOHAN, SIKMH 103BOJISE
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CBOE€YACHO BHSBJISITH Ta pearyBaTH Ha HETaTHUBHI kKoMeHTapi. Takox TyT 3aBxau
MOXXHA 3HAUTH MalJaHYMKH [UIsl ONYyOJIIKyBaHHS IMIJUKEBOTO KOHTEHTY JUIs
MIATPUMKHU XOPOILIOi penyTalii O13Hecy.

- 3aJy4eHHsI 10/aTKOBO1 YBaru 0 MPOAYKTY

3a J0MOMOTrOI0 TapreToBaHOi PEKJIAMU, PO3CUIIOK, PETAPTETUHTY, PO3MIIICHHS Y
CTOPOHHIX CHUIBHOTaX Ta BIPYCHOTO KOHTEHTY OI3HEC MOXE <«JIOCTYKATHUCS
OPAaKTUYHO J0 BCIiX 3pi31B HUIBOBOI ayAuTopii. Jlo TOro * y couiaJibHUX Mepexax
nependadeHo iHCTPYMEHTapiid, 110 J03BOJIIE KOHBEPTYBATH OTPHUMAaHy yBary Ha
peanbHi Mpoaaxi.

- TOBTOPHI KOHTAKTH 3 KJIIEHTAMHU

TexHomoriss peTapreTHHry [a€ MOKJIHMBICTh TOBEPTATH KOPUCTYBAdiB, sKi BXKE
3MIACHUIIM TOKYIIKY a00 3akiHuymiu 11 opopmieHHs. Hampukian, Ko JoauHa
NIOKJIaJla TOBapy y BIPTyaldbHUH KOIIUWK, aJie OCTATOYHO HE 3aKpuiia 3asiBKY, TO 3a
JIOTIOMOTOF0 PEKJIaMU caMe il MO>KHA HaraJaTu Ipo Te, 10 i 3aMOBJICHHS YeKa€e Ha
3aBepiieHHs. TakoX  peTapreTMHr  JonoMarae y  Ipojaxy  CYMYTHIX
ToBapiB. Hampukman, s$KIIO KOpPHCTYBad 3aMOBHB HOYTOYK, HOMY MOXHa
MOKa3yBaTH TMPOIO3HUIIiT TOKYIKH CYMKH 200 HACTUTbHOT CUCTEMH OXOJIOXKEHHS.

- MPOCTHUH BXiJ Y KOHKYPEHTHI HillIi

PexnamH1 IHCTpYMEHTH COLIIAIBHUX MEPEX JO3BOJISIIOTh KOHTAKTYBATH 3 UY>KHMHU
aynutopisMu. PekiiamoiaBertb MOXKe HacTPOITH IOKa3HW Ha yYYaCHHUKIB OYyIb—IKOi
CHUIBHOTH YM TPYIMH, M0 JO3BOJISIE IMBUIKO HAUUTUTH KaMIIAHIIO HA MPaBUIIBHY
aynuTopiro. Meton HE HaWCIpaBeNIUBIMUNA. Ajle  AKIIO Horo HE
BUKOPHUCTOBYBATH, TO L€ HE O3HA4ae€, IO HUM HE CKOPHCTAIOThCS Barli
KOHKYPEHTH.

1.2. Oprani3auniiiHo-eKOHOMIYHA XapaKTePUCTUKA PeCTOPAHY.

Jliis nociipkeHHs: oOpaHo cimeiHmin pecropan «Veranda on the rivery, mo
SBIIIETHCS YaCTHMHOIO MEpPEeXi pecTtopaHiB Ta roTeniB «PiB’epa rTpanpa miaszay.
«Veranda on the rivery cremianizyeTbcsl Ha a3iaTChbKiil, YKpaiHChKIN, 1TATIHCHKIH,
aMEpPUKAHCBHKIN, CepeA3eMHOMOPCHKIA Ta MIBHIYHOEBPOMEHUCHKIA KYXHAX 3

IIUPOKUM aCOPTUMEHTOM CTpaB 1 BHUCOKMM pIBHEM OOCIYyrOBYBaHHS, LIO
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3HaxonuThes 3a anpecoro: M. KuiB, HabGepexne moce 11A. Jlane mianpueMcTBO

Ma€e CaMOCTIMHMI OanaHcC, /i€ Ha OCHOBI MOBHOI'O T'OCHOJAPCHKOrO PO3paxyHKY,

B3a€MOOKYITHOCTI Ta caMO(iHAHCYBaHHS, CAMOCTIMHO IJIaHY€ CBOIO JISIBHICTh Ta

BU3HAYae ii HanpsMkH. 3a GopMoIo BiIacHOCTI pectopan «Veranda on the river» e

ToBapuctBoM 3 oomexeHoro BianoBigaibHicTio (TOB "BEPAHIA HA JHIIIPI").

Jlns moBHoro omwmcy mianmpuemctBa «Veranda on the rivery(tabmumg 1.2) Oyio

HaBeJICHO BiIOMOCTI Mpo Mepexy «PiB’epa rpann miasza» (tadbnuis 1.1).

Tabnuysa 1.2
3aranbHi BifomocTi Mepesxi «PiB’epa rpany miasa» [1]
Ne | O3Haka XapaKkTepuCcTUKa
3/m
1. |IloBHe HaiiMenyBaHHa | TOBAPUCTBO 3  OBMEXEHOIO
IOPUIUYHOT 0cOo0U BIAITOBIJAJIBHICTIO "PIB'€PA
I'PAH/I TUTA3A"

2. | CkopoueHa Ha3Ba

TOB "PIB'€PA I'PAH/I ITJTA3A"

3. | Craryc ropuan4Hoi ocoou 3apeecTpoBaHUi (ctanom Ha
23.02.2022p)

4. | Kog €EAPIIOY 34527349

5. | Mlara peectparii 18. 07. 2006 p.

6. | YmoBHOBaxkeHi ocoOu [lTeBuenko Oner Bonoaumupouy

7. | Po3mip cTaryTHOTO Kamitaimy 5700 000.00 rpH.

8. | OpranizariitHo—tipaBoBa hopma | ToBapHCTBO 3 00MEKEHOI0
BIJIIOBIIAIbHICTIO

9. | ®opma BIacHOCTI [IpuBatHa

10. | Buam mismbHOCTI 4711 — PoznmpibHa  TOpriBisi B

13




HeCHerlaIi30BaHUX Mara3suHax

NIEPEBAXKHO NPOAYKTAMHU  Xap4yyBaHHS,

Ha1mosaMu Ta TFOTFOHOBUMU BI/IpO6aMI/I

56.10

JisSIBHICTE  pECTOpaHIB,

HaJaHHS TOCIyT MOOUIBHOIO XapyyBaHHs

56.21 — TloctauaHHsI TOTOBUX CTpaB JJIsI

MMO1H

56.29 — TIlocrauaHHsa IHIIUX TOTOBUX

CTpaB

56.30 — OOGcayroByBaHHS HaNoOsIMU

11.

IOpunnuna aapeca

VYkpaina, 01133, micro Kwuis, OymnwsBap
Jleci Ykpainku, OyamHok 30A

Tabnuysa 1.3

3aranbHi BitoMocTi cimeiinoro pecropany «Veranda on the river» [1]

Ne | O3naka XapaKTepuCTHKa

3/m

1. | IloBHe HaliMenyBaHHg | TOBAPUCTBO 3  OBMEXEHOIO

IOPUINYHOT 0OCOOU BIAITOBIAAJIBHICTIO "BEPAH/JIA

HA JHITIPI"

2. | CxopoueHa Ha3Ba TOB «<BEPAHJIA HA JTHITIPI»

3. | Ha3Ba anrmiiicbkoro «VERANDA ON THE RIVER»

3. | Cratyc ropuanaHoi ocoou 3apeecTpoBaHUI (ctanoM Ha
23.02.2022p)

4. | Koxg €IPTIOY 34527348

5. | Hara peectparii 18. 07. 2008 p.

6. | YmoBHOBaXkeHi ocoOn [lleBuenko Oner BosogumupoBruy
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[. | Po3Mmip cTaTyTHOro Kamitainy

3400 000.00 rpH.

8. | OpraunizauiitHo—TipaBoBa popma | ToBapHuCTBO 3 00OMEKEHOI0
B1JIMOBIIAJIBHICTIO
9. | ®opma BracHoCTI [TpuBaTHa

10. | Buau missibHOCTL

JUisSBHICTE pecTOpaHiB, HAJaHHS IMOCIYT
MOOUIBHOTO XapyyBaHHS.

[TocTauaHHs rOTOBUX CTPaB AJIs MOAIM
[locTauyanHs HIIKMX TOTOBUX CTPaB

OGcnyroByBaHHS HAIMOSIMU

11. | Opuauuna agpeca

VYkpaina, 01133, micto Kuis, manuii p—H

[Meuepcokuii, Habepexxne moce 11A.

JIJIsi TIOBHOT'O OIKCY OpraHi3aliifHOl CTPYKTYypHU YOPABIIHHS CIMEWHOTO

pecropany «Veranda on the river» (Puc.l.2), Takok MOTpiOHO NPEACTaBUTH

OpraHizariifHy CTpyKTypy yIpaBiiHHS Mepexi «PiB’epa rpana rtaza» (Puc. 1.1).

Ha puc. 1.1. HaiiBUIIMM 3a i€papXi€l0 € BIACHUK, 3 SIKUM TICHO OB’ S3aHUMN

reHepabHUN JUPEKTOpP Ta AUPEKTOp 13 3arajibHUX NuTaHb. DYHKIII KepyBaHHS

PECTOPaHOM TOJISITAIOTh y 3IMCHEHHI: 3arajJbHOr0 KEePIBHUIITBA TIIIPHUEMCTBOM;

TEXHOJIOT1YHOT 1 TEXHIYHOI TiAroTyBaHHS BHUPOOHHIITBA 1 POOITHUKIB 10

0oOCIIyTOBYBaHHS; ~ TEXHIKO—CKOHOMIYHOTO  IUIaHYBaHHS;  TEXHIYHOTO 1

MIPOJIOBOJIBYOTO TOCTa4aHHs. B yImpaBiiHHI pPEeCTOpPaHOM BIAMOBiIalbHA POJIb

HAJICKUTh TUPEKTOPY.
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BnacHuK

leHepanbHUI AUPEKTOP

lFonoBHUI byxrantep

[InpeKTop 3 NUTaHb

/INpeKTop 3 NMUTaHb

OvpeKTop 3

OvipekTop 3

IMpeKTop 3 NMUTaHb

rPOMaACbKOro ! N 2 . .
1 Bioainy giHaHcis TEXHIYHUX NUTaHb MapKeTuHry
Ay B PO3MilLleHHA aginy ¢
|
3aBigyrounii MeHegxep MeHeakep CrapLunii SMM-meHesKep
BMPOOHMLTBA | cnyxbu —| 6aHKeTHOro Maicrep
6pOHIOBaHHA obcnyrosyBaHHs
MeTpaoTens |
MeHezaxep MeHeakep MeHemxep 3 MeHezsKep -
rocnogap4oi
LWed—Kyxap CNyx6M 4ap NUTaHb PEMOHTY p-eKn.aMHoro
obcnyrosysa YoM BiaAiny
HHA
MeHegxep L] Ynpasnasatounit
6aHKeTHOro L MeHeaxep Bigainom
o6cnyroByBaHHA cnyx6m 3apobiTHoi
ekcnayaTauii AIERT
HOMEpPHOro
doHay

Puc

. 1.1 Opranizariiiina cTpyKTypa yrpaBIiHHS Ha

TOB «PIB'€PA I'PAH/I ITIIA3A»

Opranizaiiiina CTpyKTypa yIpaBiiHHS pectopany «Veranda on the river»

npencrasinena Ha puc. 1.1. HaliBumum 3a iepapXi€io € BIaCHUK, 3 SKUM TICHO

OB’ I3aHUIM TeHEPAIBHUN JUPEKTOP Ta TOJOBHHM Oyxrantep. OyHKIIIT KepyBaHHS

MEpEXKEI0 TOJATalOTh y 3AIMCHEHHI: 3arajibHOr0 KEpIBHHUIITBA YCIX 3aKJIajliB

MepeXi; TEeXHOJOTIYHOI 1 TeXHIYHOT MiATOTYBAaHHS BUPOOHUIITBA 1 POOITHUKIB 0

00CITyroByBaHHS;

TEXHIYHOTO

1 IMpOAOBOJBYOI0 IIOCTAYaHHA Ta

VIPaBIIIHHI PECTOPAHOM BiJIMOBIJATBHA POJIh HAICKUTH AUPEKTOPY .

T"onoBHUM

Oyxranrep

Jupexrop

iHme. B

LT
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ToBapo3HaBelp AJMIHICTpaTOp 311y

Byxranrep— Med—kyxap bapmenu
KaJIbKYJISTOP B
Cy—1ed Crapiuii comenbe
Kacupu
[ed—kouauTep Comenbe
Komipauk o\
ed xonoaHOrO Crapiui odimianTu
3aKyIHUK
exy .
IPOJJOBOJILYUX Odiuiantu
TOBApIB e rapsyoro nexy
Panepu
3aKynHUK Kyxapu
MUIHUKHN CTOIIOBOTO
KaHLIETSPChKUX | - _
roBapis OMIYHHMKHU KyXapiB oCy1y
MuliHnku [TpubupanpHUKH
KyXOHHOT'O IIOCYZy

Puc 1.2 «Opranizaiiiiina CTpykTypa CIMEHHOTO peCTOpaHy
«Veranda on the river»»
B ympaBniHHI pecTOpaHOM BIAMOBIAaTbHA POJIb HAJNEKUTHh JUPEKTOPY.
JIupekTop pecTopaHy OpraHizoBYy€ BCIO POOOTY 3akiiaay 1 Hece BiANMOBINAIBHICTH

3a MOro CTaH 1 JISIBHICTD.

Tabnuysa 1.4
MicTkicTh ciMeitHoTO pectopany «Veranda on the river»
3ain/k—Tb 0C10 Banker Qypuiet
1 moBepx 100 130
2 moBepx 100 140
JliTHs BepaHma 40 50
Bceroro 240 320
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1.3 Ouinka poooru SMM—-MeHeKMEHTY B peCTOpPaHi.

Ha cporoanimuii gesb SMM BUKOHYE BaXJIUBY pOJib Yy PO3BUTKY 1
MPOCYBaHHIO 0OaraTh0X BHUMIB JLUIBHOCTI JroguHd. OpHUM 13  TOCTIMHUX
kopucTyBauiB SMM-nociayramu € pecropanu, kade, 0apu, KaB gpHI, JIayHIXK—
3aKJIaJ M Ta IHII 3aKJIaJd TPOMaJIChKOTO XapuyBaHHs. [IpocyBaHHS pecTopaHy B
COIIIAVIBHUX Mepexkax MNOTpiOHE MJisi TOro, mo0 3HAWUTH MOTEHIINHUX TOCTEeH 1
OIIBUIIMTH  JIOSUIBHICTh  MOCTIMHMX BinBiAyBadiB. SMM B pecTtopaHi SK
IHCTPYMEHT i 30UTbIIEHHs MpojaxiB. 3a gomnomororo SMM pectopan Hazaae
BCIO 1H(pOpMaIlilo, SKa I[IKABUTh CIIOXKUBAYIB, TOOTO O3HAMOMIIIOE B TIEPITY YEpry 3
CTHJIEM Ta aTMOC(EpOr0 pecTopaHy, TaKOX MPOMOHYE 03HAHOMUTHUCH 3 MEHIO UM
0apoM Ta Ooro HOBUHKAMHU.

PoGororo SMM B pecropani «Veranda on the rivery ympasise
MapkeTuHroBui  Bigaul. CaMe  MapKeTMHTOBHM  MEHEIKMEHT  BUKOHYE
KOOpJUHYIOYY pOJib, JOMOMAararoyd JOCSITTH 3TOAM BCEPENMHI PECcTOpaHy,
BU3HAUAIOUM HANPSIMKU 1i PO3BUTKY, CTUMYJIOIOUM BHYTPILIHE CIIBPOOITHUIITBO,
KOOPJMHYIOYHM PO3MOILI PECYPCIB 1 OKPECIIOIYHM 3aBJIaHHS, BUXOIIUN 3 SKHUX,
pecTopaH po3paxoBye peaizyBaTH CBOi MapKETHHIOB1 M. MapKeTHHTOBUU
MEHEDKMEHT y cTpyKTypi SMM nonomarae BTUIMTH Takl LIl MIANPUEMCTBA SIK:
MPOCYBAaHHS BJACHUX TOBApiB, JIOSJIBHICTH CIIOKMBA4iB, aBTOHOMHI IPOJaXi,
pocyBaHHA OpeHay. 3a gonomMororo SMM € MOXIUBICTh PO3MOBICTH MPO CBOIO
KOMITaHi10, MOCIYTH Y TOBAPH, IPUUHITH 3aMOBJICHHS, @ TAKOXK JJATH MOKIIUBICTh
CBO1H IUTBOBIN ayAUTOPIT MOAUTATUCS 3 ITHITUMU. 3aIlIKaBICHUHN KJIIEHT, BUBUYAIOUH
pecTopaH, 000B'SI3KOBO 3BEpHE yBary Ha ii mpodisi y comialbHUX MEPEKaXx.

SxicaHi  mpodim  TOKpamyrOTh  JOSUTBHICTH  MOTCHI[IWHHUX  KIIIEHTIB,
MiABUIIYIOTh CTYIIHb JOBIpM Ta 3aJ0BOJICHOCTI. I, SK HACTINOK, 30LIBIIYIOTH
KoHBepciro. Pecropan, sikuit He 00IThCSI KOMYHIKYBaTH 3 CYCHUTIBCTBOM, BUTIISIAE
CBIZIOMO Kpallle Ta CHUJIbHIIIE, HDK 3akiaj, 3aMKHYTHH BCEpPEAWHI OJHOTO

OCHOBHOTO caity. ['pamotHa ctpareriss SMM Ta i sikicHe BUKOHAHHS MPAKTUYHO
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rapaHTye, WO y MOTEHIIMHUX BIIBIAYBaudiB y PE3yJIbTaTl CKIIAJEThCA CaM€ TakKe
BpaXXE€HHS BIJ pECcTOpaHy, SKE IpalfoBaTUME Ha MOKpalleHHs KoHBepcii. Kpim
bOT0, aHaji3 Tpadiky Ta KOHBEPCIH 13 COIIaIbHUX MEPEXK MO3BOJUTH MOKPAIIUTH
MapKETUHTOBY CTpATErito B IUIOMY. [, MOXKJIMBO, PO3IIUPUTH IUIHOBY ayAUTOPIIO.
MapKeTHHT y COIlIaJbHUX MEpekKax MOXKe CTaTH CEpPHO3HOI0 TEepPeBaroro Ui
Oynb—sikoro OizHecy. HacmpaBal Hemae >KOOHUX IIJICTaB HE BIPOBAKYBATH
coIfiayibHI MeJlla Y Ballly CTpaTerio npocyBanHs — SMM HacTUIbKU peHTaOenbHE
BKJIQJICHHS, 110 MPO II€ TOYHO HE JIOBEACTHCS IITKOAYBaTH. BUIIEHO OCHOBHI
33J1adyi  MApPKETUHTOBOTO MCHEIKMEHTY I MIANPUEMHHIIBKOT  CTPYKTYPH,
JOTPUMAHHS SIKUX IOJICTITYE PO3POOKY TUTaHY MAapKETHHTY.

o6 ominutu pobory CCM—meHemkMeHTy B pectopaHi «Veranda on the
river» MOTPIOHO omHcaTH yxke icHywoul o0 ekt SMM B mpoctopi IHTEepHery.
OCHOBHUM JDKEpEIoM MapKeTUHTY pecTopany «Veranda on the river» € HOro cair.
[2]

Lleti caiiT, opieHTOBaHMM Ha Te, MO0 MOTEHIIIMHI TOCTI MaJi 3MOTY HeE
BIJIBIAYIOUM 3aKjia] MOPUHYTU B atMocdepy. [HTepakTHBHE MEHIO JO0moMarae
MOTECHIIIMHOMY KIIIEHTY 3a37ajerilb OMIHUTH Ta oOpaTh KyXHIO Ha CBid CMak, He
KYIITYBaBIIIA CTPaBU JO 1IOTO.

Takox Ha caliTi BU MOXETe JI3HATUCh MPO CBITCHKI 3aX0JIH, IO MPOXOISITh
B pecropaHi «Veranda on the river». Tam po3moBimaeThCcss Mpo IBEHTH IO CBSAT
pa3oM 3 YKpaiHCBKMMH Ta BCECBITHIMU 3ipKaMH a0 eKCTlepTaMH B TacTpo
iHaycTpli. TakoX TaM € KyTOYOK CIOXKMBaya, JIe TOCTI MOXYTh I3HATHCH IIPO
ceprudikaTu 3aKiamy.

JlocuTth MOTYKHUM € aKayHT B COIIalibHIN Mepexi Instagram, amxe mae 25,1
TUCSTY TIANMUCHUKIB. B CBOIX MOCTax BOHU TPAHCHIOIOTH CBOI CTPaBH Ta HABUUYKH
CBOIX KyXapiB, MOJAIO4YM iX POOOTYy SIK MHUCTEUTBO. Y CBOIX CTOpi BOHH
PO3MOBIAAIOTH MPO «ICTOPUYHI» BWHA, IBEHTH, MPOBEICHHA OaHKETIB Ha PI3HY
TEMATUKy, TaKOXX BOHU 3HAHOMJISITH CBOIX BIJIBIAYBayiB 3 MEPCOHAIOM. AJKe

BI3UTHOIO KAapTOI € HE TUIBKM BUIYKaHa KyXHs Ha Oepesi piuku JlHinmpo, a i
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npodeciiiHuil Ta MPUBITHUHN MepcoHall. 3a gomomororo Instagram mocTiiiHi rocTi
PO3MOBIIAIOTH PO CBIl BIAMOYMHOK B IbOMY 3akiai. [3]

Takox MonyJasipHUM € akayHT B coil. Mepexi Facebook, mo mae 10,5 tucsy
nianucHukiB. Ha ixuiit cropinmi Facebook, Texx mMokHa 03HAWOMHTHCH 3 MEHIO,
HOBMHKamMHu Ta iBeHTamu. B Facebook «Veranda on the river» Hamae 3Mory
BiJIB1lyBayaM 3aJIMIIUTH BIATYK PO BIATIOYMHOK B pecTopaHi. [4]

Takox «Veranda on the river» 3ailMaeThCcsi BaXJIMBOIO 1H(GOPMAIIITHOO
JisapHICTIO. BrnacHuk, 1med—kyxapi, coMellbe, OpeHA—OapMeHH Ta HaBiTh
00CIIyTOBYIOUMI TMEpCcoHal Jal0Th I1HTEPB’I0 Ta PO3IMOBIAAIOTH PO ICTOPIIO
CTBOPEHHS 3aKjiaay, CTpaB, CBOIO po0OTy Ta pecTtopaH B nuiomy. OxpiM poOOTH
pecTopaHy, MOKHA OIJITHYTH BiJI€O MPO Pi3HI IBEHTH 3 y4YacTHO 31pPOK, BITOMHUX
Moy0i3HECMEH1B, KOMIKIB Ta TAHITIOPUCTIB.

OpHMMH 13 THX XTO JOIOMAarajiy JOCSITTH YCIiXy 3a gornomMororo SMM Oymin
3aaisiHl Taki BuAatHi ocobm sk Hacrta Komencwvkux, Jlama Actad’eBa, Hino

Karamanze, Terstna ABpamenko, Onexcanap JlemeHnko Ta iHiIi.

I0TV6 . . Ne Hazpa KinbkicTe
o | IlinmacHuKM akayHTiB _ . :
- 3/I1 | comiajabHOI | MiAIMHCHHUKIB,

deiicbyk % Mepexi )
28% THC. 0C10

\ 1. | Instagram 15,1

IHcTarpam
65% 2. Facebook 10,6
3. YouTube 2,6
= |HcTarpam = delicbyK OTy6

Puc. 1.3 «OxormuieHHS B COIIAIBHAX MEPEKaxX»

Ha miarpami 1.1 300paskeHa KiTbKICTh MAMUCHUKIB HA aKayHTaX peCTOPaHy
«Veranda on the river» B coliaabHUX Meperxax, Takux sk Instagram, Facebook Ta
YouTube. Ili gani cBimuaTh MPO piBEeHb PO3BUTKY aKAYHTIB B IIUX COIl. MEPEIKaX.

Takox BHAHO MPIOPUTETHICTH pecTopaHy, moao SMM Bkiagenb. Hactymna
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aiarpama 2.2 BimoOpakae BUTpaTH B MICAIb HA PO3BUTOK aKayHTIB B COLIAJIBbHUX

Mepexax 3a JornoMororo SMM.

Butparu Ha po3BUTOK aKayHTIB B MICSIIb

1.4

50.4

= [nstagram B TUC.TPH = Facebook B T1c.rpH YouTube B TMC.rpH

Puc. 1.4 Butpat Ha pO3BUTOK aKaHTIB B MICSIlb

Butpartu B cepenapromy Ha:

— (ororpadis, siki poOIATH AKiCHUM KOHTEH ((PoTO,BizIEO TA 1H.;

— SMM-nukiB Buutomy. Tak K came Il CHEIaJiCTH aHali3yloTh Ta
BUKOPHUCTOBYIOTh KOHTEHT B COIIIAIBHUX Mepexax;

— TIOCTH BIJIOMUX JIFOJIEH 3 MI0yOi13HECY, OJIOTIHTY, 31pOK CIIOPTY Ta 1H.

Po6ora SMM-mMeHemkepa mnpumagae 6e3rnocepeHbO0 Ha aHaji3 1HTEPHET
npoctopy. € 5 OCHOBHHUX cMOCOOIB MJisi BUMIPIOBaHHS €(EKTUBHOCTI POOOTH
CMM wmeHemxkepa: [6, 144 ¢

— Aynutopis > Jlemorpadis Ta iHtepecu. llpu BMiTOMY BHKOpHUCTaHHI
nemorpadiqyHOro CIPSIMYBaHHS Ta HAIlUIGHHS 3a IHTEpECaMu MOKHA TapaHTyBaTH,
0 Ha CaWT TpHUAYyTh NOTPiOHI Jroau. Kpim Toro, mi BiIOMOCTI J0O3BOJIAIOTH
BU3HAYUTHU Ti CETMEHTH ayAUTOpii, SKi MOKW HE 3aJisHI B HAI[UICHHI, alleé SKUX
TaKO)K MOXE 3aI[iIKaBUTH MPOMO3UIIis KoMITaHii. [6, 144 c]

— Aynurtopis > CraTHcTHKA MO KOPUCTYBadaM. 3a TOMOMOTO0 I[LOTO 3BITY
MOKHA TIEPETJIsAaTH 1 aHaTI3yBaTH MOBENIHKY OKPEeMHUX KOPHCTYBadiB Ha OCHOBI
Client ID a6o User ID, a ne 3Bemeni gani. Xo4a BCi JaHi aHOHIMHI 1 TIOBHY
iHbOpPMAIIiI0 OTPUMATH HEMOXKIIUBO, KOPHUCHO 0aYuTH, SIK BiABITyBadl 3aX0AITh Ha

CalT MOBTOPHO, IEPEMIIIAIOTHCS 110 HHOMY, 1 KOJIM BOHHM TTOBEPTAIOThCS. Marouu B
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CBOEMY PpO3MOPSKEHH] 11 BIIOMOCTI, MOXHAa BHU3HAYUTU MATEPHU TOrO, SK
B1JIBIIyBa4l B3aEMOJIIIOTh 3 KOHTEHTOM. [6, 144 c]

— Kongepcis. 3a 3aMOBUYBaHHSIM BUKOPUCTOBYETHCS MOJENb aTpUOyLii 3a
OCTaHHIM KIIIKOM, Ha OCHOBI $IKOi 1 BHU3HA4aeTbca Jxepeno. Ilpu npomy He
OepeTbCs 10 yBaru, CKUIbKM pa3iB KOPUCTYBad BIJBilyBaB caliT abo akayHT A0
KOHBEpCIi, 13 AKUX JKEpeJl BiH MepEeX0IMB Ha HbOTO paHilie. [6, 144 c]

— Iuctpyment mnopiBHsHHS Mopened. 1106 oOilith oOMexeHHs Mojenl
aTpuOyI1lii 32 OCTAHHIM KJIIKOM, MO>KHa BUKOPHCTOBYBATH THCTPYMEHT MOPIBHAHHS
Monened. Y HbOMY MOXHa BKa3zaTH MoAenl atpuOyuii (Hanpukian, «OcTaHHE
B3aemoisy, «JliHiliHa» abo «llepiie B3aemomis») 1 B TaOGMHIN BIIOOpa3UTHUCS
KUTbKICTh KOHBEpCii (200 IIHHICTH, SIKIIO OyB OOpaHUl Iied mapamerTp) s
KO’KHOTO KaHally B PO3PaxyHKY 3a II€I0 MOJCIUT0. [HCTpYMEHT J103BOJISIE BUOpATH
OJIHOYACHO JBI abo Tpu Mozeni arpuOyuii 1 TOPIBHATH pe3yiabTaTH iX
3acTocyBaHHs. KpiM TOro, MOXHa CTBOPUTH CBOIO BIIaCHY MOjieb. [6, 145 ¢]

— AcorriiioBaHi KoHBepcii. 3aCTOCOBYETBCS MOJIENIb aTPUOYIIil 32 OCTaHHIM
KJIIKOM, B 3BITI IO acoOLiMOBaHIA KOHBEPCIi TaKOX HABOMATHCA y3arajibHEHI
BIZIOMOCTI IIPO poJib KaHaiiB. KaHam Moxe IpaTH TpH pOJIi B IUIIXY KOHBepCii: [6,
145 c]

* OCTAaHHS B3aEMOJIIsI — O€3MocepeIHBO TepeI KOHBEPCIEH0;
* JIOTIOMDKHA B3a€MOJIIs1 — Oy/Ib—IKa, 32 BUHATKOM OCTaHHBOT;
= [IepIia B3aeMOJIsl — PI3HOBU/L JOTIOMDKHOT.

[Ipu migroroBii SMM-3BITHOCTI TOJIOBHE — OpPIEHTYBAaTHCS Ha I[IOKa3
MOBHOI, a HE (parMeHTapHOI KapTHHH. PeanbHMI BIUIMB COIIAJIBHUX MEPEK
MO>KHA BIJICTE)KUTU B paMKaX MOJOPOXKI KIIIE€HTA.

Komn Mu 3HaemMo, 110 BUMIPIOEMO, 1 JIe B3ATH MOTPiOHI JaHi, MH MOYKEMO
CTBOPUTH 3BITHICTh, fIKa Bi0oOpa)ka€ peajbHUN BIUIMB TI€El aKTUBHOCTI, SIKY MH

MIPOBOANMO.
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PO3IIJI 2. VYaockonajieHnsa cucremu SMM-meHemkMeHTY pecTopaHy
«Bepanaa Ha {ninpi», M. Kuis.

2.1 ExoHoMiuHe OOIPYHTYBaHHSI MPOrpamMM 3aXOAiB YJAOCKOHAJEHHSI PO0OOTH
CMM vy pecropaHni «Bepanaa na Aninpi».

ExoHoMiuHEe OOIDYHTYBaHHS MPOTpaMH 3aXOJiB YIOCKOHAJICHHS pPOOOTH
CMM wMmoxe OyTH BaXXJIMBUM €TalloM B IUIaHYBaHHI Ta peanizamii crparerii
pectopany. OCHOBHI apryMeHTH €KOHOMIYHOI JOIUIBHOCTI Takoi Mporpamu
MOJKYTh BKIJIFOUATH HACTYITHE:

- 30UTbIICHHS €(QEKTUBHOCTI PEKJIAMHOI JISJIBHOCTI: Y JIOCKOHAJICHHS POOOTH
CMM wMoxe JOMOMOITH TMiABUIIUTH €(EKTUBHICTh PEKIAMHOI JISJIBHOCTI
opraHizamii B comianbHUX Mexdia. lle Moxe OyTH HOCATHYTO HIISXOM
BIOCKOHAJIGHHS  CTpaTerii  Taprery, KOHTEHT-MAapKeTHHTY, B3aeMOJii 31
CIUILHOTOIO, aHAJIITUKH Ta IHIINUX acreKkTiB poootu CMM. Ile Moxke mpusBecTy 10
30UTBIICHHST OOCSTIB TMPOJAXKIB, 3IYYEeHHS HOBHUX KIIEHTIB Ta TMOKPAIICHHS
3arajlbHOTO IMIKY OpeHay, IO MOXE MaTH IMO3UTHUBHHUHN BIUIUB HAa MPHUOYTOK
oprasizartii;

- 3HIDKEHHS BUTpaT Ha pekinamy: Edextusnima podora CMM Moxke T0mMOMOrTH
3HM3UTH BHUTPATU HA peKiaMy B coliadbHux Memia. lle moxke OyTu MOCSATHYTO
HUIIXOM ONTHUMI3allil peKIIaMHUX KaMITaHii, BUSBJICHHS HEBIAJIMUX CTpATEri Ta ix
BUIIPABJICHHS, BIOCKOHAJICHHS TMPOIIECIB B3a€MOJII 3 PEKIAMHUMH MIaTGOpMaMu
Ta 3a0€3MeUeHHs Kpalloro CHIBBIAHOIIEHHS IIHM Ta SKOCTI PEKJIaMHHUX
matepianiB. Ile Moxe J03BONIMTH 3C€KOHOMHMTHM  KOIITH  OpraHizamii 1
BUKOPUCTOBYBATH iX OLIbII €EKTUBHO B IHIINX HAMPSIMKAX JIsUTBHOCTI;

- 3HIDKCHHS BHTpAT Ha JOCHKeHHS puHky: CMM wmoxe OyTH KOpPHUCHUM
THCTpYMEHTOM JJis 300py 1H(opMallii Tpo CBOIX KOHKYPEHTIB Ta PHUHKOBI

TEHJICHIIl1. 3acCTOCYBaHHS AaHAJTITUYHOTO MPOrPAMHOTO 3a0C3MEUCHHS MOXKE
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JOTIOMOI'TH 310paTh Ta MPOaHaII3yBaTH L0 1HPOPMALIiI0, 3MEHILUBIIN BUTPATH Ha

JOCJIJIPKEHHSI pUHKY .

Tabnuys 2.5
OcHOBHI MOKa3HUKH (PIHAHCOBOI IISUILHOCTI CIMEMHOT'O peCTOpaHy
«Veranda on the river» B mepion 2020 — 2022 pp.

Iokazuuku | 2019 p. | 2020 p. | 2021 p. | AGcomotae | Bimnocue | 2022 p. | Abcomothe | Binnocue
BIIXWIEHHS | BIAXWJIEHH BIAXWJIEHHS | BIAXUJICHHS
1o 2021 p., s 10 2021 1o 2022p., 1o 2022p.,
THC. TPH. 4 (% THC. TPH.

p p-s 7o p %

Yucrtuii 20480, | 39020, | 55980, 1678,0 38,8 39209, |-16771,1 70

JOX1J Bix 7 4 4 3

peanizartii,

THC. TPH.

Co0iBapricts | 1103,3 | 1963,1 | 2650 686,9 26 1555,2 | -1094,8 58,6

peanizoBaHOi

IPOYKILT,

THC. TPH.

JlenHwmit 78,3 93,9 116,3 22,4 19,2 78,4 -37,9 67,4

TOBapooOIr,

THC. TPH.

YucTuii 156,6 197,8 232,6 34,8 25,1 142,8 -89,8 61,3

MpUOYTOK,

THC. TPH.

Penratensuic | 3,8 10 4.67 1,78 4.4 9,1 -8,4 10,4

Thb:

POYKIIL, %0

OcHOBHI 308,5 398,1 480,8 82,8 17,3 316,5 164,3 65,8

dbonHaH,

THUC. TPH.
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Oo6opoTHi 204,3 207,1 213,6 6,5 3,14 129,5 -84,1 60,6
dbonau,

THC. TPH.

donnosignay | 6,7 6,9 7 0,1 1,4 2,9 -4.1 41,4
a, THC. TPH.

®onnomictki | 0,56 0,58 0,57 0,01 1,7 0,25 -0,32 43,8
CTh
IpH.../TpH

donmo036po | 9,98 10,5 14,3 3,82 26,6 8 -6,3 55,9
€HICTD Ipalll,
THC. TPH/OC.

Cepennpoo00m | 82 82 82 0 0 43,4 -38,6 52,9
1KOBa
YUCENbHICTD,
oc.

[MpoxykrueHi | 331,76 | 475,85 | 682,68 | 206,83 30,29 377,8 -304,8 55,3
CTh TIparli,
THC. TPH/OC.

®onp omnatu | 2870,7 | 3731,7 | 4851,2 | 1119,51 23,4 3165,8 | -1685,4 65,2

mparti, THC. 1

IpH.

IDicepeno: cknadeno 3a mamepianamu niOnpUEMCmMea

AHanizyroun JaHi (GpiHaHCOBOI MiSUTBHOCTI TMignpueMcTBa 3a mepion 2019-
2021pp MOXXHA cKa3aTH, IO MiAMPUEMCTBO PO3BUBAETHCS 1 MA€ IOCUTh BEITUKHI
MOTEHIlIal B MalOyTHBOMY, JUIsl PO3MIMPEHHSI CBOi MISIBHOCTI HE TUIBKU Ha
TepuTopii YKpainu, a il nis ctBopeHHs Openny «Veranda on the river» Takox B
iHmux kpainax. [Ipo 1e cBigyaTh Taki MOKA3HUKH SK: YACTUH J0XiA. B mopiBHAHHI
2019 no 2021 poky, MOKHa CKa3zaTH, IO J0Xia 30uIbmMBCS B 2,7 pa3u. HaiTh
yepe3 maggemito COVIDI19 3akman He TIIbKM HE BTPATHUB CBOI JIOXOJIH, a HaBIaKH
BOHU TUTbKH 3pociu. Lle CBiTYNTh MpO THYYKY CUCTEMY YIIPaBIiHHS.

B mepiox 3 2019 mo 2020 poku dhonmoBinmaya 30impmmiace vHa 2,9% , a B

nopiBusaHH1T 2020 mo 2021 poku Ha 1,4%, mo CBIIUUTH TPO €(HEKTUBHICTH
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BUKOPHUCTaHHS 3aco01B Mpalli, Ta MOKAa3ye CKIIbKU BUPOOJEHO TOTOBOI MPOAYKIIT
Ha OJMHUIII0 OCHOBHUX BUPOOHHUMX (DOHIIIB 3aKIady.

[TpoaykruBHicTs npaii 3 2019 poky mo 2020 pik 30inbmunacs Ha 30,3% a 3
2020 p mo 2021 p Ha 30,29%. lle o3Havae, 1O TpaIiBHUKUA IIOPOKY
MPOAYKTUBHICTh 3pocTae B cepeaHboMy Ha 30%. Oprasizaiis yrnpaBiIiHChKOL
JIAHKU JIOCUThH €(EKTHBHA 1 OPIEHTOBAHA HA CBOIX IMpAllIBHUKIB, cCaM€ TOMY 3aKJia]
Ma€ TaKuM ycmix.

Came B mepioJi maHaeMii KUTbKICTh MPAIIBHUKIB B 3aKJIaJll HE 3MIHIOBAIACh.
AjpKe ynpaBiliHLll HE MOTJIU JO3BOJIMTH cOO1 BTPATUTH IIHHI KaJpu. B pecropanHi
Oy710 CTBOpPEHO TMporpamy JJjis [paliBHUKIB, Ha TMEpioJl KApaHTUHY Ta
KapaHTUHHUX oOMexeHb. [Iporpama mossiraza B ToMy, IO MepeOyBarodd y
BIMYCTII TMEpPCOHAl OTPUMYBaB 3apoOiTHY IUIaTy, Ta TPU 3aXBOPIOBaHHI
COVID19 3aknaa NOBHICTIO OIJIayyBaB BC1 BUTPATH Ha JIIKYBaHHS.

B nepiox 2019-2021 pokiB peHTaOeIbHICTh MIANPUEMCTBA 3pocia. Tak 3
2019 mo 2020 pik peHrabenpHICTh POAYKIIi 3pocia Ha 0,1 %, a 3 2020 mo 2021
pik Ha 4%. PentabenbHicTh akTUBIB 3 2019 mo 2020 pik 301u1bmunace Ha 2,16%, a
3 2020 mo 2021 pix Ha 6,4%. PeHTabenbHICTh J03BOJISIE MOOAYUTH, CKUIBKU
npUOYTKY OTPUMAHO 3 KOKHOTO BKJIQJICHOTO jJ[0Jilapa ab0 TPUBHI.

Anani3z ¢ginaHcoBoi AisbHOCTI pecTtopany «Veranda on the river» mokasye
CTpiMKHHM po3BUTOK B mepiod 3 2019 p — mo 2020 p. Lli poku Oynu ceplo3HUM
BUTIPOOYBAaHHSAM JIJIsi peCTOpaHHOTO Oi3HECy, He TUIBKM 3 OTJIAIY Ha CTaOLTI3alliio
Ta PO3BUTOK 3aKiajiB, aje W B TMPUHLIUNL MOXKIMBICTIO 3aJTUIIUTUCH
KOHKYPEHTOCTIDOMOKHUM. AJKEe TaHAeMis BHUKIMKaHa KopoHaBipycom SARS-—
CoV-2 nanecna cepito3Hi 30MTKHU JJI1 PECTOPAHHOTO Oi3HECY BChOTO CBITY. Jlyxke
Oarato 3akiaaiB TPOMAJCHKOTO XapuyyBaHHA OynM 3MyIICHI 3YNUHU CBOIO
TISTBHICTH Ta OTOJIOCHTH ceOe OaHKpOTaMH, 3111 MOYKJIUBOCTI B MAOyTHHOMY.

Pecropan «Veranda on the river» 3Mir NPUCTOCYBATHUCH JI0 KOPCTKHUX
KapaHTUHHUX OOMEXeHb. B mepioj 3akpUTTS 3aKiajiB PeCTOpaH HE IMepecTaBaB
po3BuBaTHCh. CTBOPUBIIN CBOIO JOCTABKY, BUKOPHUCTOBYIOUHU Pi3HI MOCEPETHUKU

JIOCTaBOK SIK CHPOBHUHHM TaK 1 TOTOBOI HMPOJIYKIIli peCTOpaH «BCTOAB Ha IiaBy». Lle
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TOBOPUTh MPO THYYKY YNPABIIHCbKY CHUCTEMY B 3aKiaal. A TakKoX MHicCis
nocyia0JIeHHs] KapaHTUHHUX OOMEXEHb peCTOpaH HA3JA0THAB Ta 30UIbIIMB J0X1J B
LLJIOMY.

[TopiBHIOIOUM 22 pIK 3 TONEPEAHIMU NEPIOAAMU MOXKHA MOOAYUTH KOPEJIALII0
cnaay ycix MOKa3HUKIB. PUHOK pecTOpaHHUX IMOCIYT 3a3HAB BEJIMKUX BTpAT WIE
i Yac naHiemii. [Ipore noBHOMAacIITaOHE BTOPrHEHHS MOKAa3aJo, 110 1e 111
OyB He miK. Yc¢i MoKa3HUKH 3HU3WINCH 1ie Ha 30%. B niomy Takuii ynmajgok OyB
MOB'I3aHUM 3 TMMYAaCOBUM 3aKPUTTSAM 3aKJIaJIB MOBHICTIO. Yac mpocToro mif 4ac
OOMOBUX [ Ta MOBITPSHUX TPUBOI SICKPABO BUPAKAETHCA B TAOJIMYHUX JAHHUX.
[lokpamenHss npuOyTKiB, KIIEHTOOOIry Ta pEeHTAa0EIbHOCTI Ha JaHUW dYac He
MOKJTUBO. {7151 po3BUTKY PUHKY MOCIYT MOTPIOHWN MUPHHUH Yac, KU Ha pasi He
JOCTYIIHHMA.

Tabnuys 2.6
AHaii3 BUTpat pectopany «Veranda on the river» Ha pekiiamy B COLIIAIbBHUX

Mepexax 3a 1 gos/mic.

CorrianbHa Instagram | Facebook YouTube TikTok
Mepexa
Cyma 1-300 0,5-100 100 - 300 20 - 50

3BUYATHO I[iHA PEKJIaMU 3QJICKHUTh BiJl PETiOHY, KpaiHW, PiBHSI KOHKYPEHIIIT
B KOHKpETHIH cdepi 1 3aTrpeOyBaHocTi Bamoi minboBOi ayauTopii y I1HIINX
PEKIaMO/IaBIIiB, a TAKOX Bia 6akaHOTO 00'€eMy 1i TOKa31B.

3riiHO aHali3y BapTOCTI pEKJIaMU B COI[ATBHUX MEpPEekKax, 3pO3yMisio, 110
HAWJOPOXKUOIO VIS CTBOPEHHS, BIATBOPEHHS Ta PO3MOBCIOKCHHS PEKIAMU €
YouTube. Lle owikyBaHO, aJKe IS COIiajibHA MEpeXa BHKOPHUCTOBYE MOTYKHUM
BiJICOXOCTHUHT.

Jlam 3a 1miHOBOIO Karteropieto ime Instagram. Butpatu Ha pexnamy B Iiid
cormianbH1d Mepexi Big 1 non. Jlo 300 goi. B Micsitis. TyT 1iHA 3aJI€KUTh HE TUIBKH

KUTBKOCT1 OTJISIZIIB B J€Hb, @ M BiJ KUIBKOCTI MIANMUCHUKIB Ha akayHTI. JlocuThb
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BAKKO aKayHTY 3 MaJIOI0 KUIbKICTIO MIANMHMCHUKIB «3aBIpycUTUCH» B Instagram, e
OyJie HaBITh JOPOXKYE HI’K BKA3aHO.

Facebook mosuibHa 11iHOBa MOJNITHKA CTOCOBHO pekiamu. SIkmo Opatu g0
yBaru Ham perioH abo kpaiHy, CcTa€ 3pO3yMUINM, IO BUKOPUCTAHHS i€l
couianbHoi Mepexi 111 CMM uineit ve € epexkruBauM. B nopiBusnHi 3 CLIA Ta
KpaiHamMu €BpOIH, SIKi SBISIOTHCS OCHOBHUMHU KOPUCTYyBadaMU MEPEKI.

[lopiBHIOIOUM Il TpU COLIaJIbHI MEpEeXl CTa€ OYEBUIHUM €(EKTHUBHICTD
BUKOpHUCTaHHs pekiaamuoro noiis B TikTok.

2.2 Ilporpama 3axoaiB ynockoHajdeHHs1 poootu CMM y pecropani «Bepanaa
Ha J[Hinpi».

CMM - ue cdepa, sxa mocTiiiHO po3BuBaeTbes. llepiioto riaobanbHOIO
coriaibHOIO Mepexero ctaB Facebook. Facebook 6ys ctBopenuii 2004 p., i Ha vaci
Hayliyye Onm3bko 3 mupa. kopuctyBadiB. YouTube sacHoBano 2006 p., i Mae
OutbIIe 2—0X MIIPA. KOpHCTyBayiB. Instagram mie ogHa 13 HAWPO3IMOBCIOHKEHUX
colliaTbHUX Mepexk, 3acHoBaHa B 2010 p., ska mae 1,16 mapa. kopuctyBadiB. Lls
coIfiaibHa Meperka € II0CTa MO MOMYISIPHOCTI B CBITI.

Ha croroaHiuiHiil 1eHb CTBOPEHHSI Ta PO3BUTOK COIIAIBHUX MEPEX € AyxkKe
BAXJIMBUM BKJIQJOM B PO3BUTOK BCHOTO JIOJACTBA. AJKE 3a JOMOMOIOIO
COITIATBHUX MEPEXK:

— MOKHA HaBUaTHUCS;

— poOUTH colliaabHI MPOESKTH OUTBII BIUTMBOBUMU;

— IPOCYBAaTH TYPUCTUYHI MIiCTa Ta MiCIIsI YCi1X KpaiH CBITY;

— BXK€ HE TOBOPSYH PO MOXKIIUBICTH 3apO0JIsATH;

— JMaBaTH poOOUi MICIIS, HE CTBOPIOIOYH O(icH;

— IIPOCYBATH MHUCTEITBO, HaBITh MPOCTO coTorpadyBaBIm;

— 3HAMOMUTH JIIOAEH 3 1I000r0 KyTOUYKY CBITY;

— JIOTIOMAraTH CBITOB1 3BePHYTH yBary Ha BaXKJIMBi MPOOJIEMU JTFOCTBA;
— 30epiratu KHUTTA TBapUHAM Ta HABKOJIHMITHHOMY CEPEIOBHUIILY;

— 3aliMaTHCh OJIaroIIMHICTIO Ta 0araTto 1HIIOrO.
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3a gponmomororo CMM BaXIMBHM BKJIaJOM B PO3BUTOK DPECTOPAHY €
Bukopuctanus TikTok. B 2017 poui O0yB crtBopenuii TiKTok. Lls comiansHa
Mepexa Oyina 3acHoBaHa B Kurai. Lle nyxe monona couianbHa mepexka. Beporo 3a
4 poku 1 Mepexa yxe mae outbiie 1 mupa. kopuctyBadiB. TikTok — HaitmBuama
colliaJibHa Mepexa y CBITI, KA HAJa€ Ay>Ke MPOCTUN MalIaHUIMK I TyOJTiKanii Ta
PO3MOBCIO/KEHHST KOHTeHTY. [lmatdopma mo3Boisie KopucTyBauaM CTBOPIOBATH
KOPOTKI1 BiJIe0 3 MY3HMKOIO, (puibTpamMu Ta aesakumu iHmuaMu ¢ynkuismu. TikTok
BXE HE TPOCTO [O/IaTOK, a KYJIbTYpHUH (EHOMEH, SKUWA CTaB OCHOBHOIO
m1aTdhOPMORO TSl CHIIKYBAHHS HJIOTO MOKOJIIHHS TI0 BChOMY CBITY.

TikTok noctymumit y cBiTi B MmarasuHax App Store ab6o Google Play.
Hampuxkinmi 2017 poky xomnanisi—3acHoBHUK TikTok, ByteDance, Bukymnwuia
nporpamy Musical.ly Ta Buiinia Ha nijpritkoBuit punok CIIIA. I'osioBHI niepeBaru
Tik Tok y nopiBHSIHHI 3 IHIIUMU COILIMEPEKAMM:

— 1€ po3BakaibHa IUIaTGopMa 13 HECKIHUCHHOIO CTPIYKOI KOHTEHTY, BOHA
pEaNbHO 3aTATYE;

— MPAaKTUYHO OYIb—XTO MOXE CTaTH BUPOOHUKOM KOHTEHTY 4Yepe3 MPOCTOTY
BUKOPUCTAHHS TIPOTPaMH;

— OTPpUMYBATH MEPETJIAIN Ta JIAMKKA Ha IiK rmaTdopMi HabaraTo MpocCTilie, HiK Y
ToMy X Instagram.

Cranom Ha nepmuit kBaptan 2019 poky TikTok € HaitbinbI1 3aBaHTaXKEHOTO
nporpamoro B Apple App Store 3 33 MinbiiloHAMH 3aBaHTAKCHB 32 OJIMH KBapTall
(Sensor Tower, 2019). Ilporpama cunbHO mepeBepirye YouTube, Instagram,
WhatsApp 1 Facebook Messenger, siki 3aMuKalOTh M'ATIpKYy HalikpammuXx. bimgbiie
Toro, Bxke maTui kBaptan nocniutk TikTok € HalmomymispHIIIMM TpPOTpaMoio B
App Store. Lle o3nauae, mo TikTok He Tinbkn 30epirae 6a3y KOpUCTYBaviB, aje IIIe
i mBuAKo nmpuBabmoe HoBUX. Ha Android mokasuuku He Taki Bpaxkaroui. TikTok €
"nmume" TpeTiM 1o 3aBaHTaxeHHIO gojaTkoM B Google Play micms WhatsApp i
Facebook Messenger.

VY nepmomy kBapraini 2020 poky TikTok Oyno 3aBanTaxeno 315 MuTbiiOHIB

paziB. Lle Ourbmie Ha 58 %, MOPIBHSHO 3 MOMEpPEIHIM KBApTaloM. 3POCTaHHS
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3aBaHTaKE€Hb, IBUJIIE 3a BCE, BUKJIMKAHE MaHJAEMIEI0 KOpOHaBipycy. B ymoBax
130J1510011  CIIO’KMBayl Bce OUIbIIE Yacy HPOBOASATh 3a CBOIMU MOOUIBHUMU
TenepoHaMH y MOLIyKax po3Bar Ta HOBUX CIOCOOIB 3aJMINATHCS Ha 3B'A3KY, 110, Y
CBOIO uepry, crpuse 3aBantaxxeHHio TikTok.

KinbkicTs meperiyisiiiB, BHOJ00aHb, KOMEHTapiB Ta TMOMIMUPEHb J03BOJISIE
KOPHUCTYBaueBl IIBUAKO OUIHUTU Bineo. Illo Oinbumie BOHO Mae BHogo0aHb, TO
OUTbIlIE IIAHCIB, 110 HOTO BApTO MEPErIsiHyTH. ABTOpPU 3HAIOTh, IO KOPHUCTYyBaul
OLIIHIOBAaTUMYTh iXH1 aKayHTH came 3a HUMHU Ludpamu.

Crpiuka TikTok HeckiHYeHHa — MOXKHA Male BIYHO CBallaTtv BieO B
MOIIyKax I[IKaBOro KOHTEHTY. IIpocToTa B3aemoii Ta 30Cepe/KEHHsI Ha KOHTEHT1

Mo€EIHYEThCA 3 OCHOBHUM MCTOJOM TOTI'O, 4K Hi}I‘IGHI/ITI/I KOpI/ICTyBa‘liB Ha raydok.

Ile Toii cammii NMpPUHILMI, KU BUKOPUCTOBYIOTH IrpOBI aBTOMaTH — 3MiHHA
BUHAropojia. Bu He 3HaeTe, 10 OTpUMAETE Jajil — KPYTYy ICTOPIKO YU CMIITHE
Bilc0O — TOMY IHPOAOBXKY€ETEe TopTath cTpiuky. Lle moTyxHa TexHika, 100

NpUB’s3aTH KOPUCTYBaya JI0 BAIIOTO MPOAYKTY, SKa aKTUBHO BHKOPHCTOBYETHCS
COLlIATPHAMK Mepexamu. Instagram poOwin Te came, TOKH HE J0Jaju
noBigomiieHHs «You’re all cought up», mo06 po3ipBaTu HEH UK.

[Ilo mikaBoro B ctpiumi TikTok, Tak me Woro mayke poO3yMHHI aJrOPUTM.
BpaxoBytoun yac, siKuii BU BUTPATWINA HA TEPETIIS Bifieo, Bally 3 HUM B3a€MOJIIO
(KOMEHTyBaHHsI, ITO3HAYCHHS SK HEIIKaBe TOMIO) Ta KOHTEHT 13 BHUCOKHM
peiituarom TikTok 3aaTen mie ¥ 11e HAOBHIOBATH Ballly CTPiUKy Bif€o, sIKi BU O
XOTUTM TeperasHyTH. 3 OOKy KOpHUCTyBada BHUMAaraloTh TaKk Majo 3yCHIIb, ajie
BOJIHOYAC TEHEPYEThCS ITiKaBa CTpivuka. [7]

TikTok BukopucTOBYE O€37i4 MPUHIUIIB MOBEIIHKOBOI MCUXOJIOTI, 1100
3aUeNMUTH Ta BTPUMATH CBOiX KOPHUCTyBadiB. BUWKOpHCTOBYIOUM MPOCTOTY
B3a€EMOJII Ta IMIKaBUW KOHTEHT, BJAJIOCS CTBOPWIM [OAATOK, JO SKOTO
MIOBEPTAIOTHCS MIJIBHOHH JIIOAeH moaHs. [7]

3 ornsAy Ha CKazaHe BHINE, XOUY 3alPOIIOHYBATH CTBOPUTH Ta PO3BHBATH
aKayHT He TUIbKU B (eiicOyk Ta 1Hctarpami, a i B TikTok. OcHOBHOIO TIepeBaror

comianbHo1 Mepexki TikTok mist pectopany «Veranda on the river» € Te, 110
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pEKOMEHAIls aKayHTy OyJie 3a1eXaTH BiJl CEIIaIbHOTO aNropuTMy. A TaKOX 1
COIl. MEpeka CIpsSIMOBaHA Ha 3BUYANHY JIIOAWHY, 1 OyTH CHEHIaTiCTOM JJis
BUKJIQTy KOHTEHTY HE 000B’SI3KOBO.

Jist CMM  couianbHa Mepexa TikTok e HeoliHeHHHM ckapOoM. AJpke st
MPOCYBaHHSI aKayHTy MOTPIOHO POOUTH TUIBKH SIKICHUH KOHTEHT, a aJIrOpUTM
TikTok Bxe MNOMIKIYETbCS MPO PO3MOBCIOKEHHS. 3POCTaHHS MOMYJSPHOCTI
akkayHty B TikTok po3paxoByeTbCs B TeOMETpPUYHIN mporpecii, Tak sK cama
colfiaJibHa Meperxa 3amporpaMmoBaHa Jijist Toro, mo6 koHTeHT 6yB B TOITI.

B TikTok pecropan «Veranda on the river» moxxe poOUTH Takiii KOHTEHT:

— OynenHa poOoTa rmepcoHany B KOMIYHOMY (opmari, s 3HalOMCTBa
NOTEHLIMHUX FOCTEN PeCTOpaHy;

— MOKa3 BHYTPINIHIX MPOIIECIB;

— MIJTOTOBKA JI0 POBEICHHS PI3HUX 1BEHTIB,;

— TpaHCIIOBATH aTMOocdepy pi3HUX KYTOUYKIB 3aKIady;

— TIOKa3 He TUIbKM KOHTEHTY 3 CTpaBamMH, a W TakUM BHUJOM 3aHATh AK
0JIarOMIMHICTE.

3a nonomororo TikTok pectopan moxe:

— MOKPAIIWTH CBOKO PEITyTalifo. A KOJIM 3aKJIaJ] Ma€ XOPOIy pernmyTalliro, To 1 Mae
BHUCOKY KOHKYPEHTOCIIPOMOKHICTB;

— TPOCYBATH CBiil OpeH/I, Ta CTBOPUTH HOBHIA TPEHI,

— 30UTBIIUTH KUTBKICTH BIIBIYBauiB, HE TIbKU 3 YKpPAiHH, a i 3 YChOTO CBITY;

— CTaTH BCECBITHBO BIJOMHUM 3aKJIaJJOM Ha piBHI «MIIICHIBCHKUX)» PECTOPAHIB;

— PO3BHUBATH TJI00ATBHUN YKPATHCHKUI KOHTEHT.

Hocuth moTyxkHOIO Ha chorogHi € peknama B TikTok. IcHye Take
CTBEPIKEHHS, IOAO0 pekiaMu «Xopolma pekiama — jopora pekiaamay. [Ipote
comianbHa Mepexka TikTok HexTye UM CTBEp/PKEHHSIM. SIKIIO TOBOPUTU TPO
pexiamy B TikTok Ads, To MiHIManbHHI OOKET ISl PEKIAMHOI KaMIlaHii

cranoBuTh 50$, a mis rpymu orojomeHs — 20$. [Ipu oMy Mojeneit oriatu
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nepeadayeHo JeKiIbKa: 3a KJIIKM, 3a ONTUMI30BaHi KIIIKM, 3a [OKa3u, 3a
neperisian. Y TikTok MoxHa BCTAHOBUTH Taki [Tl peKJIaMHOT KaMmaHii: [7]

— KOHBEpCIi 3 BallIOTO CauTy;

— BCTAHOBJIEHHS JOJATKY Tpadik Ha CauT;

— OXOILICHHS;

— Ieperysiau BiACO;

— JTiIoreHepartis.

[Ipu sikicHOMY KpeaTuBi 1 fpaMOTHOMY HanamtyBaHH1 Tapretunry B TikTok
3a  MIHIMaJIbHI TEPMIHM OXOIUTIOETE BEJIWKY KUIBKICTh JIFOACH, CIpHUSETE
BITI3HABAHOCT1 OpeH1y Ta MPUBAOIIOETE YBAry 0 CBOTO MPOIYKTY.

[lepeBarn pexnamu B TikTok. PosrimsiHemo kiar04oBi 0OCOOIMBOCTI Ta
repeBary pekjamu B Iii corianbHiil Mepexi: [7]
— Pexomenpanii B TikTok, me mokasyeThcsi pekiiama, MpaioTh 3a aJrOPUTMOM,
SKUW 3a0e3reuye MOTPAIUIIHHS B PYOpPHMKY caMe THX BiJ€o, L0 BiAMOBITAIOThH
IHTEepecaM KOpHUCTyBaua. TakuM YUHOM, MIABUIIYIOTHCS IIAHCH NOTPAIUISIHHS B
IJTLOBY ayAUTOPIIO.
— «Po3ymHa cTpiuka» pexkoMeHJaliii HaBYAE€THhCS JYyXK€ MIBHIKO, AaJITOPUTM
MOCTIHO BIOCKOHAJIOETHCS, HAJAIOUM OUIBIIE MOXJIMBOCTEH SIK KOPHUCTyBaudam,
TaK 1 peKJIaMO/IaBIISIM.
— IlpocTi HanmamTyBaHHS peKJIaMHOTro KabiHeTa Ta TapreTuHry. Ha BimMiHy BiT
THITUX COIMEPEX, TyT MOTPIOHO MEHIIIE JTAHUX JUIS 3alOBHEHHS (GOPM, TIPH IbOMY
e(heKTUBHICTh PEeKJIaMU HE MEHIII BHCOKa, a B Jeskux Bumnagakax came TikTok crae
OCHOBHUM IHCTPYMEHTOM MPOCYBAHHSI.
— IlpocroTa ctBOpeHHs kpeaTtuBiB misi pekiamu. TikTok Hamae MOXIHBICTH
3i0paT poNMK 3 TIA0JOHHMX 300pa)XeHb, BUKOPHCTOBYBATH BIJIEOPENAKTOP
TikTok Ads, a TakoX MO)KHa 3HSTH BJIACHE BIiJIO 1 HakKJacTH TekcT. OCTaHHE —
17IealTbHAI BapiaHT JyuTsl OpEH/IIB, ajie BUMarae npodeciitHoro miaxomy.

Takox AOCUTH BaXJIMBOIO JeTajulto € Bepudikauis akayHTy. Tak sk B
iHcTarpami Ta QeicOyk akayHTu pectopany «Veranda on the river» yxke mae

«oiuiiini rony0i ramouku» 10 ¥ 3 TikTok mpoGnem ne Oyme. Amxe TikTok
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HazuBae OQPINIMHUMU YW BEpU(]PIKOBAHUMM aKayHTH, TUIbKM SKIIO aKayHTH ILI€T
CHUIBHOTH, KOMIIaHIi, a B HAILIOMY BHUMAJKy PECTOpPaHy YX€ MaroTh JBl1 «roiy0i

raJIOYKW» B HIIHMX COLIAJIBHUX MEpekax.
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BUCHOBKH TA ITPOIIO3UIIIT
[TincymoOByrO4H BCE BHIIE CKa3aHEe MOXHA 3pOOUTH HACTYITHI BUCHOBKH:
. Ha cporoguimmniii neup podora SMM B pecropanHoMy O13HECi € JOCUTH
BaXTMBOO. OCHOBHMM apryMEHTOM IIOJIO Ii€i TEMU € PO3BUTOK COIIAIBHUX
MeJia Ta BeO—TeXHOJIOT1H;
. Po3syMHe BHUKOpPHCTaHHS MapKETUHTY B COIIaIbBHUX MeJia MOXe €(PEeKTHBHO
BIUIMHYTH Ha MK OpeHja, MpoTe Ha MOoYaTKy JiSTbHOCTI, 6€3 MonepeHboro
JOCBITY Ta PO3yMiHHS, MOYKE€ BHSIBUTHCS HENPOCTUM 3aBJaHHIM, a B JICSKUAX
BUIIAJIKaX HaBITh HETaTUBHO BIUIMHYTH Ha JISTIbHICTH CAMOTO MiNPUEMCTBA;
. Anamizyroun naHi (iHAHCOBOI MISJIBHOCTI MigNpueMcTBa 3a mepiog 2019 —
2021pp MOXHa CcKazaTH, MIO IANPUEMCTBO PO3BHUBAETHLCS 1 Ma€ JOCHUTh
BEJIMKUNA MOTeHIian B MaiOytHbomy. B mepiog 3 2019 no 2020 poxu
dbonmoBigAa"a 30UTRIIMIACE HA 2,9% , a B nopiBHaHHI 2020 10 2021 poku Ha
1,4%, mo cBiQYUTH TPO e(PEeKTUBHICTH BUKOPUCTaHHS 3aco0IB Mpalli.
[IponykruBHicTs mpatii 3 2019 poky nmo 2020 pik 36umbmunace Ha 30,3% a 3
2020 p mo 2021 p na 30,29%. PenrtabenbHicTh mianmpueMcTBa 3pocna. 3 2019
no 2020 pik peHTabenbHICTh MpoAykIi 3pocna Ha 0,1 %, a 3 2020 mo 2021 pix
Ha 4%. PentabenpHicTh akTUBIB 3 2019 mo 2020 pik 30utbImIaces Ha 2,16%, a 3
2020 1o 2021 pik Ha 6,4%);
. 30poeHa arpecis pocii npoTu YKpaiHu 3aBiaia yuMaio 30UTKIB PECTOPAHHOMY
0i3Hecy, 11e He OMUHYJ0 pectopad «Bepanna Ha [{HInpi».
. Ananiz cuctemu CMM-—menemxkMenTy B pectopani «Veranda on the river» €
nayxe epekTHBHUM. B comianpHuUX Mepexax takux sk Facebook, Instagram ra
YouTube, npartoe motyxauit CMM—iHCTpyMeHT pectopany. [Ipo 1ie cBiIIuTh
KUTBKICTh KOPUCTYBadiB Ha oQilmiifHNX akayHTax pectopaHy «Veranda on the
rivers.
. IIpu migroroBui SMM—3BITHOCTI T'0JIOBHE — OPIEHTYBATHUCS HA TIOKAa3 MOBHOI, a

He (QparMeHTapHOi KapTUHU. PeanbHUl BIUIMB COLHAJIBHUX MEPEK MOXKHA
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BIJICTE)KUTH B paMKax MOJOPOXk1 KiieHTa. Konu Mu 3HaeMo, 1110 BUMIPIOEMO, 1
7€ B3SITH MOTPiOH1 JAaHl, MM MOXKEMO CTBOPUTH 3BITHICTb, SIKa BiOOpakae
peanbHU BIUIMB Ti€T AKTUBHOCTI, SIKY MU IIPOBOAUMO.

OCHOBHOIO MPOMO3UIIIEI0 BAOCKOHANEHHS cucteMu SMM-MeHeIKMEHTY
pecropany € BukopucTaHHs couiaiibHoi Mepexi TikTok. OcHoOBHA BIAMIHHICTh
TikTok Big 1HIIMX HE MEHII MOMYJISIPHUX COLIATBHUX MEPEXK TOJIArae B IEBHUX
NPHUHIIMIIOBUX XapaKTePUCTUKAX:

* HaSIBHICTh MOJIOZIOT ayAUTOPii aKTHBHUX KOPUCTYBaYiB;

MOJKITUBICTh CTBOPIOBATH BieO0 B CaMOMYy JOJaTKy, HE KOPHUCTYIOUHCH

J0JJATKOBUMH Bil€OpeIaKTOpaMHu;
* YCIIIITHA THTEerpalis 3 My3U4YHUM KOHTEHTOM.

TikTok moxxe iHTerpyBaTHCsi B 1HINI MOMYJSPHI COIIaIbHI MEpexi, 1100
30UIBIIMTH BIACHY ayAUTOPit0. TakKMM YMHOM, MOYKHA 3aIlpOIyBaTH KOPUCTYBayiB
3 pI3HUX JI0JIaTK1B, OOMIHIOIOUHCH 3 HUMU KOPHUCHOIO 1 I[IKaBOI0 1HGOPMAITIETO.

3a KUIBKICTIO CKauyBaHHS JlaHa IlaTGopMa B)Ke JaBHO 3alMac JAUPYHOYl
no3unii. Hampukian, ykpaiHchKi KOpUCTyBadi B cepegabomy BinBinytoTh TikTok
7/—8 pa3iB Ha JICHb.

«Po3kpytka» B TikTok 3a momomororo ¢axiBiiB areniiii «Prisra» B I3paini
Ma€e Ha yBas3l 3aIllyCK MOBHOIIIHHOT peKJIaMHO1T KaMITaHii 1 i1 omparroBaHHs BiJl «A»
no «S». Ilpu upoMy Ba)xJIMBO Mam'siTaTH, IO peKJiaMa B IbOMY JIOAATKy He
MOBUHHA OYyTH 3aHAATO CKJIAIHOIO s cOpuiHATTS. [lpencraBnenuii MaiigaHIUK
CIOYaTKy CTBOpIOBaBCS Juisi ¢aHIB KOHTEHTY, TOMY Cepell KOPHCTYBauiB
MOMYJSIPHUX Bi€O, SKI IHTPUTYIOTh, BCUISKO MOTHBYIOTbH, MiJIITOBXYIOTH [0
BUYMHEHHS OyIb—saKuX Jii. ['0JIOBHE 3aBIaHHSA — CTBOPUTH BIJACOPOJIUK, SKUN
JIICHO XOYeThCS TOAUBUTHUCS A0 KIHIIS.

BincyTHicTh cepiio3HOT KOHKYpEHIi Ha MaWJaH4YUKy MIATBEPIKYE TOM
dakT, o ayAUTOPis IPOrpaMu 3BEPTAE OCOOJIMBY yBary Ha CHIIbHI 1 BXKE JOCUTH
nonynsipHi Openau. TikTok — e He MaiiaHUUK AJ19 NPOAAXKY, TaK SIK TYT MOXHA
TUIBKH PO3MOBICTM CBOill w1uUIboBiM ayautopii (LJA) mnpo BiacHuil Openn,

MO3HAMOMUTH KOPHUCTYBayiB 3 MPOAYKIIIEIO, MOCAyraMu. B pesynpTaTi MOXXHa
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noaatu 1HGOpMaIlo B TAKOMY PYCil, 110 HaBITh MaJlO3HAaOM1 KOMIIaHIi B o4ax

«TIKTOKEP1B» CTaHYTh NOMYJSPHUM 1 POZKPYUEHUM OPEHJIOM.
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JIOJATKH




	- формування лояльного ставлення аудиторії до бізнесу.
	- зростання впізнаваності бренду.
	- робота з іміджем та репутацією
	- залучення додаткової уваги до продукту
	- повторні контакти з клієнтами
	- простий вхід у конкурентні ніші

